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WORLD  PROBLEMS 


to  the  PEOPLE 


WHY  ARE  average  Amer-  |] 
ican  citizens  concerned 
about  world  politics  and  problems? 

The  work  of  great  newspapers  is 
part  of  the  answer. 

In  Chicago,  since  1898,  The  Chi¬ 
cago  Daily  News  Foreign  Service 
has  led  its  readers  to  responsible 
international  awareness. 

An  outstanding  example  of  this 
leadership  is  the  recent  project 
called  Great  Decisions  of  1957. 

The  program,  initiated  by  the 
Foreign  Policy  Association,  solic¬ 
ited  general  participation  in  a  dis¬ 
cussion  of  world-wide  issues  such 
as  colonialism,  the  Middle  East, 
Red  China,  Europe,  Russia,  the 
neutral  bloc,  foreign  trade  and  for¬ 
eign  aid  and  U.S.  military  policy 
in  this  nuclear  age. 

Only  in  Chicago,  and  through 
subscribers  to  the  Daily  News  wire 
service,  was  the  full  experience  of 
a  far-flung  foreign  staff  utilized. 
Each  of  the  eight  major  subjects 
was  introduced  by  the  Daily  News 
foreign  staffer  closest  to  and  most 
familiar  with  the  trouble  spot. 


j  Ihe  writers  were  Keyes 
Beech,  William  Stoneman, 
Ernie  Hill,  Dave  Nichol,  Peter 
Lisagor,  Milt  P'reudenheim,  Rich¬ 
ard  Robinson  and  William  Mc- 
Gaffin. 

Under  the  supervision  of  Daily 
News  executive  editor  Basil  L. 
Walters,  the  campaign  combined 
the  regular  coverage  of  three  radio 
stations  and  a  television  outlet,  and 
the  co-sponsorship  of  the  Chicago 
(Council  on  Foreign  Relations  and 
the  Chicago  Junior  Association  of 
(Commerce  and  Industry. 

Immediate  results:  More  than 
500  letters  a  week  expressing  reac¬ 
tions  and  casting  ballots;  some  50 
weekly  discussion  groups  following 
the  topics;  dozens  of  regular  high 
school  classroom  sessions. 

Cross-country  observers  of  Great 
Decisions  called  the  News’  han¬ 
dling  of  the  program  “remarkable 
and  unique  in  the  country.” 

Fifty' -seven  newspapers  with 
more  than  25,000,000  readers  now 
subscribe  to  the  Chicago  Daily 
News  Foreign  Service. 
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FOREIGN  NEWS  SERVICE 

CHICAGO  DAILY  NEWS 


Mechanism  and  controls  of  folder 


combination  of  precision,  accuracy 
and  S-P-E-E-D!  Tested  in  newspaper  plants 
from  coast  to  coast  over  a  span  of  more  than 
a  quarter  century.  See  it  in  operation,  right 
in  your  own  city  or  within  convenient  reach. 


Forged  alloy  steel  gears. 

Automatic  lubrication  by  power  pumps 

Folding  cylinders,  one  piece  alloy  steel 

Automatic  clutch  built  into  main  drive  shaft 
. . .  functions  automatically  to  prevent  paper 
chokes  by  disengaging  motor  drive  from 
folding  and  cutting  mechanism  bringing 
press  to  a  red  button  stop. 

Folding  operations  halted  although  nipping 
rolls  continue  to  turn  until  all  units  stop 
should  overload  occur. 


WALTER  SCOTT  &  CO. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Pi,nt:  Plainfield,  n.  j. 
EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE.  NEW  YORK  17,  NEW  YORK 
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Three  of  a  kind... 


No  strangers  to  editors  and  the  reading  public  are  these  three 
International  News  Service  stars.  They  have  one  thing  in  common; 
in  name  and  talent  they  are  unsurpassed. 

•  James  L.  Kilgallen,  ever-present  notebook  in  hand,  has  been  acclaimed  by 

many  as  one  of  the  greatest  reporters  in  newspaper  history. 

•  Phyllis  Battelle,  attractive  and  brilliant  author  of  the  ASSIGNMENT: 

AMERICA  column,  has  captured  the  attention  and  hearts  of 
newspaper  readers  everywhere. 

•  Pierre  J.  Huss,  chief  United  Nations  correspondent,  is  noted  for  his  many 

outstanding  exclusives,  such  as  his  recent  disclosure  of  the  contents 
of  the  official  U.N.  report  on  Soviet  intervention  in  Hungary  three  weeks 
before  it  was  released. 

These  three... and  many  others  like  them... put  the  extra 
"plus”  value  in  the  INS  report. 

INTERNATIONAL  NEWS  SERVICE 
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HERE’S  PROOF  OF 
NANA  SUPERIORITY 

ON  JUNE  6  —  the  top  front-page 
national  story  was  the  AMA  release 
concerning  the  doping  of  athletes. 

BUT  ON  MAY  1 1  —  the  enter¬ 
prise  of  NANA's  editors  released  the 
same  story  to  NANA  clients — with 
documentation — 27  days  earlier! 

GOOD  NEWS  FOR  SMALL 
DAILIES  AND  WEEKLIES 

NANA  offers  two  new  services — the  Pony 
Packages  for  dailies  under  20,000  circula¬ 
tion  and  all  weeklies.  Both  contain  the  cream 
of  the  full  NANA  daily  file  including  such  ex¬ 
clusives  as  above.  Both  Ponies  mailed  Tues¬ 
day  nights  from  New  York,  Chicago,  San 
Francisco.  For  dailies — 15  to  20  stories.  For 
weeklies — 5  to  10  stories.  Both  Ponies  at 
really  low-budget  rates. 


NANA  services  are  dynamic, 
easy  to  handle.  We  cordial¬ 
ly  invite  your  collect  wire  or 
phone  for  sampling,  rates 
and  territory. 


NORTH  AMERICAN 


NEWSPAPER  ALLIANCE 

229  W.  43rd  St.,  New  York  36,  N.  Y.  Tel.  CHickering  4-1690 


EDITOR  &  PUBLISHER  CALENDAR 

July  8-12 — American  Newspaper  Guild,  annual  convention,  I-; 
Sheraton-Jefferson,  St.  Louis,  Mo. 

July  11-13 — American  Society  of  Newspaper  Editors,  annual  mee"  | 
Fairmont  Hotel,  San  Francisco.  ' 

July  14-19 — National  Conference  of  Weekly  Newspaper  Editors,  - 
annual.  Southern  Illinois  University,  Carbondale,  III. 

July  14-27 — American  Society  of  Newspaper  Editors,  Honolulu  C: 
ference  Air-Cruise,  San  Francisco,  Calif,  to  Hawaiian  Islands. 

Aug.  12-17 — Newspaper  Association  Managers,  Inc.,  34th  annual  ; 
vention.  Eagle  Waters  Resort,  Eagle  River,  Wis. 

Aug.  17-25— International  Typographical  Union,  99th  cor.s--. 
Hotel  Statler,  New  York  City. 

Aug.  19-24— International  Photo  Engravers  Union,  annual  con^e--. 
Hotel  Bellevue-Stratford,  Philadelphia,  Pa. 

Aug.  24-28 — International  Mailers  Union,  annual  convention.  Detroit 
Aug.  25-27 — New  York  State  Society  of  Newspaper  Editors,  Sur--. 
meeting.  Hotel  Utica,  Utica,  N.  Y. 

Aug.  28 — Association  for  Education  in  Journalism,  annual  conventr 
Boston  University,  Boston,  Mass. 

Sept.  7-8 — Kansas-Missouri  Mechanical  Conference,  Town  House  Ho^ 
Kansas  City,  Kas. 

Sept.  8 — New  Jersey  Association  of  Daily  Newspaper  Women,  ■ 
general  meeting,  Asbury  Park  Press  Auditorium,  Asbury  Park,  N.  J. 

Sept.  8-12 — Rochester  Photo  Conference,  second  annual,  sponsored# 
National  Press  Photographers  Association  and  Eastman  House,  Rocheitr 
N.Y. 

Sept.  9-11 — National  Newspaper  Promotion  Association,  eastern  i» 
gional  meeting,  Samoset  Hotel,  Rockland,  Me. 

Sept.  9-13 — International  Stereotypers’  and  Electrotypers'  Union,  anr.: 
convention,  Toronto. 

Sept.  10-12 — New  England  Association  of  Circulation  Managers,  Sr 
mer  convention,  Samoset  Hotel,  Rockland,  Me. 

Sept.  11-13 — Newspaper  Advertising  Managers  Association  (Eadr 
Canada),  annual  convention.  Mount  Royal  Hotel,  Montreal. 

Sept.  14 — United  Press  Editors  of  Pennsylvania,  working  session,  Hal 
day  Motor  Hotel,  Mechanicsburg,  Pa. 

Sept.  17 — Texas  Associated  Press  Radio-Television  Association,  antiie 
meeting,  Gunter  Hotel,  Sar.  Antonio. 

Sept.  23-25 — Newspaper  ROP  Color  Conference,  second  annual.  Slier# 
ton  Hotel,  Chicago. 

Sept.  26-29 — Now  England  Associated  Press  News  Executives  Asjcct 
tion.  Fall  meeting,  Chatham  Bars  Inn,  Chatham,  Mass. 

Sept.  26-29 — Advertising  Federation  of  America  Tenth  District  cr 
vention,  El  Paso,  Texas. 

Oct.  2 — Canadian  Press,  Fall  meeting  of  Board,  Windsor  Hrt 
Montreal. 

Oct.  4-5— U niversity  Press  Club  of  Michigan,  40th  annual  maat'" 
University  of  Michigan,  Ann  Arbor,  Mich. 

Oct.  4-5— United  Press  Illinois  Newspaper  Editors  Association  msst"; 
Pere  Marquette  State  Park  near  Alton. 

Oct.  9-12 — National  Conference  of  Editorial  Writers,  Oklahotns  CY 
Oct.  10-12 — West  Virginia  Press  Association,  annual  Fall  business  nee*- 
Inq  and  convention.  Stonewall  Jackson  Hotel,  Clarksburg,  W.  Va. 

Oct.  10-12 — Advertising  Federation  of  America  Seventh  District,  os' 
vention,  Memphis,  Tenn. 

Oct.  13-1^— Institute  of  Newspaper  Controllers  and  Finance  Officw 
1 0th  annual  meeting.  Hotel  Statler,  Boston,  Mass. 

Oct.  14-18 — Inter-American  Press  Association,  13th  annual  meat;'! 
Mayflower  Hotel,  Washington,  D.  C. 

Oct.  17-19 — Advertising  Federation  of  America  Third  District  cons'- 
tion,  Norfolk,  Va. 

Oct.  17-19 — Advertising  Federation  of  America  Midwest  Intercity  Ci'- 
fererce,  Des  Moines,  Iowa. 

Oct.  18-19  — Michigan  Press  Advertising  Conference,  Porter  Ho^t 
Lansing. 

Nov.  11-13 — Southern  Newspaper  Publishers  Association,  54th  aniw 
convention,  Boca  Raton  Hotel,  Boca  Raton,  Fla. 

Nov.  15— United  Press  Newspaper  Editors  of  Massachusetts,  anrw 
meeting,  Somerset  Hotel,  Boston. 

Nov.  16-17 — Michigan  Press  Association  Community  Newspaper  f®' 
torial  Conference,  Michigan  State  University,  East  Lansing. 

Nov.  16-19 — Sigma  Delta  Chi,  annual  convention.  Shamrock  Ho** 
Houston,  Texas. 

Nov.  20-23 — Associated  Press  Managing  Editors  Association  coo**'- 
tion,  Roosevelt  Hotel,  New  Orleans,  La. 
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Uo.  78  in  a  series  of  friendly  talks . 


Movies  Help  LOOK  Win 
6,000,000  Circulation! 


We  have  remarked  before  in  this  space 
on  the  high  readership  interest  that  mag¬ 
azines  have  found  in  stories  about  the 
movies  and  movie  personalities. 

We  bring  this  subject  up  again  be¬ 
cause  of  a  letter  we  have  received  from 
J.  C.  Herrick,  an  executive  of  LOOK.  This 
magazine  has  a  circulation  of  6,000,000, 
indicating  that  its  editors  know  what  in¬ 
terests  people.  We  reprint  Mr.  Herrick’s 
letter  in  full : 

“When  LOOK  Magazine  was  con¬ 
ceived  and  launched  twenty  years  ago,  we 
believed  entertainment  to  be  a  primary 
interest  of  most  people. 

“Of  all  forms  of  entertainment  we  ex¬ 
amined  for  editorial  treatment  at  that 
time,  we  concluded  the  motion  picture  was 
by  far  the  most  universally  enjoyed  by 
people  regardless  of  age,  sex,  income  or 
educational  levels. 

“For  twenty  years  we  have  never  pub¬ 
lished  an  issue  of  LOOK  that  did  not  carry 


either  a  ‘movie’  or  a  motion  picture  per¬ 
sonality  story.  More  editorial  space  in 
LOOK  has  been  devoted  to  amusements 
(157®  to  207^ )  than  to  any  other  category. 
With  this  policy,  LOOK  has  grown  to  be 
one  of  the  largest  (20,000,000  readers) 
general  magazines.  This  I  believe  is  evi¬ 
dence  that  the  American  public  still  re¬ 
gards  the  motion  picture  as  an  essential 
form  of  entertainment.” 

We  are  happy  to  note  that  more  and 
more  newspapers  are  showing  that  they, 
too,  recognize  the  movies’  readership 
value.  They  are  increasing  the  space  they 
give  motion  pictures  and  are  improving 
the  appearance  of  their  entertainment 
sections. 

We  have  just  heard  that  the  Wash¬ 
ington  Star  was  highly  gratified  with  its 
readers’  response  to  a  series  of  columns 
written  from  Hollywood  by  the  paper’s 
movie  editor,  Jay  Carmody. 
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The  Council  of  Motion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.  Y. 


BALANCE 

makes 

SPRINGFIELD 

(Illinois’  Capital) 

A  TOP  TEST 
MARKET 

Agriculture,  Industry,  and  Civil 
Service  give  the  Springfield 
Market  a  balanced  economy  — 
ideal  for  market  tests. 

To  test  and  prove  the  sales 
potential  of  your  product, 
advertise  in  the  Illinois  State 
Journal  and  Register.  100? 
coverage  in  Sangamon  County 
(Springfield)  and  60.8?  in 
the  entire  11 -county  market! 


JUitmta  &tatp  ilournal  ani)  lir^tatpr 


"The  Ring 

CC^PLEY 

of  Truth" 

NEWSPAPERS 

15  ^'Hometown"'  Newspapers  covering 
Springfield,  Illinois  ~  Northern  Illinois  — 

Greater  Los  Angeles  ~  and  San  Diego,  Colifornia 
.  .  .  Served  by  the  COPLEY  Washington  Bureau 
and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 


HE 

SPEAKS 
FIVE 
AMERICAN 
LANGUAGES 

PETER  EDSON 

In  his  daily  NEA  column  from  Washington,  Peter 
Edson  interprets  and  backgrounds  the  longuoges 
of  politics,  diplomacy,  economics,  domestic  relations 
and  science.  His  clarity  of  expression  ond  fair 
and  objective  reporting  gives  readers  a  better  un¬ 
derstanding  of  events  and  personalities  in  the 
nation's  capital. 

NEA  SERVICE  INC. 

1200  HVst  Third  Street  Cleveland  13,  Ohio 
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Hobby  of  Ralph  I).  Gardner,  who  heads  his  own  advert: 
agency  at  745  Fifth  Avenue,  is  collecting/exchanging  Hor 
Alger  books,  it  was  noted  here  recently.  He  writes;  "Out 
the  most  enjoyable  bits  of  correspondence  to  result  fromt 
publicity  was  an  exchange  of  letters  with  Milton  L.  I  Icetwr 
publisher  of  the  Carlersville  (  Ga.)  Tribune-News.  Mr.  F 
w  ood  has.  since  then,  devoted  three  editorials  to  .Mger,  r 
tioning  my  collection  and  your  column  (where  he  read  al 
it)  in  a  couple  of  them.’’  Incidentally,  Tom  Caw  lev,  £; 
hamton  (N.Y.)  Press,  recently  devoted  his  column  to  .\k 
rags-to-riches  books  for  boys. 


Daily  Dither 


I’m  hardly  over  rlifirunrrrtcd 
Tu  find  a  line  of  type  inverted ; 

.4nd  I  would  never  fume  or  »>tammer 
At  sentences  with  crazy  grammar; 

.And  I  have  nev«*r  really  cursed 
At  captions  aimlessly  reversed. 

But  what  will  leave  me  rather  rumpled 
Is  reading  papers  rather  crumpled — 

The  things  that  look  like  something  stepped  on — 
Or  at  the  least,  like  something  slept  on. 

Dear  wife,  although  with  love  I'm  smitten. 

It's  you  for  whom  this  growl  is  written. 

— Jacob  (].  Solovay 


— Rex  Smith,  a  vicepresident  of  American  Airlines,  a 
mer  news  correspondent  in  Spain  and  Spanish  America  u: 
a  devotee  of  bullfighting  for  more  than  35  years,  is  editor  ti 
“Biography  of  the  Bulls,”  an  anthology  of  Spanish  buUfifb 
ing  (Rinehart  &  Co.)  ....  I  was  privileged  to  be  a  Fell:* 
Traveler  with  A.  M.  Sullivan,  distinguished  editor  of  flw 
Review  and  Modern  Industry  and  eminent  poet  (11  volunie 
on  the  recent  Editors’  Air  Cruise  of  North  Carolina  andc 
the  grateful  recipient  of  an  autographed  copy  of  his  boot 
“The  Three-Dimensional  Man”  (  P.  J.  Kenedy  &  S<*iisl.  a  »(*• 
angled,  deeply  philosophical  view  of  life  and  account  of  man 
cultural  and  spiritual  growth  in  an  age  of  machinery  andBa 
terialism  ....  Fred  Tarter,  at  sage  age  14,  after  tw  o  years  a 
perience  with  local  weeklies,  is  syndicating  a  teen  coIbk 
entitled  “Junior  Jottings”  to  build  teen  readership.  iFrtf' 
address;  1R64 — {>5th  St.,  Brooklyn,  N.  Y.) 


Cityroom  Cliches 

From  the  fertile  brain  and  facile  typewriter  of  CM 
Carroll.  Schenectady  (N.Y.)  Union  Star,  come  these 
ments,  oft-heard  in  every  newsroom; 

1  didn't  get  any  farther  than  the  lead — what  docs  it  w'*’ 
That  third  sentence  stopped  me  cold.  ,  , 

1  thought  the  name  was  spelled  wrong  after  I  read  it  •• 
the  third  time. 

1  knew  that  head  was  too  long  when  I  wrote  it. 

Don’t  you  know  the  difference  between  military  titles. 
You've  been  on  this  job  long  enough  to  know  belter. 

I  forgot  to  ask  the  undertaker  where  she  died. 

Stop  putting  in  commas  wh<‘re  they  don't  belong. 

I'm  going  out  for  a  sandwich — be  back  in  five  minutes. 

Y  <tu  shudda  seen  the  blond  I  was  out  with  last  night. 
We’re  8  minutes  over  the  deadline  now — are  you  foitf 
lake  all  day  to  write  that  head? 

ITie  chief  said  that  was  a  good  story  I  wrote  today. 
Whadda  you  mean  it’s  libelous? 

I  don't  want  you  ever  to  do  that  again. 

Gimme  a  quick  rewrite  on  this  one. 

Thai's  a  big  story;  give  it  an  8-96  line. 

Bury  that  picture  as  far  bark  as  you  can —  1  hale  that  r 
All  we  print  is  the  news. 

No  more  overtime  for  anyone,  ami  I  mean  no  more 
Did  you  ever  s€*e  such  printers! 
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PER  FAMILY 
PENNSYLVANIA!’' 

Reach  these  Spending  j  1  ftft* 

Families  in  this  Prosperous  I  u  ^ 

Area  with  Regular  I  ^^^^RISBURG  FANTASTIC 

Advertising  in  their  I  ^  FAMILY  SPENDING^ 

c  •  I  I  ^^°''Porote  City) 

Favorite  Newspopers!  ^  ^  *Soies  Monogemenf 


0hi^  ^patnnt  -  ilW  lEunttng 

^unbag  ^Palrint  -  N^uijs 

Daily_l  23,286  Sunday — 133,347 

Represented  Nationally  by  MOLONEY,  REGAN  &  SCHMITT 


HARRISBURG 
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editorial 

Security  Happy 

The  807-page  report  of  the  Commission  on  Government  Security 
indicates  to  us  that  this  country  is  close  to  becoming  security- 
happy. 

Just  when  the  Supreme  Court  of  the  United  States  has  handed 
down  some  notable  opinions  upholding  civil  liberties  and  the  Bill  of 
Rights  the  Commission’s  report  tends  to  counteract  them  by  suggest¬ 
ing  a  strengthening  and  extension  of  security  programs. 

The  report  does  have  some  good  recommendations  such  as 
elimination  of  the  “confidential”  classification  of  documents,  reduction 
of  the  number  of  people  authorized  to  classify,  and  abolition  of  the 
Office  of  Strategic  Information. 

But  mainly  the  Commission  would  tighten  the  iron  band  of 
security  around  the  people  of  this  country  by  spelling  out  new 
standards  for  issuing  or  denying  passports,  extending  the  security 
program  to  civil  air  transport  workers,  tightening  security  checks  of 
industrial  defense  workers,  seamen  and  dock  workers,  security  pro¬ 
grams  for  the  legislative  and  judicial  branches,  etc. 

The  most  controversial  suggestion  affecting  the  free  press  is 
recommended  legislation  which  provides  for  fine  and  imprisonment 
of  unauthorized  persons  releasing  or  receiving  or  transmitting  “top 
secret’  or  “atomic  top  secret”  information.  The  criterion  would  be 
“that  its  unauthorized  disclosure  could  result  in  serious  damage  to 
the  nation.” 

This  rather  loose  language  means  that  any  newsman  handling 
any  stor\'  invoh’ing  a  security-conscious  government  agency  would 
be  in  jeopardy.  There  could  be  no  more  effective  way  to  hog-tie  the 
nation’s  press  in  the  nation’s  capital. 

The  press  of  this  country  has  a  record  unsurpassed  in  voluntary 
cooperation  in  security  matters  through  the  war  years  and  since. 
Breaches  of  security  through  newspapers  have  been  rare  and,  if  they 
occurred,  it  was  through  no  intent  to  injure  the  nation  but  to  inform 
the  people.  If  there  have  been  exceptional  cases  thev  could  have  been 
prosecuted  under  existing  espionage  legislation  but  the  authorities 
have  chosen  not  to  emphasize  the  importance  of  the  leak  by  attracting 
attention  to  it.  The  same  reasoning  would  apply  if  the  Commission’s 
suggestion  was  adopted. 

We  submit  that  this  measure,  even  if  it  were  constitutional,  would 
do  more  harm  than  good  for  the  American  people. 

Keep  Red  China  Issue  Alive 

‘C'OR  the  last  several  weeks,  until  this  week,  very  little  has  been 
said  or  written  about  the  State  Department’s  ban  on  newsmen 
going  to  Red  China.  This  should  be  right  up  Mr.  Dulles’  alley. 
Actually,  he  would  prefer  to  see  the  controversy  die  quietly. 

Newspapers  must  not  permit  this  to  happen.  A  basic  principle 
involving  our  whole  foreign  c'overage  is  at  stake  here  and  editors 
should  keep  the  issue  alive  until  the  fight  is  won. 

It  has  been  almost  a  year  since  the  State  Department  invoked 
the  Red  China  ban  which  reversed  our  historic  precept  of  freedom 
to  cover  the  news  and  made  newsmen  an  instrument  of  foreign  policy. 
The  issue  was  enlivened  this  week  by  reiteration  of  the  ASNE  and 
ANPA  statements.  But,  unfortunately,  few  newspapers  will  reprint 
them. 

The  time  is  long  overdue,  ,in  our  opinion,  for  newspapers  and 
newsmen  to  start  shouting  and  keep  shouting— raise  “unshirted  hell,” 
as  one  editor  puts  it— to  enlist  support  in  Congress,  to  get  some  con¬ 
certed  action.  We  don’t  know  what  it  takes  to  get  every  newspaper 
editor  talking  at  once,  but  this  is  the  time  to  do  it. 
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A  heart  specialist  examined  the  Presi¬ 
dent  and  a  specialist  on  international 
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The  rest  of  the  country  was  to  have 
generally  fair  weather  with  farmer 
temperature.-^.— Los  Angeles  (Calif.) 
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,  PJ'ofits  will  go  toward  spraying 
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IN  DEFENSE  OF  PR  MEN 

I  read  with  combined  interest  and  agi¬ 
tation  the  excerpts  (June  15)  of  a  speech 
delivered  by  Gay  Pauley,  women’s  editor 
for  United  Press. 

I  doubt  that  few  people  outside  of 
some  harassed  news  purveyors  who  think 
that  every  invitation  to  lunch  is  an  invita¬ 
tion  to  a  bribe  agree  with  Miss  Pauley’s 
remarks.  Having  spent  a  little  time  in  both 
the  newspaper  and  wire  service  circuit,  and 
now  progressed  to  the  public  relations 
field,  I  contend  that  there  is  scant  basis  for 
her  chastising  comments. 

It  is  obvious  that  the  speaker  overlooked 
the  fact  that  there  are  many  types  of  pub¬ 
lic  relations  people.  Not  all  of  them  work 
for  high  pressure  agencies.  This  seems  to 
be  the  stereotype  publicity  man  that  Miss 
Pauley  characterizes  as  a  spendthrift  with 
his  client’s  money  and  a  person  who  has 
nothing  more  important  to  do  than  bribe 
newspaper  people  with  lunches  and  loot. 

In  addition  to  this  relatively  small  clan 
of  agency  personnel,  publicity  men  can  be 
found  in  nearly  every  business  firm  in  the 
country,  in  every  trade  and  civic  associa¬ 
tion,  and— if  she  will  but  lift  the  lid— Miss 
Pauley  will  probably  find  them  in  her  own 
organization. 

Edward  F.  Rogers 

Illinois  State  Chamber 
of  Commerce,  Chicago. 

THEORETICAL 

It  is  difficult  to  understand  why  Mr. 
Simon  (June  1)  should  have  referred  to  a 
theoretical  possibility  that  at  some  in¬ 
definite  time  in  the  future  military  censor¬ 
ship  may  be  turned  into  a  political  weapon 
in  the  service  of  the  political  party  in  con¬ 
trol.  Mr.  Simon  points  out  that  “so  far, 
this  has  not  happened  here.”  The  fact  that 
it  has  not  happened  during  the  past  nine 
years  is  surely  an  indication  that  it  is  not 
likely  to  happen  in  the  future  in  Israel, 
just  as  it  is  not  likely  to  happen  in  any 
other  democratic  country. 

H.  Y.  Orgel 

Information  Attache, 

Embassy  of  Israel, 

Washington,  D.  C. 

SENTIMENTAL  SKEPTICS 

My  warmest  congratulations  on  Ray 
Erwin’s  Column,  “Sentimental  Skeptics,’’ 
May  18. 

It’s  unfortunate  that  those  who  need  it 
most  as  educational  material  do  not,  in  all 
probability,  read  E&P.  I  refer  to  a  breed 
often  encountered  in  day-to-day  activities— 
the  client  who  thinks  stories  are  “placed” 
by  buying  a  newsman  a  few  dritdes;  the 
publicist  who  talks  of  his  contacts  rather 
than  his  ideas.  I  regret  that  too  many  in 
our  business  foster  the  false  concept  of 
pay-offs  for  story  placement. 

Milton  Ribach 

New  York,  N.  Y. 

29,  1957 
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INVITING  TROUBLE 

By  the  language  we  employ  we  continue 
to  warn  persons  in  authority  to  be  careful 
what  they  tell  us. 

Frequent  use  of  “release,”  both  in  news 
and  in  special  articles,  easily  could  be  the 
cause  of  the  trouble.  Acceptance  of  this 
word  and  its  continued  use  sets  up  in  the 
mind  of  our  news  sources  an  array  of  ideas 
exactly  contrary  to  what  we  want. 

In  place  of  the  consciousness  that  he  has 
no  right  to  withhold  information  from  the 
press  and  the  public,  and  that  he  will  not 
do  so,  our  news  source  develops  a  careful 
attitude  about  “releasing.”  Authority  to 
“release”  information  certainly  presumes 
authority  to  decide  not  to  release— or  just 
not  to  decide. 

Attempts  to  withhold  information  are  not 
all  dictated  by  vicious  motives— not  when 
an  official  feels  he  must  decide  whether  it 
is  quite  all  right  to  release  a  certain  bit 
of  information.  He  may  picture  himself  in 
some  unhappy  situations  as  the  result  of 
releasing  this  news.  He  can’t  take  it  back 
gracefully,  once  released,  but  he  can  wait, 
and  then  he  can  release  it  later  when  it  may 
better  serve  his  purposes  and  those  of  his 
colleagues  or,  perhaps,  better  serve  the 
public  weal.  Less  often  now  do  we  find 
the  public  servant  who  eagerly  answers  the 
news  man’s  direct  questions  and  volunteers 
explanatory  details. 

But  we  still  write  of  “releases,”  and  the 
people  from  whom  we  hope  to  get  news 
read  this.  So,  unconsciously,  they  become 
so  careful  about  “releasing”  that  it  is  a 
wonder  any  news  ever  escapes  from  their 
offices. 

D.  CoHvus  Pickard 

Savanna,  Ill. 

FOR  NARROWER  COLUMN 

So  far  as  I  can  ascertain,  the  eurrent 
column-width  controversy  has  been  kicked 
back  and  forth  between  the  agencies  and 
the  big  newspapers,  with  some  objection 
lieing  voiced  by  the  “little”  dailies. 

Now,  I  have  no  way  of  knowing  how 
“little”  those  objectors  are,  but  I’ll  bet 
they  are  all  being  printed  in  rotary  presses 
and  can  get  down  to  a  narrower  column 
by  shrinkage  and  thus  save  newsprint. 

Hear  now  the  thoughts  of  a  real  small 
publisher  who  is  all  in  favor  of  an  11 -em 
column  to  help  save  on  newsprint.  We 
print  on  a  fiat-bed  press  (Duplex  Model 
A)  and  currently  use  3.5-,  52)x-  and  70- 
inch  rolls.  If  we  could  switch  to  11  ems 
and  a  3-point  column  rule,  we  could  use 
33-,  49/4-  and  66-inch  rolls. 

We  figure  our  newsprint  savings  the  first 
year  would  pay  for  the  new  mats  we 
would  buy  and  the  few  minor  changes 
necessary  on  the  press.  So  that  is  no  prob¬ 
lem.  But,  we  can’t  switch  to  a  narrower 
column  as  long  as  advertising  material  and 
syndicated  material  are  set  and  matted  for 
a  wider  column. 

Marysville  (Ohio)  Evening  Journal-Tribune 
F.  T.  Caimer 
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What  the  banking  community  thinks  about  busi¬ 
ness  is  an  important  consideration  in  planning 
corporate  advertising.  And  a  singularly  effective 
way  to  start  bankers  thinking  favorably  about 
any  business  enterprise  is  through  regular  adver¬ 
tising  in  The  New  York  Times. 


finance,  government,  politics  and  foreign  affairs. 
Corporate  advertising  is  information,  too.  That’s 
why  it’s  good  judgment  to  publish  it  in  The  New 
York  Times. 


Bankers  all  over  the  U.  S.—  some  four  out  of  ten 
top  officers  of  the  leading  U.  S.  banks  —  read  and 
rely  upon  The  New  York  Times.  They  get  more 
information  from  it  than  from  any  other  source 
. . .  more  news  about  business,  industry  and 


For  in  The  Times,  world’s  biggest  financial  adver¬ 
tising  medium,  corporate  advertising  creates  an 
atmosphere  of  confidence  and  awareness  among 
bankers  all  over  the  country. 


Net»  jiark  Simes 
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Wright  Tells  Moss  He  Will 
Specify  Security  News  Leaks 


Proposal  for  Criminal  Penalties 
Called  ‘A  Blanket  Indictment' 

By  Janies  J.  Butler 

Washington 

Chairman  Loyd  Wright  of  the  Commission  on  Govern¬ 
ment  Security  has  accepted  the  challenge  of  Rep.  John  E. 
Moss  to  produce  concrete  examples  of  instances  in  which 
public  safety  has  been  endangered  by  unlawful  disclosure 
of  information. 

Mr.  Wright  heads  the  commission  whose  report,  (E&P, 
June  22,  page  14)  proposes  criminal  action  against  news¬ 
men  or  others  who  circulate  “secret”  government  data. 

He  protested  the  charge  by  Congressman  Moss  that  the 
Commission  has  entered  a  blanket  indictment  of  the  press. 

Paying  compliment  to  “the - - — : —  , 

loyalty  and  splendid  perfonn-  ^reme  blanket  indictment  ot  the 
ance  of  the  American  press  in  American  press.  The  commis- 
voluntarily  being  discreet  in  the  smn  has  called  for  far-reaching, 
publication  of  news  that  might  Punitive  legislation  which, 
be  harmful  to  the  national  weighed  against  admitted  ex¬ 
safety,”  Mr.  Wright  struck  back  cessive  secrecy,  could  result  in 
at  critics,  saying-  “I  take  ^  virtual  blackout  of  even  non- 
second  place  to  no  one  in  my  sensitive  information.” 
contempt  for  an  American  citi-  ^  Wright  asked  that  the 
zen  who  takes  into  his  own  Congressman  bear  in  mind  that 
hands  the  prerogative  of  ever-  commission  recommendation 
ruling  the  responsible  officers  confined  to  the  press  but 

in  government  charged  with  the  designed  to  supplement  weak- 
difficult  task,  under  our  con-  present  law  “so 

cepts  of  freedom  of  the  press,  knowingly 

of  determining  what  is  safe  Part«eipates  in  this  sort  of 
and  proper  to  publish.”  properly  dealt 

with.” 

Lnsupported  Charges’  Shameful,  Says  Ike 

Rep.  Moss,  chairman  of  the  President  Eisenhower  was 
House  Subcommittee  on  Infor-  asked  by  AP’s  Mai-vin  Arrow- 
mation,  had  aroused  Mr.  smith  at  his  news  conference 
right  by  charging  inconsist-  how  he  felt  about  the  recom- 
ency  ^tween  passages  in  the  mendation  ‘that  Congress  make 
ommission’s  report  praising  it  a  crime  for  private  citizens, 
he  press  and  those  which  as-  including  newsmen,  to  disclose 
serted  there  has  been  “frequent  secret  government  information.” 

disclosure.”  The  President  said  he  hadn’t 

The  House  subcommittee,”  read  that  part  of  the  report, 
e  wrote  Mr.  Wright,  “has  en-  or  the  argument  leading  up  to 
countered  similar  unsupported  it,  then  added: 
charges  against  the  press  be-  “I  do  regard  this  exposure, 
•  •  •  the  commission  has  deliberate  exposure  of  a  govern- 

A  ^  ^^^ziket  indictment  of  mental  secret  that  is  not  an 
e  American  press.”  administrative  secret  but  in- 

j,  *  searched  the  commission’s  volves  the  security  of  our  coun- 
-page  report  in  vain  for  try  most  seriously  ...  I  do 
evidence  to  back  up  your  think  that  any  man  w-ho  know- 
p  Mr.  Moss  said.  ‘‘The  ingly  reveals  a  secret  that  af- 

ommission  has  issued  an  ex-  fects  the  security  of  our  coun¬ 


try  is  doing  something  for 
which  he  ought  to  be  ashamed, 
even  if  there  are  no  laws  to 
that  effect.” 

The  Commission  on  Govern¬ 
ment  Security  makes  it  em¬ 
phatic  that  criminal  penalties 
against  the  press  is  precisely 
w-hat  it  recommends.  Existing 
statute  prohibits  release  by 
government  employes  of  in¬ 
formation  affecting  national  de¬ 
fense  which  has  been  officially 
classified  for  reasons  of  na¬ 
tional  security  but,  the  Com¬ 
mission  report  states,  many 
instances  have  been  discovered 
of  violation  without  subversive 
intent.  It  continues: 

“Several  instances  were  noted 
where  information  emanating 
from  the  Department  of  De¬ 
fense,  and  subsequently  deter¬ 
mined  to  have  been  classified, 
has  found  its  w-ay  through 
various  media  into  the  public 
domain,  w-hen  in  deference  to 
the  interests  of  national  secu¬ 
rity  more  restraint  should  have 
been  exercised  before  dissemina¬ 
tion.  Airplane  journals,  scien¬ 
tific  peri^icals  and  even  the 
daily  newspapers  have  featured 
articles  containing  information 
and  other  data  which  should 
have  been  deleted  in  whole  or 
in  part  for  security  reasons. 

The  Chief  Culprits 

“In  many  instances  the  chief 
culprits  responsible  for  any  un¬ 
authorized  publication  of  clas¬ 
sified  material  are  persons 
quite  removed  from  Government 
service  and  therefore  not  amen¬ 
able  to  applicable  criminal 
statutes  or  other  civil  penalties. 
Congressional  inaction  in  this 
particular  area  can  be  traced 
to  the  genuine  fear  of  imposing 
undue  censorship  upon  the 
bulk  of  information  flow-ing 
from  the  various  governmental 
agencies,  and  which  the  Ameri¬ 
can  people,  for  the  most  jtart, 
have  the  right  to  know. 

“Any  statute  designed  to 
correct  this  difficulty  must 
necessarily  minimize  constitu¬ 
tional  objections  by  maintain- 
(Continued  on  next  page) 


editor  a:  PUBLISHER  for  June  29,  1957 


Francis  W.  Carpenter 


Lodge  Picks 
Carpenter  for 
News  Office 

Henry  Cabot  Lodge,  United 
States  Representative  to  the 
United  Nations,  has  announced 
the  forthcoming  appointment  of 
Francis  W.  Carpenter  as  Di¬ 
rector  of  News  Sei-vices  at  the 
United  States  Mission  to  the 
United  Nations,  as  of  Aug.  1. 

Mr.  Carpenter  will  succeed 
Frederick  T.  Rope,  who  as  Pub¬ 
lic  Affairs  Officer  has  been 
primarily  in  charge  of  press 
relations  at  the  United  States 
Mission  for  several  years.  Dr. 
Rope,  following  a  three-month 
tour  of  duty  in  Washington, 
will  be  assigned  to  another  post 
in  the  Foreign  Service. 

Mr.  Carpenter  has  been  a 
member  of  the  Associated  Press 
Bureau  at  the  United  Nations 
since  1946.  He  is  a  native  of 
Tennessee,  and  holds  the  Bache¬ 
lor  of  Arts  degree  from  Emory 
University,  Atlanta. 

In  1943,  he  was  commissioned 
First  Lieutenant  in  the  Army. 
He  was  awarded  the  Bronze 
Star  during  the  Normandy 
campaign.  He  is  a  Major  in 
the  U.S.  Army  Reserve. 

Mr.  Carpenter  has  served  as 
president  of  the  United  Nations 
Correspondents  Association  for 
one  year  and  as  secretary  of 
the  association  for  six  years. 
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Wright-Moss 

(Continued  from  page  9) 

ing  the  proper  balance  between 
the  guarantee  of  the  first 
amendment  on  the  one  hand, 
and  required  measures  to 
establish  a  needed  safeguard 
against  any  real  danger  to  our 
national  security. 

“The  Commission  recommends 
that  Congress  enact  legislation 
making  it  a  crime  for  any  per¬ 
son  wilfully  to  disclose  with¬ 
out  proper  authorization,  for 
any  purpose  whatever,  infor¬ 
mation  classified  ‘secret’  or 
‘top  secret,’  knowing,  or  having 
reasonable  grounds  to  believe, 
such  information  to  have  been 
so  classified. 

“The  Commission  believes 
that  such  a  legislative  enact¬ 
ment  would  act  as  a  genuine 
deterrent  to  those  who,  without 
giving  serious  thought  to  the 
overall  security  picture  but 
without  pernicious  or  subversive 
intent,  deliberately  compromise 
vital  defense  information  for 
the  sale  of  publicity  or  for  any 
commercial  or  other  purpose.” 

Recommended  Penalties 

Maximum  recommended  pen¬ 
alties  are  five  years  in  prison 
and  $10,000  fine. 

Legislation  to  create  the 
Central  Security  Office  was  in¬ 
troduced  this  week  by  Reps. 
Thomas  Murray  of  Tennessee, 
and  Edward  H.  Rees  of  Kansas. 
The  draft  makes  it  clear  that 
the  new  agency  would  have 
only  advisory  functions. 

Reactions  to  the  Wright  re¬ 
port  were  varied. 

Senator  Pat  McNamara  of 
Michigan  suggested  “we  need 
fewer  restrictions  on  the  in¬ 
dividual;  not  more.”  He  found 
elements  of  police  state  control 
in  the  recommendations  and  he 
cited  the  “serious  danger  in  the 
proposed  punishment  of  civil¬ 
ians  who  disclose  so-called 
classified  documents.” 

Senator  Thomas  E.  Hennings 
of  Missouri  also  opposed  the 
proposal  for  drastic  punish¬ 
ment  of  newsmen  and  others 
who  publicize  information  found 
to  have  been  stamped  secret. 

Rep.  Clare  Hoffman,  critic  of 
the  press,  found  the  section  not 
objectionable  provided  it  does 
not  interfere  with  the  normal 
processes  of  reporting  news 
which  national  security  requires 
be  kept  secret. 

Return  of  OSI? 

The  Commission  appears  to 
seek  reinstatement  of  the  Office 
of  Strategic  Information,  now 
being  junked  under  Congres¬ 


sional  mandate,  and  to  revive 
the  Coolidge  Committee  effort 
to  jail  reporters  who  are 
parties  to  news  “leaks.” 

OSI’s  return  would  be  ef¬ 
fected  indirectly  and  with  a 
label  change.  Instead  of  having 
media  submit  copy  for  clear¬ 
ance  under  a  “voluntary”  cen¬ 
sorship  system,  a  new  office 
would  be  set  up  in  the  White 
House  to  create  standards  bind¬ 
ing  on  all  Federal  agencies 
dealing  with  security  classifica¬ 
tion  matters  and  blocking  the 
flow  at  the  source. 

The  Coolidge  Committee,  ad¬ 
visory  to  the  Secretary  of 
Defense,  recommended  that 
newsmen  in  “leak”  situations 
involving  secret  information  be 
brought  before  grand  juries  and 
ordered  to  disclose  their 
sources.  Draftsmen  of  this  re¬ 
port  insisted  there  was  neither 
purpose  nor  authority  for  jail¬ 
ing  newsmen  who  obtain  highly 
classified  information.  The  ex¬ 
planation  made  to  the  Moss 
Committee  in  March  presented 
these  alternatives: 

1.  Newsmen  could  refuse  to 
disclose  and  face  being  jailed 
for  contempt. 

2.  They  could  invoke  the 
Fifth  Amendment  against  self¬ 
incrimination  or  degradation. 

Milder  Approach 

The  comparatively  mild  rec¬ 
ommendation  of  the  Coolidge 
Committee  was  put  in  this 
language : 

“In  case  of  a  ‘leak’  appearing 
in  the  press  which  involves  the 
disclosure  of  information  which 
obviously  gravely  damages  the 
security  of  the  Nation,  and 
where  the  source  of  the  ‘leak’ 
cannot  be  identified,  we  recom¬ 
mend  that  the  author  be  sum¬ 
moned  to  testify  in  a  grand 
jury  investigation  to  discover 
the  source  of  the  ‘leak.’  ” 

The  Moss  Committee  stopped 
in  their  tracks  both  OSI  and 
the  Coolidge  proposal  on  grand 
jury  inquisition.  Congressman 
Moss  moved  in  on  OSI  follow¬ 
ing  a  deluge  of  complaints  that 
its  “voluntary  clearance”  sys¬ 
tem  was,  in  fact  peacetime  cen¬ 
sorship.  The  American  Society 
of  Newspaper  Editors  supported 
the  charge.  After  Moss  had 
grilled  executives  of  OSI  his 
committee  recommended  aboli¬ 
tion  of  the  agency  and  Congress 
concurred  by  denying  it  funds 
to  continue  in  operation. 

Reciprocal  Exchange 

Secretary  of  Commerce  Sin¬ 
clair  Weeks  announced  that  the 
Office  of  Technical  Services 
would  now  become  a  central 
point  where  national  security 
interests  will  be  carefully  bal¬ 


anced  with  traditional  American 
concepts  of  free  exchange  of 
information. 

The  office  will  “identify”  non- 
classified  material  which  may 
be  made  available  to  Sino- 
Soviet  bloc  sources  on  a  re¬ 
ciprocal  basis.  The  defined 
category  of  non-classified  in¬ 
formation  (maps,  published  re¬ 
ports,  etc.)  does  not  include 
newspapers  and  other  material 
“which  are  normally  commer¬ 
cially  available.” 

The  Coolidge  Committee  rec¬ 
ommendation  had  only  one  sup¬ 
porter,  Rep.  Hoffman  of  Michi¬ 
gan. 

The  Commission  on  Govern¬ 
ment  Security  came  into  exist¬ 
ence  pursuant  to  an  Act  of 
Congress.  The  President,  the 
Vice  President  and  the  Speaker 
of  the  House  each  appointed 
four  members;  they  elected  as 
chairman,  Loyd  Wright  of  Los 
Angeles,  former  president  of 
the  American  Bar  Association. 
There  was  no  newspaper  rep¬ 
resentation  and  the  committee 
conducted  no  public  hearings. 

The  Coolidge  Committee  was 
appointed  by  the  Secretary  of 
Defense  with  a  former  Assist¬ 
ant  Secretary,  Charles  A, 
Coolidge,  Boston  lawyer,  as 
chairman.  Its  membership  ex¬ 
cept  for  the  chairman  was  ex¬ 
clusively  retired  generals  and 
admirals.  The  report  said  news¬ 
men  had  been  consulted.  In¬ 
quiry  developed  five  had  been 
interviewed  informally;  three  of 
them,  located  in  Washington, 
said  grand  jury  inquiries  hadn’t 
been  mentioned  to  them. 

Included  among  those  listed 
as  “Citizens  Advisory  Commit¬ 
tee”  for  the  Commission  study 
are  Frank  R.  Ahlgren,  editor 
of  the  Memphis  Commercial 
Appeal;  E.  K.  Gaylord,  pub¬ 
lisher  of  the  Oklahoman  and 
Times;  Harold  V.  Sell,  co-pub¬ 
lisher  and  editor  of  the  Eaton 
(Ohio)  Register-Herald. 

What  Advisors  Say 

Responding  to  an  E&P  in¬ 
quiry  (Do  you  subscribe  to  the 
penalty  recommendation?),  Mr. 
Gaylord  said: 

“As  a  member  of  the  Ad¬ 
visory  Committee  I  did  not  ap¬ 
prove  the  proposal  for  a  pen¬ 
alty  against  newsmen.  The  Ad¬ 
visory  Committee  discussed  all 
subjects  submitted  but  the  re¬ 
port  was  written  weeks  after 
our  meeting,  and,  so  far  as  I 
know,  none  of  us  saw  the  re¬ 
port  before  publication.  We 
voted  not  to  go  on  record  as 
approving  or  disapproving 
whatever  might  be  in  the  re¬ 
port.” 

Mr.  Ahlgren  said:  “I  believe 
no  citizen  should  be  immune 


from  penalty  for  revealing  t 
formation  vital  to  the  securit; 
of  our  country.  Of  course,  salt 
guards  must  be  taken  to  prt. 
vent  outrageous  informatk 
classifications  by  incompete. 
bureaucrats  and  I  would  war 
to  study  legislation  before  giv 
ing  a  commitment  on  any 
cific  act.” 

Too  Vague 

The  Commission  takes  tk 
view  that  the  existing  Executiv- 
Order  providing  that  defena 
information  and  material  ma; 
be  classified  as  ‘confidential’ j 
its  unauthorized  disclosim 
“could  be  prejudicial  to  tbi 
defense  interests  of  the  Na¬ 
tion”  is  so  vague  and  broad  as 
to  furnish  no  reasonable  baas 
for  its  application.  In  tk 
course  of  its  studies,  the  C» 
mission  said  it  has  been  fiD- 
nished  with  information  du- 
sified  as  “confidential”  whitJ 
could  have  been  so  classild 
only  by  the  widest  stretch  i 
the  imagination. 

Commission  members  pointal 
out  in  amplification  that  a  dt- 
fense  contractor  can  act  aa  liii 
own  clearing  agent  to  authori* 
employees  to  examine  “coat 
dential”  matter. 

The  Central  Security  Ofii* 
to  be  created  within  the  White 
House  personnel  structan 
would  be  clothed  with  “reviet 
and  advisory  functions  witi 
respect  to  the  Federal  dow 
ment  classification  program  ui 
to  make  recommendations  f« 
its  improvements  as  needed' 
It  would  lay  down  the  grom! 
rules  for  agencies  to  apply  b 
making  their  classificatiwB- 
and  would  act  as  an  appelUte 
tribunal  with  respect  to  dec- 
sions  made  within  those  rulei 

Taking  cognizance  of  the  fact 
that  delegation  of  an  individad 
on  the  President’s  staff  to  hea: 
complaints  from  non-goven- 
ment  sources  (press,  for  ei- 
ample)  has  been  ineffective,  thf 
Commission  recommended  that 
an  expert  be  designated  to  gi^ 
full  time  to  “outside”  w®- 
plaints  against  over-classifica¬ 
tion  and  suppression. 

• 

ME  Dies  at  66 

Fort  Worth,  T**- 

Herbert  D.  Schulz,  managitf 
editor  of  the  Fort  Worth  Sttf 
Telegram,  died  June  26  in  * 
Houston  hospital  after  an  op¬ 
eration.  He  was  66. 

Mr.  Schulz  was 
managing  editor  of  the  ror 
Worth  Press.  He  was  the  fif^ 
reporter  hired  when  the  ScnpP" 
Howard  daily  was  launched  ® 
1921.  He  joined  the  Star  W 
gram  in  1936  and  was  promoW 
to  ME  six  months  ago. 
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Vt  Day  for  the  Kids^ 

Dayton  Newspapers’ 
New  Plant  Dedicated 


Dayton,  Ohio 
The  new  home  of  Dayton 
Newspapers,  Inc.,  was  dedicated 
in  flag-raising  ceremonies  atop 
the  six-story  building  in  down¬ 
town  Dayton  on  June  19. 

While  former  Gov.  James  M. 
Cox  beamed,  his  nine-year-old 
grandson,  James  Cox  Kennedy, 
raised  the  flag  with  the  assist- 


DEDICATION  of  Dayton  Naws- 
paperi'  building  is  completed 
with  raising  of  Old  Glory  by 
President  James  M.  Cox  Jr.  and 
his  nephew,  James  Cox  Kennedy. 

ance  of  his  uncle,  James  M. 
Cox  Jr.,  who  performed  similar 
honors  in  1910,  when  he  was 
seven  years  old.  Young  Ken¬ 
nedy  lives  in  Honolulu,  the  son 
of  Mrs.  Barbara  Cox  Glover. 

Governor  Cox,  board  chair¬ 
man  of  the  newspaper  firm  that 
he  started  in  the  1890s,  said : 
“This  is  a  day  for  the  kids.” 
That  was  his  acknowledge¬ 
ment  to  a  tribute  by  his  son 
who  is  president  of  Dayton 
Newspapers,  Inc. 

And  then  the  87-year-old 
newspaperman  who  was  the 
Democratic  nominee  for  Presi¬ 
dent  in  1920,  added: 

steps  ahead,  but  let 
them  never  forget  the  seniors 
haven’t  gone  to  sleep.” 

A  Rededication 
The  dedication  was  attended 
y  niembers  of  the  family  and 
opartment  heads  of  the  Dayton 
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Daily  News  and  the  Journal 
Herald. 

James  M.  Cox  Jr.  told  the 
assemblage : 

“We  feel  it  appropriate  to 
dedicate  this  new  building.  In 
a  sense,  it  is  a  rededication. 
These  new  facilities  represent 
one  of  the  most  modern  news¬ 
paper  plants  in  the  country, 
designed  to  house  the  new 
homes  of  both  the  News  and  the 
Journal  Herald. 

“These  properties  have  been 
founded  on  firm  principles  of 
decency,  fair  news  treatment 
and  editorial  comments  on 
events,  which  to  the  best  of  our 
ability  represent  our  convic¬ 
tions. 

“We  rededicate  these  proper¬ 
ties  in  a  modern  light  to  these 
same  principles  because  these 
basic  truths  have  not  changed 
through  the  years.” 

Mr.  Cox  cited  many  Dayton- 
ians  for  past  and  present  en¬ 
deavors  in  bringing  the  news¬ 
papers  to  their  present  leader¬ 
ship  in  the  community. 

He  recalled  the  leadership  of 
Maj.  William  D.  Bickham,  sent  gST 
to  help  rebuild  the  Journal  after  '  * 
southern  sympathizers  burned 
down  the  paper’s  building  in 
186.8.  He  paid  honor  to  E.  G. 
Burkam,  owner  of  the  Journal 
and  Herald  in  1910. 

Tribute  to  Dwight  Young 

He  went  on  to  say  “the  pres¬ 
ent  editor  and  publisher  (of  the 
Journal  Herald),  Dwight  E. 
Young,  is  carrying  on  most  ably 
and  independently  the  tradi¬ 
tions  established  by  these  pre¬ 
decessors.” 

“As  to  the  Daily  News,”  he 
continued,  “we  have  a  figure  of 
whom  we  are  proud  in  the  form 
of  Gov.  James  M.  Cox.  This 
young  man  came  to  Dayton  in 
the  1890s  and  bought  a  rather 
shaky  daily  newspaper.  His 
courage  and  faith  in  his  country 
and  Dayton,  supplemented  by  a 
group  of  loyal  associates 
[  through  the  years,  have  made 
,  this  newspaper  what  it  is  to- 
!  day.”  of 

After  the  ceremony,  Governor 
.  Cox  said: 

j  “This  is  a  very  happy  day,  a 
very  important  day  ...  it  is  my 
hope  these  papers  will  continue 
to  be  gfuided  by  the  same  phil- 
I  osophies  as  in  the  past.” 

1  Governor  Cox  spends  most  of  in 
i  his  time  at  “Trailsend,”  his 


FATHER  AND  SON — James  M.  Cox  Jr.  and  former  Gov.  James  M. 
Cox  of  Ohio  are  pictured  on  roof  of  new  six-story  Dayton  Newspapers' 
building. 


OLD  AND  NEW — Modern  production  building  of  Dayton  Newspapers 
(News  and  Journal  Herald)  adjoins  the  Daily  News  building  which 
was  erected  in  1910. 


home  here.  But,  with  the  aid 
of  telephones  and  visitors,  he 
keeps  abreast  of  happenings  in 
all  the  cities  where  he  owns 
newspaper  and  radio  or  televi¬ 
sion  stations.  The  past  two 
winters  he  has  spent  in  At¬ 
lanta;  before  that  he  wintered 
in  Miami. 

When  he  observed  his  87th 


birthday  last  March  31,  he  told 
visitors :  “I  have  tried  to  retire, 
but  I  just  can’t  bring  myself  to 
enjoy  it.” 

‘Hands  Off’ 

This  Spring  he  frequently  has 
been  in  his  office  in  what  was 
the  Daily  News  home  since  1910. 

The  Journal  Herald,  acquired 

{Continued  on  page  69) 
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Obscenity  Cases 


tion  of  illegal  use,  books,  pic¬ 
tures  and  other  objects  of 


Motive  F'orce 


Destruction  of  Books 
Without  Trial  Upheld 


,  ,,  4.  u  j  Justice  Brennan  acknor 

expression  should  not  be  de- 
.  j  T4.  4.  u  jr  edged  that  sex,  “a  great  ate 

stroyed.  It  savors  too  much  of  _ 4._,.: _  _ 4.: _  4...  ^ 

book  burning.” 

Judging  Obscenity 
Justice  Brennan  dissented  be¬ 
cause  jury  trial  was  missing  he  held,  literature  that  incite; 
from  the  proceedings.  He  voted  to  “impure  sexual  thoughts”  sj 
for  conviction  under  the  Cali-  is  related  to  “overt  antisociil 


mysterious  motive  force  n 
human  life,”  has  been  a  sulei 
ject  of  absorbing  interest  K 
mankind  through  the  ages.  Bu; 


On 


D 

ciatior 

Dulles 

nation 

Sped 


Washington 

The  right  of  police  to  seize  published  material  and  fornia  state  law,  for  posses-  conduct”  cannot  be  protected  b; 
destroy  it  without  referring  the  issue  of  obscenity  to  a  jury  of  obscene  literature,  and  the  Fiist  Amendment. 

was  upheld  this  week  by  a  majority  of  the  Supreme  Court  United  States,  an  obscenity  whether  obscenity  is  utteran«|*® 
of  the  United  States.  case  under  the  Federal  statute  within  the  area  of  protectee 

The  case  involved  a  New  Distinguishing  the  Minnesota  which  was  decided  the  same  speech  and  press,”  Justice 

day.  Brennan  said.  “Although  thk  I 

its  But  in  those  cases,  he  wrote,  is  the  first  time  the  question  ha;  I 


case  involved  a 

York  State  statute  in  its  ap-  case,  the  Justice  wrote: 
plication  to  the  activities  of  a  “Minnesota  empowered 
bookseller.  Prosecuting  author-  courts  to  enjoin  the  dissemina-  “the  court  held  to  be  constitu-  been  squarely  presented  to  thi; 
ities  selected  the  injunctive  tion  of  future  issues  of  a  pub-  tional  the  following  standard  court,  either  under  the  Firs 
procedure  although  the  book-  lication  because  its  past  issues  foi-  judging  obscenity — whether  Amendment  or  under  the  Four- 
seller  could  have  been  tried  on  had  been  found  offensive.  In  to  the  average  person,  applying  teenth  Amendment,  expressiom 
a  criminal  complaint.  The  trial  the  language  of  Mr.  Chief  contemporary  community  stand-  found  in  numerous  opinions 


judge  found  affirmatively  on  the  Justice  Hughes,  ‘This  is  the  ards,  the  dominant  theme  of  dicate  that  this  court  has 

issue  of  obscenity,  ordered  the  essence  of  censorship.’  As  such  the  material  taken  as  a  whole  always  assumed  that  obscenit; 

books  which  were  in  evidence  it  was  found  unconstitutional,  appeals  to  prurient  interest.”  is  not  protected  by  the  freedom; 

destroyed  but  refused  to  en-  Unlike  Near,  Sec.  22-a  is  con-  Supporting  his  position  that  of  speech  and  press.” 
join  sale  and  distribution  of  cerned  solely  with  obscenity  the  right  of  jury  trial  is  re-  “The  protection  given  speed 

later  issues  on  the  ground  that  and,  as  authoritatively  con-  quisite  to  fair  determination  of  and  press  was  fashioned  to  a.'- 

such  an  order  would  “impose  strued,  it  studiously  withholds  obscenity  cases.  Justice  Bren-  sure  unfettered  interchange  of 

an  unreasonable  prior  restraint  restraint  upon  matters  not  al-  nan  said:  ideas  for  the  bringing  about  of 

upon  freedom  of  the  press.”  ready  published  and  not  yet  “The  jury  represents  a  cioss-  political  and  social  changes  de- 
In  the  appeals  briefs  the  found  to  be  offensive.”  section  of  the  community  and  sired  by  the  people,”  he  added 

question  of  obscenity  \yas  not  Chief  Justice  Eaid  Warren  has  a  special  aptitude  for  re-  “But  implicit  in  the  history  of 

raised  but  use  of  injunctive  dissented  on  the  ground  that  fleeting  the  view  of  the  average  the  First  Amendment  is  the  re¬ 
process  was  challenged  as  a  the  New  York  statute  places  a  person.”  jection  of  obscenity  as  utterly 

prior  resti’aint,  or  unconstitu-  book,  not  a  person,  on  trial  and  Justices  Douglas  and  Black  without  social  importance." 
tional  censorship.  The  case  of  judges  it  without  first  setting  made  vigorous  dissent.  They 

Near  v.  Minnesota  was  relied  standards  to  determine  obscen-  contended  the  public  can,  and  * 

on.  ity.  He  wrote:  “It  is  the  manner  does,  reject  noxious  literature 

a  Ah  nliif  R'  ht  should  determine  and  they  decried  substitution 

”  *  *  .  obscenity.  It  is  the  conduct  of  of  judicial  decree  for  the  in¬ 
justice  Frankfurter  writing  individual  that  should  be  dividual  right  to  receiv’e  or 

the  decision  of  the  Supreme  judged,  not  the  quality  of  art  reject. 

Court  declared  a  ^  stete  may  qj.  literature.  To  do  otherwise  Sex  and  obscenity  are  not 

choose  whether  criminal  pro-  {g  to  impose  a  prior  resti’aint  synonymous,  said  Justice  Bren- 

secution  or  injunction  shall  be  hence  to  violate  the  Consti-  nan’s  opinion  which  decided  1  4.  j  »  1 

used  and  he  quoted  from  Near  Certainly  in  the  absence  the  two  cases  involving  mailing  ?  complete  defense  unless  m^- 

V.  Minnesota  to  emphasize  that  qJ  ^  prior  judicial  determina-  and  possession  of  filthy  books.  ^  eged  and  proven, 

“liberty  of  speech,  and  of  the 
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Nebraska  Libel 
Code  Is  Revised 


Lincoln,  Neb. 
The  Nebraska  Unicameral 
Legislature  has  passed  libel  la» 
revisions  which  make  (1)  truth 


press,  is  also  not  an  absolute 
right,”  and  to  say  “the  protec¬ 
tion  even  as  to  previous  re¬ 
straint  is  not  absolutely  un¬ 
limited.”  The  Justice  added: 
“To  be  sure,  the  limitation  is 
an  exception;  it  is  to  be  closely 
confined  so  as  to  preclude  what 
may  fairly  be  deemed  licensing 
or  censorship.” 

The  court,  in  the  same  day, 
upheld  a  California  criminal 
prosecution  for  the  misdemeanor 
of  keeping  obscene  books  for 
sale.  Pointing  up  similarities 
between  the  two  situations. 
Frankfurter  wrote: 

“Criminal  enforcement  and 
the  proceeding  under  Sec.  22-a 
(the  New  York  statute)  inter¬ 
fere  with  a  book’s  solicitation  of 
the  public  precisely  at  the  same 
stage.  In  each  situation  the 
law  moves  after  publication; 
the  book  need  not  in  either 
case  have  yet  passed  into  the 
hands  of  the  public.” 


limits  damages  under  the  so- 
called  “Honest  mistake”  pwii- 
sion  which  calls  for  publicatior. 
of  a  correction  on  request. 

This  is  the  first  revision  in 
Nebraska  civil  libel  laws  sin« 
the  original  code  was  drawn  in 
187.3,  so  far  as  newspapers  sk 
concerned.  The  new  law  is  thn 
result  of  four  years  of  prepara¬ 
tion  by  a  group  of  publishers, 
including  Lester  A.  Walker. 
Fremont  (Neb.)  Guide 
Tribtine,  president  of  the  k' 
land  Daily  Press  Association. 


KEYSTONE — Gov.  George  M.  Leader  signs  "open  meeting"  and  "open 
records"  laws  tor  Pennsylvania,  capping  a  right-to-know  effort  of  Penn¬ 
sylvania  Newspaper  Publishers  Association  and  several  editorial  groups. 
Robert  E.  Trea,  left,  and  Richard  A.  Swank,  right,  of  PNPA  flank  the 
Governor,  (Details  in  story  on  page  54.) 


Mayborn  Goes  Home 

Sherman,  Tei 
Wai-d  C.  Mayborn,  publisher 
of  the  Sherman  Democrat  h^‘ 
recovered  his  health  sufficiently 
to  return  from  Phoenix,  Ant 
He  will  spend  some  time  ^ 
Community  Hospital  here  w 
fore  resuming  work  at  the 
Democrat. 
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1\NPA  Prods  Dulles  .■T.rr’rrrt .. 

»  the  only  solution  that  can  be  ■»  jt  •  ,  i  • 

offered  or  accepted  by  newspa-  iVlislaKe  in 

permen  as  a  whole  is  that 
which  virtually  all  news  groups 
have  urged  since  the  beginning 

Direclon.  o(  the  Annericu.,  Newspaper  Publishers  Asso-  r,“"d, 

ciation  this  week  renewed  their  appeal  to  Secretar)'  ot  State  they  always  have,  from  every- 
Dulles  to  permit  reporters  to  travel,  at  their  own  risk,  to  any  where  except  an  enemy  country  space  in  a  weekly  newspa 


Prods  Dulles 
On  Travel  Freedom 


Firm  Admits 


Pulling  Ads 

Denatir 

One  of  Colorado’s  major  ad¬ 
vertisers  apologized  for  cancel- 


nation  with  which  this  countr)'  is  not  at  war. 

Specific  reference  was  made 
to  Communist  China  but  the 
resolution,  adopted  last  Feb,  5 
and  reaffirmed  at  a  recent 
meeting  of  the  ANPA  board, 
also  embraced  the  State  De¬ 
partment’s  restrictions  on  tra¬ 
vel  to  several  countries  (Al¬ 
bania,  Bulgaria,  North  Korea 
and  North  Viet  Nam)  with 
which  the  U.S.  does  not  have 
diplomatic  relations. 

William  Dwight,  Holiioke 
(Mass.)  Transcript-Telegram, 

ANP.\  president,  advised  Se¬ 
cretary  Dulles  that  the  pub¬ 
lishers  had  again  discussed  the 
right  of  newspaper  or  maga¬ 
zine  writers  to  pursue  their 


travel  of  newspaper  men  or 
women  to  China  are  not  valid,” 
he  asserted.  ‘‘In  time  of  war 
our  reporters  go  up  into  front 
line  foxholes.  It  is  traditional 
in  this  country  that  news 
writers  are  alw'ays  able  to  go 
places  from  which  the  general 
public  is  barred.” 

Letter  to  Dulles 


profession  without  passport 
restrictions,  penalties  of  fine  or 
imprisonment  or  revocation. 

Mrs.  Roosevelt  Denied  Visa 

The  resolution  concluded 
with  a  recommendation  that 
the  President  and  the  Congress 
consider  these  principles  ‘‘in 
connection  with  the  visit  of 
American  writers  to  Red  China 
for  the  purpose  of  gathering 
and  reporting  facts  for  the  in¬ 
formation  of  the  American 
people.” 

The  action  came  at  the  same 
time,  but  had  no  relation  to  the 
refusal  of  the  State  Depart¬ 
ment  to  grant  a  visa  to  Mrs. 
Eleanor  Roosevelt  to  visit 
China.  Mrs.  Roosevelt  had 
asked  for  the  visa  at  the  sug¬ 
gestion  of  the  Sew  York  Post, 
which  publishes  her  column. 

Mrs.  Roosevelt  said  she  was 
anxious  to  talk  to  Mme.  Sun 
lat-sen,  widow’  of  the  founder 
the  Chinese  Republic,  who 
has  been  a  supporter  of  the 
Communist  regime. 

She  said  she  was  planning  to 
'’isit  Soviet  Russia  even  though 
the  trip  to  China  w’as  off.  She 
"as  most  anxious  to  make  a 
comparison  between  Chinese 
and  Russian  educational  meth¬ 
ods,  she  said. 

Jenkin  Lloyd  Jones,  Tulsa 
^Okla.)  Tribune,  president  of 


Mr.  Jones  said  a  poll  of 
ASNE  membership  had  not 
been  taken.  However,  he  per¬ 
mitted  publication  of  a  letter 
which  Herbert  Brucker,  Hart¬ 
ford  (Conn.)  Courant,  chair¬ 
man  of  the  society’s  Freedom 
of  Information  Committee,  had 
written  last  May  31  to  Secre¬ 
tary  Dulles.  He  also  said  the 
ASNE  directors  had  opposed 
the  China  ban  by  a  two-to-one 
vote. 

“The  American  Society  of 
Newspaper  Editors,  for  one,  is 
troubled  that  .  .  .  there  has 
been  no  solution  of  the  ban  on 
travel  to  the  Chinese  main¬ 
land,”  Mr.  Brucker  wrote. 

“Nor  do  we  think  you  will 
get  one,  short  of  a  complete 
lifting  of  the  ban  on  having 
our  own  reporters  cover  Red 
China  just  as  they  cover  all 
countries  concerning  which  it  is 
important  that  the  American 
people  have  accurate,  first-hand 
information  .  .  . 

“The  membership  of  .\SNE 
is  individualistic,  but  it  con¬ 
tains  a  large  number  who  will 
tolerate  no  compromise  or  bar¬ 
gain  with  a  fundamental  prin¬ 
ciple  of  freedom. 

“It  is  our  feeling  that  this 
issue  is  fundamental.  This 
country  was  founded  on  free¬ 
dom,  grew  on  freedom,  and  can 
survive  only  if  it  practices 
freedom  at  all  possible  times 
and  places.  As  far  as  coverage 
of  foreign  countries  is  con¬ 
cerned,  this  means  that  free¬ 
dom  to  get  the  news  and  to 
publish  it  must  apply  to  all. 
“In  practical  terms,  over  the 


in  time  of  war.  It  is  our  con¬ 
viction  that  this  historical 
principle  must  apply  to  Red 
China  in  the  end,  and  that  the 
overwhelming  proportion  of 
your  fellow  citizens  will  ap¬ 
prove  when  you  return  to  this 
principle.” 

The  Commission  on  Govern¬ 
ment  Security  urged  Congress 
to  make  it  a  “criminal  offense” 
for  any  American  to  travel  to 
a  nation  where  his  passport  is 
invalid  or  to  refuse  to  surren¬ 
der  his  passport  if  it  is  re¬ 
voked. 

The  Commission  said  that 
“the  practice  of  withholding  a 
passport  as  a  security  measure 
should  be  continued”  and  added 
that  “the  standards  and  cri¬ 
teria  for  denying  a  passport 
should  be  clarified  and  fixed  by 
legislation.” 


John  L.  Irvin, 

Dean  of  CAMs,  Dies 

John  I..  Irvin,  66,  classified 
advertising  manager  of  the 
Sew  York  Journal- American 
for  17  years,  died  June  25  af¬ 
ter  a  brief  illness. 

Known  as  the  dean  of  Amer¬ 
ica’s  classified  advertising  di¬ 
rectors,  Mr.  Irvin  began  his 
career  on  the  Des  Moines 
(Iowa)  Register  48  years  ago. 
In  1927,  he  loft  the  Register  to 
take  a  similar  position  with  the 
Sew  York  Telegram,  which  he 
served  until  1928,  when  he  was 
transferred  to  the  Cleveland 
(Ohio)  Press,  another  Scripps- 
Howard  newspaper,  which  he 
served  10  years. 

Mr.  Irvin  became  classified 
advertising  manager  of  the 
Journal-American  on  March  11, 
1940.  He  was  an  active  member 
of  the  Classified  Advertising 
Managers  .-Association. 


Helpful  Neighbor 

Plainfield,  N.  J. 
When  press  gears  fouled  up 
June  24,  the  Plainfield  Courier- 
Sews  turned  to  the  Elizabeth 


per  after  an  editorial  considered 
adverse  to  thp  company. 

The  advertiser  is  Adolph 
Coors  Company,  whose  brew’ery 
in  Golden,  has  been  struck 
since  April  24.  The  brewery, 
however,  has  continued  to  pro¬ 
duce  and  deliver  beer. 

The  Arvada  Enterprise,  in  an 
editorial,  June  13,  raised  the 
question  as  to  the  propriety  of 
having  the  company-paid,  off- 
duty  sheriff’s  deputies  serve  as 
guards  for  Coors  trucks. 

The  editorial  did  not  criticize 
the  company,  but  took  the 
sheriff  to  task  for  spending  tax 
money  in  a  manner  to  cause 
“many  people  to  view  the 
sheriff’s  office  as  becoming  a 
public  supported  strike-breaking 
agency.” 

The  June  20  issue  of  the  En¬ 
terprise  reported  that  Coors’ 
advertising  agency,  Revill  J. 
Fox  Company,  had  telephoned 
a  cancellation  of  a  twice-a- 
month  schedule,  adding  up  to  a 
$15.30-a-month  revenue  loss  to 
the  paper. 

Lloyd  W.  Gorrell,  editor  and 
publisher,  conceded  Coors’  free¬ 
dom  to  spend  their  advertising 
money  wherever  they  desired, 
but  decried  “their  actions  in 
stopping  their  ads  in  the  Enter¬ 
prise  because  of  an  editorial 
that  was  not  aimed  primarily 
at  them.” 

The  Denver  Post  of  June  21 
carried  Publisher  Gorrell’s 
statement,  and  within  a  few 
hours  after  the  first  edition  ap¬ 
peared,  Coors’  officials  an¬ 
nounced  a  reversal  of  the 
order. 

Calling  the  family-owned 
company’s  action  “an  honest 
error  of  judgment,”  the  letter 
of  apology  said: 

“We  have  never  intended 
that  our  advertising  should  be 
used  as  a  means  of  dictating 
editorial  policy  or  news  cover¬ 
age.  We  believe  in  freedom  of 
the  press  just  as  devoutly  as  we 
believe  in  freedom  of  enter¬ 


prise.  .  .  . 

“If  an  editor  counseled  read- 


The  .American  Society  of  News-  long  run,  the  idea  of  letting  13  Dailg  Journal  for  help.  Mats  ers  to  boycott  our  product  or 
paper  Editors,  said  it  was  “no 
more  outrageous  to  ban  Mrs. 

Roosevelt  than  John  Smith  of 
the  Punxsutawney  Bugle. 

“The  reasons  the  State  De¬ 
partment  have  given  against 

editor  &  PUBLISHER  for  June  29,  1957 


plus  three  or  four  correspond¬ 
ents  go  might  not  differ  greatly 
from  a  universal  freedom  to  all 
bona  fide  correspondents.  But 
in  principle  the  two  differ  as 
does  night  from  day. 


were  sent  to  Elizabeth  and  a 
press  run  of  35,000  followed 
the  Journal’s  regular  run.  Pa¬ 
pers  w’ere  brought  back  to 
Plainfield  in  26  circulation  cars. 
Deliveries  were  a  little  late. 


deprecated  its  quality,  we 
would  be  justified  in  deciding 
such  a  publication  had  lost  its 
value  to  us  as  an  advertising 
medium.  Certainly  this  is  not 
the  case  here.” 
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big  business.  The  pamphleteer  “It  is  working  out  splendidk, 
has  no  chance  at  all.  We  have  been  impressed  wit 

“In  the  case  of  the  Post,  I  the  large  number  of  loji 
am  not  interested  in  making  a  readers  we  have.  Some  duplia 
big  profit.  At  the  same  time,  tion  in  evening  newspaper  ti- 
I  am  convinced  that  a  newspa-  culation  will  undoubtedly  it 
per  must  make  its  own  way.  wiped  out.  Already  I  think  tit 
Kept  organs  are  just  no  good,  field  is  stronger  than  ever.  % 
“Yes,  the  Post  is  operating  know  we  are  delivering  result 
at  a  profit  today.  To  keep  it  so,  to  advertisers  far  above  tit 
I  find,  requires  that  I  devote  costs  to  them.” 
more  and  more  of  my  time  to  The  only  circulation  fig® 
Executives  Mrs.  Schiff  would  make  nnWv 


Heads  Big  Business 


Dorothy  Schiff  Quits 
Her  N.  Y.  Post  Column 


By  Philip  N.  Schuyler 

Dorothy  Schiff,  publisher  of  ing  information  ‘off  the  record.’ 
the  New  York  Post,  has  quit  I  like  to  be  frank  in  what  I 
writing  her  weekly  column  w’rite.  People  written  about 
“Dear  Reader”  don’t  always  appreciate  frank- 
f  and  is  not  sure  ness,  especially  wives. 

'  now  whether 

;iL  she  will 

,  resume  it. 

[  She  1 

;  these  reasons 

•  for  her  indeci- 

\  sion: 

*  *  “There’s  more 

^  than  enough  to  that  ‘Dear  Reader’  was  like  a  rules  out  the  very  poor  and 

Mrs.  Schiff  do  as  publisher  weekly  letter  from  home.” 

^  Mrs.  Schiff  has  three  child- 

metropohtan  paper  like  the  grandchildren.  Her 

Post.  Thats  big  business  today,  jaugh^r,  Adele,  Mrs.  Frederick 
Catching  Up  on  Reading  Leopold,  has  five  children  and 
“I’m  an  omniverous  reader,  lives  in  Beverly  Hills.  Mourner 
I  know  I  should  do  much  more  rnavried  to 

reading  before  I  try  to  write  ^ynn,  the  actress  and 

any  more.  There  is  so  much  to 

absorb,  in  order  to  have  a  wood  radio  station  KLAC.  She 
proper  writing  background.  For  umnarried  daugh- 

instance,  right  now,  I  am  trying  ^er,  Sarah  Ann  Backer, 
to  trace  the  history  of  liberal  Began  As  a  Notebook 
philosophy.  I  am  deep  in  the 

autobiopaphy  of  John  Stuart  S  t  3^  1951^ 

Mill.  I  have  only  just  discovered  was  called  “Publisher’s 

Sir  Francis  Bacon.  I  am  read-  Notebook”.  Introducing  it,  she 
mg  both  old  and  new  books,  explained  she  had  “shelved  the 
Among  the  old  ones  Plato,  eviously  as  “too  diffi- 

Aristotle,  Freud  and  the  Bible, 

It  IS  keeping  me  busy-too  busy  Cresting  people  and  things  con- 
to  digest  and  pass  along  yet  to  to  cross  my  path  that 

my  readers,  what  l  am  reading  ^^j^ed  to  risk  it.”  The 

It  takes  more  time  than  I  “Dear  Reader”  column  ap- 
expected  to  write,  and  then  ia 

refine,  about  2,000  words  a  ,  o  1. 

week.  I  write  scared,  with  a  Dorothy  Schiff  (in  private 
dictionary  beside  me  to  look  up  Sonneborn) 

synonyms.  I  suppose  I  spend  ^  hand  in  running  the 

about  four  hours  writing  and  since  1939.  She  assumed 

then  re-writing.  I  write  in  long-  publisher  m  1952. 

hand.  Writing  the  column,  she  said, 

“Jimmy  Wechsler  (the  edi-  was  in  the  spirit  of  the  pam- 


the  business  side. 

have  told  me  quite  frequently  was  the  March  1957  ABC  ol 
that  it  is  more  important  for  months’  statement  of  428,81' 
me  to  be  publisher  of  the  paper  which  does  not  reflect  tk 
than  to  write  a  column  for  it.”  doubled  price  effective  tki 
‘Finally,  I  think  the  only  One  decision  she  hesitated  same  month.  The  March  19*! 

ever  people  who  will  miss  the  column  to  make,  thoroughly  disliked  ggure  was  418,570.  I 

•  will  be  some  on  the  paper  who  making,  was  raising  the  price  ...  . 

^aybe  have  felt  that  it  was  one  of  the  paper  to  10  cents  last  „  g  .  commented 
w'ay  of  hearing  from  the  pub-  March.  Her  basic  philosophy, 
lisher  whom  they  didn’t  see  she  said,  calls  for  making  the  • 

very  often,  and  my  children  in  news  available  to  as  many 

California  who  have  told  me  people  as  possible.  Inflation  300-Page  RotO  Tab 

'  ‘  iV  c  i 

i  small  fixed  r,-  •  j  . 

ted  out.  Viano  etc  la  Manna  lil 

celebrate  its  125th  annivemr 
with  a  300-page  tabloid  rou 
ighting  infla-  gravure  section  in  the  Sept.  15 
‘When  it  hit  issue.  The  paper  has  been  owwc 


INSPECTION  TOUR— With  October  as  the  target  date  for  puW'^ 
ing  the  Chicago  Sun-Times  from  its  multi-million  dollar  riverfront  b«iM- 
ing,  Mrs.  Marshall  Field  Jr.,  wife  of  the  editor-publisher,  views 
with  Leslie  V.  Oenniston,  left,  director  of  construction,  and  Milbic 
P.  Akers,  executive  editor. 
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ASNE  Lists  a  ‘Meaty’ 
Convention  Program 


comprising  the  panel. 


All  in  all,  ASNE  President 


^  Mirror-News,  and  Basil  Walters, 

San  Francisco  George  Christopher  will  extend  Knight  Newspapers.  George  W. 
An  assignment  sheet  calling  messages  of  greeting.  Healy  Jr.,  New  Orleans  Titnes 

for  reports  from  the  full  orbit  Afternoon  will  find  the  edi-  Picayune,  will  preside, 
of  editorial  coverage  has  been  tors  again  engrossed  in  multiple  .  .  .  ,  Rp^rt 

drawn  for  the  convention  of  the  topics.  The  leadoff  speech  on  ^ 

American  Society  of  Newspaper  “What  Advertising  Means  to  ‘What  do  we  do  about  big 
Editors  here,  July  11-13.  Editors,”  by  Edward  Falasca,  labor?”  is  the  topic  of  the  Fri- 


A  world  report  by  ASNE  Jenkin  Lloyd  Jones,  Tulsa  Trib- 
travelers  will  present  Turner  une,  is  certain  the  program  will 
Catledge,  New  York  Times;  be  very  different  from  that  of- 
Virgil  Pinkley,  Los  Angeles  fered  annually  in  Washington. 


Mirror-News,  and  Basil  Walters,  “The  convention,”  he  says,  “will 
Knight  Newspapers.  George  W.  be  fun  without  being  frothy. 
Healy  Jr.,  New  Orleans  Times  We  have  some  very  meaty  stuff 


cayune,  will  preside.  coming  up. 

.  1.  .  T.  ^  Plans  for  social  events  add 

Big  Labor  Report  colorful  and  fairly 

“What  do  we  do  about  big  busy  schedule,”  as  announced 
bor?”  is  the  topic  of  the  Fri-  by  Chairman  Lee  Ettelson,  San 


Editors  here,  July  11-13.  Editors,”  by  Edward  Falasca,  labor?”  is  the  topic  of  the  Fri-  by  Chairman  Lee  Ettelson,  San 

As  a  result,  the  editors  will  Bureau  of  Advertising,  will  be  afternoon  message  from  Francisco  Call-Bulletin,  chair- 

cover  a  beat  ranging  from  followed  by  the  J.  Walter  Robert  F.  Kennedy,  chief  coun-  man  of  the  Western  committee 
atoms  to  world  travel.  Thompson  Co.  slide  presentation  sel,  McClellan  investigating  hospitality. 

Thp  o„+„oi_  On  “Int^mihia.”  Committee.  Comment  will  be  Wednesdav.  Julv  10  —  ASNE 


atoms  to  world  travel.  Thompson  Co.  slide  presentation  sei,  Mci.^ieiian  inves 

The  convention  wheels  actual-  on  “Interurbia.”  committee.  Comment  will  be  Wednesday,  July  10  —  ASNE 

ly  will  begin  to  grind  a  day  Teenager  coverage  will  be  supplied  by  Victor  Riesel,  labor  members  and  their  wives  hold 

in  advance  with  a  reception  and  provided  by  Miss  Jean  Fletcher,  columnist,  via  telephone.  a  get-together  cocktail  party  at 

committee  meetings.  BoA,  and  Glenn  Thompson,  Cin-  Members  of  the  labor  dis-  the  Top  of  the  Mark. 

D..ki:.  *  j  cinnati  Enquirer,  Norman  cussion  panel  are  Pau 

rublic  Attitudes  t _  r  •n.  rrn _  1 _  'T^l _ r>I« 


BoA,  and  Glenn  Thompson,  Cin- 
Piihlir  Attit  d  cinnati  Enquirer.  Norman  cussion  panel  are  Paul  Block,  On  Thursday  wives  will  have 

**  Isaacs,  Louisville  Times,  has  Toledo  Blade;  Norman  Chand-  transportation  to  and  from  the 

The  editors  will  face  realities  drawn  the  topic:  “Lucky  Bucks  ler.  Los  Angeles  Times;  Don  California  Rodeo  at  Salinas, 

rom  the  beginning  session,  Lazy  Backs.”  Maxwell,  Chicago  Tribune  and  They  will  return  in  time  to  at- 

w  en  Dr.  George  Gallup  will  o*  j  oi  *  j  Felix  Knight,  Dallas  Morning  tend  the  General  Features 

present  his  first  conclusions  Water  Study  Slated  ^  Svndicate  soiree:  then  all  will 


On  Thursday  wives  will  have 


from  a  study  of  public  attitudes 
toward  the  press. 


Water  Study  Slated 
Water  draws  the  center  of 
the  stage  early  Friday.  A  re- 


Maxwell,  Chicago  Tribune  and  They  will  return  in  time  to  at- 
Felix  Knight,  Dallas  Morning  tend  the  General  Features 


Freedom  of  information  re-  port  by  Dr.  Luna  B.  Leopold 
ports  by  Herbert  Brucker,  Hart-  of  the  U.  S.  Geological  Survey 


iws.  Syndicate  soiree;  then  all  will 

„  ,  ,  .  .  4  D  u  be  guests  of  the  San  Francisco 

Breakfast  and  A-Bombs  p^btishers  at  an  oriental  dinner 

The  closing  day’s  program  be-  Chinatown, 
ns  with  a  champagne  break-  Friday  the  ladies  will  be 


ports  by  Herbert  Brucker,  Hart-  of  the  U.  S.  Geological  Survey  gins  with  a  champagne  break-  Friday  the  ladies  will  be 

ford  (Conn.)  Courant,  and  Dr.  will  be  followed  by  a  panel  com-  fast  hosted  by  the  Northern  ^egts  of  New  York  News-Chi- 

Harold  Cross,  counsel,  will  fol-  posed  of  Lauren  Soth,  Des  California  Professional  Chap-  capo  Tribune  Syndicate  in  a 

low.  Coupled  with  these  will  be  Moines  Register  and  Tribune;  ter  of  Sigma  Delta  Chi.  This  is  journey  to  the  gigantic  trees 

a  discussion  of  security  and  Ed  Ainsworth,  Los  Angeles  a  prelude  to  national  defense  jiuir  Woods,  with  luncheon 
rensorship  featuring  Loyd  Times;  Roy  Pinkerton,  Ventura  and  atomic  discussions.  Speak-  at  the  Alta  Mira  in  Sausalito. 

Wright,  chairman  of  the  Com-  (Calif.)  Star-Free  Press,  and  ers  are  Dr.  Harrison  Brown,  jbe  New  York  Herald  Tribune 

mission  on  Government  Securi-  Robert  Lucas,  Denver  Post.  California  Institute  of  Tech-  Syndicate  will  host  that  night’s 

fy»  and  Rep.  John  E.  Moss,  Airplanes  and  airports  of  to-  nology;  Dr.  Athelstan  Spilhaus,  cocktail  party, 

chairman  of  the  House  subcom-  morrow  will  be  discussed  by  University  of  Minnesota,  and  The  women  will  be  free  for 


mittee  on  information  on  gov¬ 
ernment  operations. 


Donald  W.  Douglas,  chairman.  Dr.  Edward  Teller,  University  shopping  and  visits  Saturday, 
Douglas  Aircraft  Co.  Investi-  of  California.  and  after  close  of  business  ses- 


W*  Douglas  Aircraft  Co.  Investi-  of  California.  and  after  close  of  business  ses- 

With  that  takeoff,  San  Fran-  gative  reporting  is  next  on  the  William  1.  Nichols,  publisher  sions,  ASNE  members  and 

lav^*  ®^.*cial  welcome  is  de-  program  with  V.  M.  Newton  Jr.,  of  This  Week,  is  luncheon  ladies  will  gather  at  the  formal 

vhT  ^  luncheon  Tampa  Tribune;  George  Thiem,  speaker.  The  annual  banquet  reception  and  dinner  at  the 

Duhr  !i^  ■  C/iirafiro  Daily  News,  and  Wil-  speech  assignment  has  gone  to  Fairmont  Hotel.  Hall  Syndicate 

PPsher,  is  chairman.  Governor  Ham  Lambert  and  Wallace  Lester  B.  Pearson,  Canadian  will  hold  its  after-dinner  party 

'^®o<lW’in  J.  Knight  and  Mayor  Turner,  Portland  Oregonian,  M.  P.  and  entertainment. 
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HERE’S  LOOKING  AT  YOU 

Fletcher,  Sioux  City  Journal 


EVERYBODY’S 
PICKING  ON  ME 

Sloggatt,  Now  York  Mirror 


CUTTING  THE  CURRENT 

Bristol,  Cincinnati  Times-Star 
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PHOTOGRAPHY 


There's  Always  a  Way, 
Cameramen  Discover 


By  James  L.  Gollin^s 

If  there’s  a  way  to  improve 
pictui’e  taking,  news  camera¬ 
men  will  find  it,  as  witness 
Otto  Ellis  and  Mark  Duffy. 

Ml-.  Ellis  of  the  Klamath 
Falls  (Ore.)  Herald  &  Neu's 
has  devised  a  I'eflector  shield 
for  his  flashgun  so  he  can  get 
better  bounce  lighting. 

In  its  present  form,  the 
photographer’s  gadget  consists 
of  doubled-up  foil  paper  held  in 
place  over  the  reflector  like  a 
hood.  It  stretches  over  a  wire 
frame  and  is  scotch-taped  on. 

This  is  a  temporary  expe¬ 
dient.  A  metalsmith  is  now 
busy  making  a  permanent  shield 
out  of  thin-gauge  aluminum.  It 
will  be  boxlike,  extending  eight 
inches  out  from  the  reflector 
and  eight  inches  over  the  face 
of  the  gun. 

The  reason  for  his  invention? 

“Using  bounce  light  from 
the  ceiling,”  he  says,  “is  an  un¬ 
certain  way  of  taking  flash  pic¬ 
tures.  All  photographers  know 
that  different  colored  ceilings 
and  ceilings  of  different  heights 
produce  different  results,  and 
there  is  nothing  in  the  book 
to  tell  us  where  to  set  the  F 
stops.” 

The  way  he  does  it  now,  he 
added,  he  can  formulate  his 
own  F-stop  chart,  and,  besides, 
the  technique  has  cut  down  his 
bulb  cost,  since  he  uses  smaller 
ones  with  the  shield. 


Stilted  Shot 

You,  too,  can  get  head  and 
shoulders  above  the  crowd  for 
a  particular  shot.  All  you  have 
to  do  is  follow  the  example  set 
by  Mark  Duffy,  who  works  for 
an  exhibiting  company. 

Out  in  Kansas  City,  Mo.,  the 
other  day  Mr.  Duffy,  shooting 
pictures  at  a  convention, 
strapped  a  pair  of  light  metal 
stilts  to  his  legs  that  raised 
him  about  two  feet  off  the 
floor. 

The  picture  of  Mr.  Duffy 
atop  his  portable  perches  was 
strictly  a  setup  gag  picture 
sent  out  over  the  wires.  It 
might  be  equally  amusing  to 
see  a  dozen  cameramen  on  these 
things  crowding  in  for  a  close- 
up  of  a  celebrity. 


Judicial  Praise 

Press  photographers  have  an¬ 
other  friend  in  Judge  J.  Frank 
Graff  of  Armstrong  County, 
Pa. 

At  the  close  of  a  murder 
trial  in  Kittanning,  he  said : 
“The  reporters  covering  the 
trial  caused  more  confusion 
than  the  photographers.  You 
wouldn’t  have  known  they  (the 
photographers)  were  there  if 
you  hadn’t  been  looking  for 
them. 


“The  photographers  didn’t 
bother  me  in  the  slightest.  I 
didn’t  hear  a  click  at  all.  As 
far  as  I’m  concerned,  photog¬ 
raphers  are  just  as  welcome  as 
reporters.” 

Pool  .Arrangement 
Judge  Graff  allowed  two 
cameramen  to  work  the  trial: 
Edward  Adams  of  the  New 
Kensington  Daily  Dispatch, 
chosen  pool  man  by  the  local 
press  photographers  association, 
and  Don  Bindyke  of  the  Pitts¬ 
burgh  Post-Gazette.  Mr.  Adams 
alone  shot  245  negatives  during 
the  four-day  proceedings. 

They  operated  within  six 
feet  of  the  defendant,  without 
flash,  of  course.  When  they 
had  finished  their  jobs,  the 
judge  commented:  “There  is  no 
reason  to  keep  photographers 
out  of  court.” 


WORKING  QUIETLY  and  with  judge's  permission  (provided  they 
used  miniature  cameras)  Don  Bindyke  of  Pittsburgh  Post-Gazette  and 
Ed  Adam:  ol  New  Kensington  Dispatch  are  pictured  at  press  table 
ir  courtroom  -during  murder  trial.  Adams  took  245  shots  in  four  days. 


THE  VERDICT — This  picture  of  defendant  hearing  foreman  say  "first 
degree  murder  with  the  death  penalty"  was  snapped  by  Ed  Adams 
of  the  New  Kensington  (Pa.)  Daily  Dispatch  in  county  court. 

EDITOR  &  P 


Big  Flash 

It  looked  as  though  the 
had  exploded  the  other  da; 
the  floor  of  the  New  York  S 
Exchange.  A  battery  of  ^ 
bulbs  hung  70  feet  over 
floor  by  a  rope  harness  100 
square  set  off  a  light  burst  t  . 
to  5,000  ordinary  tin- 
household  bulbs.  The  r. 
flare  was  synchronized  e: 
cally  with  six  cameras  in?-, 
on  scaffolding  40  feet  up, . 
the  resulting  picture  sh 
trading  activity  at  its 
just  before  3:30  p.m.  .Ma: 
the  cameras  wei'e  the  B. 
boys  of  Schenectady,  X.  I. 
George,  Jim  and  John.  T 
fired  76  Sylvania  No.  3  .j 
Sylvania  Electric  Product.- 
gineers  designed  the  rig. 

Rapid  Progress 

In  case  you’ve  forgo", 
back  in  1839  it  took  as 
posure  of  10-20  minutes : 
bright  sunlight  to  make  i 
Daguerreotype  photo.  Just  b 
year  later,  this  process 
been  improved  to  the  extent 
permitting  photos  to  be  tak 
in  a  few  seconds. 

Handy  Dictionary 

Morgan  &  Morgan,  publisks 
on  things  photographic,  ta 
come  out  with  a  new,  hasi; 
“Photo  Dictionary  and  Qatt 
Reference  Guide”  which  deu 
with  photographic  terminolop. 
motion  picture  nomenclarae. 
illumination  definitions  asl 
chemical  glossary. 

• 

India  Edwards  Given 
Job  in  Washington 

Albany,  X.  f 

State  Commerce  (k)miniss.:t 
er  Edward  T.  Dickinson 
announced  appointment  of 
India  Edwards  as  director  li 
the  New  York  State  Dcpa-'- 
ment  of  Commeire’s  Washrr?' 
ton  office. 

Mrs.  Edwards,  a  for®’ 
newspapei-woman,  achieved  »• 
tionwide  prominence  betve^r 
1948  and  1956,  first  as  direct-- 
of  the  Women’s  Division 
then  as  vice  chairman  of  ® 
Democratic  National  Conut 
tee.  She  began  her  journalu-- 
career  on  the  staff  of  ® 
Chicago  Tribune  as  a  repoi^| 
and  in  her  22  years  with  tb- 
newspaper  rose  to  society 
tor  and  editor  of  the  woinat> 
page. 

Mrs.  Edwards  is  married’ 
Herbert  T.  Edwards,  renJ^-- 
and  former  U.  S.  Infornu  ^ 
official.  In  her  new  . 
Edwards’  salary  will  betl*- 
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Adv€‘r<is€‘r  •  l\ewspaper 


Sears  Again  Sets  New  Take 
$  High  in  Newspapers  ^n!. 

O  A  ±  jumpod 


Take  of  Food 
Ad  $  Up  27% 


Seclion  Edited 

By  Robert  B.  McIntyre 


TVB’s  Cash 
Moans  Dirth 
Of  Salesmen 


m  HIM  11  111  1  It:  YY  O  Newspaper  advertising 

^  O  A  A  jumped  27%  to  $108.8  million  T  ^nlocmOTl 

Chicago  in  the  total  placed  by  the  food  tyl  kJcllvyol  1  lol  1 

Soars.  H.yh,iok  &  Car.,  invostorl  a  roc-ord-hreaking  H5.-  Kd-^-bmad  b"cik-  ’’  R™ 

fiMK)  in  nosospapr-r  advordsing  or  »56,  it  was  an-  down  rel™^  this  w^eok  by  AdvoV.isina  monrnod  tho 
nolinml  here  this  week  by  Edward  Gudeman,  vicepresi-  Food  Field  Rctiorter.  Food  m-  sjilesmen”  in  addre.ss- 


inp  the  Advertising  As.sociation 


topped  lO.jrk's  previous  hiph  of 
$41,775,600  by  8.0%.  The  1056 
expenditures  were  spread  amonp 
1,IK»3  daily  and  weekly  news¬ 
papers  in  eveiy  state. 

New  Linape  Record 


dent  in  charge  of  merchandising.  terests  now  represent  the  hip-  Advertisinp  As.sociation 

The  1956  total  marked  the  11th  consecutive  year  of  re-  advertisinp  market  and  the  convention  in 

lord  newspaper  ad  expenditures  hy  Sears  retail  stores  and  con.sumer  media,  a  ..-n  ^?vrn;  in 

topped  105;)’s  previous  hiph  of  ■  _  ij  a  a  k  10%  jump  over  10.5.5.  More  u-  u  •  *  4.  •  c*  4.1, 

w..  a  or/  Tho  lO'kfi  Mr.  Hecht  told  4-A  members  .  .  which  is  not  .suffcrinp  from  the 

t:dCs''iowYp,  J,ul“  White  Suipber  Speiatts  “>  death  „t  a  sale.,,,, an  -  be  said, 

ilwrt  Htiiiv  .inrl  wooWlv  nows-  Va.,  that  “we  cant  sell  '  “hut  from  the  doth  of  sales- 

'  •  n  ^ovorv  state  newspaper  advertisinp  short.”  Spot  TV  took  top  position  men.  For  each  new  .salesman 

‘  ■  He  described  Sears’  current  ex-  "’ith  $22.3.2  million  and  spot  enterinp  the  lalior  force,  85 

New  Linape  Record  perimentation  in  mapazines  as  radio  enjoyer  the  hippest  lioost,  customers  to  be  served  ar- 

Sears’  newspaper  linape  in  “back-drop”  advertisinp  that  np  40%  to  $60  million.  News-  ,.ivc  on  the  .scene.  McGraw- 
■.56  also  set  a  new  record  for  “may  actually  result  in  pettinp  paper  sections  were  up  20.0%  Hill  reports  that  the  cost  of 
the  company,  totalinp  284,4.58,-  more  people  interested  in  our  to  $41.1  million;  network  TV,  makinp  a  .sellinp  contract  has 
100  lines  of  white  space  pur-  newspaper  advertisinp.”  up  L'i.fi  to  $218.7  million;  while  increased  61  percent.” 

chased,  representinp  an  increase  He  mentioned  that  national  network  radio  was  down  14.5%  jlc.  Cash  said  that  as  of 
of  .5.1%  over  the  1055  total.  advertisinp  permits  Sears  to  to  $41  million;  and  outdoor,  July  1,  1057,  a  Niel.sen  estimate 
Mr.  Gudeman  told  E&P  the  present  to  a  cross  section  of  down  2.8  to  $51.8  million.  shows  40,300,000  TV  homes, 

newspaper  dollar  expenditure  consumers  “our  better  ex-  Durinp  1056,  some  $55  million  about  81*;;  of  all  homes.  Two 

last  year  represented  78.8%  of  elusive,  trade-named  merchan-  in  food  advertisinp  was  behind  hundred  and  two  network  ad- 
Sears’  total  retail  advertisinp  dise  .  .  .  rounded  off  with  stories  promotion  of  new  products,  the  vertisers  used  network  televi- 


budpet.  Total  retail  media  ex-  of  our  service  and  puarantee  trade  mapazine  estimated, 
pense  of  $57,777,000  was  also  a  policies.” 

record  hiph,  toppinp  the  1955  Durinp  the  past  year.  Sears 

fipure  by  10.6%.  has  scheduled  ads  in  the  follow-  Ouiclo 

“Durinp  the  past  year  the  inp  national  mapazines: 
new.spapers  of  the  nation  con-  Life,  Look,  Saturday  Eveniny  wr*  •* 

tinued  to  play  the  leadinp  role  Post,  Farm  Journal,  Woman’s  Wins  Hiation 
in  Sears’  promotional  efforts,”  Pay,  Sunset,  True  Story,  Col- 

he  said.  “Their  effectiveness  as  lier’s.  Better  Homes  &  Gardens  STon, 

a  sales  medium  is  demonstrated  and  Ladies  Home  Journal.  A  public  service  aware 


sion,  while  2,547  used  spot  TV 
in  the  first  three  months  of 
this  year.  Actual  dollar  invest¬ 
ment  hit  $243,357,618  in  the 
first  C|uarter  of  1957,  repre.sent- 
inp  an  increa.se  of  $26,488,838 
over  1956,  he  .said. 


1  ,  ®  ^  ^  ^  **  cov  )  iff  TAchlfQVlW  nPf*v  ® 

he  said.  “Their  effectiveness  as  lier’s.  Better  Homes  &  Gardens  .  ’  i\i  n  1 

a  sales  medium  is  demonstrated  and  Ladies  Home  Journal.  A  public  service  award  was  INiorillull 

hy  the  fact  that  Sears’  sales  in  Sears’  1956  retail  and  mail  presented  to  the  Houston  Xorman,  Craip  &  Kuinmcl, 

19.56  reached  record  hiph  pro-  order  net  sales  amounted  to  Chronicle  June  19  by  the  advertisinp  apency  aii- 

Poitions.”  $3,561,262,649,  the  best  year  in  American  Heritape  Foundation  ;,u,ction  of  Norman 

Also  I’se  Mapazines  company’s  70-year  history,  for  “the  best  pnmary  election  ^  Noiman,  executive  vicepresi- 

Other  local  advert isimr  media  ^he  year,  the  company  propram  in  the  19.>6  non-  ^  president  of  the 

which  shS  tn  a  $l"%T(S  I  Z  H  v'f-'’  apency,  effective  July  1.  Kupene 

;«i"k..b.  t„b.l  ta  ,b,s  count, y  "  "■  J"" 

radio,  television,  circulars  and  ^  ,  The  ^ 01k  of  moie  than  <,000  syc-etary,  and  R.  David  Kap- 

dii'ect  mail  *  participants,  includinp  hundieds  vicepresident  and  treasurer 


which  shared  in  a  $12,298,000 
expenditure  last  year  included 
radio,  television,  circulars  and 
dii-ect  mail. 


Likewise,'  for  the  first  time  in  Reynolds  Named  Veep  f  ^  newspapers,  wa.s  evaluated  the  apency,  were  elected  ex¬ 
its  histnrv  Seni-s  lust  voni-  t  Ik  1  at  fiefore  selection  of  the  Chion-  ccutive  vicepresidents. 

backoH  ,  ^’t  I  f  Z  ^  an-  4^.,^  the  award,  the  Founda- 

Sil  Z  f  appointment  of  tion  said.  The  award  was  * 

Zln!  a  Reynolds  Jr.  as  vicepresi-  accepted  in  behalf  of  the  Sehool  Seetitm  Reailv 

K  Zinc  advertisinp.  Results  dent  of  Rapid  Art  Seiwice,  Inc.  chronicle  staff  bv  Editor  ME  j  o  •  > 

were  .such  the  company  is  con-  specializinp  in  visual  aid  com-  WaUer  ’  '  As.sociated  Services 

tinuinp  a  propram  of  national  munications.  Mr.  Reynolds  most  ^  u  i  *v.  Rack-To- 

advertisinp  for  1957.  recently  was  enpaped  in  the  ex-  The  award  was  based  on  the  School-Section  is  now  beinp 

Sears  executives,  however,  de-  position  manapement  business  Proofed  to  newspapers.  Service 

rlined  to  disclose  the  size  of  its  and  previous  to  that  advertisinp  9^%  includes  specially-molded  color 

national  ad  budpet  for  mapa-  manaper  of  TV  Guide,  plus  8  ><9^  July  1,  19.)6,  in  advance  mats  from  newspapers  that  can 

nnes.  Earlier  this  Sprinp,  Fred  years  on  the  .sales  staff  of  the  ®  ,  P'-"uu[y:  The  use  them. 


Robert  A.  Murphy  of  the 


Hpcht,  Sears  peneral  retail  mer-  Sew  York  Herald  Tribune.  sectmn  won  the  acclaim  of  , 

chandisinp  manaper,  told  the  ,  political  and  povernment  •  1  • 

4dth  annual  meetinp  of  the  leaders  and  the  votmp  public  Join.  Anani!» 

American  Association  of  Adver-  Murphy  Elected  throuphout  Texas*.  Edward  D.  rumminps  has 

tisinp  Apencies  that  Sears’  Robert  A.  Murphy  of  the  The  award  is  in  the  form  of  joineil  the  media  department  of 

mapazine  advertisinp  effort  may  Rureau  of  Advertisinp,  ANPA,  a  plaque  which  features  Rurke  Dowlinp  Adams,  Inc., 

increase  interest  in  newspaper  has  lieen  elected  president  of  “Georpe  Washinpton  the  Sol-  N**w  \ork.  He  was  formerly 

ads  on  the  part  of  the  buyinp  the  Association  of  Advertisinp  dier”  by  the  arti.st  Arthur  media  director  at  UolH-rt  VV . 

public.  May  pape  16.)  .Men  and  Women  in  New  York.  Szyk.  Drr  and  Assoi  iates,  Inc. 
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B  &  B  Keeps  Standards 
High  in  Media  Division 


By  Philip  N.  Schuyler 

V’itality  and  effectiveness  are 
watchwords  in  the  media  de¬ 
partment  of  Benton  &  Bowles, 
Inc. 

Standards  are 
kept  high,  ac¬ 
cording  to  Da¬ 
vid  P.  Crane, 
vicepresident  in 
charge,  who 
made  the  first 
public  report 
this  week  on 
a  recruiting  and 
training  p  r  o- 
g  r  a  m  installed 
by  the  agency’s  media  depart¬ 
ment. 

Basic  Ingredient 

Basic  ingredient  for  the  im¬ 
proved  conditions,  Mr.  Crane  re¬ 
ported,  was  to  adopt  the  posi¬ 
tive  policy  that  opportunities 
for  advancement  and  success 
are  just  as  certain  in  media  as 
in  any  other  of  the  agency’s 
many  divisions.  Previously, 
young  men  thought,  and  were 
lead  to  think,  that  the  best  way 
up  the  agency  ladder  was 
through  account  work. 

“You  used  to  get  the  less 
ambitious  people  in  media,  in 
consequence,’’  Mr.  Cran^  said. 
“That  has  been  changed,  now 
that  they  know  the  opportuni¬ 
ties  for  pre.stige,  money,  and 
advancement  are  every  bit  as 
good  in  this  department  as  the 
others.  To  be  specific,  at  Ben¬ 
ton  &  Bowles  today  media  peo¬ 
ple  must  be  considered  as  im¬ 
portant  and  treated  as  well  as 
account  men. 

“We  base  the  importance  of 
the  media  department  on  the 
fact  that  of  a  client’s 

money  goes  to  the  media  we 
.select  for  them  to  use.  We  just 
must  have  the  right  personnel 
to  make  the  best  selection. 

“Then  there  are  very  few 
dollars  from  a  client  more  sus¬ 
ceptible  to  greater  productivity 
than  the  dollars  that  go  through 
media.  A  \V)7f  improvement  in 
media  buying  can  mean  what 
amounts  to  a  $300,000  saving 
to  a  client  that  is  investing  $3,- 
000,000  a  year  in  advertising. 

Train  Own  Execs 

“Another  fundamental  behind 
what  we  honestly  believe  are  the 
high  standards  of  our  media  de- 
jiartment  is  the  fact  that  we 
train  our  media  executives.  We 


I’arely  go  out  and  engage  them 
from  another  agency.” 

The  B&B  media,  recruiting 
and  traininig  program  was 
adopted  three  and  a  half  years 
ago.  Then  the  basic  pattern  of 
the  department  was  fixed. 
Charles  A.  Pooler,  now  senior 
vicepresident,  had  organized  in 
1951  the  group  system  of  oper¬ 
ation  which  the  lai-ge  agencies 
now  generally  follow.  There 
have  been  no  basic  changes 
since  then,  according  to  Mr. 
Crane.  He  pointed  out  that 
one  special  feature  at  B&B  is 
that  each  associate  media  di¬ 
rector  has  assistants,  which  per¬ 
mit  them  to  be  free  for  strategy 
and  planning  rather  than  the 
supervision  of  media  plans. 

The  department  today  num¬ 
bers  140  people.  The  New  York 
unit  does  the  buying  for  all 
B&B  offices  in  Lakeland,  Fla., 
Hollywood,  Calif,  and  Toronto, 
Canada. 

“We  believe  in  a  centralized 
media  department”,  Mr.  Crane 
explained.  “We  know  we  can 
serve  clients  best  where  the  best 
talent  is  concentrated. 

Two  Sources 

“There  ai’e  two  sources  for 
this  media  talent.  First,  there 
is  the  agency’s  own  training 
program.  Secondly,  we  go  di¬ 
rect  to  the  colleges  to  engage 
new  and  promising  material. 
For  instance,  this  month  two 
graduates  of  the  Harvai’d 
Graduate  School  of  Business 
Administration  are  starting  in 
our  department.  We  start  off 
about  eight  to  12  new  men  in 
media  each  year.  The  regular 
agency  training  program  usual¬ 
ly  turns  up  some  who  are  defi¬ 
nitely  suited  to  our  kind  of 
work. 

“The  best  media  talent  should 
have  a  basic  interest  in  market¬ 
ing,  a  capacity  for  detail,  and 
be  capable  of  business  analysis. 

“The  best  training  for  media 
executives  is  to  begin  with,  and 
put  heavy  emphasis  on,  field  ex¬ 
perience.  At  B&B  we  make  con¬ 
tinuing  studies  of  retail  distri¬ 
bution.  We  have  drug  and  gro¬ 
cery  store  panels,  and  we  keep 
men  in  the  field  constantly 
making  store  audits  and  sales 
tests  for  clients. 

“While  training  is  a  continu¬ 
ing  program  at  B&B,  during 
the  first  year  and  a  half  it  is 


really  concentrated.  We  hold 
two  meetings  a  week  for 
trainees.  At  these  meetings  all 
departments  of  the  agency  are 
explained.  While  there  are  no 
specified  times  for  advance¬ 
ment  in  the  media  department 
it  has  been  possible  to  move  up 
in  a  year  to  buyer.” 

At  B&B  16  of  the  23  buyers 
are  graduates  of  this  training 
program.  Three  of  four  associ¬ 
ate  media  directors  also  came 
up  through  the  ranks. 

“A  by-product  of  our  train¬ 
ing  program,”  Mr.  Crane  .said, 
“is  vitality  and  enthusiasm.  One 
group  handling  an  important 
account  averages  29  years  of 
age.  They  are  ambitious,  hard 
working,  and  are  doing  an  ex¬ 
cellent  job.” 

The  four  associate  media  di¬ 
rectors  are  Michael  Donovan, 
Lee  Rich,  Milton  Kiebler,  and 
Donald  Harris.  Assistants  are 
Thomas  Mahon,  Rudolph  Maffei, 
Lee  Currlin,  Beinard  Kanner, 
and  John  B.  Collins. 

Print  Buyers 

Print  buyers  are:  Bob  Meyers 
(Gaines  Dog  Food,  Post  Cereals 
and  General  Foods  Institu¬ 
tional) ;  Roger  Clapp  (Instant 
and  Regular  Maxwell  House 
Coffee);  Dick  Walken  (Bliss 
and  Yuban  Coffee) ;  Don  Chap¬ 
man  (Canadian  P&G) ;  Peter 
Dalton  (Ivory  Snow) ;  Justin 
Gerstle  (Tide) ;  Henry  Linden 
(Crest  and  Prell) ;  Dave  We- 
deck  and  Alan  Yoblon  (Whirl 
and  Zest) ;  Jack  Giebel  (Florida 
Citrus  Commission) ;  John  Nuc- 
cio  (Continental  Oil  Company) ; 
Eunice  Powell  (Norwich  Phar- 
macal  and  Prean) ;  Emma 
Waters  (B&B  House  Advertis¬ 
ing,  Kentile,  Inc.,  Mutual  of 
New  York,  Pepperell  Mfg.  Co., 
This  Week  magazine) ;  Joe 
Fierro  (Ansco-Ozalid  Division, 
French  Government  Tourist  Of¬ 
fice,  Leather  Upholstery  Group, 
Railway  Express) ;  Sam  Haven 
(International  Business  Ma¬ 
chines,  Ansco) ;  David  Lambert, 
Association  of  American  Rail¬ 
roads,  Parliament  cigaretes) ; 
Samuel  Tarricone  ( American 
Express,  Avco-Lycoming  -  Spen¬ 
cer  Division,  Carling’s  Red  Cap 
Ale,  and  Western  Union) ; 
Peter  Berla  (S.C.  Johnson  & 
Son.) 

Media  Analysis 

Hal  Hiller  is  another  associ¬ 
ate  media  director,  who  is  spe¬ 
cifically  charged  with  media 
analysis.  There  are  24  in  his 
department.  In  addition  to  mak¬ 
ing  its  own  research  studies, 
this  department  also  interprets 
all  media  research  data  received 
by  the  agency,  either  purchased 
from  outside  sources  or  sent  in 


by  various  media.  There  is  ik 
a  separate  department  th 
keeps  budget  records,  handi- 
contracts  and  estimates. 

Because  IBM  is  one  of  B4E 
clients,  the  agency  has  advanct 
rapidly  in  automation.  J1 
Crane  estimated  a  contemplate 
program  of  machine  operatk 
was  about  half  completed. 

Information  about  1200 
papers  is  on  IBM  punch  card 
In  one  complete  operation  Bit 
can  take  a  client’s  campaign  i: 
total,  break  it  down  by  neve 
papers  or  other  media,  estima’ 
cost,  draw  the  contracts,  pre 
pare  material  that  is  the  ha* 
for  forwarding  bills  to  rned;: 
and  clients. 

Refine  Machine  List 


“While  we  can  build  a  nf«- 
paper  list  by  machine,  that  :• 
never  done”,  Mr.  Crane  .w 
“We  take  the  machine  list  ar 
refine  it,  according  to  the 
cise  specifications  of  a  client." 

B&B  is  one  of  the  most  rapid¬ 
ly  expanding  agencies  in  tbf 
country  today.  In  1950,  billinj 
was  approximately  $50,000, OC' 
This  year  it  is  estimated  a: 
$92,000,0000,  up  from  $70, P,- 
000  in  1956. 

The  media  department  lia- 
not  grown  proportionately  tf 
the  increased  billing,  since  thf 
depai  tment’s  work  capacity  ha- 
materially  increased  through 
the  years. 

“We  have  developed  persnr- 
nel  through  our  recruiting  and 
training  program  that  can  do 
more  work  and  do  it  bettfi 
than  ever  before,”  Mr.  Crane 
said. 

Large  users  of  newspaper  ad¬ 
vertising  whose  accounts  are 
handled  by  B&B  include  IBM. 
Pi’octer  and  Gamble,  Genera 
Foods,  Continental  Oil,  the  Flo¬ 
rida  Citrus  Commission,  and  the 
Norwich  Pharmacal  Company 
• 

Boston  Daily  Backs 
‘Steelaire’  Home  Push 

The  Boston  (Mass.)  Herahi- 
Traveler  has  scheduled  thr« 
separate  four-page  Sunday  sup¬ 
plements  carrying  advertising 
and  editorial  matter  as  part  of 
a  promotion  for  the 
Eastern  showing  of  the  ne» 
“Steelaire”  home,  pioduced  by 
United  States  Steel  Home: 
division  of  U.S.  Steel  Corp- 

The  supplements,  schedulto 
for  June  23,  July  14  and  Au¬ 
gust  4,  will  carry  ads  based  M 
various  components  of  tm 
home. 

Others  participating  in 
promotion  are  Shopper’s  World- 
New  England’s  largest  shoppiu*^ 
center,  and  Town  &  Country 
Boston  builder. 
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In  Philadelphia,  buying  begins  at  home 


The  Bulletin  goes  home ...  delivers  more  copies  to  more  families 
every  seven  days  in  Greater  Philadelphia  than  any  other  newspaper 


The  Bulletin  exerts  a  powerful  influence  on  the 
buying  habits  of  its  readers.  Philadelphians  like  The 
Bulletin.  They  buy  it,  read  it,  trust  it  and  respond  to 
the  advertising  in  it.  The  Bulletin  is  Philadelphia’s 
home  newspaper. 


Advertising  Offices:  Philadelphia.  30Ui  and  Market  Streets  •  New  York, 
342  Madison  Avenue  •  Chicafro.  520  X.  MU-hifcan  Avenue 
Represenfafives:  Sawyer  Fersuson  Walker  Company  in  Detroit  •  Atlanta 
Los  Amreles  •  San  Franciseo  •  Seattle 


In  Philadelphia  nearly  everybody  reads  The  Bulletin 
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Adding  300,000  residents  an¬ 
nually,  the  Los  Angeles  area 
is  among  the  most  active 
realty-wise  in  America.  The 
Times  is  its  marketplace.  Last 
year,  this  newspaper  again  led 
all  others  in  the  nation  in  real 
estate  advertising. 

LOS  ANGELES 

TIMES 

Represented  by  Cresmer&  Woodward,  Detroit, 
New  York,  Chicapo,  Atlanta,  San  Francisco 


S^Real  Estate 
Advertisers 
■  place  51.6% 
of  ALL  their 

I  Los  Angeles 
metropolitan 
newspaper 
linage  in 
The  Times 


(The  Times 
ranks  first 
in  94  of  1 1 4 
Media  Records 
classifications.) 


IN  LOS  ANGELES 
THEY*  SAY 
■TIMES.  FIRST  OF  ALL 


257,978 
Lines  Tied  to 
Fleet  Review 

Norfolk,  Va. 

The  Ledger-Star’s  Interna¬ 
tional  Naval  Review  edition, 
June  11,  contained  more  than 
250,000  lines  of  advertising  in 
12  sections  totaling  164  pages. 

E.  L.  Loveless,  vicepresident 
and  advertising  director  of  the 
Ledger-Star  and  the  Virginian- 
Pilot,  said  the  papers  had  com¬ 
bined  business  of  1,737,008 
lines  during  Fleet  Week,  June 
8-15. 

The  special  edition  was  pub¬ 
lished  to  commemorate  the  re¬ 
view  in  which  114  warships  of 
the  United  States  and  17  for¬ 
eign  nations  appeared.  Actual 
linage  of  the  special  was 
257,978. 

The  June  11  Ledger-Star, 
with  multi-color  from  front  to 
back  in  both  ads  and  editorial 
matter,  had  148  pages  (10  sec¬ 
tions)  in  its  city  run  and  164 
pages  (12  sections)  in  the 
Poi  tsmouth  edition. 

A  supply  of  25,000  extia 
copies  of  the  edition  was  sold 
out  during  the  week  at  50c  each. 
Of  that  number,  14,000  were 
mailed  through  the  newspapers’ 
circulation  department.  Mail- 
away  copies  were  provided  with 
souvenir  wrappers  bearing  sil¬ 
houettes  of  many  of  the  war- 
shijjs  in  Hampton  Roads  for 
the  review. 

Both  the  Ledger-Star  and 
the  Virginian-Pilot  delivered 
daily  editions  to  all  the  ships 
here  for  the  review. 

Frank  Batten,  publisher  of 
the  Ledger-Star  and  the  Vir¬ 
ginian-Pilot,  was  chairman  of 
the  civilian  committee  for  the 
Internation  Naval  Review.  The 
director  of  the  events  was  Ben 
Wahrman,  former  newspaper¬ 
man  who  was  detached  from  the 
Norfolk  Chamber  of  Commerce 


MOBILE 

AND  ONE  MORE 


A.I.C.  C.Z.  POP. 

223,804 


SUPERB  FULL  COLOR 

mobilePrejssKf  flitter 
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to  fill  the  post.  He  has  now’ 
gone  to  work  for  Reynolds 
Metals  Co.  as  a  public  relations 
reiiresentative  in  Texas. 


Newspaper  Topi 
TV  as  an  Aid 


68-I*a"e  Siip[>Ieinent 
IIuil.4  (Jiica^o  Fair 

Chic.lgo 

A  68-i)age  magazine  supple¬ 
ment,  telling  how  Chicagoans 
live,  work  and  play,  was  pub¬ 
lished  by  the  Chicago  Sunday 
Tribune,  June  16,  as  a  souvenir 
of  the  1957  Chicagoland  Fair, 
which  opens  at  Navy  Pier,  June 
28. 

A  total  of  65  Chicago  and  na¬ 
tional  firms  were  represented  in 
the  29,000  lines  of  advertising 
published  in  the  section.  Called 
“Chicago  —  Land  of  Opportun¬ 
ity,’’  the  section  was  distributed 
as  pai’t  of  the  Sunday  paper,  but 
will  be  sold  separately  at  the 
fair  as  a  souvenir. 

Waxeil  Bread  Paper 
Run  Through  Press 

Danville,  Va. 

Holsum  Baking  Co.  of  Dan¬ 
ville  attracted  special  attention 
recently  in  the  Danidlle  Regis¬ 
ter  and  the  Bee. 

A  sheet  of  bread  wrapping- 
paper  was  inseited  in  the  edi¬ 
tions  with  a  full-page  adver¬ 
tisement  marking  the  company’s 
20  years  in  business. 

The  eye-catcher  —  for  which 
the  company  jraid  a  premium  — 
caused  a  minimum  of  difficulty, 
according  to  James  Browder, 
advertising  manager  of  the 
Register  Publishing  Co. 

'The  bread  wrapping  paper,  in 
three  colors,  was  obtained  in 
rolls  about  12  inches  in  diame¬ 
ter  and  placed  on  the  .sextuple 
press.  It  fed  smoothly  and  was 
cut  with  the  regular  paper-. 
About  the  only  delay  was  in 
adding  a  new  roll  of  the  waxed 
paper  every  2,000  copies. 

• 

Katz  E&P  .4d  Series 
Printed  ill  Booklet 

The  Katz  Agency,  Inc.,  which 
has  been  running  a  su.stained 
campaign  of  large-space  ads  in 
Editor  &  Publisher  to  under¬ 
score  the  fact  that  “Newspa¬ 
pers  are  a  basic  medium  for  all 
advertiser's,’’  has  published  its 
series  of  ads  in  booklet  form. 

In  the  belief  that  the  institu¬ 
tional  approach  used  in  the 
series  might  be  applicable  to 
individual  newspapers,  Katz’s 
newspaper  division  expressed 
willingness  this  week  to  co¬ 
operate  with  newspaper’s  in  the 
formulation  of  institutional 
campaigns  on  the  local  level. 


The  Burlington  (Vt.)  Fn- 
Press  has  just  completed  a  im. 
survey  of  rui-al  box  holders  s 
Chittenden  County  which  short 
that  77.9%  of  859  people  n- 
sponding  consider  newsiapr 
advertising  the  most  helpk 
medium  in  making  family  pur 
chases.  TV  was  preferred  In 
22.1%. 

According  to  J.  Warren  Jit 
Clure,  Free  Press  business  nur. 
ager,  the  study  was  conduct 
by  P.  F.  Jurgs  &  Co.,  Burlini 
ton  accountants  and  auditors..! 
total  of  4,934  questionnaire- 
were  mailed  and  915  replie 
were  received. 

Three  questions  were  asked 
1)  Does  your  family  subscribe 
to  a  daily  newspaper?  (828  sai; 
“yes”;  87  said  “no”;  2)  Whi: 
TV  Channel  does  your  famih 
watch  most?  (Channel  3  wt 
mentioned  most) ;  and  3)  Whit: 
type  of  advertising  helps  you: 
family  more  in  your  purck- 
ing? 

A  limited  number  of  copies  of 
the  survey  findings  are  avail 
able  by  writing  to  Mr.  McOiire 
at  the  Free  Press. 

Plymouth  Appoints 
Advertising  Manager 

William  A.  Hammond,  a  31 
year-old  Detroiter  with  11  year- 
of  experience  in  automotive  ad 
vertising,  has  been  named  ad¬ 
vertising  manager  of  Plymouth 

Louis  T.  Hagopian,  director 
of  advertising  and  sales  pro¬ 
motion  for  the  Plymouth  Divi 
sion  of  Chrysler  Corp.,  said 
that  Mr.  Hammond,  who  k 
been  media  director  in  the  De¬ 
troit  Office  of  Grant  Advertir 
ing,  Inc.,  joined  Plymouth  la-'t 
week  in  his  new  assignment 

Mr.  Hammond’s  extensive 
background  in  automotive  ad¬ 
vertising  includes  four  y«- 
with  Lincoln-Mercury  in  desk' 
advertising  and  six  years  it 
media  work  with  Brooke,  Smitt 
French  and  Dorrance,  Inc-i  is 
Detroit. 


Chrysler  Ups  Cope 

DETEOn 

E.  C.  Row,  administratis 
vicepresident,  Chrysler  Corp- 
last  week  appointed  James  Co? 
as  vicepresident  —  corpora-' 
market  planning.  James  • 
Baubie  was  named  dirMtor 
public  relations  succeeding  * 
Cope.  Joseph  E.  Consolmap- 
was  appointed  manager 
Chrysler’s  public  relap¬ 
se  rvices. 
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TO  THE  FAMILIES  ON  THE  UPPER  CRUST 


GET  IN  THE  TRIB 


♦  The  TRIB  reaches  a  higher  concentration  of  high-income 
families  than  any  other  New  York  newspaper . . . 
the  high-income  families  who  buy  ttvice  as  much  of  most 
advertised  merchandise  per  family  as  the  low-income  group. 

Get  the  top  of  the  New  York  market ...  get  more  sales  results 
per  dollar  of  advertising ...  get  in  the  TRIB ! 


NEW  YORK 


Hicralb  STribunc 


:;io  41st  Str«*t,  New  i  ork  N.  Y'. 
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WORCESTER’S  Growth  is 
still  on  the  rise 


*  TVT  dealer  on  a  specific  automobile 

V_>llllC3.ffO  INGWS  will  be  accurate. 

C’  “2.  Honestly  advertised.  Any 

/XrloTlfc  advertised  will  be  at  the 

vjULlt/  location  advertised  on  the  day 
^  4  1  publication,  or  a  bona  fide 

r  or  v_>iSir  iVcls  "*'*  p®®' 

session  of  the  dealer  to  account 
Chicago  for  the  absence  of  any  car. 

Starting  July  8,  all  new  and  “3.  Honestly  priced.  When 
used  car  advertising  in  the  clas-  full  selling  price,  cash  or  terms 
sified  columns  of  the  Chicago  are  mentioned  in  a  dealer’s  ad- 
Daily  News  will  be  governed  vertisement,  it  will  be  the 
by  an  “Honestly  Advertised  Oar  amount  the  car  will  be  delivered 
Code.’’  for,  except  for  taxes  and  license  ^^e  publisher  of  the  Newlmry- 

Before  accepting  any  car  ad-  fees.  port  (Mass.)  News. 

vcrtising,  the  Daily  News  re-  “When  a  down  payment  is  Mr.  Plante  was  largely  re¬ 
quires  the  dealer  to  sign  a  mentioned,  it  will  be  the  sponsible  for  ousting  the  con- 
statement  stating  his  compli-  amount  the  car  will  be  delivered  troversial  Mayor  Andre  J. 
ance  with  the  code:  for,  without  any  other  consider-  “Bossy’’  Gillis.  “Bossy”,  how- 

“1.  Honestly  described.  Any  ations,  except  for  taxes,  license  ever,  is  running  for  reelection 
description  given  in  an  ad  by  a  fees  and  monthly  payments.”  in  November,  and  the  reformers 


Want  Readers?  Moral  Issue 
Then  Assault  Rising,  Says 
The  Intellect!  PTat-l  Tr>Vincn 


Palo  Alto,  Cal: 

Questions  concerning  men 
values  are  arising  more  at 
more  in  today’s  news  reporting 
Earl  J.  Johnson,  general  net' 
manager  of  United  Press,  si; 
in  a  discussion  of  news  trene 
here. 

“What  is  right  and  what 
wrong  is  being  asked  more  at; 
more  about  current  events,”  bf 
explained  in  addressing  thf 


be  controversial  just  for  the  Johnson  also  observed, 
sake  of  controversy,  but  must  The  telegraph  editors  seemtf 
blast  away  for  constructive  pur-  be  working  so  furiously  tky 
po.ses.”  have  little  time  to  evaluate  is 

Mr.  Plante  headlines  his  edi-  sues  and  probably  are  over 
torials  (set  in  10  point)  in  the  worked,  he  suggested.  Indeed 
same  manner  as  news  stories,  the  telegraph  editors  appear  tc 
He  calls  attention  to  them  in  have  lost  some  standing  he  said 

an  ear  on  the  front  page  Advance  Deadlines 

What  a  paper  does  for  its 

community  is  what  builds  sta-  Advanced  deadlines  are  prov- 
ture  and  makes  people  want  to  ing  costly  to  newspapers  today 
read  your  copy”,  Mr.  Plante  Johnson  said  in  anothc 

said.  phase  of  his  discussion.  Raio 

“An  editorial’s  job  is  to  as-  news  reports  cost  newspapers  a 
sault  the  intellect”,  he  con-  lot  of  their  “startle  value”  and 
tinned.  “It  should  say  to  readers  the  more  deadlines  are  advance: 
in  effect,  ‘I  don’t  care  whether  the  greater  the  loss  of  other 
or  not  you  agree  with  me,  but  news  values,  he  declared, 
whatever  you  do,  do  it  violent-  Rjehard  Hafner  Jr.,  Har 
^casion  arises,  Rerieic,  was  elected  chair- 

blister  the  members  of  the  city  Meetings  wit 

council,  board  of  education,  or  ,  ,  , ,  ,  ...  -iiiif 

other  public  officials.  It  has  cost  ^  yearly.  ^  '  , 

us  advertising  at  times,  but  in  coordinated  through  a  news  ^ 
the  long  run  we  have  increased  to  tie  prepared  under  i 
circulation  and  linage.”  tion  of  Ron  Wagoner,  Paci ' 


...And  TELEGRAM  &  GAZETTE 
Circulation  \s^a\  an  All  Time  High 


INTENSIVE  COVERAGE 
WCHtaSTER  COUNTY 

0aily--1S9,89l 

(Sunday  —  106,881) 

(ABC  Audit  Dec.  31,  1956) 


^  Metropolitan  Worcester  County  Market 
^^1957  SALES  STORY. . . .  10  Year  Growth 

pulation  .  581,500 . UP  17% 

tail  Sales  .  $636,221,000 . UP  57% 

ocery  Sales .  $157,654,000 . UP  34% 

1.1 .  $987,269,000 . UP  80% 

Source:  Sales  Management  Survey  of  Buying  Power  May,  1957. 


MACON 

TRADING 

CENTER 


The  Worcester 
EGRAM  AND  GAZE1 

WORCESTER,  MASSACHUSEHS 
Howard  M.  Booth,  Publisher 

MOLONEY,  REGAN  A  SCHMITT,  lie. 

Nofionol  Representatives 


COUNTIES  IN 
MIDDLE  GEORGIA! 
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ED 


"Across  the  presidential 
breakfast  tray  and  over 
the  coverlets  and  coffee  cups 
of  the  most  influential 
people  in  the  world’s  most 
influential  city  looms  the  capital’s 
most  influential  paper  .  . 

— Time  Magazine,  referring  to 

%  tDaslitogton  |)odt 

ITlmef  "ffemlll 
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Everything  in  Baltin 
revolves  around 


cut-outs  could  be  found  on  the  previous  year,  plus  the  premia 
first  in  preference  merchandise,  for  color.  Retailer’s  sales 
Promotion  won  an  NNPA  ume  losses  were  pulled  ont< 
C  award.  This  year’s  goal  will  be  the  fire  to  point  where  ^ 
a  fi4-))age  tabloid  section.  showed  gain  for  the  year.  Bi 

Ed  Mannion,  advertising  di-  credited  his  “green  ads”  It 
rector,  Thomson  Newspapers  the  gain. 

(Canada).  Subject:  “Mother’s  Bureau  Workshop 

Day  Linage  Gains.’’— In  19.'54, 

186,000  lines  were  sold  follow-  Charles  B.  Lord,  advertise 
ing  extensive  promotion.  In  director,  Indianapolis  (Ini 
lich.  1955,  312,000  lines  were  sold  Star  and  News.  Subject:  “Bi 
the  for  a  gain  of  67%  over  1954.  reau  Workshop  Plan  Has  Beta. 
:ecu-  Last  year  the  Thomson  papers  Acceptance.”  —  Mr.  Lord  » 
!ting  sold  543,000  lines,  42%,  more  ported  that  21  newspapers  he ' 
;s  of  than  the  previous  year.  On  successfully  applied  workshoj^ 
■hich  Mother’s  Day  of  this  year,  the  learned  techniques  to  355  k- 
cess-  papers  racked  up  a  71%  gain,  counts  and  had  converted  thm 
v^rere  with  a  total  linage  of  929,261,  into  adopting  a  planned  adre: 
ghts  this  despite  a  rather  large  scale  tising  program. 

rate  increase.  John  B.  Lake,  adv’ertising  t 

ager  Newspapers  accomplished  this  rector,  Elizabeth  (N.J.)  IM) 
leton  increase  by  first  selling  their  Journal.  Subject:  “Saturdi: 
ject:  salesmen  on  vast  potential  be-  Tabloid  Successes.” — This  kh 
(its  hind  Mother’s  Day  and  its  emo-  built  linage  at  no  expense  to 
t  10  tional  impact;  showed  them  retailer’s  regular  budget  Re 


ADD  NAEA 


Consumer  Buying  Habit  Study  big-ticketed  items  from  fur 
at  a  cost  of  $4,000.  Effort  was  coats  to  refrigerators,  new 
made  in  1955  to  get  a  national  kitchens  to  even  automobiles, 
advertiser  whose  product  was  Quotas  were  set  for  each  sales- 
first  in  preference  to  buy  ad  nian  who  in  turn  set  quotas  for 
saying  so  to  readers.  Ads  ran  each  individual  account.  Pres¬ 
in  tabloid  section.  All  first-  entation  included  complete  cam- 
place  brands  were  contacted  by  paign  of  ads  based  on  a  corn- 
letter  and  resulted  in  900  inches  mon  theme  for  each  retailer, 
of  advertising,  90%,  of  it  at  na-  plus  suggested  banners,  instore 
tional  rate  in  a  16-page  tab.  merchandisers,  etc. 

„  ,  -  j  Salesmen  sold  entire  pack- 

Goal  Increased  „  j  l  j 

ages  on  one  call  and  had  con- 

In  1956,  goal  was  raised  to  trol  of  sales  promotion  dollar  manager,  Marinette  (Wis) 
44-page  section  and  to  reach  it  from  start  to  finish.  Eagle -Star.  Subject:  “Sevei 

daily  instituted  gimmick  known  Hollis  Nordyke,  advertising  Pages  for  June  Dairy  MontL" 
as  “Mrs.  Fox  Cities  Buying  director,  Ames  (Iowa)  Tribune.  — Each  year,  American  Dairy 
Habits  and  AIDA  (Attention,  Subject:  “Color  in  a  Men’s  Association  spends  its  money « 
Interest,  Desire,  Action).”  Let-  Wear  Account  Paid  Off.”  —  TV  and  issues  Eagle-Star  » 
ters  and  calls  were  made  ex-  With  a  little  moi-e  than  a  year  “hunting  license.”  Art  work  is 
plaining  promotion  to  nation’s  and  a  half  of  spot  color  under  mediocre  and  doesn’t  compart 


^  Display 
Advertisers 
place  46.4% 
of  ALL  their 
Los  Angeles 
metropolitan 
newspaper 
linage  in 
The  Times 


buy  17,000  lines  to  back  promo¬ 
tion,  it  becomes  “found”  linagt 
During  past  nine  months,  tk 


advertisers  whose  products  had  its  belt,  the  paper  approached  with  that  of  ads  for  metropoli- 
placed  first  in  buying  habit  last  Christmas  season.  Up  to 
study.  Result:  A  160%,  increase  then.  Tribune  had  been  content 
in  linage  over  1955  and  a  44- 
page  tab  section. 

publication  of  tab,  Post-Crescent  and  singled  out  a  new, 
mailed  to  each  ad  manager  of  located  clothing 
first-place  product  and  agency  sales  volume  was 


tan  group.  Publicity  r«ip« 
are  of  the  odd  shapes  and  pro¬ 
motion  uses  the  same  mats 


to  sell  one  color  ad, 

Following  decided  to  sell  a  color  campaign  year  after  year.  The  Wisconsin 

,  well  Department  of  Agriculture  is 
whose  more  on  its  toes  and  sets  up 
.  Ac-  local  committees.  The  Eafle 
Star’s  job  is  to  see  that  they  do 
not  concentrate  on  dairy  pit" 


(Of  114 
Media  Records 
classifications, 
The  Times 
leads  in  94.) 


store 
down. 

account  man  on  the  product  an  cordingly,  retailer  was  sold  a 
“AIDA”  certificate.  Through-  five-week  color  campaign  equal- 
out  daily’s  City  Zone,  AIDA  ine  the  linage  he  had  run  the  nics  and  square  dancing, 

paper 

taurants.  In 

iT*  ments  are  made  to  run 


Mainstay  for  advertisers  in 
the  Los  Angeles  market  is  The 
Times.  Its  circulation  far  ex¬ 
ceeds  all  others;  its  readers 
are  the  most  able-to-buy  audi¬ 
ence;  it  leads  the  nation  in 
volume  of  news  content. 


TIMES 


Represented  by  Cresmerj,  Woodward  Detroit, 
New  York,  Chicago,  Atlanta,  San  Francisco 


V 


The  modern  way  gets  you  there  faster 


CAN  GO  from  Memphis  to  New  Orleans 
-or  sell  newspaper  space — much  faster  the  modern  way. 

For  Story,  Brooks  &  Finley,  the  modern 
way  means  a  diversified  market  approach, 
individualized  selling,  and  dynamic  research  and 
promotion  facilities.  For  the  newspapers  we  represent, 
that  means  phenomenal  results. 

Take  a  look  at  the  check  list,  and  ask  yourself  if 
you’re  getting  all  these  services 
from  your  national  sales  force. 


Story,  Brooks  &  Finley  offers  all  this: 

Dees  yO«r 
represeetetive  7 

COMPLETE  SALES  COVERAGE.  Coast-to-coast, 
Canada  to  S.  America.  Ten  strategic  offices,  S.B.F. 
owned  and  operated. 

□ 

MANPOWER.  A  well-balanced,  enthusiastic  staff 
of  self  starters! 

□ 

COMPLETE  RESEARCH  DEPARTMENT.  Continuously 
developing  sound  facts  for  new  presentations,  sales 
plans  and  methods. 

□ 

FULL  TIME  PROMOTION.  Market  data  books, 
timely  brochures  and  letters,  prepared  by  our  own 
art  and  printing  departments. 

□ 

SPECIAL  ROTO  &  COLOR  DEPARTMENTS  for 
Sunday  magazines,  comics  and  R.O.P.  color. 

□ 

INDIVIDUAUZED  SELLING.  Every  paper,  every 
market  sold  on  its  special  merits. 

□ 

NEWSPAPERS  EXCLUSIVELY.  No  radio,  no  TV,  no 
divided  responsibility. 

□ 

DIVERSIFIED  MARKETS.  Let  us  show  you  how  this 
pays  off  for  you  in  new  business! 

□ 

Story,  Brooks  &  Finley 


INCORPORATED 
Newspaper  Representatives 
230  Park  Avenue,  New  York  17,  N.Y. 

NEW  YORK  •  PHILADELPHIA  •  CHICAGO  •  BOSTON  •  CLEVELAND  •  ATLANTA  •  LOS  ANGELES  •  SAN  FRANCISCO  •  DETROIT  •  MIAMI 
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AD  AGENCIES 


M.  B.  Scott,  R&R  Merger 
Of  Last  Spring  Ended 


CHICAGO  TRIBUNE  WINNER— Winners  of  Fifth  Annual  Local  Ot. 
door  Advertising  Contest  sponsored  by  Outdoor  Advertising  Aisoc^ 
tion  of  America  are  shown  with  plaques.  Local  winner  was  Chiu; 
Tribune  for  its  outdoor  poster  featuring  drawings  of  cartoonist  Willli* 
Steig.  Shown  (left  to  right):  Jerry  Burns,  Tribune  promotion  mant^r 
George  Caspar!,  vicepresident  General  Outdoor  Advertising  ^ 
Jules  Beskin,  John  Lechner  and  George  DeBeer,  all  of  Foote, 
Belding,  agency  for  the  campaign. 


Last  spring,  M.  B.  Scott,  Inc., 
and  RuthrauflF  &  Ryan,  Inc., 
merged  (E&P,  March  23,  page 
24).  This  week,  the  merger  was 
dissolved. 

M.  B.  Scott,  president,  an¬ 
nounced  that  he  has  re-acquired 
all  of  the  stock  of  his  corpora¬ 
tion  from  R&R  and  has  resigned 
his  presidency  of  the  M.  B. 
Scott  division  of  R&R.  This 
corporate  name  will  be  changed 
to  preclude  the  use  of  Mr.  Scott’s 
name  in  conjunction  with  R&R. 

Mr.  Scott,  who  says  his  firm’s 
total  billing  more  than  doubles 
R&R’s  Los  Angeles  operation, 
said  he  was  “especially  dis¬ 
appointed  to  discover  that  there 
was  such  a  wide  variance  in 
our  two  companies’  concepts  and 
policies.  Having  devoted  so  many 
years  in  the  Western  market,  we 
feel  that  it  is  to  the  best  in¬ 
terests  of  our  clients  to  create 
advertising  matter,  purchase 
media,  and  face  consumer  sales 
problems  here  (Los  Angeles) 


where  these  conditions  exist.” 

Reason  for  the  merger  last 
spring  was  given  as  “increased 
business.”  This  week,  Mr.  Scott 
announced  acquisition  of  three 
new  national  accounts  with  a 
combined  billing  close  to  a  mil¬ 
lion  dollars,  “which  increases 
the  Scott  agency  billing  con¬ 
siderably  over  their  position 
prior  to  their  merger  with  R&R.” 

2  Ads  from  BBDO 
Capture  Top  Prizes 

Honolvlv,  T.H. 

Standard  Oil  of  California 
and  Pacific  Telephone  &  Tele¬ 
graph  Co.  won  top  newspaper 
advertising  awards  in  the  an¬ 
nual  Advertising  Association  of 
the  West  competitions,  it  was 
announced  this  week. 

Standard  Oil’s  copy  on  new 
radiation  -  resistant  lubricants 
carried  in  a  “How  Standard’s 
Explorers  Help  Find”  series 
prepared  by  BBDO  took  the 


$100  top  general  advertising 
prize  in  the  black  and  white 
classification. 

Pacific  Telephone’s  campaign 
for  the  sale  of  extension  tele¬ 
phone  won  first  prize  in  the 
color  competition  for  general 
advertisers.  This  also  was  pre¬ 
pared  by  BBDO. 

Wayne  Sams  Joins 
Omaha  Ad  Agency 

Wayne  L.  Sams,  national  ad¬ 
vertising  manager  of  the  Omaha 
(Neb.)  World-Herald  for  the 
last  two  years,  has  resigned  to 
become  an  associate  of  Floyd 
Mellen  Advertising  agency  in 
Omaha. 

He  has  been  in  newspaper  ad¬ 
vertising  since  1931,  with  three 
years  out  for  Army  service  in 
World  War  11.  Mr.  Sams  has 
been  with  the  Lincoln  (Ill.) 
Evening  Courier,  the  Bloomin^f- 
ton  (Ill.)  Daily  Pantograph,  the 
Illinois  Daily  Newspaper  Mar¬ 
kets  of  Springfield,  and  the 
Merced  (Calif.)  Sun-Star. 

• 

Salisbury  Elected 
Bill  Bros.  Chairman 

Philip  Salisbury  has  been 
elected  chairman  of  the  Board 
and  John  W.  Hartman  has  been 
made  president  of  Bill  Brothers 
Publications,  following  the 
death  of  Raymond  Bill.  The 
group  publishes  Sales  Manage¬ 
ment,  Tide  and  nine  other  busi¬ 
ness  periodicals. 

Mr.  Salisbury  had  been  as¬ 
sociated  w’ith  Mr.  Bill  since 
1928.  He  will  continue  as  edi¬ 
tor  and  publisher  of  Sales  Man¬ 
agement  and  chairman  of  the 
executive  committee  of  Tide. 
Mr.  Hartman  is  a  former  ad¬ 
vertising  agency  executive  who 
joined  the  Bill  organization  in 
1948. 


Gertz  Newspaper  Ad$ 
Win  Dad’s  Day  Prize 

Gertz  of  Jamaica,  Lon; 
Island,  won  the  prize  for  the 
best  ad  in  last  year’s  (195(i 
Father’s  Day  advertising  ton- 
test.  Dorothil  Patterson,  adver¬ 
tising  manager,  and  Harold  R 
Merahan,  sales  promotion  man¬ 
ager,  will  share  the  award  of 
a  U.S.  Savings  Bond  as  the 
prize. 

The  Gertz  campaign  w 
based  on  “Pop  For  President" 
The  newspaper  approach  con¬ 
sisted  of  complete  sections  in 
daily  papers;  a  1956  Mainline: 
V8  Ford  was  offered  as  the 
first  prize;  free  lucky  coupons 
were  given  for  men’s  shoe  pur¬ 
chases;  and  each  page  shove: 
other  men’s  wearables  runnin? 
the  entire  gamut  of  gifts  fo- 
Dad. 

The  Father’s  Day  Countii. 
which  conducts  the  advertisinf 
contest  yearly,  has  chosen  this 
time  to  announce  last  years 
prize  winner  in  order  to  stim-- 
late  advertsiing  men  all  over 
the  country  to  send  in  the;’ 
entries  for  the  1957  Fathers 
Day  advertising  campaign- 


Buchanan  Resigns 
Tidewater  Oil 

Buchanan  &  Co.,  Inc.,  haste 
signed  the  Tidewater  Oil 
count,  effective  immediately, 
will  complete  contracts  uu'" 
standing. 

The  company,  which  is  movir* 
its  headquarters  to  Los  Ange^ 
next  year,  late  this  week  name. 
Foote,  Cone  &  Belding  to  ha'- 
die  all  of  its  products. 

Last  year.  Tidewater  Oilspai^- 
$326,172  in  newspaper  space. 


In  Less  Than  a  Dozen  Years 

56  NEW  INDUSTRIES 

Have  Bolstered  the 

BIG  TOPEKA 
MARKET 


The  Topeka  Story  is  one  of  rapid  growth — Retail  sales  now 
total  more  than  $164,031,000  ($552,213,000  for  the  rich  21- 
County  Drive-In  Market). 

Get  your  “Sales-Share”  .  .  .  through  Topeka’s  newspapers’ 
intensive  coverage  .  .  . 

COMBINUD  TOTAL  KANSAS  CIRCULATION  NOW 

87,569 

THE  TOPEKA 
CAPITAL-JOURNAL 

(Repreitnted  Nationally  by  Capper  Publications  Officet) 

New  York  Chicago  Cleveland  Detroit 
Topeka  San  Francisco  Los  Angeles 
Stauffer  Publications  Newspapers 
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When  the  wife  of  Inquirer  columnist, 
John  M.  Cummings,  inadvertently 
broke  one  of  their  brown  porcelain  door 
knobs  with  her  head,  he  was  concerned. 
His  wife’s  head  was  all  right,  but 
he  couldn’t  locate  another  porcelain 
door  knob. 

After  three  weeks  of  fruitless  search, 
Cummings  brought  the  matter  to  his 
column,  gloomily  concluding:  "It’s  vir¬ 
tually  impossible  to  get  a  replacement 
for  a  porcelain  door  knob.’’  He  hadn’t 
asked  for  any,  but  merely  reported 
his  loss. 


No  matter.  Nostalgia  runs  high  in  John 
Cummings’  column— and  so  does  the 
response  of  his  readers.  As  a  result, 
porcelain  knobs  came  pouring  in  from  all 
over  Pennsylvania  as  well  as  neighboring 
New  Jersey,  Delaware  and  Maryland. 

Actually,  the  porcelain  door  knob  story 
is  just  one  of  the  many  examples  of  the 
way  The  Philadelphia  Inquirer  readers 
respond  to  any  compelling  message. 
Most  advertisers  are  aware  of  this  — 
that's  why  they  place  more  linage 
in  The  Inquirer  than  in  any  other 
Philadelphia  paper! 


Wat  linqutrer 

Now  in  its  2^th  conseculire  year  of  total  advertising  leadership 


For  John  Cummingt,  Inquiror  columnist, 
tho  porctloin  door  knob  situation  took  o 
sharp  turn  for  the  better. 


Exclusive  Advertising  Representatives: 


West  Coast  Representatives: 


NEW  YORK 
ROBERT  T.  DEVLIN,  JR. 
342  Madijon  Ave. 
Murray  Hill  2-5838 


CHICAGO 
EDWARD  J.  LYNCH 
20  N.  Wacker  Drive 
Andover  3-6270 


DETROIT 
RICHARD  I.  KRUG 
Penobscot  Bldg. 
Woodward  5-7260 


SAN  FRANCISCO 
FITZPATRICK  ASSOCIATES 
155  Montgomery  St. 
Garfield  1-7946 


LOS  ANGELES 
FITZPATRICK  ASSOCIATES 
3460  Wilshire  Boulevard 
Dunkirk  5-3557 


MEMBER:  METROPOLITAN  SUNDAY  NEWSPAPERS  •  FIRST  3  MARKETS  GROUP 
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Patent  Drug  firms 
Urged  To  ‘Get  Off  TV’ 


The  proprietary  branch  of  the 
pharmaceutical  industry  last 
week  was  told  to  “get  off  tele¬ 
vision”  and  into  newspapers  by 
Benjamin  Schultz,  newly-elected 
president  of  the  New  Jersey 
Pharmaceutical  Association. 

Stick  To  Papers 
Mr.  Schultz,  speaking  before 
the  group’s  87th  annual  conven¬ 
tion  in  Atlantic  City,  N.J.,  said 
the  proprietary  firms  “would 
better  serve  the  public  health  of 
the  nation  by  confining  their  ad¬ 
vertising  to  newspapers. 

“They  have  resurrected  the 
old-time,  street-comer  pitchman 
from  oblivion  and  put  him  on 
television,  and  carried  to  ridicu¬ 
lous  extremes  the  salesmanship 
of  medical  products  which  do 
not  require  physicians’  prescrip¬ 
tions.” 

Hits  Hucksterism 
He  urged  the  group  to  “be 
alert  and  vigilant  in  protecting 
the  public  health  from  misusing 
many  dangerous  over  -  the  - 
counter  medical  products  which 


are  being  exploited  ridiculously 
on  TV.  The  hucksterism  manner 
in  which  this  fine  medium  of 
communication  is  being  used  by 
some  manufacturers  of  over- 
the-counter  drugs  and  medicines 
has  appealed  to  emotionalism 
instead  of  common  sense,  with 
an  obvious  implication  that  self- 
diagnosis  and  self-medication  is 
safe.” 

Mr.  Schultz  continued:  “While 
the  media  form  and  its  use  is 
free  choice  in  a  free  country  as 
it  should  be,  medicine  show 
remedies  and  pitchmen  on  TV 
have  no  place  in  bettering  the 
health  of  our  people  in  our 
modem  time  of  the  greatest  ad¬ 
vancement  in  pharmaceutical 
progress  for  the  public  good. 

Newspapers  Praised 

“In  contrast,”  he  said,  “our 
newspapers  are  accepted  with 
the  fullest  confidence  by  the 
people  of  America  for  not  only 
its  appeal  with  a  common  sense 
factual  report  of  the  day’s  news, 
but  its  rendering  of  a  public 
health  service  in  news  reports. 


PERENNIAL  HOST— Lynn  H. 
Gamble  (left),  advertising  di¬ 
rector  of  the  San  Francisco 
Chronicle,  checks  market  views 
with  Walter  M.  Kashen  of  Ogil- 
vy,  Benson  &  Mather  agency.  New 
York.  Mr.  Gamble  has  been  host 
to  nine  "June  Tours"  conducted 
by  the  Chronicle  for  eastern 
admen. 


special  health  feature  columns, 
implemented  with  editorials. 

Debt  To  Papers 

“In  my  judgment,  as  a  spe¬ 
cific  example  of  this  deserved 
public  confidence,  newspapers  of 
the  country  are  owed  an  ever¬ 
lasting  debt  of  gratitude  for  the 
successful  and  spectacular  drop 
in  polio  cases  among  our  popu¬ 
lation,  cooperating  effectively 
with  the  allied  health  team  of 
physicians,  pharmacists  and 
hospitals.” 


Ad  Woman  of  Year 
Is  Medical  Writer 

Miami,  Fla, 

The  American  advertising  ij. 
dustry’s  “Woman  of  the  Year" 
is  a  slim,  attractive,  silver- 
haired  woman  whose  specialty 
is  medical  and  pharmaceutical 
accounts. 

Miss  Dorothy  Noyes,  vic^ 
president  of  Noyes  &  Sproul, 
Inc.,  New  York,  w'on  the  acco¬ 
lade  at  the  53rd  annual  conven¬ 
tion  of  the  Advertising  Feder¬ 
ation  of  America  here  last 
week. 

Miss  Noyes,  a  divorcee  who 
lives  with  her  12-year-old 
daughter  in  New  Haven,  Conn., 
is  a  member  of  the  Medical 
Writers  Association,  the  Na¬ 
tional  Association  of  Science 
Writers  and  the  U.  S.  Commit¬ 
tee  of  the  World  Medical  Asso¬ 
ciation. 

• 

Opens  PR  Office 

Newark,  NJ. 

David  Steinberg,  who  had  re¬ 
signed  as  amusements  editor  of 
the  Newark  Netvs  last  Febru¬ 
ary  to  become  a  senior  associ¬ 
ate  in  the  public  relations  firm 
of  Daniel  E.  Lewitt  Associates 
of  New  York,  has  opened  his 
own  public  relations  office  here. 
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The  Detroit  News’ 
circulation  is  HIGHEST 
of  all  Michigan  Newspapersl 


V 


in  total  (irculation! 
in  trading  area  circulation! 
in  weekday  circulation! 
in  Sunday  circulation! 


Because  The  Detroit  NEWS  tells  its  readers  more 
about  what’s  going  on  in  the  world  than  any  other 
Detroit  newspaper,  it  is  bought  by  more  people  every 
day. 

latest  ABC  circulation  figures  for  the  6-months  ending  March 
31st  show  that  The  Detroit  NEVUS  delivers  469,389  weekdays 
and  585,667  Sundays.  This  is  the  highest  circulation  of  all 
Michigan  newspapers,  and  the  highest  in  Detroit  News* 
historyl 

Of  particular  importance  to  Detroit  advertisers  is  the 
heavy  concentration  of  this  circulation  in  the  6-county 
Detroit  retail  trading  area,  where  98%  of  Detroit’s 
retail  business  originates.  That’s  why  no  other  Detroit 
newspaper  approaches  The  NEWS  for  effectiveness! 

This  is  substantiated  by  the  overwhelming  advertising 
leadership  of  The  NEWS,  which  carries  51  fo  of  all 
Detroit  newspaper  advertising.  The  other  two  news¬ 
papers  divide  the  balance. 

FIRST  IN  CIRCULATION 

Detroit  News 

469,389  weekdays— 585,667  Sundays 

Kaatern  Office  .  • .  260  Madison  Ave.,  New  York  Chlcngo  Office  •.  .  435  N.  MkHigon  Ave.,  Tribune  Tower,  Cbkago 

Pacific  Office  . .  .  785  Market  St.,  San  Francisco  Beach  .  • .  The  Leonard  Co.,  311  Lirveoin  Rood 
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IN  LOS  ANGELES 
THEY*  SAY 

“TIMES.  FIRST  OF  ALL" 


*  Groceries  — 
Advertisers  ^ 
place  42.0% 
of  ALL  their 
Los  Angeles 
metropolitan 
newspaper 
linage  in 
The  Times 


(The  Times 
is  first  in 
94  of  the  1 1 4 
Media  Records 
classifications.) 


National  grocery  advertisers  i 
rate  the  Los  Angeles  market  ' 
second  in  the  nation  in  sales. 
And  they  rate  The  Times  first 
in  selling  power  in  this  west¬ 
ern  metropolis — by  a  healthy 
margin,  year  after  year. 

LOS  ANGELES 

TIMES 

Represented  by  Cre$mer&  Woodward,  DetroU, 
New  York,  Chicago,  Atlanta,  San  Francisco 


Appliance  Ad 
Shift  Toward 
Newspapers 

COLU.MBUS,  O. 

Newspaper  advertising  is  get¬ 
ting  a  bigger  share  of  advertis¬ 
ing  from  the  Westinghouse 
Electric  Corp.  major  appliances 
division. 

R.  R.  Lynch,  major  appliance 
advertising  manager  for  West¬ 
inghouse,  said  the  firm’s  adver¬ 
tising  budget  is  approximately 
the  same  this  year  as  in  1956, 
“except  for  the  political  con¬ 
vention  and  election  television 
sponsorship,”  but  the  money  is 
being  spent  differently. 

“With  the  major  appliance 
market  softened  significantly,” 
he  said,  “Westinghouse  is  con¬ 
centrating  on  heavy  dealer  sup¬ 
port.  We  have  reduced  our 
share  of  Studio  One  (TV)  ad¬ 
vertising  by  15^/r.  This  portion 
of  the  show’s  support  now  is 
carried  by  other  divisions  and 
institutional  corporation  adver¬ 
tising.” 

“The  big  change,”  he  pointed 
out,  “is  in  our  use  of  the  money 
pulled  from  network  television. 
This  is  being  used  in  two  ways: 

1 :  “We  are  back  in  the  Sun¬ 
day  supplement  magazine  sec¬ 
tions  because  they  have  the 
advantage  of  large  newspaper 
circulation  at  the  local  level.” 

2:  “We  have  added  substan¬ 
tially  to  our  key  city  program, 
where  we  run  regular  black  and 
white  newspaper  pages  with  the 
signatures  of  all  our  dealers  in 
that  particular  trading  area.” 

“Our  distributors  and  dealers 
also  have  stepped  up  their  use 
of  newspaper  space.” 

The  report  on  how  Westing¬ 
house  cooperative  advertising 
money  was  spent  during  the 
first  three  months  of  1957  shows 
newspapers  getting  66.79^  com¬ 
pared  to  62..39^  in  all  of  1956 
and  52.6%  average  for  1948- 
1955.  Radio  and  television  got 
20%  in  the  first  quarter  of  1957, 


Attention! 

MAGAZINE  PUBLISHERS 

We  offer  you  full  farilities 
plus  centralized  location  for 
printing,  binding  and  mail¬ 
ing  your  periodical  publica¬ 
tion,  either  sheet-fed  multi¬ 
color  letterpress,  offset  or 
web-fed  offset.  Ample  paper 
supplies  available. 

Fur  detailed  information, 
I  write  M.F.A.  Publishing  De- 

i  partment,  20.3  South  7th, 

I  f'olumbia,  Missouri. 


compared  to  23%  in  1956  and 
21%  from  1948  through  1955. 

“Studio  One  and  national  mag¬ 
azines  continue  as  major  efforts 
in  building  and  sustaining  brand 
prestige,”  Mr.  Lynch  said,  “but 
newspaper  advertising  has  be¬ 
come  a  more  dominant  factor  in 
actual  merchandising.” 


Celler’s  Bill 
Would  Outlaw 
Ad  Discounts 

W.4SHI.\CT0N 


Morrell  Named  PR 
Head  for  IT&T 

At  a  meeting  of  the  Board 
of  Directors  of  International 
Telephone  and  Telegraph  Corp. 
Sydney  W.  Morrell  was  elected 
vicepresident  in  charge  of  pub¬ 
lic  relations,  it  was  announced 
by  Edmond  H.  Leavey,  presi¬ 
dent.  Mr.  Morrell,  formerly 
general  public  relations  man¬ 
ager  of  the  Ford  Motor  Com¬ 
pany,  succeeds  Leonard  Jacob 
II,  who  is  retiring. 

Born  in  England,  Mr.  Mor¬ 
rell  was  a  reporter  with  the 
Manchester  (Eng.)  Daily  Her¬ 
ald,  from  1930  to  1933,  and  a 
foreign  correspondent  of  the 
London  Daily  Express  from 
1933  to  1940.  From  1941  to 
1947  he  was  on  special  assign¬ 
ment  with  Major  General  Wil¬ 
liam  J.  Donovan  of  the  Ameri¬ 
can  Office  of  Strategic  Services, 
and  with  the  late  Robert  E. 
Sherwood,  then  head  of  the 
overseas  branch  of  the  OWL 

From  1947  to  1952,  Mr. 
Morrell  had  various  organiza¬ 
tional  assignments  with  the 
United  Nations  in  Europe  and 
New  York.  He  became  an  as¬ 
sociate  of  the  New  York  public 
relations  firm  of  Earl  Newsom 
&  Company  in  1950  and  a  part¬ 
ner  in  1951.  He  has  seived  as 
general  public  relations  man¬ 
ager  of  the  Ford  Motor  Com¬ 
pany  from  1952. 


Rep.  Emanuel  Celler,  Ne» 
York  Democrat,  has  moved  to 
bring  advertising  discount  prac¬ 
tices  within  the  purview  of  the 
Robinson  -  Patman  Act  which 
now  applies  to  products  but  not 
services. 

The  Congressman’s  primary 
target  is  the  radio-TV  business 
which,  he  charged,  grants  dis¬ 
criminatory  discounts  to  larp 
network  advertisers.  He  intro¬ 
duced  a  bill  to  “plug  the  loop¬ 
holes”  and  ban  tie-in  arrange¬ 
ments  in  respect  to  advertisine 
services. 

As  now  drawn  the  bill  would 
affect  all  media. 

Mr.  Celler  has  been  concerned 
with  practices  in  the  broadcast¬ 
ing  business  since  conducting  a 
Judiciary  Committee  inquiry.  In 
connection  with  his  bill  he  ad¬ 
monished  the  Federal  Communi¬ 
cations  Commission  to  apply  its 
authority  to  correct  some  of  the 
alleged  abuses. 

The  congressman  said  FCC 
recently  awarded  television  fa¬ 
cilities  in  Boston  to  an  appli¬ 
cant  already  owning  newspa¬ 
pers  and  radio  stations  and 
which  therefore  dominated  in 
the  area,  and  was  “controlled 
by  persons  who  frequently  ran 
afoul  of  the  antitrust  laws  in 
the  past.”  The  award  was  con¬ 
trary  to  the  principle  of  diver¬ 
sity  of  ownership  of  mass  com¬ 
munications  media,  and  flouted 
a  history  of  antitrust  violations. 
Rep.  Celler  said,  adding:  “De¬ 
cisions  of  this  nature  shatter 


John  Greedy  Leaves 
Pan  American  PR  Job 

John  A.  C reedy,  director  of 
public  relations  of  Pan  Ameri¬ 
can  World  Airways,  has  re¬ 
signed  from  Pan  American  to 
join  Anna  M.  Rosenberg  Associ¬ 
ates,  industrial  and  public  re¬ 
lations  consultants. 

Mr.  Creedy  has  been  with  Pan 
American  for  the  past  11  years. 
He  saw  service  in  Europe  dur¬ 
ing  World  War  II  with  the  Of¬ 
fice  of  Strategic  Seiwices.  Be¬ 
fore  that  he  was  press  officer 
for  the  British  Supply  Council 
in  North  America  in  Washing¬ 
ton. 

He  was  educated  at  the  Uni¬ 
versity  of  North  Carolina, 
Chapel  Hill,  N.  C.  and  subse¬ 
quently  served  on  the  Durham 
(N.C.)  Morning  Herald  as  a 
feature  writer. 


competition  in  the  mass  commu¬ 
nications  field.” 

The  congressman  said  the 
transaction  was  completed  be¬ 
fore  House  hearings  were  con¬ 
ducted  but  he  expressed  hope 
a  new  committee  on  legislative 
oversight  will  investigate  the 
Boston  incident. 

(The  Congressman’s  statement 
did  not  name  the  Boston  license 
but  it  was  an  obvious  reference 
to  the  Herald-Traveler  Corpo¬ 
ration  subsidiary  WHDH,  Inc.) 


10  Years  of  Ads 

The  Port  Jervis  (N.Y.) 
Union-Gazette  recently  marked 
the  10th  anniversary  of  its  am 
nual  “shop  Uptown  Pike  Street 
advertising  program.  Merchants 
celebrated  “10  solid  years”  o* 
consistent  weekly  advertising 
the  newspapers. 
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'V  \  vO  Its  trade  capital  is  Kansas  City — fabulous 

“Cow  Town,  U.  S.  A.,”  home  of  the  great  American  Royal  Livestock  and  Horse 
Show  and  the  most  delectable  strip  of  meat  known  to  man,  the  Kansas  City  Steak. 

World’s  leading  market  for  Stocker  and  feeder  cattle.  First  in  rail  cars  of  livestock 
handled  annually.  A  leader  in  meat  packing;  a  center  of  quality  in  hog  and  lamb 
production.  A  rich  market — over  2  billion  dollars  in  expendable  consumer  income. 

-Now  one  million  %  in  population  and  growing  rapidly.  UV  t,yjsTOCK-a  f<ie.«  of  K.OSdf  City  loodorsUp 


founded  1880  BY 


THE  KANSAS  CITY  STAR 

the  Rewspaptr  Thai  Grew  Up  With  Ike  West 
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AFTER  THE  CIVIL  WAR,  cattle¬ 
men  began  driving  their  vast  herds  of 
Texas  longhorns  up  the  Chisholm  Trail 
to  the  railheads  in  Kansas.  First  re¬ 
ceiving  pens,  built  by  Joseph  G.  McCoy, 
were  at  Abilene.  Other  important  cow- 
towns  were  Ellsworth,  'Junction  City, 
Baxter  Springs,  Newton,  Wichita,  Cald¬ 
well  and  storied  Dodge  City.  From 
these  points  the  cattle  were  shipped  to 
Kansas  City,  even  then  the  largest  live¬ 
stock  market  on  the  Western  frontier. 


IIRSIS  CITT 


( 


NEWSPAPER  REPS 

Weeklies  Urged  To  Make 
Use  of  National  Rep 


Publishers  of  weekly  news¬ 
papers  were  urged  last  week 
“to  do  some  serious  soul-search¬ 
ing”  about  the  desirability  of 
making  use  of  some  national 
representative  to  more  success¬ 
fully  market  their  product. 

Speaking  before  the  weekly 
newspaper  session  of  the  Penn¬ 
sylvania  Newspaper  Publishers 
Association’s  summer  confer¬ 
ence  at  Bedford,  Pa.,  Richard 
G.  Taylor,  publisher,  Kennett 
News  &  Advertiser,  said: 

“Sales,  especially  in  the  na¬ 
tional  advertising  field,  involve 


salesmen.  Rare  is  the  product 
that  can  sell  itself.  You  have 
someone  selling  advertising  for 
your  newspaper  to  local  mer¬ 
chants — or  most  of  you  do.  If 
you  want  national  advertising 
orders,  you  certainly  need  to 
have  someone  selling  your  pro¬ 
duct  to  national  advertisers.” 

Mr.  Taylor  told  how  Weekly 
News  paper  Representatives, 
Inc.,  recently  queried  PNPA  on 
its  willingness  to  take  over  the 
clerical  work  of  handling  orders, 
bills  and  checking  copies  for 
Pennsylvania  weeklies  who  re¬ 


ceived  advertising  from  WNR. 
He  said  WNR  was  willing  to 
pay  a  6%  commission  out  of 
its  representative  fee  to  PNPA 
in  compensation  for  work  per¬ 
formed.  “There  would  be  no 
extra  charge  to  the  publisher 
or  advertiser,”  Mr.  Taylor  ex¬ 
plained. 

He  said  a  committee  was  ap¬ 
pointed  to  submit  an  inquiry 
to  each  PNPA  weekly  member. 

“Now  get  this,”  Mr.  Taylor 
said.  “Here  is  an  inquiry  of  a 
special  group  of  publishers  who 
live  in  one  state.  We  didn’t  poll 
all  the  weekly  publishers  of 
Pennsylvania,  just  those  who  be¬ 
long  to  PNPA.  And  we  weren’t 
asking  for  anything  but  an  opin¬ 
ion  on  office  procedure.  Out  of 
185  weekly  publisher  members, 
exactly  30  replied  to  the  in¬ 
quiry,  just  about  16%.  What 
would  be  your  opinion  of  what 


The  unquestioned  excellence  of  newspaper 
microfilming  by  Micro  Photo  is  doubly 
guarded  by  two  developing  machines.  The 
unit  above  (left)  is  used  only  for  processing 
negative  film,  while  the  one  to  the  right  is 
used  exclusively  for  making  positive  prints. 
The  reason  for  this  division  in  production  is . . . 

Our  experience  has  proven  that  optimum 
clarity  and  permanency  can  be  obtained 
only  by  processing  negative  prints  at  a 
slower  speed  than  that  required  for  making 
positive  prints.  The  use  of  just  one  machine  (as 


is  common  practice)  at  a  single  set  speed  for 
both  types  of  film,  would  naturally  result  in  a 
compromise  with  quality ...  a  compromise  that 
has  been  completely  eliminated  at  Micro  Photo. 
This  scientific  separation  in  film  processing  is 
just  one  example  of  the  many  "firsts"  pio¬ 
neered  by  our  organization  ...  an  organiza¬ 
tion  dedicated  to  the  advancement  of  news¬ 
paper  microfilming. 

Want  proof?  Then  let  us  microfilm,  without 
obligation  to  you,  on  issue  of  your  own 
publication. 


ICRO  PHOTO  INC 


1700  Shaw  Avenue  Cleveland  12,  Ohio 


the  other  84%  of  our  Pennsyl- 
vania  weekly  publishers  felt  on 
the  question?” 

Mr.  Taylor  noted  that  there 
was  no  very  definite  opinion 
among  the  30  who  answered 
“We  asked  who  was  their  na¬ 
tional  representative  for  adver¬ 
tising,  if  they  had  any.  Several 
had  individual  representatives, 
13  had  WNR,  10  had  no  rep¬ 
resentative  at  all,  and  one  re¬ 
plied  that  his  national  repre¬ 
sentative  was  PNPA.” 

Mr.  Taylor  asked  the  publish¬ 
ers  to  imagine  themselves  as 
the  manufacturer  of  an  appli¬ 
ance  which  they  wanted  to 
bring  to  the  attention  of  all  the 
people  in  the  U.S. 

“You’ve  seen  the  Ayer  or 
WNR  directory,”  Mr.  Taylor 
went  on.  “Can  you  imagine 
yourself  going  through  the 
clerical  work  of  sending  out 
orders  to  the  weekly  newspapers 
listed  in  these  directories?  I 
doubt  it,  and  this  alone  is 
sufficient  justification  for  the 
need  and  importance  of  a  na¬ 
tional  representative,  if  only  to 
handle  the  clerical  work  in¬ 
volved  in  processing  advertis¬ 
ing.” 

He  then  showed  how  invalu¬ 
able  the  representative  is  when 
it  comes  to  placing  orders,  sell¬ 
ing  and  doing  research,  and  said 
the  first  step  by  the  publishers 
should  be  to  make  it  “as  con¬ 
venient  and  pleasant  and  sat¬ 
isfactory  as  possible  for  any 
national  advertiser  to  do  busi¬ 
ness  with  us.” 

• 

Charney  Elected 

Edwin  Charney,  Detroit  man¬ 
ager,  The  Branham  Co.,  has 
been  elected  president  of  the 
Detroit  chapter  of  the  Ameri¬ 
can  Association  of  Newspaper 
Representatives.  He  succeeds 
Robert  Erickson  of  Moloney, 
Regan  &  Schmitt. 

Other  officers  elected  are: 
William  Anderman,  Hearst  Ad¬ 
vertising  Service,  first  vic^ 
president;  E.  S.  Stagg,  Kelly- 
Smith  Co.,  second  vicepresident; 
Stanley  Cloutier,  Story,  Brooks 
&  Finley,  secretary;  and  John 
Baker,  Chicago  Daily  News, 
treasurer. 

• 

Caption  Conniption 

A  caption  on  page  71  of  last 
week’s  E&P  inadvertently  ^ 
ported  that  Herbert  R.  Meeker, 
president,  Scolaro,  Meeker  4 
Scott,  et  all  had  been  elected 
officers  of  the  New  York  Chap¬ 
ter,  American  Association  of 
Advertising  Agencies.  Actually, 
they  were  elected  officers  oi 
the  New  York  Chapter,  Ameri¬ 
can  Association  of  Newspaper 
Representatives. 
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TOLEDO  is  the  key 


to  the  sea 


Ninth  largest  port  in  the  U.S.,  Toledo  is  already  the  center  of  Ohio’s  third  market  - 
$1,996,423,000  net  effective  buying  power.*  What  will  it  he  when  the  St.  Lawrence 
Seaway  is  completed?  Keep  your  sights  trained  on  Tole<lo,  the  key  to  the  sea. 


Anc;  TOLEDO’S  N  EW  S  PAPE  R  S  are 

key  ■/  to  this  great  and  growing  market  on  the  St. 
Lawrence  Seaway.  There  are  no  duplicate  keys. 


Ask  us  for  THE  BIG  PLUS — i.e.,  marketing 
assistance  as  only  newspapers  can  give  it. 


TOLEDO  BLADE  X)odJU\  omA.  Stwalo/j. TOLEDO  TIMES  Mowowj 


represented 


B  Y 


MOLONEY 


SCHMITT 


I  N  C 


.Sa/«-s  \lanaffi‘mfnt  Survey  of  Huyinft  I'ttuvr,  May  10,  1957. 
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CLASSIFIED  CLINIC 


Women  CAMs  1  ake  Over 
Part  of  ANCAM  Parley 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


Not  the  least  interesting 
statistic  brought  forth  at  the 
ANCAM  convention  in  Indian¬ 
apolis  is  the  fact  that  more 
and  more  women  are  finding 
their  way  into  top  classified 
jobs.  Kay  Henry,  CAM,  Pitts¬ 
burgh  (Pa.)  Post-Gazette,  re¬ 
vealed  that  in  1946  only  1% 
of  the  CAMs  were  gals  while 
currently  the  figure  is  17. 

Speaking  on  the  program, 
“Something  From  the  Girls,” 
Miss  Henry  said  men  do  not 
object  to  working  for  women 
CAMs.  Trudy  Riddle,  CAM, 
Jamestown  (N.  Y.)  Post-Jour¬ 
nal,  said  she  learned  the  secret 
of  working  with  men  early  in 
her  career,  .  .  just  pay  no 
attention  to  the  matter,”  she 
said,  “and  they  won’t  either.” 

About  Phone  Staff 

Justine  Weyher,  telephone 
supervisor  of  the  Milwaukee 


Austin  American- 
Statesman 


AUSTIN, 


primary  market 
and  state  capital. 

Local  (and  the  most  re¬ 
liable)  estimates  of  the 
retail  trade  area  popula¬ 
tion  run  well  over  a  half 
million  and  the  news¬ 
paper  that  holds  the  con¬ 
fidence  of  these  Texans 
is  the 

Austin  American- 
Statesman 

repr»$enl»d  by 

Burke,  Kuipert  B  Mahoney 


(Wis.)  Journal,  speaking  on 
the  subject,  “How  to  Get  More 
Out  of  Your  Phone  Staff,”  told 
the  group: 

“It  is  the  re- 
““  sponsibility  of 

management  to 
provide  the 
vehicle,  the 
equipment,  the 
rate,  etc.,  plus 
a  n  intangible 
which  I  shall 
call  the  oppor¬ 
tunity  to  sell 
Weyher  classified.  It  is 
the  responsi¬ 
bility  of  supervision  to  build 
and  train  a  staff  and  to  develop 
to  the  fullest  this  opportunity 
which  management  has  pro¬ 
vided.  And  so  to  determine  if 
your  department  is  doing  a  job 
comparable  to  another  news¬ 
paper  you  must  consider  the 
opportunity  offered  by  each.” 

Miss  Weyher  stressed  the 
importance  of  keeping  the  girls 
informed  about  their  total  pro¬ 
duction  as  compared  with  that 
of  the  rest  of  the  staff.  “Every 
morning,”  she  said,  “we  cir¬ 
culate  a  report  showing  each 
girl’s  selling  record  for  the 
previous  day.  We  record  the 
number  of  voluntary,  solicited, 
and  contract  ads,  the  total  lines 
and  the  number  of  seven  and  .3- 
time  orders.  You  can  see  that 
when  we  have  staffers  doing 
important  selling,  others  must 
look  for  similar  opportunities 
to  do  similar  things  or  they  will 
fall  far  behind  and  no  good 
salesperson  wants  that  to  hap¬ 
pen. 


Breakfast  Briefs 

Economic  observers  tell  us 
there  are  signs  of  a  decrease 
in  consumer  spending.  We  Amer- 
icans  are  so  unbelievably  well 
off  that  we  are  pinching  our¬ 
selves. 


Critics  of  modern  automobile 
design  overlook  the  remarkable 
progress  made  in  visibility.  The 
rear-view  mirror  now  gives  the 
driver  an  unobstructed  view  of 
the  tail  fins. 

From  the  Cleveland  Plain  Dealer 


“In  addition  to  our  daily  re¬ 
port,  the  accounting  department 
compiles  a  sales  report  from 
the  orders.  This  is  received 
each  Monday  morning.  It  gives 
the  department’s  record  by  in¬ 
dividuals  so  that  the  telephone 
staff  has  an  opportunity  to 
compare  its  production  with  the 
street  sales  staff  in  which  they 
always  show  interest  —  and 
finally,  once  a  month  we  get  an 
IBM  report  showing  the  volume 
of  contract  advertising  billed 
that  month  for  the  contracts 
each  salesperson  is  responsible 
for. 

“Thus  you  see  each  person  in 
our  department  is  always 
cognizant  of  the  job  others  are 
doing.  Since  competition  and 
leadership  is  something  good 
salespeople  love  and  strive  for, 
these  reports  in  themselves  be¬ 
come  a  natural  incentive  for 
selling.” 

Handling  Expirations 

A  vital  part  of  phone  solicit¬ 
ing  is  proper  handling  of  ex¬ 
pirations.  Here  is  Miss  Weyher’s 
unique  approach: 

“Expirations  of  copy  are  an 
important  source  of  leads 
which  we  follow  up  carefully. 
We  check  each  expiration  daily 
when  it  comes  through  from 
the  accounting  department  be¬ 
fore  it  is  returned  to  the  sales 
girl  and  often  accompany  it 
with  recommendations  for  a 
change  in  copy  or  classification 
a  suggestion  that  a  layout  be 
submitted  or  a  contract  dis¬ 
cussed.  Unlike  many  phone 
rooms  we  collect  this  copy  daily 
and  reassign  it  or  file  it,  dis¬ 
position  depending  upon  the 
notations  relative  to  that  day’s 
contact.  By  making  this  daily 
check  we  are  assured  that  the 
copy  is  being  called.  A  girl  can 
become  involved  in  a  transaction 
which  will  prevent  her  from 
completing  her  calls;  if  she  is 
given  more  the  next  day  she 
will  get  bogged  down.  By  reas¬ 
signing  each  day  we  keep  this 
under  control.” 

Speculative  Copy 

Preparation  of  speculative 
copy  plays  an  important  part 
in  Miss  Weyher’s  phone  opera¬ 
tion.  She  said: 

“On  our  paper  we  believe 
firmly  in  submitting  speculative 
copy.  Our  girls  sell  from  700 
or  1000  inches  of  display  in  our 
Home  Section  each  week  and 
will  sell  up  to  3000  inches  into 
a  special  edition.  This  is  possi¬ 
ble  because  we  submit  ideas  to 
our  accounts.  This  is  especially 
important  in  our  early  sales  to 
an  account.  After  they  become 
experienced  in  buying  display 
they  need  less  help. 


“On  this  past  Memorial  D»y 
we  sent  copy  along  with  a  letter 
to  the  Milwaukee  Funeral  Di- 
rectors  suggesting  they  use  onr 
paper  on  that  day  to  tie-in 
with  a  full  page  of  In  Memori- 
ams  we  had  sold.  We  followec 
up  with  a  telephone  call  and 
-some  30  ads  for  a  total  of  l,7ofl 
lines.  For  the  same  week  end 
we  submitted  a  half-page  ad  to 
an  ap;)liance  dealer  who  pre¬ 
viously  had  used  our  paper  only 
for  small  ads  on  used  merchan¬ 
dise  taken  as  trade-ins.  He  did 
not  buy  the  ad,  but  it  broke 
the  account  for  us  and  we  r^ 
ceived  five  ads  on  new  merchan¬ 
dise  totaling  over  1,800  lines. 
This  week  the  ads  have  beer, 
renewed  so  we  feel  our  effort' 
have  accomplished  our  purpose." 

Classified  Dignity 

The  San  Francisco  (Calif.) 
Examiner  issues  a  broadside 
that  does  a  good  job  of  knock¬ 
ing  down  a  common  objection  to 
classified  advertising,  that  it 
“would  lower  the  dignity  of  our 
product  and  name.” 

It  takes  one  typical  Sunday 
issue  and  reprints  230  listings. 
Each  listing,  for  varied  prod¬ 
ucts,  involves  $40,000  or  more. 
Each  listing  was  verified.  The 
average  price  per  listing  was 
$102,289.78.  Total  price  of  230 
listings  was  $23,526,6.’)0. 

Can  any  other  advertising 
medium  match  this,  let  alone 
beat  it? 


Afton  Schulz  Heads 
School  of  Printing 

Huntsville,  Tex. 

Afton  Schulz,  general  man¬ 
ager  of  the  Temple  Telegram,  m 
the  newly  elected  president  of 
the  Southwest  School  of  Print¬ 
ing  here. 

A  scholarship  program  is 
being  established.  Applicants 
should  write  to  Robert  L.  Glea¬ 
son,  at  the  school.  A  16-month 
course  in  printing  and  related 
fields  is  offered.  A  degree  pro¬ 
gram  embraces  courses  in  Eng¬ 
lish,  photo-engraving,  photog¬ 
raphy,  journalism  and  commer¬ 
cial  art. 


per  we  believe  Buvs  Station 

tting  speculative  '  Washington 

s  sell  from  700  Washinctu 

)f  display  in  our  Theodore  P.  Noyes  Jr., 
each  week  and  son  of  the  late  Theodore  ^ 
3000  inches  into  Noyes,  longtime  editor  of  the 
n.  This  is  possi-  Washington  Star,  heads  No^ 
submit  ideas  to  Enterprises,  Inc.,  which  1^ 
'his  is  especially  purchased  Radio  Station  WOV 
ir  early  sales  to  at  Lakeland,  Fla.,  for 
ter  they  become  The  deal  has  been  approved  f 
buying  display  the  Federal  Communication 
help.  Commission. 
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What  makes  a  newspaper  great 


Minneapolis  Star  and  Tribune 
readers  have  come  to  expect  such 
unusiial  special  coverage  of  the 
world’s  hot  news.  For  these  two 
newspapers,  with  ready  access  to 
every  important  news-gathering 
service  in  the  world,  believe  that 
only  through  meaningful,  extra  cov¬ 
erage  of  key  areas  and  key  events 
can  they  fulfill  a  good  newspaper’s 
job  of  keeping  readers  informed 
both  on  daily  developments  and 
significant  trends. 

Such  unusual  efforts  to  add  under¬ 
standing,  depth  and  color  to  the 
world’s  news  continue  to  earn  for 
the  Minneapolis  Star  and  Tribune 
the  attention  and  confidence  of  the 
largest  newspaper  audience  in  the 
3HI  states  of  America’s  Upper  Mid¬ 
west. 

Copr.,  1957,  The  M inneapolis  Star  and  Tribune  Co. 

Minneapolis 
Star  a/t  ^Tribune 

EVENING  MORNING  t  SUNDAY 


expert  search  for  the  significant 
news  has  taken  him  through  an 
Arabian  Nights  assortment  of  ex¬ 
periences  and  locales,  ranging  from 
an  interview  with  Jordan’s  youthful 
King  Hussein  to  a  visit  with  villagers 
in  the  obscure  Sahara  Desert  hamlet 
of  Benin  Lalem. 

Pert,  pretty  Mary  Hewett  re¬ 
peatedly  nits  the  front  pages  of  the 
Minneapolis  Star  with  exclusive 
color  photos  of  life  in  the  world’s 
troubled  areas.  She’s  been  the  target 
for  fluent  Arab  curses  from  unwilling 
camera  subjects  and  for  at  least  one 
left  hook  thrown  by  a  Red  sym¬ 
pathizer  on  a  Cairo  street  comer. 
At  El  Arish,  a  sun-baked  city  deep 
in  the  Egyptian  desert,  Mary  perched 
unprotectM  on  the  city  hall  balcony 
to  snap  color  films  of  a  40-minute- 
long  anti-Israel  demonstration. 


Bob  and  Mary  Hewett  have  looked 
down  more  rifle  barrels  in  the  last 
year  than  they  care  to  count.  From 
Morocco  to  Jordan,  from  Egypt  to 
Israel,  they  have  been  challenged 
by  trigger-tense  sentries,  endured 
spine-tingling  encounters  with 
screaming  mobs  and  have  fought 
endless  skirmishes  with  Middle 
Eastern  red  tape. 

The  Hewetts  are  foreign  corre¬ 
spondents  on  roving  assignment  for 
the  Minneapolis  Star  and  Tribune. 
Last  summer  the  ominous  smell  of 
trouble  in  the  Middle  East  sent 
them  from  Minneapolis  back  to  old 
stamping  ^unds,  to  cover  the 
events  leading  up  to  the  Egyptian- 
Israeli  warfare  and  then  the  fighting 
itself.  Since  then,  they  have  covered 
every  major  trouble  spot  in  the 
Middle  East  and  North  Africa,  giv¬ 
ing  new  impact  and  significance  to 
the  events  in  these  areas  for  readers 
m  the  Upper  Midwest.  Next  assign¬ 
ment:  the  satellite  countries  of 


Euroi 

^D,  the  writer,  has  10  years’  ex¬ 
perience  in  foreign  correspondence, 

^  intimately  acquainted  with  news 
fa<^  and  places  from  England  to 
Indonesia.  In  the  Middle  East,  his 
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*  Department 
Stores 

place  54.1% 
of  ALL  their 
Los  Angeles 
metropolitan 
newspaper 
advertising 
in  The  Times 


The  Times 
is  first  in 
94  of  Media 
Records'  1 14 
classifications.) 


Nobody  scrutinizes  advertis¬ 
ing  results  as  sharply  as 
department  stores.  In  Los 
Angeles  their  newspaper  find¬ 
ings  are  quickly  told:  The 
Times  publishes  more  depart¬ 
ment  store  linage  than  all 
others  combined. 

LOS  ANGELES 

TIMES 

Represented  by  Cresnier&  Woodward,  Detroit, 
New  York,  Chicago,  Atlanta,  San  Francisco 


Glamourous  Promotion 
In  Flick  of  an  Eyeshade 

Hv  T.  S.  Irvin 


Just  to  show  you  how  the 
“glamour”  ingredient  for  your 
promotion  abounds  in  your 
newspaper  if  you’ll  only  take 
the  trouble  to  dig  it  out,  here’s 
what  William  Tewkesbury  has 
just  done  with  as  simple  an 
item  as  a  green  eyeshade. 

Mr.  Tewkesbury  handles  pro¬ 
motion  for  the  White  Plains 
(N.Y.)  Reporter  Dispatch  and 
the  seven  other  suburban  New 
York  City  dailies  that  form  the 
Westchester  Group.  He  was 
looking  for  some  gimmick  to 
spark  the  papers’  ninth  annual 
Boys’  and  Girls’  Free  Want  Ad 
Weeks.  He  hit  on  the  eyeshade 
as  something  that  spelled 
newspaper  in  a  pleasant  and 
traditional  way. 

But  instead  of  just  offering 
and  giving  aw'ay  eyeshades,  Mr. 
Tewkesbury  tied  the  eyeshade 
into  a  campaign  of  promotion 
of  the  newspaper’s  local  and 
syndicated  talent. 

“Boys  and  Girls,”  read  a  typi¬ 
cal  headline,  “Hal  Boyle  w'ears 
an  editor’s  eyeshade  and  you 
can,  too!”  Featured  in  the  ad 
was  a  picture  of  Hal  Boyle 
w'earing  an  eyeshade,  pencil  over 
his  ear,  working  at  his  type¬ 
writer. 

Then  the  offer.  This  told  kids 
something  about  the  tradition  of 
editors  wearing  green  eye- 
shades,  and  also  put  in  a  plug 
for  the  benefit  of  wearing  them. 

In  addition  to  syndicated 
talent,  the  promotion  exploited 
26  local  staffers,  including  Edi¬ 
tor  Bill  Bassett. 

“The  eyeshades  w’ent  like 
wildfire  with  the  youngsters,” 
Mr.  Tewkesbury  tells  us,  “and 
with  quite  a  few  oldsters,  too. 
In  all,  10,000  children  either 
stopped  in  or  wrote  to  our  vari¬ 
ous  offices.  So  in  addition  to 
calling  attention  to  our  free 
want  ad  event,  this  campaign 
also  promoted  our  editorial  con¬ 
tent.” 

The  Community  Speaks 

That’s  the  headline  on  a  half¬ 
page  ad  run  recently  by  the 
New  York  World-Telegram  and 
Sun  that  reports  just  what  the 
community  says  when  it  speaks 
about  the  Telly.  It  does  this  by 
printing  pertinent  extracts  from 
letters  received  by  the  paper 
from  groups  and  organizations 


who  feel  their  causes  have  been 
aided  by  news  and/or  editorial 
support  in  the  Telly.  Every 
newspaper  that  concerns  itself 
with  the  community  welfare 
gets  letters  of  this  kind.  Too 
often  they  end  up  in  somebody’s 
file.  This  ad  is  a  smart  w'ay  to 
make  good — and  fittingly  modest 
— public  relations  use  of  them. 

In  the  Bag 

With  more  w’omen  than  ever 
at  work  in  our  economy.  King 
Features  Syndicate  seems  to 
have  hit  on  a  good  feature  in 
Anne  Heywood’s  “column  of 
career  advice  and  guidance  for 
women”  which  it  titles  “Oppor¬ 
tunities  Unlimited.”  And  a 
folder  it  produces  selling  the 
column  does  an  excellent  job 
of  explaining  the  pi-oblem,  show¬ 
ing  the  product,  telling  who 
Miss  Heywood  is  and  why  she 
is  qualified  to  counsel. 

“Mobile  Millions  plus  Press 
Register  Pulling  Power  equal 
Sales  Results”  is  the  message 
a  colorful  folder  from  the  Mo¬ 
bile  (Ala.)  Press  Register  gets 
across.  Done  by  Charlie  Cole  of 
the  John  Budd  Company,  the 
paper’s  national  reps,  this  folder 
sells  not  only  the  market  but 
economical  black-and-white  plus 
ROP  color  use  of  the  Press 
Register  to  sell  the  market.  A 
good  job. 

Market  Stuff 

Wichita  Falls  (Texas)  Times 
and  Record  News  turns  out  a 
brightly-done  market  data 
booklet,  “Have  you  seen  the 
interesting  curves  in  our 
figures?”  Carrying  through 
w’ith  the  gag,  the  booklet  is 
“prepared  for  curve  watchers.” 
But  jokes  aside,  once  you  get 
into  the  booklet  you  discover 
that  they’re  not  kidding — all 
their  curves  are  upward.  This 
is  a  fine  market  study  that 
loses  nothing  by  being  done  in 
the  shop  simply  and  inexpen¬ 
sively. 

Greensboro  (N.  C.)  News 

and  Record  out  with  its  annual 
volume  comparing  Greensboro 
basic  market  data  with  data 
for  262  metropolitan  county 
areas. 

Why  Businesses  Grow 

Whys  of  advertising  were 


presented  in  a  Paaadei^ 
(Calif.)  Independent,  SUr- 
News  skit  before  the  Moltip* 
Listing  Service  of  the  Pastdoi 
Realty  Board. 

“Firms  don’t  advertise 
cause  they  are  big;  they’re  Ijj 
because  they  advertise”  wu 
the  theme  developed  by  Cathe 
ine  Churchill,  CAM. 

Successful  advertising  shut 
wasteful  abbreviations,  is  can. 
fully  written  and  prepare: 
well  in  advance  of  deadlines, 
the  skit  showed.  Participants 
were  Emily  Adams,  Rose 
Rogers,  Doug  Douglas  and  Dick 
Marshall  of  classified. 

In  the  Bag 

Waterloo  (Iowa)  Daily  Cm- 
ier  now  issuing  a  monthly  mar¬ 
ket  data  folder,  “Tips  and 
Trends,”  offering  current  eco¬ 
nomic  news  to  advertisers  and 
prospects. 

Talk  about  the  Lord’s  prayer 
on  a  pinhead — the  New  York 
Mirror,  promoting  its  fonna; 
change,  has  sent  advertisers  i 
miniature  reprint  of  its  May 
1st  issue,  the  first  in  the  new 
format,  the  size  of  a  postage 
stamp.  The  miniature  is  pack¬ 
aged  like  a  diamond  ring  and 
labeled  “Collector’s  Item." 

Terre  Haute  (Ind.)  Trihm- 
Star  issues  a  16-page  market 
data  booklet  promoting  Terre 
Haute  as  a  VIM — a  Very  Im¬ 
portant  Market. 

New  Bedford  (Mass.)  Stand¬ 
ard-Times  drew  more  than  7,000 
persons  to  five  music  festivals 
and  a  symphony  concert  by  s 
new  local  orche.stra  when  it  cele¬ 
brated  National  Music  Week. 
Sponsorship  was  for  the  12tli 
consecutive  year. 

Ice  Cream  Fete 

Chicago 

Four-color  full-page  ads  in 
36  Sunday  newspapers  are  a 
part  of  the  July  promotion 
planned  by  American  Dairy 
Association  for  the  1957  I« 
Cream  Festival. 

Contest  Deadline 

The  Sportsmanship  Brother¬ 
hood  (119  E.  19th  St,  N’e'f 
York  3)  is  receiving  entries 
until  July  13  from  sports 
writers  of  daily  and  weeWy 
newspapers  in  competition  lOi 
the  Grantland  Rice  Memoria. 
Award. 


Price  Goes  to  10c 

The  New  York  Herald  Trilr 
une  has  followed  the  New 
Times  in  announcing  a  raise  u 
price  from  5c  to  10c  a 
weekdays  outside  the  lOO-nu* 
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COMPLETE  LIST  OF  1956 
HEARST  NEWSPAPERS  PHOTO 
CONTEST  PRIZE-WINNERS 

1st  Prize,  $500 — Jock  O'Brien 
Ntv  York  Joumal-Ameriean 
2nd  Prize,  $300 — Felix  Poegel 
Lot  AnttUt  Examiner 
3rd  Prize,  $250.00— James  M.  Kelmortin 
BaUimort  Sevt-Potl 
4th  Prize,  $200 — Jesse  Strait 
New  York  Mirror 
5th  Prize,  $150 — Tom  Courtney 
Lot  Aneelet  HeraU-Exprett 

Special  $100  Prize- Winner^ 

Ken  Adorns 

San  Franeiteo  Call-BuUetin 
John  Alexondrowicz 

Pitttburtk  Sun-Teletrapk  (<  winnert) 

Bill  Allison 

Chieofo  American 
Ernest  W,  Anheuser 

Milwaukee  Sentinel  (t  wtimers) 

Bernie  Aumuller 
New  York  Mirror 
Gilbert  Barrera 
San  Antonio  LigM 
Roy  Bosh 
Detroit  Timet 
Bob  Bryant 

San  Franeiteo  Examiner 
Tom  Carson 

Seattle  Poel-lnltlligeneer 
Emil  Edgren 

San  Franeiteo  Call-BuUetin 
Mel  Finkelstein 

New  York  Joumal-Amtriean 
William  Finn 

New  York  JoumaLAmeriean 
Dave  Gershon 

Lot  Angeles  Examiner 
Bob  Gilmon 

New  York  Mirror 
Bud  Gray 

Lot  Angeles  Examiner 
John  R.  Heorst,  Jr. 

New  York  Mirror 
Stuort  Hertz 

Seattle  Post-Intetligeneer 
Fred  Hohenstein 
Baltimore  News-Post 
Rene  Jorlond,  Paris  Bureau 
International  News  Photos,  Ine, 

Frank  Jurkoski 

Inttrnational  Newt  Photos,  Ine. 

Bernard  J.  Kolenberg 
Albany  Times-Union 
Bob  laird 

New  York  Journal- American 
James  Lolly 

Baltimore  Newt-Poil 
Bill  Levis 

Pittsburgh  Sun-Telegraph 
Frank  Lyerla 
Detroit  Times 

Jim  Mahan,  While  House  Bureau 
International  Newt  Photos,  Ine. 

Frank  Mastro 

International  Newt  Photos,  Ine. 

Joe  Mastruzzo 
Chicago  American 
Dick  McEvilly 
New  York  Mirror 
Larry  Miller 

Lot  Angeles  Examiner 
Al  Monteverde 

Lot  Angeles  Examiner 
len  Morgan 

New  York  JournaUAmeriean 
Arthur  Newman 

Boston  Reeord-Ameriean 
Bill  Nichols 

San  Franeiteo  CaU-BuUetin 
Ollie  Noonan 

Boston  Reeord-Ameriean 
Cliff  Oliver 

Chicago  American 
James  Phelan 

Boston  Reeord-Ameriean 
Art  Samo 
New  York  Mirror 
Mott  Southord 

San  Franeiteo  Examiner 

Bin  Stahl 

New  York  Mirror 
Dick  Thomjpson 

Boston  Reeord-Ameriean 
Ben  White 

Lot  Angeles  Herald-Expreu  (t  winnert) 


Working  with  a  i  z  5  Speed  Graphic  mounting  a  65  mtn.  Schneider  Super  Angulon  Lens, 
Bernie  Aumuller,  N.  Y.  .Mirror,  aehiered  depth  of  field  ranging  from  4  inches  to  infinity!  This 
picture  was  a  prize-winner  in  the  Annual  Hearst  Newspawrs  Photographic  Prize  Competition 
for  1956,  in  the  Kent  StaU  School  of  Journalism  Photo  Contest,  the  N,  Y.  Press  Photographers 
Contest,  the  National  Press  Photographers  Association  Competition  and  the  $10,000  Craflex 
Photo  Contest. 

90%  of  HEARST  NEWSPAPERS  PHOTO  CONTEST  WINNERS 

Won  with  4x5  SPEiD  GRAPHICS! 

Richard  L.  Samo,  Director  of  Photography  for  Hearst  Newspapers, 
writes  us  as  follows: 

“Forty-five  of  the  fifty  prize-winning  pictures  in  the  1956  Hearst 
Newspapers  Photographic  Prize  Competition— an  even  90  %— were  made 
with  your  ever-reliable  4x5  Speed  Graphic  cameras.  Congratulations  on 
this  overwhelming  preference  for  Speed  Graphics  by  the  Hearst  News¬ 
papers  cameramen.” 

Approximately  300  photographers  on  15  Hearst  Newspapers  from 
coast  to  coast,  and  INP  photographers  throughout  the  world,  com¬ 
peted  in  the  Annual  Hearst  Newspapers  Photographic  Prize  Competition 
for  1956.  Winners  received  more  than  $6000  in  prize  money,  making  it 
the  biggest  cash  award  contest  staged  by  any  newspaper  or  newspaper 
group  in  the  United  States. 

Judges  were:  J.  D.  Gortatowsky,  Chairman  of  the  Board  of  the 
Hearst  Consolidated,  H.  G.  Kern,  General  Manager  of  the  Hearst 
Newspapers,  and  John  R.  Hearst,  Assistant  General  Manager  of  the 
Hearst  Newspapers  and  Mr.  Sarno. 

Anniversary— tgSf-tgsj 

A  SUtStDIARV  or  CCNCITAL  mCClSION  COUIPMCNT  CORPORATION  |M^ 
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260  Broadway,  New  York 


Press  Called 
Dishonest  in 
Picture  Plea 


TRIBUTE  ON  A  SILVER  PLAHER— In 


appreciation  of  thtir  c» 
bined  107  years  of  service  to  journalism,  Arthur  P.  McEvoy  oils 
New  Britain  Herald  and  Thomas  A.  Haggerty  of  the  Winsttd  i* 
ning  Citizen  (both  retired)  received  silver  plate  from  the 
Press  Newspapers  Association  of  Connecticut.  Left  to  ri9li(  - 
Joseph  P.  Donahue,  Naugatuck  Daily  News,  chairman  of  UPNAi 
McEvoy;  Haggerty;  and  E.  Robert  Stevenson,  retired  edifw  il 
the  Waterbury  Republican-American,  who  made  the  presenttlir 


Teachers  at  Work 

Lawrence,  Kas. 

Four  faculty  members  of  the 
William  Allen  White  School  of 
Journalism  and  Public  Inform¬ 
ation  at  the  University  of 
Kansas  are  working  on  news¬ 
papers  this  Summer.  They  are: 
Emil  L.  Telfel,  associate  pro¬ 
fessor,  copy  desk  of  the  Roch¬ 
ester  (N.  Y.)  Times-Union; 
Calder  M.  Pickett,  assistant 
professor,  copyreader  for  the 
Kansas  City  (Mo.)  Times; 
Jimmy  Bedford,  instructor,  re¬ 
porter-photographer  for  the 
Vancouver  (B.  C.)  Sun,  and 
George  Link,  instructor,  adver¬ 
tising  salesman  for  the  Hay¬ 
ward  (Calif.)  Review. 


RICH  IN  LOYALTIES 
RICH  IN  DOLLARS 
RICH  IN  SALES 


HAGERSTOWN  •  WASHINGTON  COUNTY 
HUB  OF  A  TRI-STATE  AREA 


A  product-hungry  market  that  spends 

•  74%  above  the  national  average 

•  22%  above  the  regional  average 
Buy-power  income  that  accounts  for 

•  $102,954,000  f _ _ 

in  retail  sales  t - 7 

.  $5,377  \  -« 

pe,  (omily  \ 

17,214  pai„  of  \  <^1,:  . 

eyes  that  see  only  \  ^^,4,  »«>o 

.  .  .  WHAT'S  IN 


Sunday  Date  Set 

Niagara  Falls, 
October  6  has  been  set  as 
starting  date  for  the  Sun^ 
edition  of  the  Niagara  t 
Gazette,  a  Gannett  newspap 
It  will  be  the  first  SuaA 
published  here.  1 


HAGERSTOWN,  MD. 

NATIONAL  REPRESENTATIVES 
BURKE,  KUIPERS  ft  MAHONEY,  INC. 


paper 

Gazette  has  been  a  daily 
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Man  and  Best  Friend  Breaking  Law 


Perhaps  George  WelkofTs  most  serious  crime— though  it  was 
not  the  one  for  which  he  was  convicted— was  just  being 
different.  His  speech,  for  instance.  Broken  English,  with 
one  of  those  off-beat,  Middle-European  accents  that  some¬ 
times  mark  a  man  for  ridicule.  And  the  sadness  that  was 
about  him  always,  as  if  he  carried  within  him  the  miseries 
of  eternity. 

To  the  casual— or  the  ungenerous— observer,  WelkofTs 
way  of  life  must  have  appeared  grubby,  even  sordid;  no 
family,  no  friends,  completely  lacking  the  drive  and  motif 
we  think  of  as  the  “American  way”  But  then,  George  Wel- 
koff  was  not  an  American.  And  his  neighbors— some  of  his 
neighbors  at  least— didn’t  like  it. 

There  had  been  a  family  once,  though  the  neighbors  didn’t 
know  it.  A  son,  Zifko,  killed  by  the  Communists;  a  wife, 
dead  now,  and  a  daughter,  Zacharina,  living  still  but  lost  to 
Welkoff  in  the  dark  terror  of  Iron-Curtain  Bulgaria.  There 
had  been  status,  too,  during  the  twenty  years  Welkoff  served 
Bulgaria  as  an  army  officer. 

How  had  he  come  to  America?  Not  quickly,  nor  easily. 
It  had  taken  him  seven  years,  working  his  way  first  through 
Austria,  then  Germany.  He  arrived  in  the  United  States  in 
1950  and  settled  in  Hellertown,  Pennsylvania. 
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Living  was  hard.  There  were  no  white-collar  openings  for 
a  54-year-oId  ex-officer  of  the  Bulgarian  Army,  and  a  physi¬ 
cal  handicap  precluded  manual  labor.  Living  was  hard,  but 
possible.  Odd  jobs  here  and  there  and  the  proceeds  from  the 
sale  of  vegetables  grown  in  his  garden.  Survivors  of  the  war 
in  Europe  know  how  to  live  meagerly. 

And  there  was  one  friend. 

Some  people— the  same  ones,  perhaps,  who  would  have 
said  Welkoff  wasn’t  much  of  a  man— would  have  said  it 
wasn’t  much  of  a  dog.  Just  a  stray.  Maybe  there  was  a  look 
of  eternal  misery  about  him.  too.  The  man  befriended  him, 
took  him  home.  He  became  WelkofTs  dog.  And  the  neigh¬ 
bors— some  of  the  neighbors  at  least— didn’t  like  it. 

On  the  evening  of  July  31,  1956,  George  Welkoff  was 
arrested  by  officers  of  the  Hellertown  Police  Department. 
The  charge:  Violation  of  a  Pennsylvania  statute  prohibiting 
aliens  from  owning  dogs.  WelkofTs  dog  was  taken  to  the 
pound,  earmarked  for  destruction.  Nobody  had  ever  enforced 
the  law,  of  course.  It  was  one  of  those  steeped-in-time  fiats 
that  are  so  silly  they  aren’t  worth  the  legislative  bother  of 
wiping  them  off  the  books.  So  George  Welkoff  was  arrested 
and  the  neighbors— some  of  the  neighbors  at  least— were 
very  pleased. 

There  is  no  way  of  determining  whether  the  Justice  of 
Peace  who  heard  the  case  thought  the  law  was  silly.  But  he 
found  Welkoff  guilty  and  he  fined  him.  Fine  and  costs  came 
to  $35.80  and  Welkoff  didn’t  have  it.  So  George  Welkoff, 
this  60-year-old  displaced  person  who  had  broken  the  laws 
of  the  Sovereign  State  of  Pennsylvania,  was  sentenced  to 
32  days  in  County  Prison. 

James  McCombe,  a  Bethlehem,  Pa.,  newspaperman, 
reported  the  story  the  day  after  Welkoff  was  jailed.  Now  the 
whole  community  knew  the  troubles  of  the  old  man  and 
his  dog.  It  made  a  good  many  people  uncomfortable.  But  it 
made  one  man  mad.  He  was  Vincent  Leun,  a  Bethlehem 
Steel  executive.  Nothing  about  the  story  fitted  into  Leun’s 
concept  of  American  justice.  He  did  something  about  it. 

Vincent  Leun  paid  Welkoff’s  fine  and  had  him  released 
from  prison  (he  had  already  served  two  days).  He  claimed 
WelkofTs  dog  from  the  pound  and  took  it  into  his  home 
until  Welkoff  could  legally  acquire  it.  He  received  a  few 
anonymous  threatening  letters,  but  they  were  far  outnum¬ 
bered  by  signed  letters  from  people  who  supported  his  action. 

Mr.  Leun  did  another  thing.  Letters  he  wrote  to  the  mem¬ 
bers  of  the  Pennsylvania  Legislature  resulted  in  repeal  of 
the  law  which  sent  George  Welkoff  to  jail. 

Now,  George  Welkoff  is  a  man  who  is  endowed  with 
inalienable  prerogatives  of  freedom  of  speech,  trial  by  jury, 
the  habeas  corpus,  and  the  right  to  own  dogs. 


The  story  of  how  Vincent  Leun  helped  right  an  injustice 
typifies  the  love  of  freedom  and  justice  which  lies  at  the 
heart  of  America.  Such  everyday  examples  provide 
reassurance  that  the  common  principles  held  by  Jefferson, 
Madison  and  Lincoln  are  still  very  much  alive  in  twentieth- 
century  America. 

The  American  Traditions  Project  of  the  Fund  for  the 
Republic  has  compiled  hundreds  of  true  stories  of  contem¬ 
porary  Americans  whose  actions  have  advanced  freedom 
and  justice.  Some  of  these  stories  have  been  published  in 
an  illustrated  booklet,  “The  American  Tradition  in  1957’.’ 
Free  copies  are  available.  Write  to  the  American  Tradition® 
Project,  Box  48462-.AE,  Los  Angeles  48,  California. 
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FAIRCHILD 

news 


Spot  color  now  available  to  ad¬ 
vertisers  in  the  six  Fairchild  news¬ 
papers.  At  present  time  colors 
limited  to  red,  yellow,  blue;  only 
one  advertisement  with  one  color 
in  addition  to  black  accepted  for 
a  single  issue. 


While  in  Europe  this  summer, 
Matilda  Taylor,  associate  fashion 
editor,  and  Ermina  Stimson,  art 
director.  Women's  Wear  Daily, 
will  assist  European  staff  report¬ 
ing  and  sketching  London,  Paris, 
Italian  fall  fashion  openings  in 
late  July. 

Ten  editors  and  reporters  from 
New  York,  Philadelphia  and  Chi¬ 
cago  staffs,  as  well  as  local  cor¬ 
respondent,  will  cover  Atlantic 
City  Housewares  Show,  starting 
July  8.  for  Home  Furnishings 
Daily.  Wide  distribution  of  paper 
in  exhibit  halls  and  hotels 
planned. 

Fourth  edition  of  Footwear 
News  Fact  Book,  just  issued,  pro¬ 
vides  footwear  trade  with  statisti¬ 
cal  analysis  of  $3.8  billion  (con¬ 
sumer  expenditures)  shoe  indus¬ 
try.  Compiled  by  Fairchild  Re¬ 
search  Dept. 

Women’s  Wear  Daily  will  pub¬ 
lish  special  pre-opening  section  on 
Italian  fall  fashions  Tuesday, 
July  2. 

Montreal  bureau  chief,  Ivor  W. 
Boggiss,  attended  annual  conven¬ 
tion  of  Radio  Electronics  Televi¬ 
sion  Mfrs.  Assn.,  Chanticler  Hotel, 
Ste.  Adele,  Canada,  last  week  to 
report  sessions  for  Home  Fur¬ 
nishings  Daily  and  Electronic 
News. 

Harry  Riemer,  editor;  Emery 
Laskey,  ad  director;  Bertha  Kauf¬ 
man  and  Dick  Slack,  ad  staff. 
Daily  News  Record,  will  be  on 
hand  with  New  Orleans  corre¬ 
spondent,  Winona  McKennon,  for 
Southern  Garment  Mfrs.  conven¬ 
tion  at  Hotel  Roosevelt,  July  13- 
17.  Murray  Wyche,  Atlanta  bu¬ 
reau  head,  also  assists. 


Daiido  Appointed 
As  Morrill  Ink  GM 

Sun  Chemical  Corporation  an¬ 
nounces  the  appointment  of 
Richard  W.  Dando  as  general 
manager  of  its 
Geo.  H.  Morrill 
Co.  division, 
m  a  n  u  facturers 
0  f  newspaper 
printing  inks. 

Mr.  Dando 
joined  Sun  in 
1935,  and  was 
assigned  to  the 
Morrill  division 

Dando  a  year  later. 

He  remained 
with  Morrill,  with  time  out  for 
military  service  from  1942  to 
1946,  until  his  appointment  as 
assistant  to  the  president  of 
Sun  Chemical  in  1953.  In  1955 
he  w'as  made  an  assistant  gen¬ 
eral  manager  of  Sun’s  General 
Printing  Ink  Company  division. 
*  *  « 

Lantz  Feris,  1957  graduate 
of  Texas  Christian  University 
— to  the  Gainesville  (Tex.) 
Daily  Register  as  news  editor, 
succeeding  Jack  Joyce,  ad¬ 
vanced  to  managing  editor. 

*  «  * 

Jim  Hendricks,  1957  gradu¬ 
ate  of  TCU — to  the  Fort  Worth 
(Tex.)  Star-Telegram  as  re¬ 
porter.  Lois  Anne  Galloway, 
TCU  senior  —  to  the  woman's 
section  of  the  Forth  Worth 
(Tex.)  Press  for  summer 
duties. 

*  *  * 

Ford  Cook,  state  news  edi¬ 
tor  of  the  Mobile  (Ala.)  Press 
Register  —  an  honorary  Future 
Farmers  of  America  degree. 

♦  ♦  « 

William  C.  Barnard,  chief 
of  the  AP  Texas  bureau — presi¬ 
dent  of  the  Press  Club  of  Dallas 
Foundation,  Avhich  administers 
the  educational  work  of  the 
Dallas  Press  Club. 


personal 


Footwear  News  coverage  of 
National  Hide  Association’s  13th 
annual  convention,  Sheraton 
Brock  Hotel,  Niagara  Falls,  Ont., 
July  1-2,  will  be  handled  by  Har¬ 
old  Wilson,  Fairchild’s  Toronto 
news  rep. 
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Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


Thomas  C.  Brown,  chief  edi¬ 
torial  writer  emetitus  of  the 
Buffalo  (N.  Y.)  Courier-Ex¬ 
press  —  an  alumni  citation  by 
Trinity  College. 

«  *  4> 

Kris  Harley,  student  at  Ohio 
State  University — to  the  edi¬ 
torial  staff  of  the  Fostoria 
(Ohio)  Review-Times  for  the 
Summer. 

*  *  * 

Don  J.  Pease,  1953  graduate 
of  the  journalism  school  of  Ohio 
University — to  the  weekly  Ober- 
lin  (Ohio)  News-Tribune  as 
managing  editor. 


Jack  C.  Carr,  for  the  past 
three  and  a  half  years  circula¬ 
tion  manager  of  the  Columbia 
( Mo. )  Missourian — resigned  to 
take  a  job  as  public  relations 
assistant  for  the  State  Farm 
Insurance  Companies  at  Bloom¬ 
ington,  Ill. 

«  *  * 

Arthur  Ciervo,  June  gradu¬ 
ate  of  the  West  Virginia  Uni¬ 
versity  journalism  department 
— to  the  Brownsville  (Pa.)  Tele¬ 
graph  staff,  as  a  reporter. 

*  V  * 

W.  Verne  McKinney,  co¬ 
publisher  of  the  Hillsboro 
(Ore.)  Argus — elected  president 
of  Oregon  Newspaper  Publish¬ 
ers  Association. 

«  V  * 

Mary  Jo  Poe,  University  of 
Alabama  journalism  student — 
to  the  state  desk  of  the  Mont¬ 
gomery  (Ala.)  Advertiser. 

*  *  * 

Frank  Gordy,  city  editor, 
Montgomery  (Ala.)  Journal  — 
hospitalized  because  of  a  cere¬ 
bral  hemorrhage. 

*  *  * 

Clint  Page,  assistant  to 
Oveta  Culp  Hobby  president  of 
the  Houston  (Tex.)  Post — re¬ 
signed  to  become  assistant  to 
the  president  of  Procter  & 

Gamble  Co.,  Cincinnati. 

m  *  * 

Glenn  Anthony,  UP  bureau 
chief  in  Montgomery,  Ala.  — 
transferred  to  Atlanta.  He  was 
succeeded  by  Don  Martin,  for¬ 
merly  of  the  Greensboro,  N.  C., 
bureau. 

V  *  « 

Claude  M.  Gray,  news  editor 
of  the  Walla  Walla  (Wash.) 

Union  -  Bulletin  —  recipient  of 
chamber  of  commerce  award  for 
25  years  of  reporting  the  food 
processing  industry. 

«  *  « 

Jack  Smith  —  named  sports 
editor  of  the  Greenwille  CTex.) 
Herald- Banner,  succeeding 
Tommy  Guion. 


E.  R.  McCullough,  manag¬ 
ing  editor  of  the  Stanford 
(Conn.)  Advocate — new  chair¬ 
man  of  the  Connecticut  Associ¬ 
ated  Press  Circuit. 

*  «  V 

Francis  X.  Wamsley,  gradu¬ 
ate  student.  School  of  Journal¬ 
ism,  University  of  North  Caro¬ 
lina  reporting  on  the  W’ilming- 
ton  (N.C.)  Star  this  Summer. 


Fred  W.  Smith,  classfied  ad¬ 
vertising  manager  for  the 
Southwest  American  and  Fort 
Smith  (Ark.)  Times  Record  — 
new  national  advertising  man¬ 
ager  replacing  Ross  I^nder- 
GRAFT,  who  was  promoted  to 
general  manager  of  the  Chicka- 
sha  (Okla.)  Express.  Mr.  Pen- 
dergraft  has  been  with  the  S-T 
Record  for  the  past  10  years, 
and  had  been  national  adver¬ 
tising  manager  since  1954. 

*  *  * 

Howard  Shiv-ers,  chief  pho¬ 
tographer,  Camden  (N.J.)  Cour¬ 
ier-Post —  elected  president  of 
the  Philadelphia  Press  Photog¬ 
raphers  Association. 

*  *  * 

Frank  P.  Montone,  photog¬ 
rapher,  Philadelphia  (Pa.) 
Bulletin  —  awarded  top  honors 
for  the  best  photo  in  college 
baseball  by  the  American  As¬ 
sociation  of  Baseball  Coaches. 


E.  Gerald  Hopkins,  graduate 
of  Washington  and  Lee  Univer¬ 
sity — to  the  city  staff  of  the 
Winston-Salem  (N.C.)  Sentinel 
*  *  * 

Robert  Bunnelle,  publisher 
of  the  Asheville  (N.C.)  Citizen- 
Times — appointed  to  new  North 
Carolina  State  Highway  Com- 


Edward  J.  Daly,  former  re¬ 
porter,  Hartford  (Conn.)  Time* 
— law  firm  of  Levin,  Schwartz 
and  Seidman,  Hartford.  He 
graduated  from  the  University 
of  Connecticut  School  of  Law  in 
June. 

*  *  * 

Josephine  V.  Tracey,  edi¬ 
torial  staff,  Winsted  (Conn.) 
Evening  Citizen — returned  from 
a  tour  of  Italy. 

*  •  * 

Basil  Brewer,  publisher  of 
the  New  Bedford  (Mass.) 
Standard-Times  —  honorary  de¬ 
gree  of  Doctor  of  Letters  from 
Calvin  Coolidge  College  of  Lib¬ 
eral  Arts,  Boston. 

«  «  « 

Sid  Hartman,  sports  colum¬ 
nist  —  named  assistant  sportt 
editor  of  the  Mintieapolit 
(Minn,)  Star  and  Tribune.  H* 
will  direct  the  Morning  Trib¬ 
une’s  sports  page.  He  has  been 
with  the  Trib  since  1948.  Bebni® 
Swanson,  also  assistant  sport* 
editor — continues  to  direct  the 
sports  staff. 
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mention 


William  C.  Frue,  Washing¬ 
ton  and  Lee  graduate  who  plans 
to  take  graduate  work  in  the 
School  of  Journalism,  Univer¬ 
sity  of  North  Carolina,  in  Sep¬ 
tember  working  on  the  Durham 
(N.C.)  Morning  Herald. 

♦  ♦  ♦ 

Robert  T.  Pittman,  first 
student  to  earn  an  M.  A.  with 
a  major  in  journalism  at  the 
University  of  North  Carolina — 
became  publisher  of  the  Glen¬ 
dive  (Mont.)  Daily  Ranger. 


Mary  Goddard,  reporter  on 
Oklalwmn  City  (Okla.)  Times 
— received  a  Theta  Sigma  Phi 
award  as  outstanding  w’oman  in 
journalism  for  Oklahoma  in 
1957. 


Bob  Francisco,  former  adver¬ 
tising  manager,  San  Carlos 
(Calif.)  Enquirer  —  to  adver¬ 
tising  managership,  Los  Gatos 
(Calif.)  Times  -  Saratoga  Ob¬ 
server. 


Oscar  Berger’s 

VIP-Gallery 


JOHN  R.  REITEMEYER 

President,  Hartford  Courant 

drawn  from  life  especially  for  e  &  p. 


John  W.  Dewey — new  busi¬ 
ness  manager  of  the  Canton 
(Ill.)  Daily  Ledger.  Mr.  Dewey 
had  been  advertising  manager 
of  the  Daily  Ledger  since 
August,  1952. 


William  M.  Stocky,  associ¬ 
ate  director  of  the  American 
Press  In.stitute — to  Southeast 
Asia  for  six  weeks  to  arrange 
a  two-month  prc.ss  seminar  in 
Fall  of  19.58. 


Albert  V.  Dix.  publisher  of 
the  Martins  Ferry  -  Bellaire 
(Ohio)  Tinies-Leadcr — on  two- 
months  tour  of  the  Far  East 
with  his  daughter,  Pridence, 
new  staff  reporter  for  Dix 
Newspapers. 


Marlowe  Branagan,  sports 
columnist  for  the  Portland 
Oregon  Journal  for  more  than 
10  years — resigned  to  become 
a  partner  in  Russ  Hays  Agen¬ 
cy,  public  relations  and  adver¬ 
tising. 

«  «  « 

Ann  Marie  Duval,  Syracuse 
University  journalism  student 
— summer  replacement  general 
reporter  on  the  Schenectady 
(N.Y.)  Uiiion-Star  staff. 

*  *  * 

Rex  Edmondson,  sports  col¬ 
umnist  for  the  Augusta  (Ga.) 
Chronicle — promoted  to  the  edi¬ 
torial  staff  of  the  Augusta 
(Ga.)  Herald.  He  will  write  a 
daily  feature  column  as  well  as 
editorials. 


William  T.  Gordon  and 
Robert  O.  Conway — from  di-  Charles  F.  King  —  new  em- 
rector  of  publicity  for  the  Old  ployes  in  the  classified  depart- 
Salem,  restoration  project  to  the  ment  of  the  Lexington  (Ky.) 
staff  of  the  Asheville  (N.C.)  Herald  -  Leader.  Charles  W. 
Citizen.  Kurtz  and  Bob  Saxton  —  new 

*  *  *  reporters  with  the  Herald. 

Hal  J.  Roche — from  the  edi-  ♦  ♦  ♦ 

torial  staff  of  the  Madison 
(W is.) Capital  Times  to  Barkin, 

Herman  and  Associates,  Mil¬ 
waukee  public  relations  firm. 


William  Gross,  formerly  re¬ 
porter  for  the  Bakersfield 
(Calif.)  Californian  and  Fresno 
(Calif.)  Bee — to  Allen,  Dorsey 
&  Hatfield,  advertising  agency. 


James  M.  Shea,  former  dis¬ 
play  advertising  salesman  for 
the  Eugene  (Ore.)  Register- 
Guard  —  named  West  Coast 
manager  of  Weekly  Newspapers 
Representatives  Inc.  at  Los  An¬ 
geles. 

*  *  « 

Bob  Woodruff,  credit  man¬ 
ager  of  the  Portland  (Ore.) 
Oregonian — elected  treasurer  of 
Oregon  Advertising  Club. 


Louis  C.  Riggs,  former  as¬ 
sistant  buyer  in  Portland,  Ore. 
— new  ad  manager  of  Hillsboro 
(Ore.)  Argus,  succeeding  Paul 
Dutcher — resigned  to  establish 
public  relations  and  advertising 
firm  in  Hillsboro. 


Dorothy  Lois  Smith,  reporter 
for  Portland  Oregon  Journal 
—  new  president  of  Portland 
alumnae  chapter  of  Theta 
Sigma  Phi. 

«  *  * 

Lyle  Downing  —  resigned 
from  Klamath  Falls  (Ore.)  Her¬ 
ald  and  News  where  he  was 
succeeded  on  the  news  staff  by 
Dave  Cohen,  formerly  of  Sac¬ 
ramento,  Calif.,  Capital  News 
Service.  Mr.  Downing  is  new 
copy  editor  for  Boise  (Ida.) 
Statesynan. 

(Continued  on  page  42) 


DOLLARS  AND  SENSE 

By  The  Family  Financial  Counselor 

CHARLES  V.  NEAL.  JR. 

Issued  three  times  a  week,  this  feature  deals  with  the  spending  of 
the  family  dollar  for  everyday  needs — and  shows  how  to  get  the  things 
you  want  most  and  still  stay  within  your  income.  It  is  down  to  earth, 
and  applies  to  every  income  level. 

Phone  or  wire  for  samples,  terms. 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 
Des  Moines  488  Madison  Ave.,  N.  Y.  C. 
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This  smooth-riding  ASPHALT  super-highway  costs  New 
Hampshire  oniy  $36.07  per  miie  per  year  to  maintain 

ASPHALT  construction  saved  <85,000  per  mile  in  fjrst  costs,  too' 


57 


Leave  it  to  canny  New  Englanders 
to  get  the  most  for  tlieir  money. 

Take  this  14.7-miie  Asphalt-paved 
New  Hampshire  Turnpike.  Notice 
the  rugged  construction.  No  ques¬ 
tion  about  it  .  .  .  it’s  Iruilt  to  last. 
Averages  40  inches  top  to  bottom. 

Since  built  .  .  .  five  years  ago  .  .  . 
New  Hampshire  has  spent  in  all 
only  $2,651.06  for  its  maintenance.* 
Just  $530.21  per  year.  Only  $36.07 
per  mile  per  year.  Average  mainte¬ 


nance  cost  for  roads  of  comparable 
age  normally  runs  well  over  $200.00 
per  mile  per  year. 

But  here’s  the  real  pay-off. 
Asphalt  paving  saved  $85,000  per 
mile  in  original  construction  costs. 
Nearly  a  million  and  a  quarter. 
Savings  like  this  make  many  extra 
miles  of  wider  roadway  possible. 

What’s  more.  New  Hampshire 
motorists  enjoy  an  incalculable 
saving  in  that  on  this  road  accidents 


are  well  below  national  averages. 

It  will  pay  you  many  times  over 
to  see  to  it  that  your  tax  dollars  are 
wisely  spent  for  modem  Asphalt 
highways  .  .  .  durable  ribbons  of 
velvet  smoothness. 


recordn.  Department  of  Public  Work*  and  High- 
way**  Stale  of  New  Hampehire. 


THE  ASPHALT  INSTITUTE 

Asphalt  Institute  Building 
College  Park,  Maryland 


Modern  ASPHALT  Highways..  .  more  and  wider  road  for  the  money 
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CIRCULATION 


Hicks  Sees  More  Dailies 
Priced  at  7c  and  10c 


Bv  George  A.  Brandenhiirg 


Pittsbi;rgii 
Hovering  over  the  oSth  an¬ 
nual  meeting  of  International 
Circulation  Managers  Associa¬ 
tion  here  last  week  was  the 
matter  of  high  subscription 
pi’ices  to  help  meet  increased 
operating  costs  of  newspapers, 
large  and  small. 

The  10c  daily  is  closer  to 
reality  than  many  cii’culators 
were  willing  to  admit.  Most 
ICMA  members  realize  the  10c 
price  may  well  come  in  “easy 
stages’’  from  five  to  seven,  or 
from  7c  to  10c.  They  were 
aware  the  first  half  of  1957  has 
found  more  newspapers  going 
above  the  5c  price.  Other  cities 
are  seriously  considering  the 
ten-cent  pattern  set  by  three 
New  York  city  dailies. 

Recognizes  Need 
This  need  for  “a  nickel  more” 
for  the  average  daily  was  noted 
by  George  W.  Hicks.  Pittsburgh 


r 

Brush- 
Moore 
\newspaper^ 


7  locally - 
influenced 
Ohio 
marketsli 


IVm  Canton  lUpMitory.  Tho 
Marlon  8tar.  Tho  Salta  Newt,  The 
SteubenvlUe  Heraia-Star.  The  Poruroouth 
Timet.  The  fronton  Tribune,  Tho 
Eait  Liverpool  flevlew. 


Post-Gazette,  newly  -  elected 
ICMA  president,  when  he  told 
E&P: 

“There  is  no  doubt  by  late 
1958  many  more  daily  papers 
will  have  increased  over  the 
five-cent  rate,  and  others  will  be 
selling  for  a  dime.  As  an  as¬ 
sociation,  ICMA  can  never  tell 
a  member  or  his  publisher  what 
to  charge  for  his  paper.  We 
can,  and  will  be  of  assistance  in 
the  form  of  recommending, 
based  on  experience  of  others. 

“Circulation  rates  today  are 
of  more  importance  than  ever 
before,  and  our  organization 
will  stand  ready  to  supply  help 
and  suggestions  to  any  member 
or  publisher.  Proof  of  the 
intense  interest  in  circulation 
management  was  evident  in  the 
large  attendance  at  the  Pitts¬ 
burgh  convention.  Our  job  does 
not  stop  with  the  close  of  a 
convention.  Every  effort  must 
be  made  to  aid  all  circulation 
managers  to  do  a  better  job.” 

Understands  Competition 

ICMA  is  fortunate  to  have  in 
the  driver’s  seat  for  1957-58  a 
man  who  knows  what  it  means 
when  a  circulator  says,  “as  com¬ 
petitive  as  a  three-newspaper 
town.”  For  that  “label”  applies 
to  George  Hicks,  who  fashioned 
a  convention  program  that  de¬ 
parted  from  the  usual  style  of 
ICMA  meetings.  He  sought  to 
broaden  the  horizon  for  his 
fellow  ICMAers. 

Pittsburgh  has  long  been 
regarded  as  one  of  the  most 
competitive  newspaper  cities  in 
America,  with  the  Post-Gazette, 


a  six-day  morning  paper  owned 
by  the  Paul  Block  organization, 
the  Scripps-Howard  Press  and 
the  Hearst  -  owned  Sun  -  Tele¬ 
graph,  two  afternoon  papers 
with  Sunday  editions.  George 
Hicks  has  been  at  the  Post- 
Gazette  since  1952. 

Big  George  Hicks  has  spent 
more  than  40  years  in  newspa¬ 
per  work,  starting  as  a  news- 
paperboy,  then  as  a  correspon¬ 
dent  and  distributor,  and  later 
as  a  circulation  manager. 

He  is  a  native  of  Henderson, 
Ky.,  where  he  started  selling 
newspapers  while  a  schoolboy. 
He  recalls  selling  papers  during 
the  great  Ohio  Valley  flood  of 
1913.  At  the  age  of  16,  George 
Hicks  took  a  full-time  job  as 
correspondent  and  distributor 
for  the  Evansville  (Ind.)  Press 
and  later  worked  for  the  Dag- 
ton  (Ohio)  Journal.  In  1921,  he 
joined  the  Cincinnati  (Ohio) 
Post,  where  he  served  as  city 
and  country  circulation  man¬ 
ager  until  he  transferred  to  the 
Scripps  -  Howard  Columbus 
(Ohio)  Citizen,  where  he  served 
as  circulation  manager  for  18 
years  prior  to  his  present  post. 

Well  Indoctrinated 

George  Hicks  is  well  indoctri¬ 
nated  in  ICMA  matters,  having 
served  on  various  association 
committees  and  having  worked 
up  the  ladder  through  three 
vicepresident  posts.  He  is 
thoroughly  conversant  with 
ICMA’s  plans  and  objectives. 

“Of  paramount  importance  is 
our  continued  vigilant  work  in 
behalf  of  the  newspaperboy,”  he 
told  E&P.  “What’s  good  for  the 
boy  is  good  for  you — the  news¬ 
paper  —  must  be  our  motto. 
Interest,  resourcefulness  and 
enthusiasm  of  many  ICMA 
members  in  our  annual  observ¬ 
ance  of  Newspaperboy  Day  has 
been  splendid.  This  fact  has 
been  proven  by  the  increased 
number  of  newspapers  that  an¬ 
nually  participate. 


production  •  quality  •  flexibility  •  dependability 


“But,  in  the  future,  we 
go  beyond  this  one-day  celel 
tion.  Currently,  we  are 
sidering  sponsorship  of 
‘Newspaperboy  of  the  Yi 
selection  that  could  be 
upon  such  standards  as  lei 
of  service,  proficiency,  schol 
ability  and  personal  attribi 
Sectional  organizations  coi 
select  a  top  boy,  and  ICMA1 
selection  could  be  from  the  out 
standing  boy  from  each  s» 
tional.” 

Favor  Youth  Reading 

Mr.  Hicks  and  his  ICM.( 
official  family  are  particuUrij 
pleased  with  ICM.\’s  Youft 
Reading  Committee’s  progrea 
He  is  hopeful  that  ANPA,  alonj 
with  ICM.\,  will  pick  up  the 
tab,  so  to  speak,  and  keep  thh 
worthwhile  project  in  the  fore¬ 
front  of  the  newspaper  indni- 
try.  • 

“Our  basic  plan  is  the  eduob) 
ing  of  our  new  generations  to' 
become  newspaper  readers,"  ex¬ 
plained  Mr.  Hicks.  “This  we 
believe  to  be  a  ‘high  prioritj* 
problem  of  the  newspaper  m- 
dustry.  Its  importance  has  been 
spotlighted  recently  by  claims 
of  the  television  industry  that 
TV  has  captured  the  youth  of 
today  and  that  newspapers 
are  not  maintaining  their  cir¬ 
culation  among  new  householdi 

“Whether  true  or  not,  news¬ 
papers  can  not  risk  the  possi¬ 
bility  of  our  new  generatioM 
growing  up  without  forming 
the  habit  of  reading  and  ap¬ 
preciating  the  daily  newspaper. 
‘Newspaper  in  the  Classroom’ 
can  and  will  prove  an  effective 
step  in  the  right  direction." 

Montreal  in  1960 

The  ICMA  board  of  director? 
accepted  the  invitation  to  hold 
the  1960  convention  in  Mont¬ 
real.  The  1958  meeting  will  be 
held  in  Kansas  City,  Mo.,  and 
New  Orleans  will  be  the  con¬ 
vention  city  in  1959. 

From  Denmark 

PlTTSBlUCH 

“International”  Circulation 
Managers  Association  took  on 
its  full  meaning  when  P*"! 
Teigarrd,  circulation  man3ge^ 
Aalborg  (Denmark)  Stiftib- 
dende,  registered  at  the  ICM.t 
convention.  Mr.  Teigarrd  had 
the  honor  of  hoisting  the  Ameri¬ 
can  flag  on  top  of  the  conven¬ 
tion  hotel. 


7c  Copy,  45c  a  Week 

Haverhill,  Mas? 
The  Haverhill  Gazette  h*^ 
raised  its  single  copy  prif* 
from  5c  to  7c  and  home  delivery 
from  35c  to  45c  a  w'eek. 
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How  community  service  can 
benefit  your  newspaper,  too 


This  little  girl  having  her  teeth  examined  helped  put  the 
school  system  of  Hobbs,  New  Mexico,  in  the  news.  She’s 
part  of  a  special  school  photo  section  put  out  by  the  Hobbs 
News-Sun.  This  insert  not  only  performed  a  valuable  com¬ 
munity  service  by  showing  taxpayers  exactly  where  their 
money  was  going,  but  it  was  also  used  later  by  the  school 
board  as  a  brochure  to  attract  competent  new  teachers. 

The  insert  paid  off  for  the  Hobbs  News-Sun  too— as  one 


of  a  series  of  ventures  into  photo-journalism  which  has 
boosted  this  progressive  newspaper’s  circulation  50%  over 
the  past  3  years. 

More  and  more  newspapers  like  the  Hobbs  News-Sun 
are  using  the  Fairchild  Scan-A-Graver  to  turn  out  low  cost 
special  editions  on  a  variety  of  local  conditions— the  real 
estate  and  home  building  situation,  industrial  growth  of 
the  area,  school  and  youth  activities,  and  so  on. 


Extensive  use  of  photo-advertising  and  photo-journalism,  made  pouible  by 
Scan-A-Graver's  controlled,  economical  reproduction,  con  help  boost  your 
lineage  and  circulation  too.  Special  photo  editions  like  this  help  you  build  cir- 
culotion  and  give  your  advertisers  exciting  new  slants  and  pegs  on  which  to 
hong  more  and  bigger  ads.  For  examples,  write  for  copies  of  "Photo  Adver¬ 
tising"  and  "Impressions"  — Foirchild's  two  publications  that  report  new  and 
successful  ideas  for  using  local  pictures.  Address  Fairchild  Graphic  Equip- 
■nent,  Inc.,  88-06  Von  Wyck  Expressway,  Jamaica,  New  York,  Dept.  100-48A. 


GRAPHIC 
EQIHPMENT,  INC. 


OiitricI  Offices;  Wolpole,  Mass.;  Atlontci,  Go., 
Chicago,  III.;  Los  Angeles,  Cal.;  Toronto,  Ont. 


Plan  to  Sell 
Peron’s  Chain 
Faces  Protest 

Bi'enos  Aires 
The  Argentine  Provisional 
government  is  headed  for  a 
legal  tangle  in  its  move  to  dis¬ 
pose  of  the  radio  and  newspa¬ 
per  monopoly  inherited  from  ex¬ 
dictator  Juan  Peron. 

The  10  newspapers  and  56 
radio  stations  controlled  by  the 
government  are  due  to  be 
turned  over  to  private  indi¬ 
viduals  at  the  end  of  the  year. 
Bids  may  be  submitted  until 
Aug.  31  when  they  will  be 
opened  at  a  public  session. 

Many  former  owners — especi¬ 
ally  the  16  members  of  the  Free 
and  Independent  Broadcasters’ 
Commission  —  are  challenging 
the  legality  of  the  sale. 

It  is  claimed  that  under  the 
Argentine  Constitution  property 
can  not  be  confiscated  by  the 
government  and  then  be  sold 
at  a  later  date  to  the  highest 
bidder;  which  could  subsequent¬ 
ly  mean  a  return  to  the  original 
owners  if  they  cared  to  outbid 
the  opposition. 

Several  former  newspaper 
proprietors  as  well  as  former 

NEW! 

GRAMMAR  for 
JOURNALISTS 

E.  L.  CALLIHAN,  Here 
are  all  the  fundamentals  of 
grammar  and  composition, 
sptelling  and  word  usage, 
based  on  the  highest  standards 
set  by  newspaper  and  maga¬ 
zine  editors  throughout  the 
country.  This  new  book  oilers 
invaluable  aid  in  developing 
mastery  of  sentence  structure 
and  an  effective  style  of  writ¬ 
ing.  The  many  interesting  cz- 
amples  used  to  illustrate  com¬ 
mon  errors  are  drawn  directly 
from  newspapers,  magazines, 
radio  and  television  broadcasts. 
Unique  in  its  thoroughgoing 
coverage  of  all  the  basic  jour¬ 
nalistic  skills,  the  book  offers 
hard  and  fast  rules  for  every 
situation.  397  pp.  $4.50 

MAGAZINES 

in  the 

UNITED  STATES 

JAMES  PLAYSTED 
WOOD.  The  complete  story 
of  our  magazines  from 
Franklin’s  Pennsylvania  Ga¬ 
zette  to  Woman’s  Day  and 
Sports  Illustrated,  Enter¬ 
taining  sketches  of  great  edi¬ 
tors  and  publishers,  with  fac¬ 
tual  descriptions  of  our  leading 
periodicals.  Discusses  the  in¬ 
fluence  of  magazine  advertising; 
traces  the  evolution  of  U.S. 
magazines  as  a  major  social 
and  economic  force.  2nd  Ed. 
Ulus.,  390  pp.  $5 

Through  bookstores  or  from: 


THE  RONALD  PRESS  COMPANY 

IS  Eaif  24fh  N«w  York  10 


radio  station  owners  have  de¬ 
clared  they  will  challenge  the 
government  right  to  sell  by  auc¬ 
tion. 

The  government  is  accused  of 
“actually  possessing  ill-gotten 
property’’  and  its  right  to  auc¬ 
tion  of  the  property  when  the 
original  owners  were  victims  of 
the  dictatorship’s  maneuvers  is 
disputed. 

Meanwhile  a  government  de¬ 
cree  issued  lists  the  terms  for 
the  breaking  up  of  the  news¬ 
paper  chain.  Properties  are  to 
be  sold  off  and  “transferred  to 
Argentine  persons  or  entities 
who  uphold  democratic  prin¬ 
ciples  of  republican  govern¬ 
ment.’’ 

Argentine  Capital 

Capital  used  in  the  purchases 
must  be  Argentine  “free  of  all 
moral  or  legal  blemishes.’’  No 
person  or  entity  already  owning 
a  newspaper  can  purchase  any 
of  those  up  for  sale. 

Foreigners  are  excluded  from 
bidding  as  only  journalistic  co¬ 
operatives,  traditional  demo¬ 
cratic  political  parties  and  per¬ 
sons  or  entities  residing  more 
than  10  years  in  the  locality  of 
the  units  for  sale  will  be  quali¬ 
fied  as  bidders. 

The  decree  quotes  the  terms 
of  payment  as: 

10%  within  five  days  of 
notification  of  acceptance  of  the 
bid. 

20%,  in  a  certified  check,  at 
the  time  of  taking  possession. 

60%  in  20  equal  six-monthly 
instalments. 

There  is  an  8%  annual  in¬ 
terest  to  be  charged. 

The  other  10%  check  must 
be  included  with  the  original 
bid. 

Personnel  currently  working 
in  the  units  continue  subject  to 
the  strict  privileges  of  the 
Argentine  labor  laws  and  any 
dismissed  by  the  new  manage¬ 
ment  would  be  entitled  to  con¬ 
siderable  severance  pay. 


BEFORE 
you  are  accused  of 

LIBEL 


by  comment,  picture,  mis¬ 
take  in  fact  or  in  identity; 
violation  of  privacy  or  copy¬ 
right;  piracy  of  material  or 
format  — 

Fortify  against  embarassing  loss  by 
having  our  unique  and  effective 
INSURANCE 
The  cost  is  amazingly  low  and  the 
service  will  please  you.  II 


WRITE  FOR  DETAILS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  EXCHANGE 
KANSAS  CITY,  MISSOURI 
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i  By  Boy  H.  Copperud 

I  A  Word  to  the  Wise-Guyg 

g  B’j«e-words  like  dollarwise,  saleswise,  productionvem  \ 
I  have  been  widely  jeered  lately  as  samples  of  the  Madi-  | 

g  son  Avenue  mind  at  its  worst.  | 

g  It  was  only  to  be  expected,  then,  that  a  reporter  who  I 
g  wrote,  “Budget-wise  housewives  are  looking  for  eco-  i 

g  nomical  buys”  would  be  taken  to  task,  as  indeed  he  was  I 

g  in  a  newspaper  critique  I  saw.  But  I  think  the  editor  | 
g  was  barking  up  the  wrong  avenue  that  time.  I 

g  If  the  reporter  had  written,  “Budgetwise,  housewives  | 
g  are  confused,”  he  would  have  been  guilty  as  charged,  1 
I  for  there,  indeed,  is  one  of  the  excoriated  species.  I 

g  Upon  examination,  it  appears  that  the  wise  in  a  true  | 
g  M;/«e-word  is  a  suffix  meaning  “in  terms  of”  or  “with  | 
g  respect  to.”  M’tse-words  often  seem  to  be  used  as  ad-  | 

g  verbs,  taking  the  place  of  prepositional  phrases  modi-  | 

g  fying  the  whole  sentence:  | 

g  Sales  are  up,  dollarwise  (in  terms  of  dollars).  | 

g  But  the  wise  in  budget-wise  housewives  is  the  ad-  1 

g  jective  that  means  “possessing  wisdom.”  What  the  I 

g  writer  had  in  mind  were  housewives  who  are  wise  in  | 

g  the  ways  of  budgets.  | 

g  Budget-wise  in  this  instance  is  certainly  not  to  be  | 
g  blamed  on  Madison  Avenue.  The  use  of  wise  in  this  | 

g  way  (as  a  word  in  its  own  right,  seiwing  as  a  part  of  | 

g  a  compound  adjective,  rather  than  as  a  mere  suffix)  is  | 

g  long  established  and  highly  respectable.  The  saying,  | 

g  “penny-wise,  pound-foolish,”  for  example,  is  surely  old  | 

g  enough  to  be  virtuous.  Why  should  budget-wise  be  any  | 

g  more  objectionable  than  any  other  compound  modifier:  | 

g  large-scale  (map),  next-door  (neighbor)?  | 

g  True  M-’ise-words,  on  the  other  hand,  seem  to  have  | 

g  developed  on  the  model  of  certain  other  reputable  ex-  | 

g  pressions  in  which  wise  is  a  suffix  having  a  slightly  | 

g  different  sense,  namely,  in  the  way,  or  manner,  of.  Some  | 

g  of  them  are  lengthwise,  clockwise,  likewise,  otherwise.  f 

g  Since  we  have  seen  a  false  accusation  against  the  | 

g  compound  adjective  budget-wise,  it  may  be  well  to  ad-  | 

g  minister  loyalty  oaths  to  lengthwise,  clockwise,  likewise,  | 

g  and  otherwise,  before  they  are  hauled  up  for  guilt  by  | 

g  association.  \ 

g  When  that  rock  was  first  turned  over,  exposing  wise-  \ 

g  words  to  public  scorn,  I  didn’t  like  them  any  better  | 

g  than  anybody  else.  I  think  now,  however,  that  some  of  | 

g  them  have  a  future,  at  least  in  conversation.  They  | 

g  shorten  expression  in  a  way  that  is  undeniably  handy,  | 

g  however  loathesome  it  may  seem  while  it  is  still  rela-  | 

g  tively  new.  | 

g  Certainly  it  is  easier  to  say,  “This  scheme  is  clumsy  | 
g  productionwise”  than  “This  scheme  is  clumsy  with  re-  | 

g  spect  to  production”  (or  “when  it  comes  to  production”).  | 

g  Snobbery  and  imitation  play  large  roles  in  the  rejection  | 

g  or  acceptance  of  such  novelties.  | 

g  Some  people  are  delighted  by  the  economy  of  wise-  | 

g  words,  and  after  becoming  aware  of  their  possibilities,  i 

g  go  at  once  and  do  likewise  at  every  opportunity.  | 

g  Others  are  jarred  by  their  compression  and  bluntness,  | 
g  and  even  more  important,  are  over-impressed  by  having  | 

g  read  that  tcise-words  are  disdained  in  some  quarters.  I 

g  I  have  heard  that  some  Madison  Avenooers  deny  in-  | 
g  venting  or  using,  or  even  hearing  used  among  their  | 

g  associates,  the  expressions  blamed  on  them.  I  know  | 

g  from  observation  that  wise-words,  at  least,  were  being  | 

g  manufactured  as  much  as  eight  or  nine  years  ago,  long  | 

I  before  Madison  Avenue  existed  as  a  mythical  institu- 
g  tion  or  as  a  fount  of  supposedly  defiled  language. 
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Tall,  cool  and  delicious 


What  is  so  restoring  on  a  sultry  after¬ 
noon  as  the  refreshing  pick-up  you  get 
from  an  ice-cold  soft  drink?  And  more 
people  every  day  are  discovering  that 
their  favorite  flavor  in  cans  is  better 
than  ever.  Cans  are  so  handy.  They  chill 
quickly,  and  take  such  a  small  amount 
of  space  on  your  refrigerator  shelf! 


Soft  drinks  in  throwaway  cans  make 
a  big  hit  with  everybody.  Hundreds  of 
millions  of  canned  drinks  are  sold  each 
year.  And  their  popularity  is  growing. 

Tasty  soups,  vegetables,  seafoods, 
fruits,  frozen  juices  and  so  many  other 
good  things  to  eat  come  in  cans!  Each 
year  the  average  family  buys  more  than 


800  cans  of  essential  household  items. 

"Tin”  cans  are  aaually  99  per  cent 
steel.  They’re  made  of  tinplate,  steel 
that’s  rolled  into  thin  sheets  and  coated 
with  sparkling  tin.  Tinplate  is  one  of 
Bethlehem  Steel’s  leading  produas,  and 
is  shipped  to  can  manufacturers  from 
our  plant  at  Sparrows  Point,  Md. 


BETHLEHEM  STEEL 


editor  &  PUBLISHER  for  June  29,  1957 


47 


Music  Makes 
TheCityRoom 
Less  Hectic 


Far-Away  Places 
‘Americanized’ 

Red  Wing,  Mint 
Americans  with  a  largre  stab 
in  world  affairs  should  knot 
more  about  the  people  in  dis- 
tant  lands.  That’s  what  the  edi¬ 
tors  of  the  Daily  Republini 
Engle,  a  paper  that  will  cele 
brate  its  centennial  this  Fall 
believe. 

The  Republican  Eagle  ha; 


Troy,  N.Y. 

Seeking  a  way  to  reduce  the 
human  and  mechanical  ten.^ion 
in  the  City  Room?  Then  just 
pipe  in  background  music. 

After  a  month  of  broadcast¬ 
ing  instrumental  music  into  the 
City  Room  of  the  Record  News¬ 
papers,  Publisher  Frank  L. 

York  reports  the  experiment  as 
“highly  successful.” 

The  broadcasts  will  continue 
and  will  be  extended  to  the  busi¬ 
ness  office  and  main  lobby  on 
the  first  floor,  he  has  announced. 

“Good  music  —  not  rock-and- 
roll”  is  piped  into  the  City  Room 
from  the  newspapers’  FM  Sta¬ 
tion  WFLY.  The  station  has  a 
library  of  6,000  selections.  A 
tape  machine  feeds  selections 
into  the  sub-channel.  The  music 
is  programmed  from  instrumen¬ 
tal  popular,  concert,  and  show 
tunes  and  the  music  is  paced 
in  accordance  with  the  mood 
and  tune  of  the  day. 

The  publisher  asked  for  opin¬ 
ions  regarding  the  innovation. 

One  reporter,  Joseph  G.  Fitz¬ 
gerald,  summed  it  up:  “I  think 
it  adds  a  refreshing  calm  to  a 
sometimes  hectic  City  Room.” 

News  Editor  Alton  T.  Sliter  newspapers  and  continued  im- 
said:  provement  in  accident  ratio  --  .  -  ..  “o 

“I’ll  admit  that  before  the  have  resulted  in  a  new  objective  by-line  of  Philip  S.  Duff 

music  was  turned  on,  I  was  of  ICMA’s  Safe  Driving  Com-  general  manager  of  the  Re 

highly  doubtful  because  I  mittee,  it  was  reported  by  Clark  publican  Eagle, 
thought  it  would  interfere  with  Farber,  Tampa  (Fla.)  Tribune,  • 

telephones.  But  it  doesn’t.  The  chairman.  d  J 

music  in  the  City  Room  is  a  Last  year’s  accident  ratio  of  Couture  Group  Ready 
good  addition.”  1.86  per  100,000  miles  of  ve-  Yo  Greet  Fashion  Eds 

Of  course  there  was  a  period  hide  travel  for  475  newspapers  .  .  .  -  u-  ; 

of  adjustment,  with  some  good-  participating,  was  cited  by  Mr.  Two  hundred  fashion  ant 
humored  kidding.  Farber,  who  said:  women’s  page  editors 

.  . -r  1  14.  4^4.  j  “A  new  objective  has  been  newspapers  will  attend  the  .>a- 

When  a  beautiful  walte  announced  for'the  SafrDridng  tional  Press  Week  of  the  Co. 

or  ron  a  Fditnr  Campaign,  jointly  sponsored  by  lure  Group  of  the  New  Yort 

ICMA  and  ANPA.  Our  accident  I>ress  Institute  beginning  Sun- 
f  to  So^^  ^-^tio  continues  to  decline,  and  day  evening,  July  7.  » 
iot  FHitnv  Tnnp  A  Tt^nett  as  ''’hen  it  reaches  a  rate  of  ap-  three  collections  by  New  Yod 
^  n  r’ on  pi’oximately  1.75  accidents  per  designers,  plus  15  showings  bf 

she  dropped  wedding  copy  o  i00,000  miles,  we  intend  to  re-  auxiliary  and  associate  members 
tne  i.4ity  iiesK.  open  negotiations  with  the  Na-  ahied  fashion  fields,  aR 

“Is  your  dance  card  filled.  tional  Bureau  of  Casualty  Un-  listed  on  the  week  long  scheduk 
City  Hall  Reporter  Joseph  E.  derwriters  and  the  Mutual  Most  of  the  showings  will  « 
Cooley  was  calling  the  Mayor  Rating  Bureau  for  the  purpose  at  the  Pierre  Hotel, 
and  the  latter  interrupted  twice  convincing  the  rate-making  A  “prologue”  to  the  we€k^ 
with :  Where  are  you  calling  bureaus  that  a  Class  4  rating  showings  will  be  the  dinner  an^ 


lican 

just  finished  running  a  series 
1  '•  j  of  articles  on  community  life 

/  Vaxjo,  Sw'eden,  a  small  city 

1  which,  like  Red  Wing,  is  the 
BSr. .  ♦  i  center  of  a  rural  area. 

These  articles  point  up  sim 
larities  and  differences  whicr. 
exist  between  Red  Wing  ami 
Vaxjo.  They  were  written  by 
Albert  M.  Marshall,  Daily  Re 
publican  Eagle  editor,  who  r. 
cently  spent  several  days  in  the 
L  Swedish  city. 

that's  how  the  , 

b  opened  re-  The  senes  on  Vaxjo  is  the 
■I  dedicated  fourth  that  the  Republicar 
Measure  Pier.  Eagle  has  published  in  recer: 
(ston  Tribune,  years.  The  first  covered  Dor- 
)uston  Chron-  Chester,  England,  and  was  writ- 
fishing  be-  jjy  -j-gj  jjall,  now  a  membe: 
ngnments. 

(N.J.)  Evening  News.  The  sec- 
uraiice  ond  series  described  life  ii 
Klatovy,  Czechoslovakia,  and 
3apers  written  by  Harold  Nelahn, 

Pittsburgh  until  recently  a  United  Press 
staffer  in  Germany.  The  third 
set  of  articles  on  Bider,  India, 
appeared  two  years  ago  under 


*  Perfumes 
&  Cosmetics 
Advertisers 


Los  Angeles 
metropolitan 


newspaper 
linage  in 
The  Times 


Perfumes  or  plumbing  fix¬ 
tures,  cosmetics  or  cars,  Los 
Angeles  is  the  big  market¬ 
place  of  the  West.  Here,  cir¬ 
culation  dominance,  civic  lead¬ 
ership,  public  esteem  make 
The  Times  the  principal  influ¬ 
ence  for  sales. 


TIMES 


Represented  by  Creamer  &  Woodward,  Detroit, 
New  York,  Chicago,  Atlanta,  San  Francisco 


..miMlIlS 


for  the  ASSOCIATION  OF  AMERICAN  RAILROADS 


International 
Press  Card 
Is  Prepared 


The  International  Federation 
of  Journalists  is  issuing  a  new 
international  press  card,  good 
for  two  years.  On  it  are  indi¬ 
cated  national  organizations 
where  bearers  can  apply  for 
assistance. 

Applications  from  professional 
journalists  should  be  sent  to  the 
national  organizations,  which 
will  transmit  them  to  the  IFJ 
secretariat.  Price  of  the  card, 
without  postage,  is  $2  (100  Bel¬ 
gian  francs).  Bearers  of  the 
still  valid  old  press  card  may 
exchange  it  for  $1.40  (70  Bel¬ 
gian  francs). 

The  Executive  Committee  of 
the  International  Federation  of 
Journalists,  meeting  at  Daar- 
brucken,  decided  to  support  the 
UNESCO  proposals  for  the  re¬ 
duction  of  rates  for  trans¬ 
mission  of  press  messages. 

It  urged  that  the  governments 
concerned  support  these  pro¬ 
posals  at  the  forthcoming  In¬ 
ternational  Telegraph  and  Tele¬ 
phone  Conference. 

The  group  saluted  journalists 
who  have  been  prosecuted  be¬ 
cause  they  adhered  to  the  code 
of  refusing  to  reveal  sources  of 
their  information.  A  resolution 
was  passed  asking  that  national 
organizations  of  journalists  en¬ 
deavor  to  obtain  recognition  of 
professional  secrecy  in  the  laws 
of  their  countries. 


Picture  Service 
Brings  AP  Reward 

Gaylord,  Mich. 

The  Michigan  Associated 
Press  Editorial  Association  gave 
its  annual  membership  coopera¬ 
tion  plaque  to  the  Jackson  Citi¬ 
zen  Patriot  for  outstanding  con¬ 
tributions  to  the  Wirephoto 
network  when  the  Consumers 
Power  Building  Co.  collapsed 
last  year. 

James  A.  P.  Crowe,  Detroit 
News  was  adjudged  the  winner 
of  the  sweepstakes  prize  in 
newswriting  for  a  37-feature 
sequence  titled  “Roving  Along.” 

Other  prizewinners:  John 
Creacy,  Detroit  Times,  tornado 
coverage;  Art  O’Shea,  Detroit 
Free  Press,  feature  interview; 
Mill  Marsh,  Ann  Arbor  News, 
sports  story. 

Arthur  P.  Gallagher,  Ann 
Arbor  News  editor,  was  elected 
president  of  the  Association. 


Amos  Voorhis  Award 
To  Mrs.  McKinney 

Gearhart,  Ore. 

Mrs.  Emma  McKinney,  co¬ 
publisher  with  her  son,  W.  Vern 
McKinney,  of  the  HiVsboro 
Argus,  received  the  Amos  E. 
Voorhis  service  award  at  the 
annual  meeting  of  the  Oregon 
New’spaper  Publishers  Associ¬ 
ation. 

ON  PA  also  presented  a  cer¬ 
tificate  of  appreciation  of  serv¬ 
ice  to  Oregon  journalism  to 
Wallace  Turner  and  William 
Lambert,  reporters  for  the  Ore¬ 
gonian. 


Editor  &  Publisher 

serves  its  readers  and  advertisers 
with  these  SERVICE  NUMBERS  ... 


INTERNATIONAL  YEAR  BOOK 

Published  in  February 

ANPA  CONVENTION  ISSUES 

Published  last  two  Saturdays  in  April 

SYNDICATE  DIRECTORY 

Published  last  Saturday  in  July 

ANPA  MECHANICAL  CONFERENCE  NOS. 

Published  first  two  issues  in  June 

THE  MARKET  GUIDE 

Published  during  November  each  year 

for  complete  information  on  these  service 
numbers,  and  advertising  rofes,  wrife  .  .  . 


Suite  1700  •  1475' Broadway.  New  York  36,  N.  Y. 
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HEARTFELT  THANKS — The  American  Heart  Association's  Award  r 
Merit  is  presented  by  Dr.  Edgar  W.  Allen  (right),  president,  t 
I.  F.  Freiberger  (left),  chairman  of  the  Board  of  Forest  CHy  fts 
lishing  Co.,  Cleveland,  and  James  Stuart  (center),  editor  ol  tv 
Indiarvapolis  Star. 


Pressmen’s  Union 
Cited  in  NLRB  Case 

Chattanooga 

Charging  the  Knoxville  Print¬ 
ing  Pressmen  and  Assistants 
Union  with  “unfair  labor  prac¬ 
tices,”  the  Knoxville  Journal 
has  filed  a  petition  with  the 
National  Labor  Relation  Board 
here. 

The  newspaper  alleges  that 
the  local  “caused  the  publisher 
to  discharge”  two  pressmen 
who  had  been  employed  within 
the  past  year  and  that  the  pa¬ 
per  was  forced  to  employ  men 
at  overtime  and  double  time  to 
man  its  presses. 


Reporter’s  Stories 
Assure  State  Shrine 

Brownsville,  Pi 

A  series  of  articles  by  Car 
A.  Apone  in  the  Brotmm 
Telegraph  and  Pittsburgh  h' 
Gazette  has  brought  about  a  bC 
to  make  a  state  historical  shn:- 
of  a  22-room  169-year-old  casit 
here. 

Mr.  Apone  is  city  editor  o! 
the  local  paper  and  a  corres¬ 
pondent  for  the  Post  Gazette. 

The  legislature  appropriate: 
$50,000  to  buy  the  castle  ari 
its  antiques. 


Senators^  Salute 

Harrisbi'rg,  Pa. 

Pennsylvania’s  State  Senate 
adopted  a  resolution  congratu¬ 
lating  AP  Bureau  Chief  L.  U. 
Leslie  for  “many  fruitful  years 
in  the  newspaper  and  wire  serv¬ 
ice  field.”  Mr.  Leslie  has  been 
with  the  AP  since  1922.  He 
plans  to  retire  next  year. 


Takes  Over  Weekly 

Bend,  Ott 

R.  J.  Gillmeister  has  take: 
over  operation  of  the  MidsMtt- 
man  and  has  changed  the  naite 
of  the  w’eekly  paper  to  the 
Central  Oregon  Midstatem*- 
He  was  formerly  on  the  staff  rf 
the  Pendleton  East  Orejoiii« 
and  more  recently  was  adver¬ 
tising  manager  of  the  A«' 
(Wash.)  News-Journal. 


LOCKWOOD  GREENE 
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Everyone  who  is  in  a  position  to  influence  drivers 
should  know  that  horsepower  in  the  hands  of  the 
heedless  is  the  fundamental  cause  of  our  ever 
mounting  auto  accident  toll. 

In  1956,  13,830  men,  women  and  children  were  killed 
and  nearly  800,000  were  injured  in  accidents  attrib¬ 
uted  to  exceeding  the  speed  limit. 

This  means  that  more  than  40  per  cent  of  last 
year's  record-breaking  traffic  casualties  were  the 
direct  result  of  heedless  horsepower. 


The  Travelers  Insurance  Companies  Hartford,  Connecticut 
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Industrial 
Program  for 

Mid-South 

Memphis,  Tenn. 

The  Commercial  Appeal  has 
formed  a  Jlid-South  Resources 
Bureau  to  attract  industry  and 
to  serve  as  a  clearing  house 
for  information  on  the  region’s 
industrial  progress. 

Frank  R.  Ahlgren,  editor, 
said  the  Mid-South  Resources 
Bureau,  formed  with  the  sup¬ 
port  of  Southern  governmental, 
business,  industrial  and  civic 
leaders,  will  help  bring  in¬ 
dustrial  payrolls  to  an  area 
“where  the  need  for  industry 
is  mounting  and  where  the  as¬ 
sets  for  industry  are  abundant¬ 
ly  attractive.” 

In  small  communities,  the  in¬ 
dustrial  program  will  be  keyed 
to  small  farming  operations. 

The  bureau  is  designed  to  do 
for  industrialization  what  the 
newspaper’s  Plant  to  Prosper 
bureau  has  done  for  the  region’s 
agricultural  economy  during  the 
past  24  years.  It  will  help 
check  migration  from  the  South 
by  encouraging  industry  the 
way  Plant  to  Prosper  has 
checked  extinction  of  the  small 
farmer  by  encouraging  farm 


I{niergetic\ 


Service 


is  fast 


day  and 


night 


on  any 


Moe  press 


Call  CYpress  2-2400 
New  York  City 


910  East  138th  Street 
New  York  54,  N.  Y. 
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diversification.  This  year,  the 
Commercial  Appeal  again  plans 
to  invest  about  $20,000  in  its 
Plant  to  Prosper  contests  which 
attract  over  100,000  tenant 
farmers,  sharecroppers,  land- 
owners  and  farm  operators  in 
175  counties  of  four  states  sur¬ 
rounding  Memphis. 

William  A.  Boozer,  who  has 
l)een  the  Commercial  Appeal’s 
Tri-State  Department  roving 
correspondent,  will  direct  the 
Mid-South  Resources  Bureau  in 
the  seven-state  area  served  by 
the  newspaper.  He  will  cover  in¬ 
dustrial  news  and  compile  re¬ 
cords  of  industrial  progress 
throughout  the  Mid-South. 

Richard  Allin,  formerly  head 
of  the  Blytheville,  Ark.,  Bureau 
of  the  Commei'cial  Appeal,  suc¬ 
ceeds  Mr.  Boozer  as  roving  re¬ 
porter.  ^ 

Kitiiiiat  Sentinel 
On  5-Day  Schedule 

Kitimat,  B.C. 

The  Kitimat  Northern  Senti¬ 
nel  became  a  daily  newspaper 
June  18.  Since  its  inception 
three  years  ago,  the  Sentinel 
had  been  first  a  weekly  and 
moi'e  recently  a  twice-weekly 
publication. 

Publisher  Howard  T.  Mitchell 
said  the  Sentinel  will  publish 
five  times  a  week,  Monday 
through  Friday,  for  the  rest  of 
this  year  and  will  add  a  Satur¬ 
day  issue  early  in  1958. 

The  city,  with  14,000  resi¬ 
dents  is  4.)0  miles  up  the  coast 
from  Vancouver  and  is  not  con¬ 
nected  by  road  to  the  rest  of 
the  province. 

• 

Lincoln  Citation 

Portland,  Ore. 

Arthur  L.  Ci’ookham,  retired 
editorialist  of  the  Oregon  Jour¬ 
nal,  has  just  received  the  Lin¬ 
coln  National  Life  Foundation’s 
award  for  his  editorial,  “Lin¬ 
coln  Was  a  Realist”.  Mr.  Crook- 
ham  has  been  a  Lincolniana 
student  for  many  years. 


! 

United  Press 

THE  3-FOR-1  fERVICE 


•World  Coverage 

•  Big  Byline  Features 

•  Regional  News 


IT'S  BACK  I — Senora  Clara  Gon¬ 
zales  reads  the  first  issue  of  El 
Tiempo  of  Bogota,  making  its  re¬ 
appearance  after  an  absence  of 
two  years  during  Colombia's  dic¬ 
tatorship. 


Veteran’s  Friend 

Raleigh,  N.C. 

Jack  Crosswell,  reporter  for 
the  Raleigh  News  and  Observer, 
has  been  honored  by  the  North 
Carolina  Department  of  the 
American  Legion  stories  that 
caused  a  World  War  2  veteran 
to  regain  his  job  and  resume 
his  service  disability  pension. 
Ml-.  Crosswell  was  presented 
with  a  “meritorious  service” 
award. 

• 

Promotion  Movie 

Worcester,  Mass. 

A  30-minute,  color  and  sound 
movie,  depicting  the  operation 
of  all  departments  of  the  Wor¬ 
cester  Telegram  and  Evening 
Gazette  has  been  completed.  The 
film  was  produced  and  directed 
by  Jim  Watson,  former  an¬ 
nouncer  at  Radio  Station 
WTAG. 

• 

47  on  Show  Tour 

Denver 

A  European  Show  Plane, 
scheduled  to  leave  here  Aug.  27 
with  47  passengers,  will  be 
sponsored  by  the  Rocky  Moun¬ 
tain  News.  The  price  of  the  19- 
day  trip  (11  shows  in  15  cities) 
is  $1,475  from  Denver.  The  ar¬ 
rangements  were  made  through 
Theatre  Trains  and  Planes,  Inc., 
New  York  City. 

• 

Retroactive  Raise 

Erie,  Pa. 

I  Erie  newspapermen  affiliated 
■  with  the  Erie  Morning  News 
I  and  the  Daily  Times  have  just 
concluded  a  new  guild  contract 
!  with  Times  Publishing  Co., 
I  granting  a  $7.75  a  week  salary 
;  increase,  spread  from  Sept.  1, 
19.36  to  March  1,  1958. 


Ed  Mullen  Retires; 
UP’s  ‘Fastest  First’ 

Clevelavi 

Edward  J.  Mullen,  telegn- 
pher  for  the  United  Press  Iron 
the  day  of  its  inception,  retiiwi 
on  the  50th  anniversary  of  tl* 
sei-vice’s  birth  date. 

Mr.  Mullen,  73,  chief  operate 
in  UP’s  Washington  Bureau 
during  World  War  I,  haj 
worked  for  both  Scripps  Mclte 
and  Publishers  Press  prior  to 
June  21,  1907  when  these 

services  and  the  Scripps  New; 
Association  were  incorporatefl 
as  United  Press  Associations. 

Edward  Joseph  Mullen,  born 
in  Philadelphia  No.  10,  1883, 
went  to  work  as  a  self-tauj^it 
telegrapher  at  the  age  of  15, 
and  was  by  his  own  admission 
one  of  the  “fastest  fists”  in  the 
business  when  he  joined  UP. 

• 

Truck  Shipment 
Rate  Is  Reduced 

Austin,  Ta 

The  Railroad  Commission  of 
the  State  of  Texas  has  ap¬ 
proved  a  reduction  of  the  rate 
on  truck  shipment  of  newspa¬ 
pers.  An  application  by  the 
Texas  Circulation  Managers 
Association  was  approved,  re¬ 
storing  a  rate  of  60c  per  100 
pounds  where  newspapers  are 
delivered  by  a  truck  to  a  single 
point  within  a  city.  This  will 
replace  a  75c  rate  on  July  1. 

The  Commission  also  ap¬ 
proved  a  request  to  simplify 
the  accounting  procedure  on 
truck  hauling  of  newspapers.  It 
exempted  such  shipments  from 
the  usual  requirements  for  bill 
of  lading,  and  authorized  the 
shipper  to  pay  the  carrier  on  a 
monthly  basis. 

• 

Salt  Lake  Tribune 
Receives  AP  Plaque 

Salt  Lake  Cm 

Idaho-Utah  members  of  the 
Associated  Press  awarded  the 
annual  membership  participa¬ 
tion  plaque  to  the  Salt  Lakt 
Tribune  for  its  coverage  of  the 
Grand  Canyon  plane  collision,  a 
cafe  explosion,  a  hotel  firo- 
prison  riot  and  the  story  of  a 
nine-year-old  girl  who  survived 
nine  days  trapped  in  an  over¬ 
turned  automobile. 

Prizewinners  in  photography 
were:  Reed  Rasmussen,  Idaho 
Falls  Post-Register;  Bill 
Kay,  Spokane  Chronicle;  and 
Art  Andrews,  Lewiston 
ing  Tribune. 

Burl  Hagadone,  publisher  of 
the  Coeur  d’Alene  Press,  was 
elected  chairman  of  the  group. 
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BIG  NEWS 


When  the  West  Virginia  Turnpike  was  opened, 
it  made  news.  Ironed-out  mountains  and  filled* 
in  valleys  formed  the  background  for  an  excit¬ 
ing  story.  But  the  magnified  sections  above  rep¬ 
resent  big  news  many  reporters  didn’t  see; 
features  that  will  add  years  of  extra  life  to  this, 
and  other  modern  concrete  pavements. 

GRANULAR  SUBBASE,  a  firm  layer  of  crushed 
stone,  gravel  or  other  granular  material  pro¬ 
vides  permanent  support  for  pavement  under 
heavy  traffic.  On  the  now-famous  Maryland  Test 
Road,  concrete  slabs  on  a  granular  subbase  sur¬ 
vived  the  equivalent  of  20  years  of  normal  traf¬ 
fic  without  a  single  failure— not  even  a  crack. 

SAWED  JOINTS:  A  thin  groove  is  sawed  a  few 
inches  deep  across  the  hardened  concrete,  and 
sealed  with  material  that  won’t  squeeze  out. 
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Shrinkage  causes  a  narrow  fracture  line  to  open 
below  the  sawed  slot.  Sawed  joints  result  in  a 
much  smoother  ride. 

AIR-ENTRAINED  CONCRETE,  another  great  ad¬ 
vancement  in  concrete  pavement  technology, 
contains  billions  of  microscopic  bubbles  per 
cubic  foot  which  act  as  expansion  chambers  for 
freezing  water.  Air-entrained  concrete  elimi¬ 
nates  damage  from  freezing  and  thawing  cycles 
and  the  use  of  snow-removal  chemicals. 

Cement  and  concrete  research  for  better  and 
more  economical  roads  is  one  of  the  important 
jobs  of  the 

PORTLAND  CEMENT  ASSOCIATION 

33  West  Grand  Avenue,  Chicago  10,  Illinois 
k  notWMl  orgonaition  t*  improv*  and  cxtsnd  tk*  us«s  d  poftlond  (MWtl 
ond  coMrctt  .  .  .  through  Kiontifk  rosoorch  and  ongtotoring  Md  work 
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IN  LOS  ANGELES 
THEY*  SAY 
•TIMES.  FIRST  OF  ALL’ 


,  »  1  ‘  T.  .y  I 


Advertisers 
place  49.47o 
of  ALL  their 
Los  Angeles 
metropolitan 
newspaper 
linage  in 
The  Times 

(The  Times 
ranks  first 
in  94  of  11 4 
Media  Records 
classifications.) 


Los  Angeles  retailers  meet  the 
public  through  The  Times 
which  reaches  not  only  the 
most,  but  also  most-able-to- 
buy  audience.  Times’  record- 
high  circulation  is  462,257 
weekdays;  858,745  Sundays. 

LOS  ANGELES 

TIMES 

Represented  by  Cresmer&  Woodward,  Detroit, 
New  York,  Chicago,  Atlanta,  San  Francisco 


Pennsylvania 
Anti-Secrecy 
Bills  Signed 

Harrisburg,  Pa. 

Gov.  George  M.  Leader  has 
signed  into  law  the  “right-to- 
know’”  legislation  passed  by  the 
1957  Legislature. 

“Both  these  laws  will  con¬ 
tribute  substantially  to  good 
government  in  this  state,”  Mr. 
Leader  said.  “They  will  keep 
government  healthy,  in  the 
fresh  air  of  open  discussion  and 
free  criticism.” 

The  Pennsylvania  Newspaper 
Publishers’  Association  and  al¬ 
lied  editorial  groups  backed 
the  bills.  In  the  Assembly  they 
were  passed  by  a  vote  175  to  11. 

‘Authorities’  Included 

Socalled  “model  statutes” 
were  rewritten  w'i  t  h  floor 
amendments  designed  to  satisfy 
both  publishers  and  politicians. 

State  -  created  “Authorities” 
which  operate  as  “borrow-and- 
build”  agencies  because  of  a 
constitutional  restriction  on  bor¬ 
rowing  in  Pennsylvania  were 
named  as  units  of  government 
whose  meetings  would  be  open 
I  to  the  press  and  public. 

The  open  meeting  bill  also 
was  revised  to  spell  out  its  ap¬ 
plication  to  the  board  of  com¬ 
missioners  of  any  county;  the 
council  of  any  city,  borough  or 
incorporated  town;  the  boai-d  of 
commissioners  of  any  first  class 
township;  the  board  of  super¬ 
visors  of  second  class  town¬ 
ship;  school  boards,  and  the 
Pennsylvania  Turnpike  Commis¬ 
sion  “or  any  state  or  municipal 
authority  or  similar  organiza¬ 
tion  created  by  .  .  .  statute 
which  declares  in  substance 
that  such  organizations  per¬ 
forms  or  has  for  its  purpose 
the  performance  of  an  essential 
governmental  function  and  that 
its  bonds  shall  not  pledge  the 
faith  or  credit  or  be  obligations 
j  of  the  Commonwealth  or  of  any 
political  subdivision.” 

‘Public  Meeting’  Defined 
i  A  “public  meeting”  definition 
j  also  was  written  into  the  bill, 
i  declaring  that  it  is  “that  part 
of  any  meeting  of  a  board  dur¬ 
ing  w’hich  it  votes  upon  any 
ordinance,  resolution,  motion  or 
other  official  action  .  .  .  dealing 
with  the  receipt,  borrowing  or 
disbursement  of  funds,  or  the 
,  acquisition,  use  of  disposal  of 
j  seiwices,  or  of  any  supplies, 
materials,  equipment  or  other 
I  property,  or  the  fixing  of  per- 
j  sonal  or  property  rights,  privi¬ 


lege,  immunities,  duties  or  obli¬ 
gations  of  any  person  or  group 
of  persons,  provided  that  the 
term  ‘public  meeting’  shall  not 
mean  any  meeting,  the  publica¬ 
tion  of  the  facts  concerning 
which  would  disclose  the  insti¬ 
tution  progress  or  result  of  an 
investigation  undertaken  by  a 
board  in  the  performance  of 
its  official  duties.” 

The  public  records  bill  was 
rewritten  to  define  “public 
record”  as  follows,  and  make 
such  records  open  at  reasonable 
hours  for  public  inspection  and 
reproduction : 

“Any  account,  voucher,  con¬ 
tract  or  other  paper  dealing 
with  the  receipt  or  disburse¬ 
ment  of  funds  of  any  agency 
or  its  acquisition,  use  or  dis¬ 
posal  or  services,  or  of  sup¬ 
plies,  materials,  equipment  o’ 
other  property  and  any  minute 
or  memorandum  of  an  order,  de¬ 
cision  or  other  official  action  by 
an  agency  fixing  the  personal 
or  property  rights,  privileges, 
immunities,  duties  or  obliga¬ 
tions  of  any  person  or  group  . . 

Institution  progress  reports 
and  investigations  are  also  ex¬ 
empted  from  the  public  record 
definition. 

The  open  meeting  law  pro¬ 
vides  for  a  fine  of  from  $10  to 
$25  for  a  board  member  know¬ 
ingly  participating  in  a  closed 
meeting  in  violation  of  its  pi’O- 
visions. 

The  penalty  provision  was 
deleted  H’om  the  public  records 
bill  but  an  aggrieved  party 
may  have  recourse  to  the 
court  of  appeals. 

Under  a  special  clause  the 
laws  do  not  apply  in  any  case 
where  disclosure  might  result 
in  the  loss  of  federal  funds  to 
the  state. 

• 

Dearborn  Press 
Raises  Mayor’s  Debt 

Dearborn,  Mich. 

The  Dearborn  Press,  of  which 
Robert  F.  Smith  is  publisher, 
conducted  a  fund-raising  cam¬ 
paign  that  succeeded  in  obtain¬ 
ing  $8,463  in  contributions  to 
pay  off  the  jail  limits  bond 
debt  of  Mayor  Orville  L. 
Hubbard. 

More  than  3,500  persons  con¬ 
tributed  to  the  fund.  The  debt 
was  incurred  by  the  mayor  in 
the  mayoral  race  of  1950,  when 
22,000  circulars  were  distrib¬ 
uted  by  Mayor  Hubbard.  One 
of  his  opponents,  John  J.  Fish, 
sued  the  mayor  for  $100,000, 
charging  the  material  was 
false.  Mr.  Fish  obtained  a 
$7,500  judgment  against  the 
mayor.  Mr.  Hubbard,  whose 
salary  is  $6,500  a  year,  could 
not  pay. 


2  From  Same  Daily 
Meet  in  the  Army 

Fort  Dix,  N.  J. 

Two  former  staff  reporten 
of  the  Bridgeport  (Cons.) 
Post -Telegram  are  workii{ 
together  on  the  Fort  Du 
Post — the  weekly  soldirr 
newspaper  at  this  Infaatn 
training  renter. 

They  are  PFC  Edward  W. 
Plaisted  and  Pvt.  Thomas  C. 
Cockerill,  III,  who  worked  ei 
the  morning  Telegram  tad 
Evening  Post,  respectiveK. 
Strangely  enough,  the  two 
had  not  known  each  other 
personally  in  civilian  dar» 
but  their  paths  rhanred  to 
cross  in  the  Army. 

PbotO'Journalist 
Added  to  Faculty 

Fort  Worth,  Tex. 
The  appointment  of  Dr.  Max 
R.  Haddick  as  assistant  pro¬ 
fessor  of  journalism  at  Texas 
Christian  University  is  an¬ 
nounced  by  M.  E.  Sadler,  presi¬ 
dent  of  the  university. 

Dr.  Haddick  will  work  with 
Dr.  Warren  K.  Agee,  depart¬ 
ment  chairman,  in  expanding 
TCU’s  journalism  program,  es¬ 
pecially  in  the  area  of  photo¬ 
journalism. 

He  will  begin  his  duties  in 
September  when  the  department 
will  move  from  its  present  bar¬ 
racks  location  into  one  winp  of 
the  new  $825,000  Dan  D.  Rc^rs 
Hall  which  will  house  the  School 
of  Business. 

TCU’s  expansion  in  journal¬ 
ism  is  also  marked  by  the  pend¬ 
ing  installation  of  a  first  print¬ 
ing  press.  It  will  be  named  in 
memory  of  the  late  J.  Willard 
Ridings  who  founded  the  depart¬ 
ment  30  years  ago. 

• 

Newspaper’s  Funds 
Aid  Heroes’  Families 

Union  City,  N.  J- 
A  check  for  $6,185  to  the 
widow  of  a  fireman  continued  i 
custom  which  the  late  Philip  A- 
Payne  established  when  he  ww 
city  editor  of  the  Hudson  Dis¬ 
patch.  Mr.  Payne  was  lost  in  * 
New  York-to-Rome  air  fligh* 
attempt  in  1927  when  he  was 
managing  editor  of  the  .'cif 
York  Mirror. 

The  Dispatch  Public  Apprec'" 
ation  Fund  solicits  contribu¬ 
tions  from  readers  in  the  nanie 
of  some  hero  of  the  public 
safety  department.  Each  g®** 
is  $5,000.  The  $6,000  fund  w»-‘ 
raised  in  16  days  to  benefit 
family  of  Martin  Huelbig  who 
died  while  fighting  a  fire  in  the 
W’eehawken  railroad  yards. 
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AA/hiat  do  you  want  to  bo 

whion  you  grow  up.  Son? 


We  all  assume  our  little  boy  will  have  a 
choice.  Because  he  is  the  son  of  an  Amer¬ 
ican,  this  little  fellow  will  have  a  choice. 

Not  so  in  most  of  the  world,  where 
increased  population  leads  to  increased 
starvation  rather  than  a  foundation  for 
increased  prosperity. 

The  reason  for  the  difference  is  basic: 
Jobs  are  made,  not  born. 

The  creation  of  enough  jobs  for  each 
generation  (in  America  the  record  has 
been  also  better  paid  jobs)  is  the  result  of 


forward-looking  business  management. 
Jobs  are  created  when  capital  is  raised, 
when  manufacturing  facilities  are  ex¬ 
panded,  and  when  new  processes  and 
products  are  developed.  Management 
foresight  contributes  to  continuing  pros¬ 
perity  by  the  creation  of  additional  jobs 
before  the  new  job  seekers  arrive  on 
the  market. 

At  Republic  our  $150,000,000  expan¬ 
sion  program  is  creating  new  jobs  and 
more  steel  for  the  strength  and  the 
prosperity  of  the  future. 


REPUBLIC  STEEL 
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llagerty  Praises  Press 
On  Speed,  Accuracy 


Lakeville,  Conn. 

Reporting  from  the  White 
House  was  described  as  “always 
accurate  and  completely  fair’’ 
by  James  C.  Hagerty,  Press 
Secretary  to  the  President,  who, 
put  on  the  griddle,  answered 
questions  from  members  of  the 
Connecticut  Editorial  Associa¬ 
tion  here  June  22. 

Mr.  Hagerty  had  been  asked 
if  he  was  not  “often  surprised 
at  reading  White  House  news, 
because  it  was  twisted.” 

“That  just  isn’t  true,”  he 
replied.  “Of  course,  I  often  ob¬ 
ject  violently,  which  is  my  right, 
with  what  the  columnists  write. 

“But  I  only  quarrel  with 
newspapermen  during  working 
hours.  Afterwards  we  go  out 
and  drink  together. 

“I’m  a  great  and  sincere  ad¬ 
mirer  of  the  Washington  press 
corps,  especially  the  wire  ser  vice 
men.  It  amazes  me  how  they 
tell  their  stories  so  quickly  and 
accurately  after  a  press  con¬ 
ference  at  the  White  House.” 

Need  Larger  Quarters 

Mr.  Hagerty  defended  his  ex¬ 


pansion  of  the  numbers  attend¬ 
ing  Presidential  press  confer¬ 
ences.  He  especially  favored  ad¬ 
dition  of  TV  and  radio  coverage, 
when  the  new.spaper  editors 
questioned  that  move.  What  was 
needed,  he  insisted,  was  passage 
by  Congress  of  the  act  permit¬ 
ting  erection  of  new  executive 
offices  at  the  White  House, 
which  would  result  in  “improved 
press  relations  through  larger 
and  better  quarters.” 

At  the  start  of  questioning, 
directed  by  Senator  William  A. 
Purtell  (R.  Conn.),  Mr.  Hagerty 
made  it  plain  he  was  “no  civil 
servant,  but  worked  for  the 
President.”  He  showed  through¬ 
out  that  he  thoroughly  enjoyed 
his  job  which  began  in  June 
1952.  Answering  a  final  query, 
he  said  at  the  moment  he  had 
no  intention  of  writing  a  book, 
and  that  he  would  “never  tell 
the  confidences  entrusted  to  him 
by  the  President.” 

“There  are  1,056  correspond¬ 
ents  accredited  to  the  White 
House,  not  counting  about  150 
TV  specialists.  We  want  as 
many  as  possible  to  be  privi¬ 


leged  to  I’eport  the  President.” 

Tapes  Edited  a  Little 

Mr.  Hagerty  .said  the  only 
reason  live  broadcasts  were  not 
permitted  was  to  avoid  “fluffs” 
that  might  have  “international 
implications.”  He  said  that  very 
little  editing  is  done  on  the 
tapes.  He  defended  issuing 
transcripts  with  grammatical 
and  other  errors  as  “part  of 
the  pattern  of  accurate  report¬ 
ing  of  the  President.” 

Much  of  the  news  restrictions 
in  Washington  today  could  be 
a.scribed  to  “stamp  happy”  bur¬ 
eaucrats,  Mr.  Hagerty  said. 
They  stamp  everything  indis- 
criminantly  “confidential,”  “se¬ 
cret”  or  “top  secret,”  he  said. 

“It  is  remarkable  how  few 
people  have  taken  the  trouble 
to  look  when  information  was 
released  from  the  confidential 
classification,”  he  commented. 

“The  Executive  Department 
has  adopted  the  policy  that  any¬ 
thing  not  involving  national 
security  should  he  made  public. 
Transfers  of  Murray  Snyder  to 
the  Department  of  Defense  and 
Andrew  Berding  to  the  State 
Department,  may  be  considered 
as  steps  towai'd  implementing 
that  policy.” 

Member  of  the  Family 

Mr.  Hagerty  made  the  editors 
laugh  when  he  said  that  the 
President’s  stomach  is  “in  a  lot 
better  shape  than  mine”  and 
when  he  said  “I  guess  so”  in 
response  to  a  query  as  to 
whether  or  not  he  was  married. 
He  had  been  telling  about  the 
long  hours  of  a  Presidential 
press  seci'etary.  They  run  from 
8  A.M.  to  7  P.M.  Before  the 
President’s  heart  attack,  Mr. 
Hagerty  said  he  used  to  get 
calls  to  5:30  A.M.  to  have  break¬ 
fast  at  the  White  House. 

“The  President  and  Mrs. 
Eisenhower  treat  me  as  a  mem¬ 
ber  of  the  family,”  he  said. 
“They  are  the  two  nicest  people 


!■  you  havo  intornatlonal  busineu 
intarash  atsoeiafad  with  publishing, 
printing,  advertising  or  commarcial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
tha  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


15  Hamilton  St.,  Sydney  Australia 
Annual  Subscription  to  U.  S.  |3J0 
ITrite  for  sampU  copy. 


I  ever  met.  They’re  ‘just  folks'- 

As  to  his  wife,  he  said  tk 
was  a  “golf  nut,  God  bless  he 
and  spends  most  of  her  time* 
the  links.” 

Mr.  Hagerty  said  he  has  hr 
conferences  daily  with  the  prts 
He  admitted  that  newspapenw: 
had  come  to  regard  his  *» 
comment”  as  confirmation  thr 
what  they  wanted  to  know  wj; 
true. 

One  wise  decision  he  madst 
the  start,  he  said,  was  to  ft 
Mrs.  Eisenhower  he  woulds'; 
“try  to  describe  anything  sh* 
wore  unless  she  wrote  it  dor. 
first  and  handed  it  to  me.” 

The  association  elected  Cir!- 
ton  Hill,  New  Canaan  Adm 
tiser,  president;  Carter  White 
Meriden  Record,  vicepresider 
for  daily  newspapers;  and  Bice 
Clemow,  vicepresident  for  week¬ 
lies.  Henry  Josten,  Deep  Sire 
New  Era,  was  re-elected  secre¬ 
tary  -  treasurer,  and  John  H 
Gleason,  University  of  Connec¬ 
ticut,  executive  secretary. 

The  Westport  Town  Crierm 
Herald  won  top  honors  in  the 
11th  annual  contest,  judged  this 
year  hy  Barry  Brown,  editor 
and  staff  of  the  Providm> 
(R.I.)  Journal. 

.4ltoriiey  Attacks 
Reporter  With  Chair 

Daytona  Beach,  Fla 

Witnesses  said  Louis  Ossio- 
sky,  Daytona  Beach  attorney, 
smacked  Bill  Keetinger,  Doy- 
fotia  News-Journal  bureau  chief 
in  Deland,  with  a  chair  at  the 
conclusion  of  a  trial  in  a  Delan(i 
court.  Mr.  Kettinger  and  Paul 
Ferguson,  another  News-Jour¬ 
nal  reporter,  attempted  to 
photograph  Mr.  Ossinsky  and  a 
client  at  the  close  of  court 

Mr.  Kettinger,  wresting  the 
camera  from  the  attorney, 
tossed  it  to  Roy  Mills,  Jackson¬ 
ville  Florida  Times-Union  re¬ 
porter,  who  raced  with  it  from 
the  courthouse  and  locked  it  in 
his  car. 

Judge  Thomas  N.  Tappy  slip¬ 
ped  a  $25  contempt  of  court 
on  the  attorney  and  removed 
him  from  the  case. 

37  Issues,  Folds 

Greenwich,  Conn. 

Greenwich  Life,  a  weekly,  r*” 
for  37  issues  and  folded  wift 
the  June  13  edition.  Mark  S. 
Mathews,  publisher,  said 
duction  and  other  problems 
made  it  impossible  to  contin^ 
publication.  Greenwich  is  served 
by  the  daily  Greenwich  ri*#* 
and  the  Port  Chester  (N.  Y.) 
Daily  Item  also  circulates  m 


Last  year's  retail 
sales  figures  are 


Only  in  the  EDITOR  &  PUB¬ 
LISHER  MARKET  GUIDE  can 
you  get  current,  accurate 
estimates  on  retail  sales, 
population  and  individual 
incomes  for  1957  .  .  . 


ACCURATE?  1956  estimates  as  published  in  the 
1957  Market  Guide  were  within  .0012%  of  the 
Commerce  Department’s  figures,  as  released 
in  the  “Survey  of  Current  Business.”  Retail 
sales  estimates  missed  by  only  .0042%. 

CURRENT?  E&P  MARKET  GUIDE  data  is 
available  from  12  to  18  months  ahead  of  any 
other  publication.  No  other  service  gives  you 
figures  for  the  current  year. 

If  you  use  reliable,  current  data  on  population, 

retail  sales  and  individual  inco-mes  to  plan  ad¬ 
vertising  and  sales — you  should  be  using  the 

E&P  Market  Guide 

1475  Broadway  •  New  York  36,  N.  Y. 

1957  Marker  Gu/da  now  available — $6  per  copy. 

1958  Market  Guide  to  be  published  November,  1957. 

Reserve  your  copy  new. 


local  areas. 
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NOTICE  TO  EDITORS— This  advertisement  currently  appears  in 
leading  national  magazines.  For  more  than  30  years.  Metropolitan 
Life  has  sponsored  similar  messages  on  national  health  and  safety. 
Because  of  public  interest  in  the  subject  matter  of  these  adver¬ 
tisements,  Metropolitan  offers  all  news  editors  (including  radio 
news  editors),  free  use  of  the  text  of  each  advertisement  in  this 


aeries.  The  text  may  be  used  in  regular  health  features,  health 
columns  or  health  reports  with  or  without  credit  to  Metropolitan. 
The  Company  gladly  makes  this  material  available  to  editors  as 
one  phase  of  its  public-service  advertising  in  behalf  of  the  nation’s 
health  and  safety. 


. .  and  ask  yourself  this  question: 

‘‘AM  I  A  SAFE  DRIVER?” 


You  ore  a  safe  driver  if  you  .  .  . 

•  observe  traffic  regulations,  especially  about  speed 

•  watch  other  drivers  and  try  to  anticipate 
their  actions 

•  drive  extra-carefully  when  pedestrians,  especially 
children,  are  about 

•  know  distances  required  to  stop  your  car 
completely  at  various  speeds 

•  1  never  drive  when  you  are  fatigued,  ill  or  upset 

•  lower  your  speed  as  darkness  approaches 

•  signal  other  motorists  in  ample  time 

•  keep  your  car  in  top  mechanical  condition 


Always  drive  as  if  your  life  depended  on  it.  It  does! 


You  are  not  a  safe  driver  if  you  .  .  . 

•  fail  to  observe  right  of  way 

•  follow  too  closely  behind  the  car  ahead 

•  weave  in  and  out  of  traffic  lanes 

•  pass  on  hills  or  curves  when  there  is  no  clear 
view  ahead 

•  do  not  adjust  yovir  speed  to  weather  and  traffic 
conditions 

•  fail  to  lower  lights  when  a  car  approaches 

•  take  chances  in  hazardous  situations 

•  feel  over-confident  or  believe  accidents  happen 
only  to  the  other  fellow 

•  speed  through  traffic  lights  on  the  yellow  signal 

•  mix  alcohol  and  driving 


Metropolitan  Life  Insurance  Company 

(A  MUTUAL  COMPANY) 

1  Madison  Avenue,  New  York  10,  N.  Y. 
editor  8c  publisher  for  June  29,  1957 


Red  China  Ban 
On  Reporters 
Is  Explained 

Secretary  of  State  John  Foster 
Dulles’  stand  in  favor  of  re¬ 
stricting  the  number  of  Ameri¬ 
can  correspondents  who  may  be 
permitted  to  go  to  Red  China 
was  reiterated  by  Andrew  Herd¬ 
ing,  Assistant  Secretary  of  State 
in  charge  of  Public  Affairs, 
when  questioned  on  the  matter 
in  New  York  last  W'eek. 

Mr.  Berding,  formerly  a  for¬ 
eign  correspondent  for  the  As¬ 
sociated  Press,  did  not  mention 
the  question  in  an  address  to 
the  Foreign  Press  Association 
in  New  York.  In  a  question- 
and-answer  session,  he  was 
asked  why  the  State  Depart¬ 
ment  objects  to  U.  S.  reporters 
going  to  Red  China  to  work. 

“The  State  Department  main¬ 
tains  that  if  there  was  a  general 
lifting  of  restrictions  on  pass¬ 
ports  for  U.  S.  correspondents 
there  would  be  great  demands 
from  other  categories  of  busi¬ 
ness  to  go  to  Communist  China,” 
said  Mr.  Berding.  “It  is  felt, 
too,  that  it  would  have  an  ad¬ 
verse  effect  in  the  Far  East. 
The  whole  attitude  of  some 
countries  would  change  if  they 
thought  we  were  recognizing 
Red  China  as  representing  the 
wave  of  the  future. 

Limited  Number 

“The  State  Department  be¬ 
lieves  Americans  should  have  in¬ 
formation  from  China  and  should 
get  it  from  American  corre¬ 
spondents,”  added  Mr.  Berding. 
“The  Department  hopes  a  strictly 
limited  number  of  correspond¬ 
ents  can  go  to  China  and  that 


STOP  THE  PRESSES! — It's  time  to  relax  as  the  29th  annual  ANPA 
Mechanical  Conference  comes  to  a  close  at  Chicago.  Some  mem¬ 
bers  of  the  steering  committee  gather  for  a  respite  from  their 
arduous  program  chores:  Left  to  right — Chairman  J.  Harold  Min- 
tun,  Pittsburgh  Press;  Richard  E.  Lewis,  Mechanical  Department 
manager;  James  L.  Stott,  Richmond  Newspapers;  Charles  W.  Fred- 
erickson,  Westchester  Newspapers;  Alan  Woods,  Newsday;  John  W. 
Park  (front),  Chicago  Tribune,  ex  officio;  Leven  T.  Deputy  (rear), 
Dallas  Morning  News;  George  R.  Marshall,  Portland  (Me.)  News¬ 
papers;  Earl  Weiskittel  (front),  Youngstown  Vindicator;  Fred  Brickner 
(rear)  ANPA  staff;  and  William  E.  Gibbons,  Oregon  Journal. 


the  news-gathering  bodies  can 
come  up  with  a  solution  that 
will  work.  We  hope  to  receive 
a  single  proposal  from  the  news 
people  that  will  let  a  few  cor¬ 
respondents  go  but  will  not  let 
down  the  bars  for  hundreds. 
The  number,  as  a  matter  of 
policy,  has  to  be  confined.” 

A  member  of  the  Foreign 
Press  Association  pointed  out 
that  correspondents  of  50  na¬ 
tions  work  in  New  York  at  the 
United  Nations  and  asked  why 
a  State  Department  spokesman 
is  not  provided  in  New  York. 

Mr.  Berding  replied  that  the 
State  Department  is  doing  more 
than  ever  in  the  past  to  assist 
foreign  correspondents  working 
in  this  country.  However,  he 
saw  many  difficulties  in  having 
a  spokesman  for  the  State  De¬ 
partment  in  New  York.  He  said 
even  difference  in  phraseology 
in  handling  news  in  the  two 
cities  inevitably  would  cause  at 
least  the  appearance  of  con¬ 
flicting  views. 

• 

Triple  Awards 

San  Mateo,  Calif. 

Top  awards  in  three  classi¬ 
fications  of  advertising  activity 
went  to  the  Lodi  News-Sentinel 
in  California  Newspaper  Ad¬ 
vertising  Association  competi¬ 
tions.  Included  was  the  color 
trophy  for  dailies  in  the  under- 
15,000  bracket.  First  place  in 
color  among  dailies  of  more 
than  15,000  went  to  the  Mon¬ 
terey  Peninsula  Herald. 


Libel  Verdict  Upheld 

Juneau,  T.  A. 

A  $15,000  libel  judgment 
against  the  Empire  Printing 
Corp.,  publisher  of  the  Juneau 
Daily  Alaskan  Empire,  has  been 
upheld  by  the  U.  S.  Court  of 
Appeals.  The  plaintiffs  are 
three  former  Territorial  offi¬ 
cials,  Earnest  Gruening,  Henry 
Roden  and  Frank  A.  Metcalf. 
They  sued  for  $350,000.  on  a 
story  published  in  September 
1952. 

• 

Air  Force  Medal 

Kansas  City,  Mo. 

The  late  Charles  D.  Netha¬ 
way,  manager  of  the  Kansas 
City  bureau  of  United  Press  at 
the  time  of  his  death  last 
March,  has  been  given  a  post¬ 
humous  award  of  the  Air  Force 
Commendation  Medal.  A  lieu¬ 
tenant  colonel  in  the  Air  Force 
Reserve,  he  contributed  valuable 
help  to  the  information  services 
in  behalf  of  the  ground  ob¬ 
server  corps  volunteer  program. 

• 

CP  Editor  Dies 

Toronto 

Albert  E.  Fulford,  52,  general 
day  editor  of  the  Toronto  head¬ 
quarters  of  the  Canadian  Press, 
died  in  his  sleep  on  June  16.  He 
joined  the  Canadian  Press  at 
Ottawa  in  1922  after  a  brief 
period  as  a  junior  wdth  the 
Ottawa  (Ont.)  Citizen.  He  is 
survived  by  his  wife  and  four 
children. 

EDITOR  &.  P 


Congress  Aid 
For  Sweethearts 

PlIILADELPHU 

A  happy  ending  to  what 
might  have  been  another  “Mad¬ 
ame  Butterfly”  story  was  made 
possible  through  the  enterprise 
of  John  Frasca,  reporter  for 
the  Philadelphia  Daily  Nem. 

In  January,  Mr.  Frasca  re¬ 
ceived  a  phone  call  from  Mr- 
Madeline  Luddy,  mother  of 
First  Sergeant  Francis  J.  Lud¬ 
dy,  w'ho  fell  in  love  with  a 
Japanese  girl  while  serving 
wdth  the  Ai-my  in  Japan  in 
1952,  but  was  unable  to  marr) 
and  bring  her  to  the  States 
because  of  military  red  tape. 

Mr.  Frasca’s  series  of  ar¬ 
ticles  about  the  plight  of  the 
young  couple  prompted  Con¬ 
gress  to  pass  a  special  bill  to 
admit  the  Japanese  girl  to  the 
United  States. 

As  the  result  of  the  bill.  Ser¬ 
geant  Luddy  flew  to  Japan  to 
bring  Shigeko  Kimura,  his 
Japanese  sweetheart,  and  mother 
of  his  two-months-old  daughter, 
back  to  Philadelphia  with  him. 

They  arrived  in  the  United 
States  on  Flag  Day,  June  U 
and  were  married  in  the  First 
Methodist  Church  June  17.  Mr 
Frasca  attended  the  wedding 
On  the  same  day,  the  couples 
daughter,  Helen  Eileen  ^ 
christened  in  the  same  church 
Mr.  Frasca  was  godfather. 

• 

Iiilerlype  Varatioii 

Intertype  Corporation  ^ 
observe  a  plant-and  office-wi« 
vacation  period,  July  27  to 
August  11,  inclusive.  While  w 
regular  shipments  will  be  madt 
during  the  period,  arran^ 
nients  have  been  effected  to  taxf 
care  of  emergencies  that  may 
arise  in  the  trade. 
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irs  PLANNED  ...  a  meeting  of  mind.s — key  planners  of  the  American  Association  of 
Advertising  Agencies,  the  Bureau  of  Advertising,  Newspaper  Representatives  and 
E&P  got  together  to  brainstorm  the  problem  of  standard  market  data  for  all  newspaper 
markets  for  the  use  of  agency  media  men.  The  result?  E&P  Market  Gx'ide’s  handy 
numbered  categories  of  marketing  facts,  approved  by  all — and  praised  as  a  milestone 
in  the  standardization  of  marketing  information! 

IT’S  ACCURATE  .  .  .  the  MARKET  GviDE  furnishes  data  that  can  be  depended  upon  in 
planning  any  program.  A  check  with  recent  figures  released  by  the  Census  Department 
shows  that  E&P  estimates  made  a  year  ago  are  the  most  accurate  available  .  .  . 
coming  within  .0012%  of  predicting  population;  .0042%  of  estimating  retail  sales,  and 
only  3.5%  off  in  its  individual  income  figures. 

IT'S  UP  TO  DATE  .  .  .  furnishing  advertisers  and  agencies  with  population,  retail  sales, 
and  individual  income  data  for  the  current  and  coming  year  .  .  .  figures  to  use  in 
planning  next  year’s  ad  and  marketing  programs.  And  they  are  up  to  a  year-and-a-half 
ahead  of  the  figures  found  in  any  other  publication,  too! 

IT'S  MERCHANDISED  .  .  .  EDITOR  &  Pi’Bi.isnER  is  proud  of  its  planning,  its  accuracy,  and 
the  currentness  and  usefulness  of  its  data  found  in  the  Market  Guide.  We’re  con¬ 
stantly  reminding  agencies  and  advertisers  of  these  advantages,  stimulating  increased 
use  of  this  important  reference. 


These  are  four  reasons  why  we  think  the  Editor  &  Pi’BLisHra  Market  Guide  is  a  whole  of  an 
advertising  medium  for  newspapers.  Advertising  enpy  for  your  paper  and  your  market  fw  this 
kind  of  climate  is  bound  to  result  in  more  linage  for  your  newspaper. 


Reserve  space  now 


.  Editor  &  Publisher  1958  Market  Guide 


Publication  date:  November  I9S7.  Advertising  rates: 
Page  $440;  half-page,  $250;  third-page,  $185;  quarter- 
page,  $140;  eighth-page,  $95.  Deadline  for  ad  copy: 
Alabama  through  K4issouri,  October  I;  Montana 
through  Canada,  October  10. 


50 


editor  ac  PUBLISHER  for  June  29,  1957 


(ibttuarg 

Harry  G.  Fisher,  83,  former 
Chicago  newspaper  sports 
writer  and  later  an  associate 
editor  of  the  Western  Newspa¬ 
per  Union  and  the  American 
Press;  June  11. 


Zella  R.  Mann,  77,  long¬ 
time  society  editor  of  the 
Marion  (Ohio)  Star;  June  6. 

*  *  * 

John  D.  O’Sullivan,  4.5, 
former  newspaper  reporter,  of 
a  heart  attack;  June  11.  At  his 
death,  Mr.  O’Sullivan  was  an 
associate  editor  of  Confidental 
magazine. 

#  *  ♦ 

Wallace  R.  Kirkes,  .54,  who 
establi.shed  his  own  advertising 
business  in  1052  after  17  years 
as  advertising  manager,  Sayi 
Mateo  (Calif.)  Tinien;  June  7. 
He  was  a  past  president  of  the 
California  Newspaper  Adver¬ 
tising  Managers  Association. 


James  R.  Hicklin,  5fi,  after 
a  long  illness.  He  was  formerly 
a  reporter  and  city  editor  of 
the  Greenville  (S.C.)  News  and 
news  editor  of  the  Rock  Hill 
(S.C.)  Evening  Herald.  He  was 
also  an  employe  of  the  Associ¬ 
ated  Press;  May  22. 

*  ♦  * 

Carlton  S.  Shier,  former  re¬ 
porter,  music  critic  and  chief 
editorial  writer  for  the  Detroit 
(Mich.)  Free  Press;  June  3.  He 
worked  through  the  ranks  to 
chief  editorial  writer,  the  post 
he  held  when  he  retired  in 
1940. 

*  *  « 

Clark  R.  Firestone,  87,  for¬ 
mer  associate  editor  of  the 
Cincinnati  (Ohio)  Times-Star 
died  June  3.  He  started  his 
newspaper  career  on  the  old 
New  Y'ork  Mail  and  Express 
in  1891. 

*  *  * 

Marshall  L.  Smith,  84, 
Tulsa  (Okla.)  World  editorial 
writer  and  dean  of  active  Okla¬ 
homa  newspapermen;  June  4. 


John  R.  Rannister,  04,  George  H.  Reichard.  75,  for- 
artist  with  the  San  Franeisro  mer  manager  of  the  Phila- 
(Calif.)  Call-P.ulletin  for  17  delphia  Pa.,  office  of  Scripps- 
years;  June  8.  He  was  previ-  Howard  national  advertising 
ously  with  J.  Walter  Thompson  department;  June  6.  He  had  re- 
Co.  and  the  San  Francisco  tired  in  1950  after  45  years 
(Calif.)  Examiner.  with  the  organization. 


fjIM!  WHEN  DID  1 
YOU  Die  UP  THIS  ^ 
FINE  REPORT  ?W 
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It  is  never  too  late  to  start  a  file  of  valuable  E  &  P 
information  and  it  may  pay  off  sooner  than  you 
think.  Clip  and  mail  this  coupon.  It  means  money 
in  the  bank — for  you! 


Nam*  . 

Addreu  . 

City  . 

Company 


Mail  check  to 
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36.50  a  year,  U.  S.  and  Canada — all  other  countries,  %10.00 


George  A.  Makela,  70,  for  15 
years  editor  of  the  Finnish 
daily  newspaper,  Raivaaja; 
June  9.  He  also  worked  for 
Finnish  language  newspapers  ' 
in  Fort  Huron,  Ont.;  Superior, 
Wis.;  and  Trimountain,  Mich, 
retired  in  1952. 

*  *  « 

William  H.  Hottel,  75, 
sports  writer  for  28  years  on 
the  Washington  (D.  C.)  Star, 
and  member  of  the  journalism 
faculty  of  the  University  of 
Maryland.  He  retii-ed  from 
active  newspaper  work  in  1946 
but  continued  his  interest  in 
the  journalism  classes. 

*  *  * 

Irvin  Forbes,  54,  veteran 
Los  Angeles  (Calif.)  Examiner 
photographer;  June  4.  He  was 
vicepresident  of  the  National 
Press  Photographers’  Associ¬ 
ation  and  at  one  time  headed 
the  Los  Angeles  Press  Photog¬ 
raphers. 

«  *  * 

Phil  Hanna,  public  relations 
director  for  the  Automobile 
Club  of  Southern  California, 

formerly  with  the  Los  Angeles 
(Calif.)  Tribune  in  1915,  Times 
in  1917  and  the  Associated 

Press  in  1919;  June  1. 

«  *  * 

Robert  J.  Rulger,  79,  retired 
circulation  manager  and  build¬ 
ing  superintendent  of  the  Buf¬ 
falo  (N.  Y.)  Courier-Express; 
June  10. 

*  *  * 

Thomas  P.  Royd,  77  former 
makeup  editor  for  the  Philadel¬ 
phia  (Pa.)  Bulletin;  June  1.5. 
He  spent  40  years  with  the 
Rulletin,  retiring  in  1945. 

*  *  * 

Dorothy  King,  62,  veteran 
Massachusetts  newspaper  wo¬ 
man,  after  a  long  illness;  June 
16.  She  worked  for  the  TFcxf- 
field  (Mass.)  Journal  and  New 
Bedford  (Mass.)  Standard  prior 
to  joining  the  Springlhld 
(Mass.)  Union  20  years  ago. 

In  recent  years,  she  had  served 

as  political  writer. 

*  *  * 

Hugh  H.  Rates.  77,  former 
assistant  Sunday  editor,  Cincin¬ 
nati  (Ohio)  Commercial  Trib¬ 
une;  June  18. 

4c  ♦  ♦ 

Arthur  N.  Merrill,  81,  for 
22  years  editor  of  Scott  Citg 
(Kas.)  Republican,  later  editor 
of  Dagton  (Ore.)  Tribune. 

Hf  tt  * 

Calvin  W.  Price,  76,  editor 
of  the  weeklv  l‘ocahontas  Times, 
Marlinton,  W.  Va. ;  June  14. 


4ELA,  70,  for  15  Riohard  I*.  Curti8»»,  58 
f  the  Finnish  r  r»  i  i-  i  ’ 

.r,  Raivaaja;  former  Publisher 

>0  worked  for  Richard  P.  Curtiss,  58,  for. 

?e  newspapers  mci’  publisher  of  the  Salisbury 
Ont.;  Superior,  (Md.)  Times,  died  June  S 
ountain,  Mich.  operation.  He  had  suf¬ 

fered  from  Parkinson’s  diseas 
since  1951. 

*  Formerly  associated  wi 

Hottel,  75,  newspapers  in  Ratavia  am 
ir  28  years  on  Rochester,  N.  Y.,  Mr.  Curtiss 
(D.  C.)  Star,  arranged  for  the  purchase  of 
the  journalism  the  Times  by  the  Rrush-Moors 
University  of  Newspapers,  Inc  of  Ohio, 
retired  from  193 1.  As  publisher  and  busi- 
r  work  in  1946  manager  until  1952,  he  in- 

his  interest  in  <‘’'f‘ased  its  circulation  froi 
lasses.  2,500  to  22,000. 

He  was  a  graduate  of  the 
University  of  Rochester  ani 
I,  54,  veteran  had  worked  for  the  Batnm 
ilif.)  Examiner  (N.Y.)  Ncee-.s  and  had  been  Sun 
une  4.  He  was  day  editor,  city  editor  and  news 
’  the  National  editor  of  the  Rorhester  (N.Y.) 
iphers’  Associ-  Democrat  &  Chronicle. 
le  time  headed  • 

Press  Photog-  Dowilal  H.  Davis,  43, 

«  Dies  of  Heart  .\ttark 

Columbus,  Ohio 

public  relations  Dowdal  H.  Davis,  president 
he  Automobile  ppopi-al  manager  of  the 

ern  California,  Kansas  Citg  (Mo.)  Cull, 

he  Los  Angeles  attack  June  21. 

in  1915,  Times  jjp  ^..^g  ,^3  jjp  Jjppp  attend 
the  Associated  convention  of  the  National 

June  1.  Newspaper  Publishers  Associ- 

‘  ♦  ation. 

[.GER,  79,  retired  graduated  from  the  Im¬ 

ager  and  build-  versity  of  Kansas  in 
ent  of  the  Buf-  the  advertising  staff  of 

'.ourier-Express;  the  Call  that  year  and  had  beer 
its  general  manager  since  1941. 

>  *  Mr.  Davis  was  a  past  presi¬ 
dent  of  the  National  Nfvs- 

lovD,  77  former  paper  Publishers  Association, 
or  the  Philadcl-  ♦  *  * 

lletin;  June  15.  q  Taylor,  66,  labo' 

years  with  the  editor  of  the  Portland  (Ore.l 
g  in  1945.  Oregonian,  formerly  with  Boise 

*  *  (Ida.)  Statesman  and  Capd* 

'nG,  62,  veteran  News,  and  night  editor  of  On- 
newspaper  wo-  ff<iu  Citg  (Ore.)  Enterprise. 
ng  illness;  June  *  *  * 

i  for  the  TFcxf-  Loretta  Cook  I.allemanii 
lurnaJ  and  New  -53.  bookkeeper  for  the  /?«P' 

)  Standard  prior  (N.Y.)  Courier-Express  foe 
,he  Springlicld  years;  June  17. 

20  years  ago.  »  «  ♦ 

,  she  had  served  J'>"N  C.  HANrouK.  51,  Indi- 
ter.  uoa  and  Miami  newspaperman 

,  June  21.  He  published  the  Cin^ 

nut  Grove  (Fla.)  Crier  ir 
iTES.  77,  former  10.55-56.  He  also  was  with  thf 
ly  editor,  CinciM-  Greenshurg  (Ind.)  Daily  Sen' 
ommercial  Trib-  and  the  Rushville  (Ind.) 

lirayi  ami  Telefftaw, 

%  *  *  *  ♦ 

>.)  Tribune.  «  brief  illness; 

^  been  on  the  staff  of  the  moff 

*  *  ing  newspaper  since  1926.  B' 

Price,  76,  editor  jireviously  had  worked  on  nevi' 
ocahontas  Times,  papers  in  Albany,  Troy,  Bosl'’ 
Va. ;  June  14.  and  New  York  City. 
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Senators  Find  Press  ST*—,™'' 

i  I  I  •  T  •  Spring  Lake,  N.  J. 

Abetted  VjOnilllie  Lie  The  New  jersey  Press  As¬ 

sociation  goes  into  its  102nd 

,,,  .u  u  .  i _  year  with  Ernest  W.  Lass,  pub- 

Washington  the  probers  report  summarizes: 

The  free  press  of  this  country  “The  convention  permitted  j^g  president.  The  group  em- 

fell  right  into  the  public  rela-  newspapermen  to  be  present  in  braces  dailies  and  weeklies, 
tions  scheme  of  the  Communists  the  anteroom,  carefully  shep-  q  Wallace  Conover,  editor 

to  hoodwink  the  American  peo-  erded  by  Simon  Gerson,  who  the  Somerville  Somerset  Mes- 

ple  into  believing  the  Com-  was  in  charge  of  press  relations.  senger-Gazette,  installed  the 
munist  Party  was  no  longer  One  of  the  reporters,  Arnold  new  officers  at  the  annual  meet- 
subservient  to  Moscow.  Beichman,  has  given  an  account  ing  here  June  21-22,  Gregory 

This  indictment  was  returned  experience.  Hewlett,  publisher  of  the  Maple- 

this  week  in  a  report  of  the  “When  asked  by  Chief  Coun-  wood-South  Orange  News-Re- 
Senate  Internal  Security  Sub-  sel  Robert  Morris  whether  he  cord  was  named  as  executive 
committee  on  its  exposure  of  attended  every  session  of  the  vicepresident, 
the  true  nature  of  the  Com-  convention,  he  replied,  ‘They  Other  officers  are:  A.  Wallace 

munist  Party  convention  last  wouldn’t  let  you  in.’  According  Zimmerman,  associate  publisher 
Feb.  9-12  in  New  York  City.  to  Beichman’s  testimony,  all  he  of  the  Plainfield  Courier-News, 
Senator  James  0.  Eastland  of  received  was  handouts.  second  vicepresident;  and  Will- 

Mississippi,  the  subcommittee’s  “When  reporters  asked  for  iam  A.  Stretch,  general  man- 
chairman,  described  how  the  an  opportunity  to  interview  ager  of  the  Camden  Conrier- 
Communists  used  a  press  agent  William  Z.  Foster  or  Eugene  Post,  trea.surer. 
to  provide  only  handouts  to  re-  Dennis  or  John  W.  Gates,  they  ^ 

porters  from  the  secret  sessions,  were  dexterously  brushed  off. 

One  of  the  committee’s  con-  At  one  point  three  reporters  JJolds  Regular  Shift 
elusions  was  that  the  CP  con-  presented  a  petition  to  interview  p  .  i  ^  ^  ^ 

vention  sought  to  give  the  im-  Gates,  who  finally  came  out  but  •  aicl  lio  Uvertinie 
pression  that  it  operated  open-  would  not  talk.  Reporters  had  Chicago 

ly  —  “with  coverage  by  the  no  other  contact  with  Com-  Chairman  Benjamin  F.  Boy- 
largest  battery  of  newspaper-  munist  leaders.”  er,  in  an  arbitration  case  be- 


men  in  the  party’s  history” — 
before  the  press,  but  the  fact  Evidence  to  Contrary  Cotirier-Post  and  Philadelphia 

is  that  the  press  was  not  per-  Mr.  Gerson,  according  to  the  Stereotypers  Union  No.  7,  has 

mitted  to  witness  the  proceed-  report,  explained  that  the  press  ’’nled  that  ROP  color  work  done 
ings  and  the  major  decisions  was  excluded  from  the  meet-  f^nring  a  regular  shift  is  paid 
were  made  at  secret  sessions.”  ings  because  reporters  might  regular  rates,  and  that 

identify  delegates  “who  might  ""‘y  such  work  is  per- 

Headlines  Cited  ^ben  be  seriously  handicapped  o’!  overtime  does  over- 


er,  in  an  arbitration  case  be¬ 
tween  the  Camden  (N.  J.) 
Courier-Post  and  Philadelphia 


Headlines  Cited  ^ben  be  seriously  handicapped  o’!  overtime  does  over- 

Such  headlines  as  the  follow-  in  their  daily  activities.”  ' 

ing,  the  Senators  reported,  ap-  The  committee  also  recorded  ^  mnHp  hv  oforon 

peared  in  “certain  leading  news-  the  fact  that  an  officer  of  the  ^  j  iqr-q  witbmif  man 

pap.,*"  OJ  the  country:  "Red,  New  York  State  Commuaist  yS 

in  United  States  Vote  to  Cast  Party  poshed  a  photographer  J  i,  not  bindinl  under  the 
Off  Moscow”  .  .  .  “United  SUtes  aside.  contract 

Reds  Vote  End  to  Control  by  The  Senators’  report  closed  arbitrable  case  developed 

D  "  ’  '  **^"*^‘^  States  on  ^is  c  ar^.  as  a  result  of  the  foreman  per-  i 

Reds  Quit  Foster  and  Kremlin.”  “Despite  the  great  mass  of  ^bo  started  work  I 

The  Senatorial  probers  put  available  evidence  to  the  con-  receive  two  hours  of 

the  press  performance  against  trary,  important  segments  of  oygrtime  as  a  minimum,  no 
a  background  of  a  memorandum  the  American  press  naively  and  j^atter  how  long  it  took  to  do 
supplied  by  J.  Edgar  Hoover,  uncritically  accepted  the  party  ^be  work, 
director  of  the  FBI,  observing  handouts  at  face  value  and  re-  • 

that  the  Communist  Party  “be-  ported:  (a)  That  the  party  was 

fore  and  after  its  1957  conven-  no  longer  controlled  by  Mos-  gp,,  Duffy  Greets 
tion  is  part  and  parcel  of  the  cow;  (b)  that  the  party  barred  . 

worldwide  Communist  conspira-  spies  and  violence;  (1)  that  it  tStSLItJ  .Associates 
cy*”  permitted  dissent.”  Bernard  C.  (Ben)  Duffy  met 

One  reporter,  Arnold  Beich-  ^  about  200  of  his  associates  from 

man  of  the  Christian  Science  Batten,  Barton,  Durstine  & 

^lonitor,  AFC-CIO  News  and  Purchases  Weekly  Osborn  at  the  agency’s  annual 

.Vetc  Leader,  was  questioned  by  sports  outing  June  24  at  the 

the  committee.  He  attended  Washington  Westchester  Country  Club, 

press  conferences  held  in  con-  Gy  M.  Campbell,  president  of  Mr.  Duffy,  president  of  BBDO, 


woriawKie  Communist  conspira-  spies  and  violence;  ti;  tnac  u 

cy*”  permitted  dissent.”  Bernard  C.  (Ben)  Duffy  met 

One  reporter,  Arnold  Beich-  ^  about  200  of  his  associates  from 

man  of  the  Christian  Science  Batten,  Barton,  Durstine  & 

^lonitor,  AFC-CIO  News  and  Purchases  Weekly  Osborn  at  the  agency’s  annual 

.Vetc  Leader,  was  questioned  by  sports  outing  June  24  at  the 

the  committee.  He  attended  Washington  Westchester  Country  Club, 

press  conferences  held  in  con-  Cy  M.  Campbell,  president  of  Mr.  Duffy,  president  of  BBDO, 
nection  with  the  convention.  Sentinel  Publishing  Corporation,  has  been  recuperating  after  a 
These  were  conducted  usually  which  publishes  the  Montgomery  cerebral  operation.  He  was 
Simon  Gerson,  described  by  County  (Md.)  Sentinel,  has  stricken  while  on  a  business 
the  committee  as  “the  party’s  purchased  the  Maryland  News  visit  in  Minneapolis  last  Win¬ 
longtime  public  relations  spokes-  of  Silver  Spring,  Md.,  another  ter. 

man.”  weekly.  The  seller  is  Columbia  Mr.  Duffy’s  home  is  on  the 

Pre«  p  i  *•  Publishing  Co.,  whose  major  club  grounds  at  Rye.  He  and 

^  ®  stockholders  are  Ernest  Cuneo  Mrs.  Duffy  walked  over  to  the 

Under  the  title  of  “What  of  Bell  Syndicate,  and  Colum-  sports  field  to  greet  the  BBDO 
Happened  at  the  Convention,”  nist  Drew  Pearson.  group. 
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*  Men’s 
Clothiers 
place  63.1% 
of  ALL  their 
Los  Angeles 
metropolitan 
newspaper 
advertising 
in  The  Times 


The  Times 
is  first  in 
94  of  Media 
Records'  114 
classifications.) 


The  Times  wears  well  with  re¬ 
tail  men’s  clothing  advertis¬ 
ers.  In  it  they  place  more  ad¬ 
vertising  than  in  all  three 
other  Los  Angeles  newspapers 
combined — and  by  an  even 
greater  margin  than  in  1956. 

LOS  ANGELES 

TIMES 

Represented  by  CresmerA  Woodward.  Detroit, 
New  York,  Chicapo,  Atlanta,  San  Francisce 
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SYNDICATES 


General  Features  Has 
Weekly  Art  Column 


By  James  L.  Ceilings 

General  Features  Corp.  will 
have  ready  for  early  August 
release  an  illustrated,  600-word 
column  on  art. 

Intended  for 
weekend  use, 
“Inside  A  r  t” 
will  deal  with 
a  “topic  virtual¬ 
ly  untouched 
by  newspapers,” 
according  to 
GFC  President 
1  S.  Geoi’ge  Little. 

Levin  The  author  is 

Meyer  Levin. 

Interest  in  art  has  sky¬ 
rocketed,  Mr.  Little  said,  add¬ 
ing:  “Last  year  more  people 
visited  art  museums  than  went 
to  circuses.” 

He  attributes  the  upsurge  to 
several  factors. 

“For  one  thing,  there  are 
more  museums  than  ever  be¬ 
fore  and  they  are  more  dis¬ 
persed.  Also,  nearly  every  col¬ 
lege  and  high  school  offers  art 
courses,  and  many  colleges  have 
well-known  painters  and  sculp¬ 
tors  living  on  campus.  Their  in¬ 
fluence  is  great. 

“Then,  of  course,  there’s  a 
tremendous  amount  of  foreign 
travel,  with  the  fine  European 
museums  on  nearly  everybody’s 
must  list. 

“Magazines  have  long  recog¬ 
nized  this  popular  interest  in 


ai’t.  Many  of  them  have  regular 
art  sections  and  the  others  play 
the  subject  big  whenever  pos¬ 
sible.  We  feel  it’s  time  news¬ 
papers  got  in  the  act.” 

Mr.  Little  said  the  column¬ 
ist’s  first  efforts  will  be  writ¬ 
ten  in  Europe,  whei'e  he’ll  spend 
the  Summer  museum-hopping. 

An  ex-war  correspondent  and 
associate  editor  of  Esquire,  Mr. 
Levin  is  the  author  of  “Com¬ 
pulsion”  and  “The  Old  Bunch.” 

Fact  Panel 

NEA  Service,  Inc.,  is  thump¬ 
ing  for  its  “Matter  of  Fact” 
illustrated  one-column  panel 
which  presents  information  on 
scientific  and  historical  sub¬ 
jects.  There’s  a  copyright 
“Britannica  Junior  Encyclo¬ 
pedia”  on  each  product. 

This  feature  is  a  free  addi¬ 
tion  to  the  Full  Service  pro¬ 
gram,  and  it’s  for  use  any¬ 
where  in  the  paper. 

Sample  (showing  Roman 
gladiators  in  arena) : 

“Roman  gladiators,  originally 
slaves  or  condemned  criminals, 
eventually  became  a  class  like 
prizefighters,  schooled  even  to 
die  gracefully.  The  emperor 
Trajan  sponsored  a  mass  fight 
of  5,000  gladiators,  and  Clau¬ 
dius  ‘entertained’  with  a  mock 
sea  battle  among  19,000  on  an 


Broadway  roundup... 

keeps  you  in  the  know  on  stars  and  starlets. ..clubs, 
comedians,  and  celebrities... Tin  Pan  Alley  and 
the  Gold  Coast... musicals  and  movies... ballroom 
dancers  and  ball  players...  salons  and  saloons...  brings 
the  news  and  color  of  the  Main  Stem  to  Main  Street... 


artificial  lake.  Revolting  against 
their  destiny,  150,000  once 
nearly  succeeded  in  taking  Rome 
before  they  were  quelled;  in 
retribution,  thousands  were 
crucified.” 

Starbound  Boats 

J.  Kenneth  Whitteker,  marine 
engineer — magazine  editor — con¬ 
sultant,  started  a  one-man 
syndicate  operation,  Starbound 
Features,  about  a  year  ago  with 
a  weekly  offering,  “Your  Boat 
and  Mine.” 

The  Skipper  tells  us  he’s  done 
so  well  he’s  now  in  46  papers 
(“I’ve  learned  the  secret  of 
doing  a  boating  column — you 
write  for  a  national  audience; 
you  don’t  write  locally”),  and 
just  the  other  high  noon  he 
changed  the  name  of  his  ven¬ 
ture  to  Boating  Features  Syndi¬ 
cate. 

He  also  added  an  associate 
editor,  Ralph  lanuzzi,  who  does 
“Boating  Brief,”  born  the  same 
day  the  name  was  changed. 
This  is  a  one-column  weekly 
panel. 

“At  the  same  time,”  he 
laughed,  “I  was  elected  director 
of  the  Marine  Trade  Association 
of  New  York.  Everything  hap¬ 
pened  at  once.” 

The  54-year-old  columnist  is 
technical  editor  of  The  Rudder, 
a  monthly  boating  book.  He 
lives  in  a  New  York  City  hotel, 
but  when  sea  fever  hits  him 
he  heads  for  the  New  Jersey 
shore  and  his  ketch. 

Papoose  Series 

Gordon  I,.angley  Hall,  the 
amusing  chap  who  runs  a  syndi¬ 
cate  under  his  name,  did  a  book 
a  while  back,  “Me  Papoose  Sit¬ 
ter,”  which  he’s  offering  as 
“humorous,  light-reading,  true- 
adventure  serialization"  for 
Summer  months.  It’s  in  12- 
parts.  Gordon  claims  Sir 
Arthur  Rank  is  going  to  film 
the  book. 


Danton  Walker 

...is  a  newspaperman’s  newspaperman... with  a  broad  background 
as  drama  and  music  critic,  radio  columnist,  movie  reviewer, 
night  club  editor  ...knows  the  people  and  places  he  reports... 
often  gets  headline  news  before  the  city  room!  He  has  a  far-flung 
and  fervent  following... from  the  outlying  provinces  to  Park 
Avenue  penthouses... build  circulation  with  nationwide  fans!  For 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

t'hicaffo  T'ribuno^JVetM'  Ynrh  iV<PM*.v 

MmmM*  Kulldino,  \0‘U' York 

mnCrn  Trtbmar  Tou-rr.  e  hlrano 


Senator 


Data  Sought  I 
On  String  er  I 
Relationship 

Spring  Lake,  N.  I 

A  united  position  by  tk 
newspaper  industry  on  the  ii 
dependent  contractor  statm  i 
string  correspondents  will  h 
sought  within  the  next  fa 
weeks. 

A  final  ruling  on  the  questi* 
which  has  been  decided  boH 
ways  by  field  administrate 
has  been  promised  by  the 
and  Hour  administrator.  (Etf, 
June  15,  page  72.) 

In  order  to  give  the  compiiM 
picture  to  Newell  Brown,  chid 
administrator,  steps  were  taka ' 
here  last  weekend  to  have  il 
newspaper  associations  submit 
data. 

The  fight  to  maintain  the 
independent  contractor  relatioik 
ship  of  country  reporters— the 
alternative  is  the  possible  in¬ 
clusion  in  guild  contract  units- 
is  spearheaded  by  G.  Richard 
Dew,  general  manager  of  the 
Pennsylvania  Newspaper  M 
lishei's  Association. 

Mr.  Dew  placed  the  matter 
before  the  members  of  the 
die  Atlantic  Newspaper  C* 
ference  Board  here.  He  is  pi* 
ident  of  this  group  which  e* 
braces  the  association  manaial 
from  several  states. 

After  the  session  Mr.  Da* 
said  the  Middle  Atlantic  C* 
ference  will  endeavor  to  |d 
the  cooperation  of  the  newij^ 
per  associations,  city,  state  lad 
regional,  so  that  a  high-M 
’  meeting  can  be  arranged  wi4 
j  Washington  officials. 

“We  are  asking  that  all  avil* 

.  able  material  be  sent  to  PN?A] 
offices  at  Harrisburg,”  Ifc 
.  Dew  said.  “Representativ*  ^ 
j  Newspaper  Association 
agers,  Inc.  and  regional  ti«*i 
paper  associations  will  act  * 
spokesmen  for  the  news] 
industry  at  the  proposed 
ing.” 

•  I 

Ad  Handkerchiefs 
May  Be  Ordered 


The  handkerchiefs, 

rates,  samples:  ^he  legend  “Newspaper  A 

tising  Is  Best,”  which  were 
Ed  Koterba,  editor  tributed  at  the  Chicago  shoi 

of  “People,  Profits  and  Y 

Washington  News  Enterprises  Jy  1^'^^ 

P.  O.  Box  5509  Mahoney,  Inc.,  newspaper 

resentatives.  Publishers  b 
Washington  16,  D.  C.  ordered  upwards  of  2,090 
_  use  by  their  ad  staff  mem 
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DULY  is  the  ideal  in  ever/ 
girl's  dream 


And  the  idea  in  every  man's 
mind  .  . 


A  new  daily  and  Sunday 
comic  strip  with  the 
HALL-  6  mark  of  quality 

t 

WIRE  OR  PHONE 
HALL  Sifndicatey.jfnct 


342  MADISON  AVENUE  NEW  YORK  I7.NY.  MURRAY  HILL 2-5560 


May  Linage 

^  ills  After 
April  Drought 


Total  newspaper  advertising 
in  May  in  52  cities  measured 
by  Media  Records,  Inc.,  was 
down  1.1%.  For  the  year  to 
date,  linage  was  off  2.7%.  Total 
May  linage  was  265,599,132  as 
against  268,485,845  lines  in 
May  of  ’56.  For  the  year  to 
date,  linage  totaled  1,178,083,- 
282  compared  with  1,211,268,290 
lines  in  1956. 

Three  classifications  in  May 
of  this  year  registered  gains: 
Retail,  up  1.1%;  Department 
Store,  up  3.2%;  and  Automo¬ 
tive,  up  6.9%.  The  other  classi¬ 
fications  wrere  down. 

City-by-city  figures  follow: 


AKRON,  OHIO 

1957  1956 

Beacon  Journal-e  .  2,656,792  2,650,497 
{Beacon  Journal-S  1,100,934  982,572 


Grand  Total  3.757,726  3,633,069 

{Includes  PARADE,  72,006  lines. 

ALBANY,  N.  Y. 
Knickerbocker- 

News-e  1,514,386  1,438,117 

Times  Union-m  1,269,151  1,121,850 

•Times  Union-S  616,327  605,813 


Grand  Total  3,399,864  3,165,780 

NOTE: 

Times  Union-S 

1957—616,327  includes  10,671  lines 
of  part-run  advertising. 
1956—605,813  includes  18,854  lines 
of  part-run  advertising. 

•Includes  AMERICAN  WEEKLY, 

49,665  lines. 

ALBUQUERQUE.  N.  M. 
Journal-m  1.487.960  1,339,756 

{Journal-S  442,821  402,522 

Tribune-e  .  1,464,481  1,332,723 


Grand  Total  3,395,262  3,075,001 

{Includes  PARADE.  72,006  lines. 

ANDERSON,  IND'. 

Bulletin-e  .  1.040,547  1,053,344 

Herald-m  .  790,540  753.205 

••Herald-S  229,631  195.421 


Grand  Total  1,075,576 

BALTIMORE.  MD. 
•American-S  680,820 


MAY  Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records  Measurements) 

19.57  19r>6  %  of  E&r 

Linage  Linage  1956  Inde: 

Total  Advertising 

May  . 265,599,132  268,485,845  98.9  107. 

April  . 245,384,363  260,991,862  94.0  103. 

Year  to  date .  1,178,083,282  1,211,268,290  97.3 

Display 

May  . 201,104,829  201,822,052  99.6  108. 

April  . . . 186,303,406  195,915,272  95.1  103, 

Year  to  date .  883,179,892  902,110,203  97.9 

Classified 

May  .  64,494,303  66,663,793  96.7  105. 

April  . 59,080,957  65,076,590  90.8  102. 

Year  to  date  . .  294,903,390  309,158,087  95.4 


•Includes  AMERICAN  WEEKU 

49,665  lines. 

tlncludes  THIS  WEEK.  82,847  Iig 
CLEVELAND.  OHIO 

1957  Ha 


Plain  Dealer-m 
•t  Plain  Dealer-S 
News-e  . 


1957  Ha 

2,434.528  2.4M)r 
1.946,118  l,>74ji 
991,220  1.15QI 


Press-e  .  3,103,001  3.188* 


201,104,829 

186,303,406 

883,179,892 


201,822,052 

195,915,272 

902,110,203 


99.6  108.4 

95.1  103,2 

97.9  . 


Grand  Total  8,474.867  8,8II8,W 

•Includes  AMERICAN  WEED.! 
49,665  lines. 

tlncludes  THIS  WEEK.  82.847  Hh 
COLUMBUS,  OHIO 

Dispatch-e  .  2,199.327  2,145* 

Dispatch-S  .  1,210,160  1,158* 

Citizen-e  .  793,071  88m 

{Citizen-S  .  383.202  845* 

Ohio  State 

Journal-m  .  780,654  888, n; 

Star  .  64,554  85* 


BAYONNE,  N.  J. 


Times-e 

501.101  530,566 

BINGHAMTON.  N.  Y. 

Press-e 

.  1,466,337  1,449.417 

§  Press-S  . 

358,453  304,664 

5un-m  . 

.  442,977  451,507 

Grand  Total 

.  2,267,767  2,205.588 

{Includes  PARADE.  72.006  lines. 


64,494,303 

59,080,957 

294,903,390 


66,663,793 

65,076,590 

309,158,087 


96.7  105.2 

90.8  102.6 

95.4 


Retail 

May  . . 

April  . 

Year  to  date 


141,667,608 

130,597,302 

621,021,010 


140,125,012 

136,139,568 

629,248,736 


101.1  108.0 

95.9  101.6 

98.7  . 


Grand  Total  .  . .  5,430,968  SJiiir 
{Includes  PARADE,  72,006  lino. 
DALLAS.  TEXAS 

News-m  .  2,162,953  2J88.M) 

tNews-S  . .  653,304  887* 

Times  Herald-e  .  2,370,452  2,81, TB 

•Times  Herald-S  651,673  788,01 


Department  Store 

May  . . . 

April  . . . 

Year  to  date . 

General 

May  . . . 

April  . 

Year  to  date  . 

.4utomotive 

May  . 

April  _ _ 

Year  to  date  . 


52,489,410 

49,239,263 

229,332,150 


50,849,471 

51,667,832 

229,396,732 


103.2  105.9 

95.3  100.3 

100.0  . 


Grand  Total  5.838,382  6J48JS 

•Includes  AMERICAN  WEEKLT 
49,665  lines. 

tlncludes  THIS  WEEK.  82,847  Ik 
DAYTON.  OHIO 

Journal-Herald-m  2,114,919  l.Itttr 

News-e  .  2,396,210  2jr,!“ 

News-S  840.878  8882^ 


37,609,437 

34,802,057 

164,925,107 


40,952,189 

40,979,732 

176,526,164 


Grand  Total  5,352.007  5,10J- 
DENVER.  COLO. 

Rocky  Mtn. 


News-m 
•{Rocky  Mtn. 

News-S 
Post-e  .  . 

tPost-S 


1,629,191  1,888*  YiOfir 

Times. 

422,005  Uiir 
2.205,745  IMiX  Crsi 
861,304  848.r 


18,263,829 

16,663,415 

76,461,313 


17,087,532 

14,863,533 

76,826,492 


106.9  123,1 

112.1  122.1 

99.5  . 


Finandia] 

May  . 

April  _ _ _ 

Year  to  date 


3,563,955 

4,240,632 

20,772,462 


3,657,319 

3,932,439 

19,508,811 


97.4  118.2 

107.8  129.1 

106.5  . 


Grand  ToUl  5,118,245  tjti.t* 

•Includes  AMERICAN  WEEKU. 
61.034  lines. 

tlncludes  THIS  WEEK.  82.847  Sie 
{Includes  PARADE.  72,006  line 
DES  MOINES.  IOWA 

Register-m  .  819,090  IS".* 

tTribune-e  .  1,053,198  1.118* 

Register-S  .  578,483  ISkf* 


BIRMINGHAM.  ALA. 

1957  1959 

Post-Herald-m  1,518,700  1,477,008 

News-e  2,269,903  2,213.887 

tNews-S  _  802,660  815,795 


Grand  Total  4,591,263  4,506,690 
NOTE: 

1956  totals  supplied  by  publisher. 

News-e  1957  —  2,269,903  includes 
42,467  lines  of  part-run  adver¬ 
tising. 

News-e  19.56  —  2,213,887  includes 
51,254  lines  of  part-run  adver¬ 
tising. 

tlncludes  THIS  WEEK.  82,847  lines. 


Grand  Total  2,060,718  2,001.970 

••Includes  FAMILY  WEEKLY.  40.617. 
ATLANTA,  GA. 

Constitution-m  .  1.720,859  1,711.290 

Journal-e  2,517,378  2,521,650 

Journal  & 

Constitution-S  972,959  940,719 


CHARLESTON.  W.  VA. 

1957  1956 

Gazette-m  1,218,849  1,118,926 

Gazette-S  360.020  378,653 

Mail-e  .  1,012,035  949,841 

{Mail-S  .  .  361,695  343,935 


Grand  Total  2,952,599  2,791,355 

{Includes  PARADE.  72,006  lines. 

CHARLOTTE.  N.  C. 

News-e  1,213.112  1,250,496 

Observer-m  1,600,764  1,597,046 

tObserver-S  600,887  582,483 


Grand  Total  2.450,771 

tlncludes  THIS  WEEK.  82.f 
D’ETROIT.  MICH. 
Frc-e  Press-m  1,595,874 

{Free  Press-S  465,719 

News-e  . 2,645,948 

tNews-S  1.341.4*6 

Times-e  . .  .  1,330,452 

•Times-S  453.829 


3,414,763  3,430.025 


Grand  Total  5,211.196  5,173,659 

ATLANTIC  CITY,  N.  J. 

Press-m  _  871.502  807,578 

Press-S  204,074  191.140 


680,820  663.728 

1,729,710  1,827.224 


News-Post-e  1,729,710  1,827.224 

Sun-m  _  1,514,258  1,563,703 

Sun-e  _  2,596,962  2,619.924 

tSun-S  .  1,546.9.37  1,455,415 


BOSTON,  MASS. 
American-e  .  872,908 

Record-m  991,921 

•Advertiser-S  .  387,859 

Globe-e  1,789.354 

Globe-m  .  1,598,150 

Globe-S  .  1,293,721 

Herald-m  . 1,647.912 

tHerald-S  .  1,336,728 

Traveler-e  .  1,990,762 

Post-m  (note) 

Post-S  (note)  . 


837,270 

910.040 

334.562 

1,854,752 

1,494.033 

1,285,039 

1,616.117 

1.240,914 

2,111.535 

758,237 

426,325 


tlncludes  THIS  WEEK.  82,847  lines. 
CHICAGO.  ILL. 

Tribune-m  .  3,304,540  3,473,688 

Tribune-S  1,729,510  1,739,143 

tDailv  News-e  _  2,077,323  2,178,431 


American-e 

•American-S 

Sun-Timcs-m 

{Sun-Times-S 


2,077,323  2,178,431 

1,048,408  1,082.312 


366,123  311,729 

1,435,256  1,472,272 


Grand  Total  8,068,687  8,129.994 

•Includes  AMERICAN  WEEKLY, 
49,665  lines. 

tlncludes  THIS  WEEK.  82,847  lines. 


Grand  ToUl  11,909,315  12.868,824 
Boston  Post  ceased  publishing  Oct. 
5.  1956. 

tlncludes  THIS  WEEK.  82,847  lines. 
•Includes  AMERICAN  WEEKLY. 

49,665  lines. 

BUFFALO.  N.  Y. 

Courier  Express-m  1.256,774  1,309,267 

•Courier  Ex press-S  1,117,235  1,035,414 

Evening  News-e  2,593,024  2,690,384 


Grand  Total  4,967,033  5.035,065 

•Includes  AMERICAN  WEEKLY. 
49,665  lines. 


CAMDEN.  N.  J. 

Courier-Post-e  .  1.313,819  1.300,653 


Grand  Total  10,576,088  10,761,281 
1957  —  3,304,540  includes  705.150 
lines  of  part-run  advertising. 
1,729,510  includes  886.985 
lines  of  part-run  advertising. 

366,123  includes  233,171 
lines  of  part-run  advertising. 
1956  —  3,473.688  includes  744,355 
lines  of  part-run  advertising. 
1,739,143  includes  933,050 
lines  of  part-run  advertising. 

311,729  includes  187.882 
lines  of  part-run  advertising. 

•Includes  AMERICAN  WEEKLY, 

49,665  lines. 

tlncludes  THIS  WEEK.  82,847  lines. 

{Includes  PARADE,  72,006  lines. 

CINCINNATI.  OHIO 
Enquirer-m  2.282,705  2,196,448 

•tEnquirer-S  1,467,413  1,453,088 

Post-e  1.660,735  1,744,920 

Times-Star-e  .  1,500,556  1,605,701 


Grand  Total  .  7.833.228 
•Includes  AMERICAN  WEEKU. 

49.665  lines.  ^ 

tlncludes  THIS  WEEK.  82,847  Hie 

{Includes  PARADE.  72.006  line 
DULUTH,  MINN. 
Herald-e  967.192  l.HJ* 

Ncws-Tribune-m  713.668 

News-Tribune-S  513,721  JWT' 

Grand  To‘al  .  2,194,581  2*17^ 
ELMIRA.  N.  Y. 

Advertiser-m  442.871  47|^J 

Star  Gazette-e  1,046.365 

••Tt*leRram-S  253,712 

Grand  Total  1,742.948  1.7»* 
••Includes  FAMILY  WEEKLY, «.»' 
EL  PASO.  TEXAS 
Times-m  . .  1.406.707  l.liylj: 

{Times-S  463.264 

Herald-Post-e  1.450.786 

Grand  Total  .  3,320.757 
{Includes  PARADE.  72.006  hne 
ERIE,  PA. 

News-m .  1,258.603  ^ 

Times-e  .  1.420,295  1.5«-*' 

{Times-News-S  .  457,350  ^ 

Timts-S  ‘J'li 

Dispatch-e  . S.iC 

Dispatch-S  . 

Grand  Total  .  3.136.248 
NOTE : 

Dispatch  ceased  publication 
ary  6.  1957, 

News  Morninj:  started  publK» 
January  7,  1957. 

^Includes  PARADE,  72.006  lin«»- 


6,911,409  7,000,157  ^Includes  PARADE,  72.0W» 
EDITOR  6c  PUBLISHER  for  June  29, 
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1,278,839 

546,664 

1,951,564 


IXIND  DL'  LAC,  WIS. 

1937 

■mmunwealth  ^ 

R(porter-e  >  oo.Po’ 

fort  WAYNE.  IND. 

,  rnni  G»xette-m  1,318,207 
Joorntl  G»2ett**S  555,930 
S\.»s  Sentinel"*  1,939,562 

Grind  Total  3,813,699  3,777,067 

{Includes  PARADE,  72,006  lines. 
fort  WORTH.  TEXAS 
Sur-Tele*ram-m  914,668  981,448 

Stir-Telegram-e  .  1,981,462  2,047,366 

iSUr-Telegram-S  .  641,920  660,269 

0—5.,  529,764  597,175 

138,837  210,667 

Grind  ToUl  .  4.206,651  4,496.»25 

{Includes  PARADE.  72,006  lines. 
FRESNO,  CALIF. 

Bee.e  •  1,471.068  1,515,973 

g<,.S  516,637  484,843 

Grind  ToUl  1,987,705  2,000,816 
GARY,  IND. 

Post-Tribun*"*  1,676,467  1,599.707 

Post-Tribune-S  326,381  508.620 


JERSEY  CITY,  N.  J. 

1937  1936 

Jersey  Journal**  . .  1,242,046  1,242,189 

NOTE: 

Jersey  Journal-* — T.  Y.  1,242,046 
lines  includes  233,450  lines  of 
part-run  advertising. 

L.  Y.  1,242,189  lines  includes  175,- 
371  lines  of  part- run  advertising. 

KANSAS  CITY.  MO. 

Stor-e  .  1,751,321  1,854,057 

Star-S  897,190  1,021,604 

Times-m  1,885,962  1,894,718 


Grand  ToUl  .  4,534,473  4,770,379 
KNOXVILLE,  TENN. 
Journal-m  .  619,843  676,879 

•Journal-S  _  355,013  343,852 

News-Sentinel-e  1,132,367  1,139,802 

5News-Sentinel-S  406,197  395,781 


Grind  ToUl  .  2,002,848  2.108,327 
GLENS  FALLS.  N.  Y. 

Poit-SUr  782,285  791,209 

(•ee  note) 

NOTE: 

Post-SUr  Morning  sold  in  com¬ 
bination  with  Times  Evening. 
Linage  of  one  edition,  Post-Star 
Morning,  only  is  given. 

GRAND  RAPIDS.  MICH. 

Press-*  2,383,879  2,510,724 

HAMMOND,  IND'. 

Tines-e  1,498,640  1,407,491 

Times-S  .  .  478,497  468,611 


Grand  ToUl  .  2,513.420  2.556,314 
*Includes  AMERICAN  WEEKLY, 
49,665  lines. 

§Includes  PARADE,  72,006  lines. 
LAWRENCE.  MASS. 

Tribune  (see  note)  1,133,425  994,706 

NOTE: 

Tribune  Evening  and  Eagle  Morn¬ 
ing  are  sold  only  combination. 
Linage  of  one  edition.  Tribune 
Evening  only  is  shown. 

LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  1,109,916  1,209,021 
{Arkansas 

Gazette-S  430.062  448,113 


Grind  ToUl  1,977,137  1,876.102 

HARRISBURG,  PA. 

Pitriot-m  _  1,581,947  1,575,874 

Pitriot  News-S  396.794  362,569 


Grand  ToUl  1,539.978  1,657,134 
{Includes  PARADE,  72,006  lines. 

LONG  BEACH,  CALIF. 
Independ*nt-m  2,001,037  1,977,338 

{Independent/ 

Press-Telegram-S  703.446  711.582 

Press-Telegram-e  .  2,010,465  2,100.532 


Grind  ToUl  1,978,741  1,938,443 

NOTE: 

Evening  News  carries  same  amount 
of  advertising  as  Morning  Patriot. 
SIncludes  PARADE.  72,006  lines. 
HARTFORD,  CONN. 

Courint-m  .  1,164.976  1,068,704 

iCourint-S  845.314  789,959 

TiUhs-e  2.485,229  2,370,912 


Grind  ToUl  . .  4.495,519  4,229,575 
SIncludes  PARADE,  72,006  lines. 

HOUSTON,  TEXAS 

Chronicle-*  2,775,830  3,001.214 

^hronicle-S  1,004,645  1,112,880 

fwt-m  .  .  2,118,507  2,178,115 

’Fost-S  714,564  735,137 

•  951,931  973,517 


Grand  ToUl  4,714,948  4,789,452 
NOTE: 

Independent-m  2,001,037  lines  in¬ 
cludes  172,059  lines  part-run 
advertising. 

(Last  Year)  1.977,338  lines  includes 
281,785  lines  part-run  advertising. 

Independent/ Press  -  Telegram  -  S 
703,446  lines  includes  19,643  lines 
part-run  advertising. 

Press-Telegram  2,010,465  lines  in¬ 
cludes  172,059  lines  part-run 
advertising. 

(Last  Year)  2,100,532  lines  includes 
281,785  lines  part-run  advertising. 
{Includes  PARADE,  72,006  lines. 

LONG  ISLAND.  N.  Y. 

Newsday— - 


7.565,477  8,000.863 


2.775.830 
lines  of 


lines 


Grind  Total 

NOTE : 

Chronicle-e  (This  Year) 
lines  includes  169.773 
P»rt-run  advertising. 

(Last  Year)  3i001.214 
eludes  157.936  lines  of  part»run 
advertisinjr. 

•Includes  AMERICAN  WEEKLY, 

49.665  lines. 

♦Includes  THIS  WEEK.  82.847  lines. 

INDIANAPOLIS.  IND. 

^■*»»-*  .  2,159,642  2.209,966 

1,907,141 

.““•■•S  ..  1,022.089 

liiMs-e  1.170,787 

■  iimes-S  406.173 


SufTolk-e 
Newsday — 
Nassau-e 

Grand  ToUl 


2,174,870  1,927,238 

2.516,589  2.206.443 


4,691,459  4 

LOS  ANGELES,  CALIF. 


1,932,224 
1.001,660 
1,280.624 
400,783 

Grand  ToUl  6.665,832  6,825,257 

■Includes  THIS  WEEK.  82,847  lines. 
SIncludes  PARADE.  72.006  lines. 

JACKSON,  MISS. 

Cbrion  I^ger-m  852,242 
•^Jarion  Ledger 
a  News-S 
News^e 
State  Times-e 
State  Times-S 


303.789 

707,855 

.579.610 

188,344 


844,470 

304,009 

707,380 

608,141 

250.270 


Examiner-m 
•Examiner-S 
Times-m  . 
tTimes-S  .  . 
Herald-Express-e 
Mirror-News-e 


Grand  Total  12,276,815  11,975,103 

NOTE: 

Times-S — 2.380,245  lines  includes 

581,621  lines  part-run  advertising. 

(Last  year)  2,133,520  lines  in¬ 
cludes  391,382  lines  part-run 
advertising. 

Mirror-News-e— 1,819.748  lines  in¬ 
cludes  351,826  lines  part-run  ad¬ 
vertising. 

(Last  Year)  1,603,086  lines  include 
93.208  lines  part-run  advertising. 

•Includes  AMERICAN  WEEKLY. 

61,034  lines. 

tincludes  THIS  WEEK.  82.847  lines. 

LOUISVILLE.  KY. 

Courier  Journal-m  1,447,585  1,620,508 

Courier  Journal-S  1,003.786  986,198 

Times-e  .  1,626.201  1,818.313 


Grand  Total  4,077,572  4.425.019 

LOWELL,  MASS. 

Sun-e  .  809,903  828.109 

227,629  221,312 


?,™"'*,ToUI  .  2,631,840  2,714,270 

Hncludes  PARADE.  72.006  lines. 

JACKSONtTLLE,  FLA. 

Ti'V'  Union-m  1.969.473  1,970,910  "Sun-S 

Union-S  609.132  661,512 

2.578.605  2,632,422 
Tincludes  THIS  WEEK.  82,847  lines. 
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Grand  ToUl  1,037,532  1,049,421 
••Includes  FAMILY  WEEKLY.  40.61 
lines. 


Three  Cracker-Jack  Newspaper 
Jobs  Immediately  Available 

These  three  jobs  are  with  the  organization  of 
WORLD  newspapers  being  formed  by  Sheldon  F. 
Sackett,  or  now  in  existence.  All  the  jobs  pay  good, 
steady  semi-monthly  salaries.  Additionally  monthly 
and/or  yearly  bonuses  are  available.  Additionally  op¬ 
tions  to  buy  stock  at  original  cost  are  granted  to 
properly  qualified  men,  said  options  to  be  held  as  long 
as  60  months  before  determination  need  be  nuide  by  op¬ 
tion  holder  as  to  whether  to  proceed.  If  things  go  well, 
he  can  pick  up  his  option  at  terms  suitable  to  him;  if 
not  he  loses  nothing  as  option  costs  only  one  dollar  (not 
paid). 


JOB  NO.  1: 

ADVERTISING  DIRECTOR  of  a  well-established  daily 
newspajier.  Proper  person  will  have  full  control  of  all  adver¬ 
tising  including  national,  local  display,  legal,  classified,  special 
events  and  editions  as  well  as  statistics,  trade  data  and  promo¬ 
tion.  Job  good  now;  has  truly  great  (lotential.  Only  men  of 
imagination,  drive,  will  to  go  far,  should  apply. 

JOB  NO.  2: 

This  is  a  unique  {Mtsition.  The  Olympic  Press  and  the  East 
Hay  Printing  Company,  both  in  North  Oakland,  California, 
and  owned  by  Sheldon  F.  Sackett,  presently  own  and  publish 
13  weekly  union  newspa|)ers  circulating  from  northern  Cali¬ 
fornia  border  to  Pasadena. 

Additionally  the  firm  (irints  four  other  union  papers. 
.\ggregate  weekly  circulation  approximately  1(X),0(X).  Langdon 
W.  Post,  erstwhile  Commissioner  of  Public  Housing  in  New 
York  City  under  Mayor  LaGuardia  and  for  seven  years  head 
of  Federal  Housing  in  11  Western  States  and  Honolulu,  is 
Executive  Editor  and  Associate  Publisher.  We  need  badly  a 
GENERAL  SALES  AND  PROMOTION  MANAGER  (with 
a  good  hit  of  practical  business  ability)  to  direct  retail  and 
national  advertising  sales,  supervise  all  circulation,  handle 
|)romotion  and  direct  activities  of  a  well-equipped  commercial 
department  capable  of  doing  $1,2.50.000  annually.  Potential 
gross  of  entire  organization  well  beyond  million  mark.  Here’s 
a  challenging  job.  Salary,  bonus,  stock  available.  Hurry  if 
you  want  it. 

JOB  NO.  3: 

Not  earlier  than  my  .5.5th  birthday  or  later  than  I.ah-)r  Day. 
I  plan  to  o|)en  THE  WORLD  in  Portsmouth,  Virginia, 
successor  to  the  PORTSMOUTH  TIMES.  1  have  filled 
numerous  key  jobs.  However.  I  am  wide  open  for  ap|>lications 
on  ADVERTISING  DIRECTOR.  He  is  to  handle  the  same 
chores,  receive  the  same  base  compensation  as  the  man  (or 
it  might  even  be  a  woman)  in  Job  No.  1.  .-Applications  urged. 


What  to  do?  Do  what  is  reasonable.  W'rite  a  three- 
carbon,  lucid,  succinct,  readable  takeout  of  your  back¬ 
ground.  Send  any  other  data  you  would  want  if  you 
were  filling  these  key  jobs.  Don't  rush  too  much;  the 
jobs  will  be  open  ten  days,  but  don't  delay.  /  am 
looking  for  three  top  men  and  intend  to  obtain  them. 
Send  along  other  data,  testimonials,  job  samples,  etc. 
you  think  would  help.  Will  screen  applicants  and  then 
will  invite  personal  visits. 

.■ill  letters,  tvires.  etc.,  to 

SIIELDO\  F.  SACKETT,  Editor  &  Publisher 

THE  WORLD,  in  Coos  Bay,  Oakland.  Portsmouth. 
Reachable  now.  Friendship  House,  3308  R  Street,  N.W’., 
Washington,  D.  C. 

P.S.  Will  delay  long  enough  to  let  Western  readers  of 
Editor  &  Publisher  have  fair  chance.  S.F.S. 
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LVNN,  MASS. 


1957 

1956 

item-e  . 

732,942 

768,587 

Telegram  News-e 

519,259 

541,147 

Telegram  News-S  . 

141,928 

157,884 

Grand  Total 

1,394,129 

1,467,618 

MEMPHIS 

1.  TENN. 

Commercial 

Appeal-m  . 

2,083,030 

2,288,927 

tCommercial 

Appeal-S  . 

769,247 

787,180 

Press-Scimitar-e  . . 

1,272,224 

1,354,826 

Grand  Totel 

4,124.501 

4,430,933 

NEWPORT  NEWS,  VA. 

1957  1956 

Pres8-m  .  1,129,697  ....... 

5Press-S  .  360,126  . ! 

Times-Herald-e  . . .  1,203,435  . 


tincludes  THIS  WEEK,  82,847  lines. 
MERIDEN,  CONN. 

Record  Journal  .  .  .  912,105  906,492 

(see  note) 

NOTE: 

Record  Morniner  and  Journal  Eve* 
nine  are  sold  only  in  combination 
Linaee  of  one  edition.  Record 
Mornine  only  is  shown. 

MIAMI,  FLA. 

Herald-m  .  8,609,126  3,501,354 

•Herald-S  .  1,277,592  1,293,207 

News-e  .  1,545,021  1,594,617 

tNews-S  .  611,606  486,051 

Grand  Total  .  .  .  6,943,345  6,874,129 

NOTE: 

Herald-m  1957  —  3,509,126  includes 
67,129  lines  of  part-run  adver- 
tisine. 

1956 — 3,501,354  includes  58,319  lines 
of  part-run  advertising. 

Herald-S  1967  —  1.277,692  includes 
127,673  lines  of  part-run  adver¬ 
tising. 

1956  —  1,293.207  includes  156,186 
lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY, 

49.665  lines. 

tincludes  THIS  WEEK,  82,847  lines. 
MILWAUKEE.  WIS. 
Sentinel-m  1,412,939  1,378,327 

•Sentinel-S  .  343,412  .362.904 

Joumal-e  .......  3,581,689  3,772,855 

tJournal-S  .  1,622,375  1,697,548 

Grand  Total  6,960,416  7.211,634 

♦Includes  AMERICAN  WEEKLY, 

49.665  lines. 

tincludes  THIS  WEEK.  82,847  lines. 
MINNEAPOLIS,  MINN. 

Tribune-m  .  1,646,364  1,582,923 

Star-e  .  2,466,313  2,463,128 

tTribune-S  .  1,181,761  1,172,058 

Grand  Total  6.294,438  5,218,109 

tincludes  THIS  WEEK,  82.847  lines. 
MODESTO,  CALIF. 

Bce-e  .  911,067  966,746 

MONTREAL,  CANADA 

tStar-e  .  2,909.135  3,053,994 

Gazette-m  .  1,624,805  1,727,696 

La  Presse-e  .  2,882,653  2,978,882 

La  Patrie-e  .  167,015  212,673 

La  Patrie-S  .  253,454  262,674 

Grand  Total  .  . .  7,836,962  8,235,819 

tincludes  WEEKEND  MAGAZINE, 
129,374  lines. 

MUNCIE,  IND’. 

Press-e  .  966.865  1,002,647 

Star-m  .  934,365  937,032 

••Star-S  .  277,316  220,430 

Grand  Total  2,178,636  2,160,109 

••Includes  FAMILY  WEEKLY, 
40,617  lines. 


NASHVILLE,  TENN, 

Banner-e  . 

1,496,099 

1,681,854 

Tennessean-m  .  .  .  . 

1,514,897 

1,638,797 

Tennessean-S  . 

711,660 

662,360 

Grand  Total  .  . 

3,722,666 

3,983,011 

NEW  HAVEN,  CONN 

Journal  Courier-m 

433,696 

466,429 

Register-e  . 

.  1,692,432 

1,654,278 

••Register-S  . 

624,715 

551,981 

Grand  ToUl  . .  .  2.760,843  2,672,688 

••Includes  FAMILY  WEEKLY, 
40,617  lines. 

NEW  LONDON,  CONN. 


Day-e  . 

.  1,014.866 

972.377 

NEW  ORLEANS,  LA. 

Times-Picayune-m 

2,926,188 

2,711,571 

tTimes-Picayune 

&  States-S  .... 

970,827 

910.814 

Item-e  . 

.  1,043.509 

1,159,381 

•Item-S  . 

344,597 

415,539 

States-e  . 

1,310,804 

1,372,784 

Grand  Totel  . 

6,595,925 

6,570,089 

•Includes  AMERICAN  WEEKLY, 

49.665  lines. 

tincludes  THIS 

WEEK.  82,847  lines. 

461,729 

1,344,166 

109,397 


Grand  Total  2.698,268  . 

{Includes  PARADE,  72,006  lines. 

NEW  YORK,  N.  Y. 

Times-m  .  2,333,080  2,261,052 

Times-S  2.483.986  2,547,948 

Herald  Tribune-m  1,147,868  1,164,422 

tHerald  Tribune-S  909,022  919,243 

Mirror-m  .  989,869  944,201 

Mirror-S  402,135  366,065 

#News-m  . 1,937,546  1,831,964 

#News-S  .  1,710,405  1,677,541 

Journal 

American-e  .  .  1,154,658  1,121,608 

•Journal 

American-S  .  454,326  461,729 

Post-e  .  1,350,905  1,344,166 

Post-S  .  90,492  109,397 

World  Telegram 

&  Sun-e  1,342,478  1,375,135 

Grand  Total  16,306,760  16,024,461 

NOTE :  Mirror-m — 

This  Year  989,869  lines  includes 

253,848  lines  of  part-run  adver¬ 
tising. 

Last  Year  944,201  lines  includes 

231,685  lines  of  part-run  adver¬ 
tising. 

Mirror-S 

This  Year  402,135  lines  includes 

140,906  lines  of  part-run  adver¬ 
tising. 

Last  Year  366,065  lines  includes 

120,649  lines  of  part-run  adver¬ 
tising. 

News-m 

This  Year  1,937,546  lines  includes 
953,154  lines  of  part-run  adver¬ 
tising. 

La.st  Year  1,831.954  lines  includes 
825,605  lines  of  part-run  adver¬ 
tising. 

News-S 

This  Year  1,710,405  lines  includes 
1.238,054  lines  of  part-run  adver¬ 
tising. 

Last  Year  1,557,541  lines  includes 
1,167,947  lines  of  part-run  adver¬ 
tising. 

Journal- American-e 

This  Year  1,154,658  lines  includes 
138,389  lines  of  part-run  adver¬ 
tising. 

Last  Year  1,121,608  lines  includes 
142,799  lines  of  part-run  adver¬ 
tising. 

Journal-American-S 

This  Year  454.326  lines  includes 
55,472  lines  of  part-run  adver¬ 
tising. 

Last  Year  461,729  lines  includes 
62,323  lines  of  part-run  adver¬ 
tising. 

World  Telegram  ft  Sun-e 

This  Year  1,342,478  lines  includes 
260.727  lines  of  part-run  adver¬ 
tising. 

Last  Year  1,375.135  lines  includes 
260,005  lines  of  part-run  adver¬ 
tising. 

tincludes  THIS  WEEK,  82.847  lines. 

•Includes  AMERICAN  WEEKLY, 

49.665  lines. 

#Includes  SPLIT-RUN.  232,805  li-es 
in  (m)  and  136,931  lines  in  (S). 

NEW  YORK,  (QUEENS).  N.  Y. 
Long  Island 

Press-e  .  1,770,473  1,691,498 

{Long  Island 

Press-S  .  679,248  497,327 

Grand  Total  .  2,349,721  2,188,825 

{Includes  PARADE,  72,006  lines. 
NIAGARA  FALLS,  N.  Y. 

Gazette-e  .  1,479,674  1,497,720 

NORFOLK,  VA. 
Ledger-Dispatch  & 

Portsmouth  Star-e  2,175,841  2,047,462 
Virginian-Pilot-m  2,140,615  1,976,814 
tVirginian-Pilot  & 

Portsmouth  Star-S  841,621  746,641 

Grand  Total  . .  .  6,168,077  4,770,917 

NOTE: 

Ledger-Dispatch  & 
Portsmouth-Star-e 
1967—2,176.841  includes  583,356 
lines  of  part-run  advertising. 

1956— 2,047,462  includes  450,765 
lines  of  part-run  advertising. 

Virginian-Pilot-m 

1957— 2,140,615  includes  222,398 
lines  of  part-run  advertising. 
1966-1.976,814  includes  157,267 
lines  of  part-run  advertising. 

Virginian-Pilot  & 

Portsmouth  Star-S 


1,770,473  1,691,498 


1957-841,621  includes  219,260 
lines  of  part-run  advertising. 
1956 — 746,641  includes  164,371 
lines  of  part-run  advertising, 
tincludes  THIS  WEEK,  82,847  lines 

OAKLAND,  CALIF, 

1957  1956 

Tribune-e  .  1,932,796  2,011,998 

{Tribune-S  .  776,424  773,101 

Grand  Total  .  .  2,708,220  2.785,099 
tincludes  PARADE,  86,213  lines. 

OKLAHOMA  CITY,  OKLA. 
Oklahoman-m  ....  1,138.913  959,400 

Oklahoman-S  .  468,590  424,932 

Times-e  .  1,328,499  1,085,432 

Grand  Total  . . .  2,936,002  2,469.764 
NOTE: 

Times-e  1,328,499  lines  includes 
191,904  lines  part-run  advertising 
(Last  Year)  1,085.432  lines  in¬ 
cludes  122,190  lines  part-run  ad¬ 
vertising. 

OMAHA,  NEBR. 
World-Herald 

(See  note)  _  1,610,041  1.521,003 

World-Herald-S  .  772,669  769,822 

Grand  ToUl  2,282,710  2,280,825 

NOTE: 

World-Herald  sold  in  combination 
Morning  and  Evening;  linage  of 
only  one  edition,  EVENING,  is 
shown. 

PASADENA,  CALIF, 

Star-News-e  .  1,374,814  1,260,487 

{ In  depen  den  t-Star 

News-S  . .  488,343  429,960 

Independent-m  1,276,730  1.111.232 

Grand  Total  8,139,887  2,791,679 
{Includes  PARADE,  72,006  lines. 

PAWTUCKET,  R.  1. 

Times-e  .  1,146,330  1,113,695 

PEORIA.  ILL. 

Journal  Star 

(See  Note)  ...  1,582,729  1,483.128 

{Journal  Star-S  .  534,509  534,261 

Grand  Total  .  2,117,238  2,017,389 

NOTE: 

Journal  Star  Morning  and  Journal 
Star  Evening  sold  in  combina¬ 
tion.  Linage  of  only  one  edition. 
Journal  Star  Evening,  is  shown. 
{Includes  PARADE,  72,006  lines. 

PHILADELPHIA,  PA. 

Bulletin-e  .  2,191,317  2,486,3.52 

•tBulletin-S  .  641,032  620,703 

Inquirer-m  _  1,967,434  2,074,408 

Inquirer-S  .  1,688,161  1,615,758 

News-e  .  737,172  646,878 

Grand  Totel  7,125,116  7,444,099 
NOTE: 

Inquirer-m 

]967_L967.434  includes  45,403 
lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY. 

49,665  lines. 

tincludes  THIS  WEEK.  82,847  lines 
PHOENIX.  ARIZ. 

Republic-m  .  2,214,386  2,061,819 

tRepublic-S  .  679,473  624,044 

Gazette-e  .  2,223,036  2,051,819 

Grand  Totel  5,116,895  4,727,682 

tincludes  THIS  WEEK,  82,847  lines 

PITTSBURGH,  PA, 

Post  Gazette-m  . .  .  1,320,635  1,351,536 

Press-e  .  1,987,636  2,093,806 

tPress-S  .  1,108,951  985,879 

Sun  Telegraph-c  988,002  1,074.648 

•Sun  Telegraph-S  531,368  627,959 


Grand  Total  .  6,936,692  6,033,828 

•Includes  AMERICAN  WEEKLY, 
49,665  lines. 

tincludes  THIS  WEEK,  82,847  lines. 
PORTLAND,  ORE. 

Oregonian-m  .  1,727,608  1,769,821 

•Oregonian-S  .  778,375  742,963 


Oregon  Journal-e  1,330,945  1,608,840 

tOregon  Joumal-S  419.172  521,636 

Grand  Totel  4,256.100  4,543,250 
♦Includes  AMERICAN  WEEKLY, 
59,334  lines. 

tincludes  THIS  WEEK,  82.847  lines. 
POUGHKEEPSIE,  N.  Y. 

New  Yorker-e  ....  1,001,532  988,108 

••New  York-S  .  .  293,420  283,178 

Grand  Total  .  1.294,952  1,271.286 

••Includes  FAMILY  WEEKLY, 
40,617  lines. 


PROVIDENCE,  R.  I. 

1957  ijj, 

Bulletin-e  .  2,063,074 

Journal-m  .  1,170,369  lUS 

tJournal-S  .  792.447  '7h~ 

Grand  Total  4.015.890  si* 

tincludes  THIS  WEEK.  82.847  sJ, 
QUINCY.  MASS. 

Patriot  Ledger-e  .  899,063  tftt 

READING,  PA. 

Elagle  (See  Note).  1,399.906  IJBs 
Eagle-S  .  237,892  mjj 

Grand  Total  . . .  1,637.798  fwi* 
NOTE: 

Eagle  Evening  and  Timet  ll(»t4 
sold  in  combination ;  lintfe  i 
one  edition.  Eagle  Eveninf,  aj 
is  shown. 

RICHMOND,  VA. 

News  Leader-e  .  .  1,984.420  I.IJIJS 
Times  Dispatch-m.  1,624,093  l.RUi 
tTimes  Dispatch-S  955,631  in,); 

Grand  Total  . . .  4,664,144  4,UTJI 
tincludes  THIS  WEEK.  82,847  Ii« 
ROANOKE,  VA. 

Times-m  .  1.140,220  l.MUT. 

{Times-9  .  347,313  ITX 

World-News-e  ....  1,129,470  l.iril 

Grand  Total  .  2,617,003  I.BtJT 
{Includes  PARADE  72,006  lito. 

ROCHESTER.  N.  Y. 
Democrat  & 

Chronicle-m  _  1,670,894  l.lftiK 

tDemocrat  & 

Chronicle-S  .  .  9.34.489  Ml.» 

Times-Union-e  .  1,968,647  l,ir.«l 

Grand  Totel  4,574,030  4.!!4ja 
tincludes  THIS  WEEK  82,847  liw 

SACRAMENTO,  CAUF. 

Bee-e  .  2,237.732  24«,!il 

Union-m  .  685,901  4407 

••Union-S  .  370.978  W.I* 

Grand  Total  .  3,294,611  U«.i:: 
••Includes  FAMILY  WEEKLY  (i- 
617  lines. 

ST.  LOUIS.  MO. 

Globe  Democrat-m.  1,684,742  IJTlB 
•tGlobe 

Democrat-S  ....  685.787  48J9 

Post  Dispatch-e  .  .  2.415.076  2.444,1# 
{Post  Dispatch-S  .  1,160,601  IJTJf 


Democrat-S  ....  685.787  48J# 

Post  Dispatch-e  .  .  2.415.076  2.441,1# 
{Post  Dispatch-S  .  1,160,601  IJTJf 

Grand  Totel  .  . .  6,946.206  5,444, W 
NOTE: 

Globe  Democrat-m  1957—1.444.1# 
includes  288,933  linet  of 
run  advertising. 

Globe  Democrat-m  1956— 1J7WS 
includes  127,846  linet  of 
run  advertising. 

•Includes  AMERICAN  WTEEl 
49,666  lines. 

tincludes  THIS  WEEK.  82,847  to 
{Includes  PARADE,  71,246  Ito 

ST,  PAUL,  MINN. 
Pioneer  Press-m  .  1.357,019  l.l**'® 
•Pioneer  Press-S  .  942,171  IS'-? 

Dispatch-e  .  1,773,432  1.841'^ 

Grand  Totel  .  4.072.622  klCti 
•Includes  AMERICAN  WEEKll 
49*665  lines. 

ST.  PETERSBURG,  FU. 
Independent-e  ....  819.644  8'l.jj; 

Times-m  .  2,178,703  1,8J4.J" 

{Times-S  .  705,414  «4,l- 

Grand  Total  .  . .  3,703.661  8,3M‘* 
{Includes  PARADE.  72,006  linei 

SAN  ANTONIO.  TEXAS 

Express-m  .  1,594,363  l.M',' 

tExpress-News-S  669,776  J'*  ‘ 

News-e  .  1,812,666 

Light-e  .  1,864.925  1.MJ'' 

•LighUS  .  637,281 

Grand  Total  ...  6,669,010 
♦Includes  AMERICAN  WEEKl 
49.665  lines. 

tincludes  THIS  WEEK,  82.847  to 
SAN  DIEGO,  CALIF. 

Union-m  .  1,663,663  Lfjjv 

{Union-S  .  840.8t9 

Tribune-e  .  2,290,172 

Grand  Total  .  .  4.794,714  4.421* 
{Includes  PARADE,  72.006  Im* 
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SAN  FRANCISCO.  CALIF. 


lANAl 
:.847  Ik  i 


1957 

Chroiii'l^  .  ^  582  568 

IJChronicle-S  .  682.568 

•Kaunm*!-™  1.|<<.504 

Euminer-S  . 

aJuBulletin-e  . . .  |16.132 

Heic**  . 


1956 

1.276.120 

538,028 

1.871.987 

924.890 

904,421 

937,107 


Star-w 


1957 

99,293 


1956 

105,660 


Kl$ 


lAiU 

MU 


6,452.553 

36,753 


l.(KA 


I  Kofui 

linict  ( 

liDf,  ■] 


i,wa 

i.«u 

sn« 


Grand  Total  6,183,791 

Chronicle-m  NOTE: 

1,171,085  linen  Includes 
lines  part-run  advertising. 

(Last  Year)  1,276,120  lines  includes 
54,608  lines  part-run  advertising. 

Qironicle-S  NOTE: 

582.568  lines  includes  28,940  lines 
part-run  advertising. 

(Last  Year)  538,028  lines  includes 
26,513  lines  part-run  advertising. 

•Includes  AMERICAN  WEEKLY. 

61,034  lines. 

tincludes  THIS  WEEK.  82,847  lines. 


4.467A 
847  liia 


i.Nur. 

ITK 

1.0 


2.5Mjr 

lino. 


MIR 


4.5!Ua 
847  lin 


F. 

2,2a.a 


64417 

MR 


324f,C: 
KLT  A- 


lATlil 


ism 

2.44S.H 

ijrx 


6.484, «i 


-l,68l.:d 

of  pc'' 


-147JJS 
of  !«!• 


847  liis 
>  lino. 


i,5M,a 

46;.*(! 

1,84U7 


4,14:.H 


A. 

8:ijr 

1,816/.; 

656/- 


8,M4.’‘* 

linea 


KS 

67i.«; 

1,847.15 

i-Sv' 


6,652:7 


,847  li»* 


’■S? 

2,177.* 


4.622* 

linsa 


29,  I’*' 


SAN  JOSE.  CALIF. 

Rercury-m  .  1,815,626 

News-e  .  1,882,069 

Mercury-News-S  . .  630,632 


1,737,445 

1.775,596 

523,017 


Grand  Total  . . .  4,328,327  4,036.058 
SCHENECTADY,  N.  Y. 

Gaiette-m  .  1,388,720  1,357,345 


967,111  1,103,619 


Union  Star-e  .... 

Grand  ToUl  ...  2,355.831  2,460,964 
SCRANTON,  PA. 


Times-e  .  1,164,455  1,236,884 

SEATTLE,  WASH. 

Post- 

Intelligencer-m  .  1,325,706  1.319,049 
•Post- 

Intelligencer-S  .  552,122 

T^lnes^!  .  1,963,764 

nmes-S  .  634,232 


524,869 

2.052,163 

665.945 


Grand  Total  4.475.824  4,562.016 
•Includes  AMERICAN  WEEKLY, 
59,334  lines. 


SHREVEPORT.  LA. 
Jonmal-e  ....  1,240,942 

Tiines-m  .  1,390,4.32 

Times-S  .  395,937 


1,149,190 

1.320,993 

418.416 


Grand  Total  3,027,811  2,888,599 

SOUTH  BEND,  IND. 

Tribune-e  .  .  1,668,132 

Tribune-S  .  603,576 


Grand  Total 


„  SPOKANE,  WASH. 
Spolusman- 
Review-m 
tSpokesman- 

Review-S  _  586,866 

Chronicle-e  .  1,185,896 


'SHerald 
American-S  .  . . 
'■-Standard-m 
71'os^Sundard-S 


649,306 

1.293,806 

472,286 


4.118,831 

WEEKLY. 


Grand  Total  4,340,737 
•Includes  AMERICAN 
49,665  lines. 

♦Includes  THIS  WEEK,  82,847  lines. 
Slncludes  PARADE,  72.006  lines. 


Grand  Total  7,632,029  8,462,447 
NOTE: 

tincludes  WEEKEND  MAGAZINE. 
129,374  lines. 

Telegram-e  1957  —  2,606,871  in¬ 
cludes  110,268  lines  of  part-run 
advertising. 

TRENTON.  N.  J. 

Evening  Times-e  .  1,272,194  1,.346,264 


1957  1956 

Telegram-m  .  1,115,698  1,159,891 

Gazette-e  .  1,385,738  1,509,807 


Grand  ToUl  3.158.575  3,353,860 

YAKIMA,  WASHINGTON 
Republic  (See  note)  908,273  926,354 

SHeraid-S  .  287,503  232,801 


••Times 

Advertiser-S 

Trentonian-m 


402,092 

810,065 


356,752 

882,250 


2,484,351 

FAMILY 


2,686.266 

WEEKLY, 


Grand  Total 
••Includes 
40,617  lines. 

TROY,  N.  Y. 

Record 

(See  Note)  .  1,216,082  1,248,164 

NOTE: 

Record  Morning  sold  in  combina¬ 
tion  with  Times-Record  Evening. 
Linage  of  one  edition.  lUco^ 
Morning,  only  is  given. 


Tribune-e 

World-m 

World-S 


TULSA,  OKLA. 

.  1,849,626 

.  1,857,675 

.  526,126 


1,869,762 

1,853,540 

493,572 


Grand  Total  4,233,426  4,216,874 
UNION  CITY.  N.  J. 

Hudson  Dispatch-m  984,882  1,015.511 

UTICA.  N.  Y. 


Observer 
Dispatch-e 
••Observer 
Dispatch-S 
Press-m  .... 


1,095,206  1,112,610 


359,860 

1,272,268 


333,547 

1,271,237 


Grand  Total  2,727,334  2,717,394 
••Includes  FAMILY  WEEKLY, 
40,617  lines. 


WASHINGTON,  D.  C. 

News-e  . 1,230,268 

Post  &  Times- 

Herald-m  2,619,404 

•{Post  ft  Times- 

Herald-S  968,651 

Star-e  .  2,954,040 

tSUr-S  .  1,091,410 


1,156,107 

2,491,263 


1,722,270 

671,879 


2.271,708  2,294,149 


Grand  ToUl  8,863,773  8,769,440 
•Includes  AMERICAN  WEEKLY. 
49,665  lines. 

tincludes  THIS  WEEK.  82,847  lines. 
Slncludes  PARADE,  72,006  lines. 


1,021,204  1,043,413 


686,241 

1,285,486 


Grand  Total  ...  2.792.966  2,915,140 
Tincludes  THIS  WEEK.  82,847  lines. 

STOCKTON.  CALIF. 

.  1,567,940  1,605.586 

SYRACUSE,  N,  Y. 

Herald  Joumal-e  .  1,925,340  2,000,998 


Grand  ToUl  .  1,679,518  1.666,422 

WESTCHESTER  COUNTY 
MACY  GROUP.  N.  Y, 
Mamaroneck 

Times-e  . 

Mount  Vernon 

Argus-e  . 

New  Rochehlle 
SUndard-Star-e 


720,806 

944,330 

1,033,519 


662,527 

1,099.336 

360,971 


732,768 

565,643 


TACOMA,  WASH. 

News-Tribune-€  . .  1,662.926 
Wews.Tribune-S  468,336 


Ossining  Citizen- 
Register-e  .  . 

Peekskill  Star-e 
Port  Chhester 
Item-e  . 

Tarry  town  News-e 
Yonkers  Herald 
Statesman-e 
White  Plains  Reporter 
Dispatch-e  . .  1,207,933 


934.495 

730,378 


1,027,495 


Grand  ToUl  ...  1,195,776  1,159,155 
NOTE: 

REPUBLIC  Evening  and  HERALD 
Morning  sold  in  combination ; 
linage  of  one  edition  only. 
Evening,  is  shown. 

Slncludes  PARADE,  69,456  lines. 
YOUNGSTOWN.  OHIO 
Vindicator 


Telegram-e 
S  Vindicator 
Telegram-S 


1,741,243  1,813,295 


884,309  832.493 


Grand  ToUl 


2,625,552  2,645,788 


Slncludes  PARADE.  72,006  lines. 


FIGURES  SUPPLIED 
BY  PUBLISHERS 


ABERDEEN,  S.  D. 

1957 


American-News-e 

American-News-S 


342.482 

144,116 


1956 

240.620 

127,696 


Grand  ToUl 

ABILENE.  TEX. 
ReporUr-News-m  935,018 


486,598  368,116 


Reports  r-New».e 
Reporter-News-S . 


920.948 

278.960 


873,040 

883.470 

298.284 


Grand  Total 


2,134,916  2.054,794 


1,018,920 

3.098,215 

1,004,935 


ALTOONA.  PA. 

Mirror-e  .  1,105,307  1,052,443 

APPLETON-NEENAH-MENASHA. 

WIS. 

Post-Crescent-e  .  1,667,376  1,622.644 

BATTLE  CREEK,  MICH. 
Enquirer  &  News-e  1,088,325  1,155,886 
Enquirer  &  News-S  245,028  260,578 


Grand  Total  ..  1,333,353  1,416,464 

BIG  SPRING.  TEX. 

Herald-e  .  444,794 

Herald-S  .  174,649 


523.894 

176,004 


WATERBURY,  CONN. 

American-e  .  1,339,017  1,332,582 

Republican-S  .  340,501  333,840 


Grand  Total  . .  619,443 

BURLINGTON.  VT. 
Free  Press-m  876,974 

CANTON,  OHIO 

Repository-e  .  1,941,856 

Repository-S  ...  790,608 


698,898 


842,135 


1,895,908 

693,826 


608,924 

839,357 

887,435 


Grand  Total  .  2,732,464  2,689.734 

CARBONDALE-HERRIN- 
MURPHY’SBORO,  ILL. 
Southern 


Illinoisian-e 

Southern 

Illinoisian-S 


510,300 


63,714 


Grand  ToUl 


574.014 


520,282 

62,706 

582,988 


614,862 

507,308 


777.690 

603,581 


CASPER,  WYO. 
Tribune-Herald-e  474,348 

Star-m  . 

Tribune-Herald  & 

SUr-S 


488,432 

306,124 


952,410 

1,102,751 


960,666 


1,667,827 

460,431 


Grand  Total  2.131,262  1.128,258 

TAMPA,  FLA. 

Tribune-m  .  1,982.816 

Jnbune-S  .  682,965 

.  677,408 


Grand  Total  7.897.367 
WICHITA,  KANSAS 


G  rand  Total 

CHAMPAIGN-URBANA, 
Courier-e  .  734,958 


105,728 

900,284 

ILL. 

733,796 


6,894,218  Courier-S  228,116  20L004 


1,926,429 

730,766 

693.699 


Beacon-e  . 1,086,352 

•Beacon-S  .  401,349 

Eagle-m  .  1,881,110 

tEagle-S  .  560,704 

Eagle-e  .  1,338,081 


1,161,481 

404,157 

1,813,037 

548,557 

1,427,961 


Grand  Total  963,074  934,800 

CHILLICOTHE,  OHIO 

Gazette-e  .  823,917  802,231 

CORPUS  CHRISTI,  TEX. 


Total  .  3,343.178  3.360,884 
AMERICAN  WEEKLY, 
j».bb5  lines. 

E  A  M  I  L  Y  WEEKLY. 
49.617  lines. 


Grand  Total  5,267,696  6,355,193 
•Includes  AMERICAN  WEEKLY, 
49,665  lines. 

tincludes  THIS  WEEK.  82,847  lines. 


TOLEDO,  OHIO 

.  1,162,483 

....  2,194.362 
•  ■..  931,741 


Blade-e 

Blade-S 


1.252,465 

2,128,648 

929,992 


WINSTON  SALEM.  N.  C. 

Journal  (See  Note)  1,090,212  .  Times-e 

Journal  ft  Sentinel-S  358,770 


Grand  Total 


4.288.586  4,311,005 
-  TORONTO.  CANADA 
TeI«A““'‘‘“  1.766,442  1,927,224 

*Tfc,^.S .  2,606,871  8.021,612 

Star-e  ... 


Grand  Total  .  1,448,982 
NOTE: 

The  Journal  Morning  and  Sentinel 
Evening  are  sold  in  combination. 
Linage  of  only  one  edition.  Jour¬ 
nal  Morning,  is  shown. 


320,181 


k 


WORCESTER,  MASS. 

2.950,242  3.'408,061  Telegram-S  657,139 

editor  8c  publisher  for  June  29,  1957 


Caller-m  . 

Times-e 

Caller-Times-S 

.  1,644,986 
.  1,624.882 
328,636 

1,479.422 

1,484,630 

323.484 

Grand  Total 

.  3,598,504 

3,287,536 

DAVENPORT,  IOWA 

Times-e  . 

Democrat-S 
Democrat-e  . 

1,371,3.56 

412,468 

954,898 

1,382.220 

441,126 

976,906 

Grand  Total 

2,738,722 

2.800,252 

DAYTONA 

BEACH,  FLA. 

News-e  .  . . . 

News-Journal'S 

. .  866,110 
183,932 
766,926 

720,314 

201,530 

711,102 

Grand  Total 

1,815,968 

1,632,946 

DECATUR.  ILL. 


1957 

1956 

Herald  ft 

Review-me 

.  1,140,370 

1,089,172 

Herald  ft  Review-S  402,318 

411,544 

Grand  Total 

1,542.688 

1,600,716 

DENISON.  TEX. 

Herald-e  . . 

.  473,480 

365,474 

Herald-S  . 

101.668 

109,032 

Grand  Total  . 

676.148 

464,506 

EAST  ST. 

LOUIS.  ILL. 

Journal-e  . 

677,683 

627,018 

Journal-S  . . 

224.604 

226,571 

Grand  ToUl 

.  802,287 

863.589 

GRAND  FORKS,  N.  D 

I. 

Herald-meS  .... 

721,732 

712,065 

GREEN 

BAY.  WIS. 

Press-Gazette-e 

. .  1,614,716 

1.554,406 

GREENVILLE.  TEX. 

Banner-e  . 

. .  303,023 

238,021 

Banner-S  . 

83,363 

97,226 

Grand  Total 

386,386 

336.247 

GREENWICH.  CONN 

Times-e  . 

681,532 

576,044 

HUNTINGTON,  W.  VA. 

Advertiser-e 

. .  1,201,177 

1.293,466 

Herald  Dispatch- 

ra  1,222,098 

1,277,090 

•Herald 

Advertiser-S 

. .  394,182 

390,749 

Grand  ToUl 

2,817,467 

2.961,305 

•Includes  AMERICAN  WEEKLY. 
49,791  lines  (1957);  47,629  lines 
(1956). 

fXJMIC  WEEKLY  6,531  lines 

(1957);  8,493  lines  (1966). 

HYANNIS,  MASS. 

Cape  Cod  Standard 

Times-e  _  560,014  514,640 

JOHNSTOWN.  PA. 

Tribune-Democrat-d  1,233,183  1,295.182 
KENNEWICK-PASCO-RICHLAND, 
WASH. 

Tri-CTity  Herald-e  .  692.340  663,326 

Tri-City  Herald-S.  139,041  98,441 

Grand  ToUl  731,381  661.766 

KINGSTON,  N.  Y. 

Freeman-e  .  903,766  758,898 

LINCOLN,  NEB. 

Star-m  .  1,075,966  1,083,936 

Journal-e  .  993,706  1,034,432 

Journal  ft  SUr-S  276,108  305,382 

Grand  Total  .  . .  2,346,770  2,432,7.50 
MADISON.  WIS. 

CapiUl  Times-e  ..  1,220,737  1.235.283 

Wis.  Sute 

Journal-m  .  1,268,162  1,220,947 

§Wis.  State 

Journal-S  .  495,775  442,767 

Grand  Total  ..  2,984,674  2,898.987 

ilncludes  PARADE.  71,673  lines 
(1967). 

MARSHALL,  TEX. 

News  Messenger-e  460,390  449,232 

News  Messenger-S  168,602  194,691 

Grand  ToUl  628,992  643,923 

.MOLINE  (See  Rock  Island) 
MONTGOMERY,  ALA. 

Advertiser-m  .  1,100,386  1,230,824 

Advertiser-S  .  310,968  358.820 

Journal-e  .  1,104,404  1,272,208 

Grand  Total  .  . .  2,615,758  2.861,852 
NEW  BEDFORD,  MASS. 
Standard-Times-e  1,066,492  1.076,354 
IStundard-Times-S  296,086  273,650 

Grand  Total  ..  1,362,678  1.349,004 

Slncludes  71.680  lines  PARADE 
11957);  56,972  lines  PARADE  (1956). 

NORRISTOWN.  PA. 
Times-Herald-e  . .  941,882  916,183 

OGDEN,  UTAH 

Standard- 

Examiner-e  ....  825,756  897,073 

Standard- 

Examiner-S  ...  18.3,360  166.720 

Grand  Total  . .  1,009,360  1,063.793 
(Above  recap  does  not  include 
FAMILY  WEEKLY). 

OIL  CITY-FRANKLIN,  PA. 

Derrick-m  .  605,246  633,704 

News-Herald-e  .  456,128  .366.436 

Grand  ToUl  1,060,374  900,140 
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ORLANDO,  FLA. 

1957  1936 

Sentinel-m  ....  1,765,358  1,685,850 

Star-e  .  .  1,748,110  1,666,6;2 

Sentinel-Star-S  ..  506,394*«  399,688 

Grand  ToUl  3,019,862  3,552,010 

Note:  1967  Total  includes  417,312 
lines  part-time  advertising. 

1956  Total  includes  229,950  lines 
part-time  advertising. 

♦*Does  not  include  FAMILY  WEEK- 


PARIS,  TEX. 

News-e  . 

391,118 

359,268 

News-S  . . 

136,882 

141,434 

Grand  Total  . . 

.  528,000 

500,702 

PASSAIC-CUFTON,  N. 

J. 

Herald-News-e 

1,356,008 

1,221,618 

PENSACOLA.  FLA. 

1957 

1956 

Journal-m  . 

.  1,180,592 

1,014,636 

News-Journal-S 

316,330 

348,026 

News-e  . 

838,796 

792,400 

Grand  Total 

2,335,718 

2,155,062 

PINE  BLUFF,  ARK. 

Commercial-e 

690.086 

563.276 

••Commercial-S 

124,194 

138,180 

Grand  Total 

714,280 

701,456 

••FAMILY  WEEKLY  40,432  lines. 

not  in  above 

figures. 

POTTSTOWN,  PA. 

Mercury-m 

938,028 

996,772 

RAPID 

CITY.  N.  D. 

Journal-e  . 

575,610 

617,974 

Journal'S  . 

154,350 

138,082 

Grand  Total 

.  729,960 

756,056 

ROCKFORD,  ILL. 

Star-m 

1,435,140 

1,471,148 

Register-Republic- 

e  1,974,840 

2,026.262 

Star-S  . 

537,054 

545,118 

Grand  Total  . 

.  3.947,034 

4,042,528 

ROCK  ISLAND-MOLINE,  ILL. 


Argus-e  . 

1,110,130 

1,143,373 

Dispatch-e  . 

1,213,268 

1,207,472 

Grand  Total 

2.323,398 

2,350,845 

SALISBURY,  N.  C. 

Post-e  . 

613,802 

632,604 

Post-S  . 

173,740 

183,204 

Grand  Total 

787,542 

815,808 

SAN  ANGELO,  TEX. 

Times-m  . 

763,084 

739.452 

Standard'C  . 

746.802 

734,566 

Standard  Times-S . 

276,360 

251,636 

Grand  Total 

1,786,246 

1,725,654 

SIOUX  FALLS,  S.  D. 

Argrus-Leader-e 

743,960 

828,926 

A  rgus-Leader-S 

249,826 

232,890 

Grand  Total 

1,003,786 

1,061,816 

SNYDER,  TEX. 

News-e  . 

249,652 

256,662 

News-S  . 

102,326 

104,342 

Grand  Total 

351,848 

361,004 

SUPERIOR.  WIS. 

Telegram-e  . 

703,584 

674,744 

WAUKEGAN.  ILL. 

News-Sun-e 

1,284,472 

1,132,736 

WILMINGTON,  DEL 

News-Journal-meS 

1,820,239 

1,956,272 

CANADA 


CALGARY,  ALTA. 

Herald-e  .  1,809,448  1,754,593 

CHARLOTTETOWN,  P.  E.  I. 


Guardian-m 

628,068 

590,699 

CHATHAM,  ONT. 

News-e  . 

817,964 

843,808 

GALT 

,  ONT. 

Reporter-e 

863,832 

820,436 

GUELPH.  ONT. 

Mercury-e 

843,222 

833,144 

HAMILTON,  ONT. 

Spectator-e 

2,702,791 

2,646,035 

KIRKLAND,  ONT. 

Northern  News-e 

.396,129 

327,561 

MEDICINE 

HAT.  ALTA. 

News-e 

673,985 

601,867 

MOOSE  JAW,  SASK. 
Times-Herald-e  . .  .  609,210  630,628 
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NANAIMO,  B.  C. 

1957  1956 

Free  Press-e  544,562  529,234 

NORTH  BAY,  ONT. 

Daily  Nugget-e  .  744,431  662,073 

ORILLIA,  ONT. 

Packet  &  Times-e  339,778  325,601 

OSHAWA,  ONT. 

Times-Gazette-e  969,654  836,929 

OTTAWA,  ONT. 

tCitizen-e  2,061,792  1,966,062 

including  WEEKEND  MAGAZINE 
and  Comic  section. 

PEMBROKE,  ONT. 

Observer-e  243,089 

(Began  daily  publication  April  22, 
1957). 

PORT  ARTHUR,  ONT. 
News-Chronicle-e  1,056.929  1,026,400 

PRINCE  ALBERT,  SASK. 

Herald-e  .  496,499  439,071 

QUEBEC  CITY,  QUE. 

Chronicle- 

Telegraph-e  .  421,286  469,563 

Le-Soleil  &  L’Evenement- 
Journal-e  2,260,374  2,379,467 

SARNIA,  ONT. 

Observer-c  954,438  882,133 

SUDBURY,  ONT. 

Slar-e  .  1,018.955  918,299 

TIMMINS,  ONT. 

Press-e  . 653,137  626,233 

VANCOUVER,  B.  C. 

Herald-m  .  468,508  593,546 

Province-e  .  1,918,081  1,766,013 

tSun-e  .  2,765,644  2,538.158 

tincludes  WEEKEND  MAGAZINE, 
130,634  (1957);  113,596  (1956). 
WELLAND,  ONT. 

Tribune-e  880.429  899,272 

WINNIPEG.  MAN. 

Tribune-e  1,567,335  1,459,966 

WOODSTOCK,  ONT. 
SentincI-Review-e  641.410  626,360 

ADVERTISING  LINAGE 
SERVICE 

AUGUSTA.  GA. 

Ghronicle-m 

(See  Note)  _  920,601  954,998 

§Chronicle-S  .  258,962  249,071 

Grand  Total  1,179.463  1,204,069 

§1957 — 69,665  lines  PARADE  Adver¬ 
tising. 

1956—57,264  lines  PARADE  Adver¬ 
tising. 

Note:  Clhronicle-m  sold  in  combina¬ 
tion  with  Herald-e. 

BLUEFIELD,  W.  VA. 
Telegraph-m 

(See  Note)  _  657,040  629,376 

••Telegraph-S  .  .  234,760  184,073 

Grand  Total  .  .  .  791,800  713,449 

••1967  —  41,028  lines  FAMILY 
WEEKLY  Advertising, 

Note:  Telegraph-m  sold  in  combina¬ 
tion  with  Sunset-News-e. 

COLUMBIA,  S.  C. 

State-m  .  1,037,282  1,086.081 

•State-S  .  444,614  449,323 

Record-m  .  895.035  884,055 

Grand  Total  .  2,376,931  2.419,459 

•1957  —  49,898  lines  AMERICAN 
WEEKLY  Advertising. 

1956  —  48,241  lines  AMERICAN 
WEEKLY  Advertising. 


HAVERHILL.  MASS. 


Gazettc-e  . 

729,624 

674,044 

JAMESTOWN,  N.  Y. 

Post-Journal-e 

1,040,459 

1,073.662 

LEVITTOWN,  PA. 

Times-e  (See  Note) 

864,007 

846,773 

Note :  Sold  in 

combination  with 

Bristol  Courier. 

MONROE,  LA. 

World-m  . . 

779,263 

754,057 

World-S  . 

219,328 

252,945 

News-Star-e  . 

765,308 

772,565 

Grand  Total 

1,763,899 

1,779,567 

PATERSON.  N.  J. 

Call-m  . 

1,055,495 

1,094,260 

News-e  . 

1,382,107 

1,278,540 

Grand  Total  .  . 

2,437,602 

2,372,790 

News  Runs 
Discount  Ad 
Others 


Sp 


urn 


New  York  News  last  Sunday, 
June  23,  ran  the  Masters  Mail 
Order  Company’s  cut-price  ad¬ 
vertisement  declined  by  other 
newspapers.  (E&P,  June  22, 
page  71.) 

John  H.  Glass,  advertising 
manager,  said  the  decision  to 
publish  the  Washington,  D.C. 
firm’s  ad  concerned  only  this 
one  piece  of  copy.  Similar  copy 
would  be  subject  to  further  dis¬ 
cussion,  he  said. 

General  Electric  Company, 
whose  New  York  fair-traded 
items  were  listed  at  cut  prices, 
sought  U.  S.  Supreme  Court  re¬ 
view  of  a  District  of  Columbia 
ruling  vacating  an  injunction 
against  Masters. 

Paid  General  Rate 

Masters  paid  the  News  gen¬ 
eral  rate  of  $3.69  a  line  ($3,- 
690)  or  double  the  retail  charge, 
Mr.  Glass  said.  The  paper’s  ac¬ 
ceptance  committee  insisted  on 
some  copy  changes.  The  name 
and  address  of  Masters’  New 
York  store,  advertisements  for 
which  were  carried  on  adjoining 
pages,  were  eliminated  and 
credit  to  the  New  York  Times 
as  the  source  of  the  news  story 
under  the  headline  “The  Public 
Wins  a  Great  Victory  Over  Re¬ 
tail  Price  Fixing  by  Manufac¬ 
turers” — was  deleted. 

Vernon  Brooks,  associate  busi¬ 
ness  manager  of  the  New  York 
World  Telegram  &  Sun,  said 
that  “while  we  declined  this 
particular  Masters’  ad,  that 
does  not  mean  we  would  decline 
any  other. 

The  Journal  -  American  said 
its  policy  was  to  “decline  retail 
advertising  from  stores  outside 
the  Metropolitan  Trading  Area.” 

Joseph  F.  Ruggieri,  attorney 
for  Masters,  said  a  study  was 
being  made  with  a  view  to  fil¬ 


ing  an  antitrust  suit  againsttk 
newspapers  that  refused  to  ta 
the  ad. 

“We  also  feel”  he  said,"!]* 
refusal  to  accept  the  advetta. 
ment  is  in  violation  of  the  ba 
rights  of  freedom  of  the  pnj 
and  speech  about  which  j 
newspapers  are  always  cryitj' 

Sign  Raps  Papers 

Before  the  Sunday  News  p6 
lished  the  ad,  the  original  cofi 
was  posted  on  a  show  wimh 
of  Masters’  midtown  Manhats 
store  w’ith  the  legend:  “Ha 
is  the  advertisement  which* 
N.  Y.  newspaper  dared  to  prr 
.  .  .  are  they  afraid  to  preser 
legal  savings  on  fair  trade  & 
pliance  to  the  N.  Y.  publicr 

The  ad  was  first  offered! 
three  papers  for  publicat; 
May  31.  Papers  turned  wr 
over  to  legal  counsel.  After  tb 
delay.  Masters  offered  the  k 
to  all  seven  dailies  for 
June  publication. 

At  this  time,  Mr,  Glass  w 
on  a  fishing  trip  in  CaMii 
A.  H.  Gaines,  assistant 
tising  director,  told  Masters  k 
would  have  to  await  Mr.  Glass 
return.  The  other  paper  advise; 
Masters  they  wouldn’t  taketk 
copy. 

Mr.  Glass,  on  his  retc. 
learned  there  w'as  no  legal  «■ 
jection  to  the  ad.  He  advise; 
Masters  the  News  would  ac«;; 
it.  The  store’s  president  put  oc 
a  press  release  praising 
News  for  its  courage. 


Sac 

Auj 


SALEM,  ORE. 

Capital  Journal-e 

.  1,009,608 

1,140,450 

Oregon 

Statesman-m 

846,432 

909,373 

Oregon 

Statesman-S 

.  167,913 

177,460 

Grand  Total  . 

.  .  2,012,963 

2,227.273 

SCRANTON,  PA. 

Tribune-m  . 

581,338 

634.201 

§Scrantonian-S  . 

.  388,452 

371,669 

Grand  Total 

.  969.790 

1,006,870 

§1957—72,385  lines  PARADE  Adver- 

tising. 

1966—66,404  lines  PARADE  Adver- 

tising. 

WILKES 

BARRE.  PA. 

Record-m 

736,939 

804.296 

Times- Leader-e 

. .  1,139,667 

1,182,721 

Independent-S  . . 

615,072 

427,471 

Grand  Total 

2.391,668 

2,414.488 

Paralyzed  Adman 
Saves  Son,  10 

Chic* 

John  R.  Barry,  43,  accoffi 
executive  in  the  Chicago  offia 
of  the  Bureau  of  Advertisinf. 
ANPA,  and  his  10-year-old 
John,  were  struck  by  li| 
at  their  Northern  Minncsou 
campsite  while  on  a  fishing  tr? 
last  week. 

Although  paralyzed  from 
hips  down,  Mr.  Barry  cra«iK 
to  his  unconscious  son  aK 
dragged  him  to  a  canoe, 
loaded  him  in,  started  the  oC- 
board  motor,  and  headed 
another  island  two  miles  8«' 
where  a  nurse  operates  a  t# 
ing  post.  The  nurse  treiw 
both  father  and  son  for  buff 
on  their  legs  and  feet. 
arranged  for  a  young  airpl^ 
pilot  to  fly  in  a  seaplane  »- 
take  the  Barrys  to  a  hospit* 
Ely,  Minn. 

The  father  recovered  fi* 
the  paralysis  in  his  legs  and 
son  also  responded  t() 
ment,  making  it  possible 
them  to  leave  for  their  Ev>i; 
ton.  Ill.,  home  early  this  ^ 
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Sackett  Sets 
.  2  Start 
For  New  Daily 

Portsmouth,  Va. 
Sheldon  F.  Sackett,  West 
Coast  newspaper  publisher  and 


admitted.  He  said  that  in  mov¬ 
ing  his  headquarters  to  Wash¬ 
ington  many  of  the  entries  re¬ 
ceived  in  Portsmouth  had  been 
inadvertently  destroyed  by  a 
hotel  maid. 

A  new  contest  will  be  an- 


Dayton  Plant 

{Continued  from  page  11) 


by  Governor  Cox  in  1949,  moved 
into  the  new  building  in  Jan- 
nounced,  he  said,  and  the  prize  uary. 

doubled.  Governor  Cox  often  tells  visi- 

tors  he  did  not  set  foot  in  the 

( hanges  in  Oregon 


sion  of  the  plant  here  July  1. 

Mr.  Sackett  also  was  in  the 
process  of  furnishing  and 
occupying  the  former  Evelyn 
Walsh  McLean  residence, 
“Friendship,”  in  Georgetown 
Washington,  which  he  recently 
purchased  for  more  than  $65,- 
000.  The  three-story  mansion 
will  serve  as  a  part-time  resi¬ 
dence  and  East  Coast  headquar¬ 
ters  for  Mr.  Sackett’s  newspa¬ 
per  and  radio  enterprises. 

Mr.  Sackett,  who  has  received 


The  action  developed  at 
APNEC  sessions  on  the  motion 
of  Dave  Schutz,  editor.  Redwood 
City  Tribune.  He  is  chairman 
of  the  California-Nevada  AP 


AP  Editors 
Ask  Freedom 
Bills  Action 

Stanford  University,  Calif. 
Journal  Herald  home,  in  Governor  Goodwin  Knight 

_  ...  Ore.,  announce-  keeping  with  my  pledge  to  the  y^ged  to  sign  66  separate 

owner  of  three  radio  stations  ment  was  made  that  Mr.  Sackett  people  of  Dayton  to  keep  California  legislative  proposals 

who  has  taken  an  option  on  the  wfs  changing  the  nan^  of  the  hands-off.”  expanding  freedom  in  the  cover- 

plant  and  equipment  of  the  Times  to  the  Ho rW  o/ Coos  Baj/  In  the  new  home,  the  Daily  age  of  news  by  editors  attending 
defunct  PoHemouth  Times,  said  North  Bend.  News  editorial  department  oc-  Associated  Press  News  Ex- 

this  week  he  hopes  to  start  pub-  Forest  Amsden,  Times  man-  cupies  the  third  floor,  while  the  gcutives  Council  here  la.st  week- 
lication  of  a  new  Portsmouth  aging  editoi-,  was  named  as  as-  Journal  Herald  is  on  the  fifth 

newspaper,  the  World,  by  Aug.  sociate  publisher  and  executive  floor.  Each  paper  has  separate 

2.  editor.  Other  appointments  photographic  facilities  and  its 

Mr.  Sackett  said  his  attorneys  were :  Evelyn  Fenneman,  busi-  own  library, 
were  clearing  up  tax  matters  ness  manager;  Morris  P.  Jones,  New  equipment  has  been  in¬ 
preparatory  to  taking  posses-  advertising  director ;  Dick  Kelly,  stalled  throughout  the  air-con- 

managing  editor;  Harry  Bult-  ditioned  building,  which  adjoins  ■  ,  r  j  e  ■ 

mann,  display  advertising  man-  the  former  Daily  News  home,  organiza  ion  s  ree  om  o  in- 
ager;  Mrs.  Lillian  Lang,  classi-  Both  papers  use  the  same  me-  forniation  commi  ee. 
fled  ad  manager.  chanical  departments.  The  measures  on  the  Gov- 

From  pneumatic  tubes  to  con-  ernor’s  desk  apply  specific  in- 
Stock  Purchase  Plan  advertising  and  editorial  structions  to  a  state  board  or 

Mr.  Sackett  also  announced  copy  to  automatic  newspaper  commission  requiring  open  re- 
an  incentive  bonus  system  loading  devices,  every  effort  has  cords  and  open  sessions, 
which  will  apply  to  employes  of  been  made  to  provide  the  latest  APNEC  elected  Oscar  Liden. 
the  Coos  Bay  paper.  Under  the  facilities.  San  Jose  Mercury,  chairman  to 

plan,  he  said,  20%  of  the  pa-  Nine  new  presses  were  in-  succeed  Larry  Sisk,  San  Diego 
per’s  gross  before  taxes  will  be  stalled  alongside  21  presses  that  Tribune.  A1  Perrin,  Riverside 
set  aside  to  be  split  among  all  started  rolling  in  1948.  With  Press,  was  named  vice  chairman 
employes  as  bonuses.  the  additions,  the  pressroom  and  Aledander  Bodi,  Palo  Alto 

Key  personnel  will  have  an  now  has  22  units  for  printing  Times,  secretary-treasurer. 

State"Fo‘rpoVati‘on'“commif;ion  m  «'i‘®tanding  co- 

to  operate  a  daily  newspaper  in  ®  u  °  f  *  operation  were  presented  to  the 

Portsmouth,  has  named  Howard  can  purchase  up  to  2o%  of  the  Sales  Team  Reno  Evening  Gazette  for 

Thr»  s^the™  repre,e„.a  Sfcrrandt 

years,  he  said.  P  n!^’’TnmnanJ  HJlyZod  VaUey  Times  for 

24%  of  the  World  of  Ports-  the  Bowater  Paper  ^omp  y  assistance  in  a 

mouth  stock  will  be  optioned  to  .  Thev  Jet  plane-airliner  collision  over 

Portsmouth  e  m  p  1  o  y  e  s  .  Mr.  m  Atlanta,  Ga  on  July  1.  They  J  P  j. 

Sackett  will  retain  51%.  are  Ralph  E.  Watt  Geoffrey  B. 

Mr.  Sackett  also  has  “on  the  Hutchings  and  J.  William  Price.  • 

fire”  a  plan  announced  some  •  .  i  o  i 

time  ago  to  establish  a  new  Youn"  GOP  Leader  Memorial  Bed 

daily  World  of  GaJcland,  Calif.  ^^ashington  Denver 

n^^fapsirnfle  Ashbrook,  28-year-old  John  S.  Knight,  president  of 

^awsnanpr  whieh  is  distributed  editor-publisher  of  the  weekly  Knight  Newspapers,  has  dedi¬ 
newspaper  which  IS  distributed  ppIpH  a  KpH  at  National  .Tewish 

free  to  members  of  Congress.) 


mouth  newspaperman,  as  man¬ 
aging  editor. 

The  publisher  ran  a  contest — 
announced  in  full-page  ads  in 
the  Sorfo’k  Ledger-Star  and  the 
Virginian-Pilot — asking  for  let¬ 
ters  on  the  questions:  “Why  I 
Should  Ship  the  Portsmouth 
Times  Equipment  To  My  Other 
Newspapers”  and  “Why  I 
Should  Publish  a  Newspaper  in 
Portsmouth.” 

He  awarded  $1,000  in  prizes. 

A  second  contest  was  launch¬ 
ed  June  2  with  three-page  ads  • 

in  both  Norfolk  newspapers  „  i  •  xx 

under  the  heading  “Mr.  Sackett  H<*ads  LiParin^  riollSP 
Believes  That  the  People  Should  por  Industrial  News 
know  His  Political  Philosophy.”  _  . ,  ^ 

He  then  reprinted  two  of  his  Goldsboro,  N.C. 

editorials  from  the  Coos  Bay  Eugene  Price,  managing  edi- 
(Ore.)  Times,  one  of  them  ex-  tor  of  the  Goldsboro  News 
plaining  why  the  Times  was  Argus,  has  been  named  chair- 
supporting  Franklin  D.  Roose-  man  of  the  recently  formed 
'■elt  in  the  1940  campaign,  and  Industrial  News  Committee  of 
fte  other  on  the  occasion  of  Mr.  the  Eastern  North  Carolina 

Press  Association. 

Purpose  of  the  committee  is 
to  collect  and  distribute  in¬ 
dustrial  new's  to  all  newspapers 
in  the  eastern  part  of  the  state, 
cracy?”  Another  $1,000  prize  The  committee  wdll  be  a  clear- 
was  offered.  ing  house  for  all  reports  per- 

the  contests  ran  into  taining  to  the  success  of  the 
difficulties:  region  as  it  strives  for  greater 

goofed,”  Mr.  Sackett  industrialization. 
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Johnstown  (Ohio)  Independent,  cated  a  bed  at  National  Jewish 
was  elected  chairman  of  the  Hospital  here  in  honor  of  his 
Young  Republicans  at  the  an-  mother,  Mrs.  Charles  Landon 
nual  meeting  here  last  week.  Knight. 


Roosevelt’s  death. 

The  contest  solicited  letters 
on.  “Is  Mr.  Roosevelt  the  Legi¬ 
timate  Successor  to  the  Princi¬ 
ples  of  Jeffersonian  Demo- 


Confidential 


•  Appraisals 


Negotiations 

of 


Financing 


Newspaper,  Radio  &  Television  Properties 

BLACKBURN  &  COMPANY 


Washington,  D.  C. 
JAMES  W.  BLACKBURN 
JACK  V.  HARVEY 
Washington  Building 
STerling  3-4341 


Atlanta 

STANLEY  WHITAKER 
CLIFFORD  B.  MARSHALL 
Healey  Building 
JAckson  5-1576 


69 


Editors  Given  Advice 
On  Everyday  Problems 


Stanford  University,  Calif. 

Nuggets  of  editorial  critique 
were  mined  at  the  annual  Edi¬ 
tors  Conference  of  the  Californ¬ 
ia  Newspaper  Publishers  As¬ 
sociation  here  last  weekend. 

“We  are  reporting  too  much 
of  what  people  say  and  too 
little  of  what  people  do  .  .  .  One 
way  to  get  the  reader  to  spend 
more  time  on  his  newspaper  is 
to  save  his  reading  time,”  said 
J.  Montgomery  Curtis,  director 
of  the  American  Press  Institute. 

“We  can  capture  readers  only 
by  writing  sharply  but  simply. 
We  should  express  an  opinion. 
We  must  exhibit  sincerity  and 
integrity,”  said  L.  R.  Blanchard, 
retired  Gannett  Newspapers 
editor. 


“You  must  remember  that  the 
U.S.  college  graduate  working 
for  American  corporations  re¬ 
ceives,  on  an  average,  $178 
weekly  after  10  years  of  ex¬ 
perience”  ...  as  compared  with 
median  weekly  newspaper 
salaries  ranging  from  $87  to 
$122  for  newsmen  of  five  years 
and  more  experience.”  —  from 
Dr.  Clifford  Weigle,  Stanford 
University  journalism  depart¬ 
ment. 


Too  Much  Mechanics 

Some  other  morsels  of  guid¬ 
ance  for  newspapermakers 
were : 

“The  mechanics  of  news  pro¬ 
duction  is  consuming  too  much 
of  the  newsroom’s  attention.  .  . 
As  an  industry  we  have  spent 
less  time  on  researching  edi¬ 
torial  techniques  than  on  me¬ 
chanical  reproduction.”  —  from 
Earl  J.  Johnson,  general  news 
manager  of  the  United  Press. 

“Teen-agers  change  interests 
with  the  speed  of  an  open-field 
runner  .  .  .  Probably  the  best 
solution  to  the  teen  reader 
problem  is  to  keep  the  entire 
newspaper  aimed  at  them.”  — 
from  J.  Edward  Murray,  man¬ 
aging  editor  of  the  Los  Angeles 
Mirror-News. 

“The  longer  teen-agers  read 
a  particular  newspaper  the 
more  difficult  it  is  to  sell  them 
another  ...  It  is  important  that 
newspapers  create  a  basic  read¬ 
ing  habit  among  this  group.” — 
from  Eugene  Gilbert,  youth 
market  researcher. 


Confidential  Negotiators 


Financial  Consultants 


HAMILTON.  STUBBLEFIELD.  TWINING 
&  ASSOCIATES 


NATION-WIDE  PERSONAL  SERVICE  FOR  DAILY  NEWSPAPERS 


SAN  FRANCISCO 
W.  R.  (Ike)  Twining 
111  Sutter 
Exbrook  2-5671 

DALLAS 

Dewitt  (Judge)  Landis 
Fidelity  Union  Life  Bldg. 
Riverside  8-1175 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755 


WASHINGTON,  D.  C. 
William  T.  Stubblefield 
1737  DeSales  St.,  N.W. 
Executive  3-3456 
ATLANTA 
Jack  Barton 
Healy  Bldg. 

Jackson  3-3431 


I 


WELCOMEI — Newcomer  Charles  Schneider,  editor  of  San  FraiKic 
News,  receives  a  hearty  greeting  at  CNPA  Editors  Conference  lie 
Dr.  Chilton  Bush,  head  of  Stanford's  journalism  department. 


College  Liaison 

“If  any  of  us  believe  the 
newspaper  business  lacks  pres¬ 
tige  and  influence,  we  should 
be  getting  out  .  .  .  Those  news¬ 
men  who  believe  their  jobs  are 
important  to  society  cannot  be 
driven  from  the  newsroom.”  — 
from  Howard  Taylor,  personnel 
training  director,  Copley  News¬ 
papers. 

Recognition  of  the  recruiting 
problem  has  been  given  by  the 
appointment  of  a  CNPA  college 
liasion  committee,  announced 
Eugene  C.  Bishop,  publisher, 
Palo  Alto  Times  and  president 
of  the  publishers  association. 
Members  are  Walter  Burroughs, 
Ferdinand  Mendenhall,  Harry 
Casey  and  A.  W.  Branwell. 

Richard  N.  Pourade,  San  Die¬ 
go  Union  was  elected  chairman 
of  the  Conference  with  J.  Clif¬ 
ton  Toney,  Fairfield  Solano 
Republican,  vicechairman,  and 
Jack  Patton,  Salhias  Californ¬ 
ian,  secretary-treasurer.  Record 
attendance  for  the  19th  annual 
conference  was  reported  by  the 
retiring  chairman,  Lee  Grimes, 
Oxnard  Courier. 

Two  months  of  investigation 
preceded  the  appearance  of  the 
first  story  in  the  series  of 
Portland  Oregonian  articles 
that  broke  the  news  of  rackets 


linked  to  the  teamster  organiza- 

Turner  Georgc  T.  Eager 

and  William  Lambert.  O 

“We  knew  we’d  get  lots  of  Dies  in  Phila. 
litigation  but  we  went  ahead,  . 

they  said.  The  final  results  were  Philadelpei 

some  100  indictments  by  three  George  T.  Eager,  70,  fe  | 
grand  juries  as  well  as  invest!-  nearly  10  years  assistant  to  tk 
gations  by  the  Oregon  legisla-  publisher  of  the  Philadeljfiit 
ture  and  by  a  Congressional  ^  Bulletin,  dik 

committee. 

There  was  continuous  support 
from  Publisher  M.  J.  Frey  and 
Managing  Editor  Robert  Not- 
son.  Also  there  was  continuous 
argument  with  attorneys  over 
the  wording  of  stories.  (At  one 
time  an  attorney  “suggested  we 
say  a  man  was  intimate  with 

rather  than  friendly  to  another,  ;  ,.1.  .  *. 

and  we  ran  it  that  way.”)  E,... 


Bulletin,  dik 
June  26. 

Mr.  Eaff! 
came  to  th«  M 
letin  in  1938  u 
promotion  ni:- 
ager  and  ii 
1947  he  wasip' 
pointed  as  t 
sistant  to  tk 
publisher  aid 
in  that  capacity 
continued  tode 


There  was  lots  of  overtime,  of  his  time  toad- 


“but  we  just  had  no  home  life,  •  vertising  promotion  and  circali- 
Mr.  Turner  observed.  tion  sales  promotion. 

•  He  had  been  associated  widi 

Batten,  Barton,  Durstine  ud 
Arl  Osborn,  Inc.,  New  York  advc- 

agency,  from  1921  ontii 
joined  the  Bulletin. 

A-iOmiC'S  jyij..  Eager  retired  from  te 

.  .  •  I  /-<  4.  Bulletin  duties  last  Winter 

Augustus  Daniels  Carter,  ,  u-  l  n...  1 _ hi 

_  ju-ir-  E’l.  J  when  his  health  began  to  tan 

who  signed  his  King  Features  ,  ,  .  ,  .  t-i  -a,  )>«» 

comic  Lip,  -Just  Kids,"  with  f''  “> 

the  abbreviate  sigpature  "Ad,”  Production  toidn 

died  at  his  home  in  Mamaro-  awarded  a  scroll  to  Mr. 

neck,  N.  Y.,  June  25  of  a  heart  awarded  a  Mioii 

attack.  He  was  62.  ^apr  for  his  work  in  the 

_  metal  drive  and  he  was  amon? 

The  artist  was  first  a  re-  the  newspaper  executives  ^ 
porter  for  the  old  Brooklyn  various  drives  in  the  « 
(N.Y.)  Times  and  Brooklyn  effort.  He  was  an  active  lesde 

Eagle.  At  the  same  time  he  ^f  ^  half  dozen  civic  and  bus- 
was  studying  at  the  Art  Stu-  ^^gs  organizations  in  Phila*' 
dents  League  in  New  York.  He  phia. 
decided  to  combine  drawing  "  • 

with  words  and  produced  his  , 

strip  featuring  Mush  Stebbins  Witness  Dropped 
and  Fatso  Dolan  in  1922.  King  San  Franc®'^ 

Features  bought  the  product  Eshleman,  reporter,  l»i 

and  “Just  Kids”  ran  until  a  been  given  a  notice  of  termin*- 
year  ago  when  Mr.  Carter’s  tion,  the  San  Francisco  B- 
illness  forced  its  discontinuance,  aminer  announced  here.  T'* 
An  offspring  of  the  strip  was  action  came  after  Mr.  Esl^ 
the  Just  Kids  Safety  Club,  man  invoked  the  First, 
through  which  Mr.  Carter  and  Sixth  amendments  in 
taught  children  safety  lules  fying  before  a  Congresao"*- 
for  everyday  living.  committee. 
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Ad  Carter,  62, 
Comics  Artist 


$200  Weekly 
jWage  Goal 
|Before  Guild 

Washington 

A  f200  mimimum  weekly 
nge  goal  for  experienced 
newspapermen  will  be  proposed 
by  officers  of  the  American 
Newspaper  Guild  to  the  24th 
annual  Guild  convention  in  St. 
Louis  July  8-12. 

The  officers  also  will  recom¬ 
mend  a  minimum  wage  goal  of 
$100  a  week  for  all  adult  work¬ 
ers  in  the  union’s  jurisdiction 
and  for  beginners  in  key  jobs. 

The  International  Executive 
Board,  in  its  annual  report  to 
the  convention,  notes  that  dur¬ 
ing  the  past  year  major  locals 
moved  close  to  the  $150  wage 


goal  and  that  $150  minimums  I 
will  go  into  effect  next  year ! 
under  contracts  with  the  major  I 
wire  services. 

The  Guild  approaches  its  25th 
year  (1958),  its  officers  report, 
with  “the  largest  membership — 
nearly  30,000  (29,355) — highest 
income,  biggest  defense  fund, 
greatest  net  worth  and  best  con¬ 
tracts  in  its  history.” 

Some  250  delegates  and  al¬ 
ternates  are  expected  to  attend 
the  convention. 

This  is  election  year  in  the 
Guild,  and  the  convention  dele¬ 
gates  will  nominate  candidates 
for  president,  executive  vice- 
president  and  secretary-treasur¬ 
er  and  six  regional  and  six  at- 
large  seats  on  the  lEB.  Election 
is  by  member.ship  referendum. 
All  terms  are  for  two  years  and 
all  positions  are  unpaid,  except 
the  jobs  of  executive  vicepresi¬ 
dent  and  secretary-treasurer. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS  I 


fieyotpaper  Brokera 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 

MIDWEST  NEWSPAPERS 
I?  fields  Herman  Koch,  2923 

Virginia  St,  Sioux  City,  Iowa. 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
_ and  sold  without  publicity. 

NEGOTIATION  servires  on  all  news- 
Paiwrs  includes  special  attention  to 
savings  both  ways  and  aid  in  setting 
up  successful  operations  for  purchaser. 
newspaper  SERVICE  COMPANY, 
w)I  Georgia  Savings  Bank  Bldg.,  At- 
lanta.  Ga. 

SALES  •  PURCHASES  handled  with 
lacmion.  Write  Publishers  Service, 
r.  0.  Box  3132.  Greensboro,  N.  C. 

WESTERN  NEWSPAPERS 
JoMph  A.  Snyder,  12163  W.  Wash- 
Boulevard,  Los  Angeles  66, 
t^it.  Day  or  Nite  Phone:  EX  1-6238. 

newspaper  properties  of  invest- 
The  DIAL  Agency.  66 
Adelaide,  Detroit,  Mich.  WO  3-3926. 

★★WE  are  interested  in  listing  only 
we  and  sound  newspaper  and  maga- 
P™  ,jr°Pfrties.  Stypes,  Rountree  & 
625  Market.  San  Francisco  5,  Cal. 

JT®  the  down  payment  that 

"®’'»PaPer  —  ifs  the  per- 
“P^ity  and  ability  of  the  buyer.  This 
selling  **  insist  on  personal  contact 

LEN  FEIGHNER  AGENCY 

Mt.  Pleasant.  Mich. 

-  Ncicapopgr  AppraUert _ 

newspaper  VALUATIONS 

and  all  other  purposes 
wer  135  valuations  made 
from  coast  to  coast 
court  witness 
i-omplete  reports  submitted 
*•  S.  VAN  BENTHUYSEN 
S  Ocean  Avenue.  Brooklyn,  N.  Y. 

editor  8i  PUBLISHER 


ANNOUNCEMENTS 


ISeu)»paper  Brokers 

CALIFORNIA  and  Arizona  Newspa¬ 
pers  Exclusively.  J.  R.  GABBERT, 
3937  Orange  St.,  Riverside.  California. 

Publications  For  Sale 
WEEKLIES-DAILIES 
WE  OFFER  an  outstanding  list  of 
Western  papers.  Why  not  write  for 
our  latest  Bulletin  now.  No  charge  or 
obligation. 

JACK  L.  STOLL  &  ASSOCIATES 
422  Hollywood  Security  Bldg. 

6381  Hollywood  Blvd. 

_ Los  Angeles  28,  Calif. _ 

AIUNG,  AGING  WOMAN  publisher, 
smail  five  day  daily,  good  plant,  clear, 
will  sell  real  low  down  payment  to 
go-getter  couple  with  operating  funds ; 
iow  interest,  20  years  to  pay ;  fastest 
growing  community  in  U.S.  Refer¬ 
ences  ;  write  Box  2506.  Blditor  &  Pub¬ 
lisher. 


FOR  SALE— WEEKLY  SHOPPER. 
Best  location  on  Florida  gold  coast. 
Well  established,  grossing  335,000  to 
340,000.  Showing  excellent  net.  37.000 
to  310,000  down  payment.  Box  2503, 
Editor  &  Publisher. 


NORTHERN  OHIO  WEEKLY.  319.000 
gross.  Will  sell  for  substantially  less. 
Modem  equipment.  Box  2531,  Editor  St 
Publisher. 


★  ★  ★  WESTERN  COUNTY  SEAT 
DAILY— only  newspaper  in  substantial, 
conservative  college  town.  Agricul¬ 
tural  economy.  Steady.  consistent 
growth  assured.  Machinery  adequate 
and  good.  Illness  makes  sale  necessary. 
Price  3300,000 — 29%  cash.  Financial 
references  required.  Exclusive  listing: 
Stypes,  Rountree  A  Co.,  626  Market 
Street.  San  Francisco,  Calif. 

WTTIT^ 18,000  DOWN  buy  North  Da¬ 
kota  weekly ;  can  pay  oflf  balance  from 
profit  4  years  or  less ;  good  equip¬ 
ment  :  home  owning  employes :  no 
back  shop  required  of  owner.  Wayne 
Peterson,  214  National  Building, 

Moorhead,  h^nesota. _ _ _ 

MISSOURI”  UNOPPOSED  WEEK¬ 
LIES,  Several  in  315,000  gross  class, 
all  priced  below  gross,  down  payments 
as  low  as  34.000,  Bailey-Krehbiel,  Box 
396,  Salina.  Ks. 

for  June  29,  1957 


ANNOUNCEMENTS 

Publications  For  Sale 

3  CALIFORNIA  EXCLUSIVES  All  ] 
well  established,  profitable,  paid  cir¬ 
culation.  No  plant  but  good  printing 
contract.  1956  gross  340,000,  Price  ) 
325,000  with  38.000  down  or  will 
lease  with  option.  Good  climate  near 
both  beach  and  mountains.  J.  A. 
Snyder,  Broker,  12163  West  Washing- 

ton  Blvd.,  Los  Angeles  66,  Cal. _ 

DAILY  newspaper  and  job  printing 
business  grossing  over  3400,000.  Un¬ 
opposed.  Chart  area  #6.  Write  fully, 
please.  The  DIAL  Agency,  66  Adel- 

aide,  Detroit  1.  Mich. _ 

OUTSTANDING  WEEKLY  set-up. 
gross  396,000,  excellent  equipment  and 
staff,  priced  at  378,000,  down  payment 
322.000.  Chart  Area  9.  Box  2625,  Edi¬ 
tor  St  Publisher. 

Publications  Wanted 

DAILY  PUBLISHER,  28  years  as 
newspaperman,  wishes  to  contract  to 
manage,  to  lease,  or  to  purchase  (with 
small  down  payment)  daily  needing 
some  of  the  abundant  young  talent  in 
his  present  highly  successful  operation. 
Chart  Areas  3,  4  or  5.  Circulation 
6,000  to  30.000.  Replies  in  confidence. 

Box  2604.  Editor  &  Puhlisher. _ 

PUBLISHER  anxious  to  retire?  Am¬ 
bitious  young  newspaperman,  13  years 
experience  circulation  and  advertis¬ 
ing  interested  in  lea.se  with  option  ar¬ 
rangement  on  small  daily  or  healthy 
weekly.  Modest  investment  if  neces¬ 
sary.  Upper  midwest  preferred.  L.  E. 
Reeve,  258  173rd  St.,  Il.ammond,  Ind. 

NEWSPAPER  SERVICES 

Award  Information 

ELIGIBLE  FOR  AWARDS?  The  Jour¬ 
nalism  AWARDS  Directory  can  tell 
you.  35  copy.  PO  Box  434,  Rye,  N.Y. 


Free  Lance  Writing 


WRITERS  MAKE  UP  TO  318.000  A 
YEAR  by  following  proven  methods  of 
I.arston  Farrar.  He  tells  you  pre¬ 
cisely  how  to  do  it,  in  his  new  book: 
“How  to  Make  318.000  a  Year  Free- 
Lance  Writing.”  How  to  get  saleable 
story  ideas  .  .  .  how  to  slant  material 
for  specialized  markets  .  .  .  how  to 
give  rejected  articles  a  fresh  start .  . . 
how  to  handle  editors  .  .  .  how  to 
boost  your  production  .  .  .  how  to 
increase  your  free-lance  income  .  .  . 
and  much  more  I  20  chapters  of  prac¬ 
tical,  step-by-step  guidance  for  any¬ 
one  who  wants  to  write  for  money. 
Examine  this  great  hook  10  days  free! 
Pay  only  34.95  if  you  keep  it.  Or  re¬ 
turn  it  and  owe  nothing.  Write  for 
your  free-trial  copy  now.  Hawthorn 
Books.  Dept.  EP-l,  Englewood  Cliffs, 
New  Jersey. 


Press  Engineers 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 

Printinq  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service— World  Wire 
SKIDMORE  AND  MASON,  INC. 
55-59  Frankfort  Street 
New  York  38,  N.  Y. 
_ BArciay  7-9776 _ 

PAUL  F.  BIRD 

Press  Erector,  Moving,  Rebuilding 
Flatbed  Semi-Cylindrical  Tubular. 

7  Oak  Court.  Islip,  New  York 
JU  1-0687 

MACHINERY  and  SUPPLIES 

Composing  Room 

TELETTYPESETTER  Multiface  Per¬ 
forator  #778  Good  condition,  price 
31,200.00,  Deane  Funk,  Evening  Out¬ 
look,  Santa  Monica,  California. 


MACHINERY  and  SUPPLIES 

Composing  Room 

WE’RE  THE  LARGEST  distributor  of 
Newspaper  Form  Trucks  in  the  World 
— there  must  be  a  reason — 384.50  to 
397.50  each,  FOB  Elkin.  None  better 
at  any  price.  Write  for  descriptive 
circular.  L.  &  B.  Sales  Company.  P.O. 
Drawer  560,  Elkin.  North  Carolina. 

INTERTYPE— Model  C  Serial  7367,  4 
molds,  liners.  Gas  pot.  32500.  loaded 
on  your  truck,  see  in  operation.  Allen, 
Lane  &  Scott,  2300  Market  Street, 
Philadelphia  3,  Pennsylvania. 


MODEL  29  Linotype  Mixer,  Ser 
#62264 

EQUIPPED  with  4-mold  disk,  outboard 
quadder,  Mohr  saw ;  gas  pot ;  Emer¬ 
son  motor.  220V,  60  C.  3  ph. ;  one 
Universal  adju.stable  mold;  14  pt  re¬ 
cessed  mold ;  1 8  pt  2-letter  mold ;  24 
pt  2-letter  mold 

2  72-CHANNEL  split  magazines 
2  90-CHANNEL  full  length  magazines 
EXTRA  72-channel  splits  available 

MACHINE  is  in  excellent  condition. 
Reason  for  selling :  Fotosetter  makes 
machine  surplus. 

CONTACT  G.  R.  Benedict.  Evansville 
Printing  Corp.,  Evansville,  Indiana. 


STEEL  COLUMN  RULE 

FOR  shrinking  ads — One  Point  body. 
Hairline  face  top  and  bottom,  any  col¬ 
umn  width  and  height — Send  for  free 
survey  card. 

LEO  W.  HAUSMAN 
107  S.  33  St.,  Phila.,  Pa. 


REID  V  BELT  drive  for  Linotype- 
Intertype  with  new  clutch  wheel 
3125.  Make  a  drive  to  go  above  and 
a  drive  to  hang  below.  Reid  Maga¬ 
zine  Racks  31  stock  sizes  or  make  up 
to  suit  your  needs.  Like  to  have  your 
order.  Arch  Reid,  WILLIAM  REID 
CO..  2271  Clyboum,  Chicago  14,  Ill. 

INTERTYPE  G4-4.  with  Mohr  Saw, 
Quadder,  6-mold  Disk,  Other  Extras. 
Postwar.  Compton  Printing  Co.,  1029 
W.  Washington.  Los  Angeles.  Cal. 

USED  NEWSPAPER 
TURTLES 

Good  condition,  10  wooden  legs,  330.00 
each.  12  steel  legs.  345.00  each.  Deal 
with  Publisher,  western  Pennsylvania. 
Box  2532,  Editor  St  Publisher. 

Advertising  Rates 
CLASSIFIED 

UiM  Rotas  Each  Consacullvo 
Intartlon 

SITUATIONS  WANTED  (Payabis  with 
sricr)  4  tiaiH  #  50c  per  line  sach 
hMsrtlwi;  S  tiaits  •  SSc;  2  •  60c; 

1  O  65c.  A4d  20c  for  Box  Service. 
AU  OTHER  CLASSIFICATIONS: 

4  tiam  •  95c  per  list  each  intertioa; 

5  tIaNt  •  31.00;  2  tiaics  «  31.05; 

1  •  n.lO.  3  line  oiniaiuai.  Am  20c 
far  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wodnaidoy,  2  p.m. 

I  Csaat  30  uaits  per  liM,  m  abbreviatioM 
(aM  1  IIm  for  box  Inforoation.)  Bax 
balden*  Identities  held  in  strict  can- 
fldence.  Replies  Mailed  daily.  Editor  A 
Publisher  reserves  tha  ripht  ta  edit  all 


DISPLAY  RATES 

Apate  1  6  13  26  52 

Linas  TIbm  TIsms  TImcs  TImcs  TisNC 
564  $510  $430  $405  $370  $33S 
282  290  240  228  210  190 

141  165  140  128  123  118 

7«  105  95  84  72  66 

35  62  54  48  45  40 

Editor  &  Publisher 

1700  Timas  Towar  N.  Y.  36,  N.  Y. 
Phona  BRyont  9-3052 
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MACHINERY  and  SUPPLIES  MACHINERY  and  SUPPLIES  ;  MACHINERY  and  SUPPUES  MACHINERY  and  SlPnjE 


Composing  Room 


Press  Room 


Press  Room 


Press  Room 


LINO  8  ^54116,  jras,  Monomclt,  4 
Molds,  Excellent  condition.  Extra  Matrs. 
Tompkins  Printing  Equipment,  712  S. 
Clark,  ChicaKO,  Illinois. 


Press  Room 


EXCEPTIONAL  VALUES 
out  of  the  former 
BOSTON  POST 


ROTARY  PRESS  EQUIPMENT 
AVAILABLE  IMMEDIATELY 


GOSS  6  unit  type  press  purchudj 
1324.  In  the  past  five  years,  mon^ 
$20,00U  have  hi-en  spent  on  thn  ps 
to  put  it  in  A-1  condition. 


SCOTT  ROTARY  PRESS 


6  Heavy  Duty  Units 
1  Hiprh  Speed  Folder  &  Balloon  Former  ; 
Substructure  &  Jones  Tension  ; 

•■MternatinK  Current  Motor  Drives 
I.ensrth  of  sheet  cutoff  23  9/16" 

Pony  Autoplate  Machine 


GOSS  SEXTUPLE  PRESS 


14  HOE  PRESSES— 22  3/4" 

2—  QUADS— 16/32  papres 

3—  SEXTUPLES— 24'48  paaes 
7— OCTUPLES— 32/64  paaes 
2— DECUPLES— 40/80  paaes 

All  equipped  to  handle  color  with 
Portable  Color  Fountains,  Double 
Folders,  Conveyors.  All  end  fed  with 
Power  Roll  Hoists. 


3  Low  Construction  Printina  Units 
1  Double  Hiah  Spetxl  Folder 
End  Roll  Brackets  &  Hoists 
Alternatina  Current  Motor  Drives 
Pony  Autoplate  Machine 
Lenath  of  sheet  cutoff  22  3/4" 


JOHN  GRIFFITHS  CO.  INC. 


415  Lexinaton  Ave.  New  York  17.  N.Y. 


32-PAGE  TUBULAR 

AC  drive,  all 


GOSS  GIANT  MAT  ROLLER- 
CHASES— TURTLES— 6'  STEEL  TOP 
MAKEUP  TABLES— REMELT  FUR¬ 
NACE  with  WATERCOOLED  MOLDS 
— VANDERCOOK  25  FULL  PAGE 
PROOF  PRESS— ROYLE  RADIAL 
ROUTER— ROYLE  SAW— TWO  8 
TON  OBROUND  ELECTRIC  METAL 
POTS— 3  WOOD  STANDARD  AUTO¬ 
SHAVERS— WESEL  RADIAL  ARM 
ROUTER— HOE  JIGSAW  &  DRILL— 
2  HOE  FULL  PAGE  and  2  HOE  5 
COLUMN  FLAT  CASTERS. 


Press  now  available, 
stereotype  equipment. 

GEORGE  C.  OXFORD  [ 

P.  O.  Box  903  Boise.  Idaho  ! 


LEWIS  -  SHEPARD  ROTATING 
CLAMP  newsprint  handl'"<»  truck  with 
battery  charaer — LIKE  NEW 


EVERYTHING  PRICED  FOR  QUICK 
SALE  AND  IMMEDIATE  REMOVAL 


64  PAGE 


GOSS 


BEN  SHULMAN  ASSOCIATES 
60  E.  42  ST.  —  NEW  YORK  17 
oxford  7-4590 


WAREHOUSED  in  Philadelphia.  Six 
Units,  2244  inch  paae  cut-off  with  two 
double  folders,  sub-structure,  Kohler 
Reels.  Wood  Auto  Pasters.  Dollies, 
Cutler-Hammer  Conveyors.  Equipment 
is  out  of  the  Philadelphia  Bulletin, 
crated  and  skidded  ready  for  ship¬ 
ment,  complete  and  identical  to  Six 
Units  and  Two  Folders  installed  at 
Huntinaton  Park  Daily  Sianal,  Hunt- 
inaton  Park,  California  and  in  opera¬ 
tion  now  for  over  six  months.  More 
than  Thirty  of  these  Units  were  in¬ 
stalled  in  Five  other  newspapers  in 
California  in  the  last  two  years.  Write 
for  particulars  which  can  include  com¬ 
plete  packaae  deal  with  installation. 


HOE  SINGLE  FOLDER  with  SINGLE 
BALLOON  FORMER.  22%  inch  paae 
Cut-off,  in  very  aood  condition,  crated 
and  ready  for  shipment.  Write  for  par¬ 
ticulars. 


PRINTS  four  colors 
PRINTS  48  paaes  (all  blvki 
PRINTS  40  paaes  (two  coho  a 
'  black )  straiaht 

I  PRINTS  72  paaes  collect 

I  USES  62"  paper  roll 

paper  is  end  fed 
CUT-OFF  23 1”* 

PRESS  has  all  NEW  BEARIN; 
PRESS  runs  at  34,000  an  hour 
I  THREE  folders  (one  used  Mil*.' 

I  ALL  electrical  contnd  equipiwr 

TWO  75  HP  Motors— d.c.  nrtr 
PRESS  has  automatic  tensiot » 
trol 

SPARE  roller  liners  and  se 
other  spare  parts 
FOUR  portable  ink  fountain) 
REVERSIBLE  unit  cylinder 


GOSS  FIVE  UNIT  PRESS  with  22% 
inch  Cut-off,  sub-structure,  Cline  Reels. 
Cutler  Hammer  Conveyor  Trackaae. 
Balloon  Former  available  with  equip¬ 
ment  can  be  seen  at  Detroit  Free 
Press,  or  similar  units,  out  of  same 
paper  installed  at  the  Santa  Monica 
Outlook,  Santa  Monica,  California.  Re¬ 
moval  of  eqriipment  before  September 
1st,  1957.  Write  for  particulars. 


This  press  is  located  in  Erk.  h 
Price  is  $55,000.00  as  is  where  ii.  Ce- 
tact  Clarence  Moser,  Erie  Ti* 
Erie,  Pa. 


NEWSPAPER  EQUIPMENT 
SERVICES,  INCORPORATED 
305  Cupertino  Way.  San  M“teo,  Calif. 
Telephone  Fireside  5-9.591. 


Ix>s  Antreles  Warehouse  Office 

Phone  Vandyke  8534. 


SPEEDLINER 


Four  Units,  Color  Cylinder  for 
FULL  COLOR 


23r*e”  Cut  Off,  9  column  width 
rollers,  AC  drive,  Cutler-Hammer  con¬ 
trols  reconditioned.  Bay  window  ai^ 
rangement,  underfed 


AVAILABLE  FEBRUARY,  1958 


^is  press  is  producing  excellent 
R.O.P.  full  color  printing  as  well  as 
spot  color  regularly.  Excellent  condi¬ 
tion.  Write  for  sample  editions. 
May  be  seen  in  operation  at 


THE  LA  CROSSE  TRIBUNE 
LA  CROSSE,  WISCONSIN 


2-UNIT  DUPLEX 


32-Page  2-Unit  press,  AC  drive.  Pony 
Autoplate  and  all  stereotype  eejuipment. 
Available. 


GEORGE  C.  OXFORD 


Box  903 


Boise,  Idaho 


4  UNIT  GOSS  PRESS 


23%rt  CUTOFF— TWIN  FOLDERS 
COLOR  LEADS  on  all  decks.  1  re¬ 
versible  deck.  1  reversible  cylinder  for 
2  colors.  Rolls  below  decks  which  are 
on  5'  substructure.  Height  of  press 
14'  6".  length  42'.  4  PorUble  color 

fountains. 

RUBBER  rollers  throughout.  Form 
rollers  new. 

SPEEDS  to  27,000  per  hour. 

75  h.p.  motor,  220  volt. 

PRINTING  63",  will  take  up  to  72" 
paper. 

COMPLETE  stereo  equipment  in¬ 
cluding  Pony  casting  unit  and  4  ton  pot. 


WE  OFFER  ONE  OF  THE  LARGEST 
AND  FINEST  SELECTION  OF  USED 
NEWSPAPER  PRESSES.  MANY 
WITH  MODERN  COLOR  FACIUTIES. 


24  PG.  GOSS  UNITUBE  (1947) 

6  UNITS,  all  reversible,  and  2  Dou¬ 
ble  Color  Decks,  Balloon  Former,  AC 
Drive,  Complete  Stereo.  Available 
Spring  1958. 


24  PG.  GOSS  DEKATUBE 

6  COLOR  Pans  &  Compensators  for 
Colors.  Balloon  Former — Vacuum-back 
Stereo.  Press  Only  6  Years  Old. 
Available  Immediately. 

Location:  Appleton,  Wise. 


TEN-UNIT  GOSS  PRESS 
THREE  DOUBLE  FOLDERS 


23-9/16"  Cutoff.  Arch  type,  hiph  speed, 
low  construction.  Substructure  Cline 
reels  and  tensions.  Will  split  to  meet 
buyer’s  needs.  No  removal  expense. 
Available  now  or  will  store. 


INLAND  NEWSPAPER 
SUPPLY  CO. 

422  W.  8th.  Kansas  City.  Mo. 


Goss  Double  Wiidth  Ur' 
Type  Press 

Can  Be  Seen  In  Operatic" 

FORT  WAYNE.  INDIANA 
"NEWS  SENTINEL" 
Being  Replaced  With  New 
Goss  Headliners 
6-UnIt,  2  folders,  SubstrucL" 
Cline  Reels  and  Tensions 
AC  Drive 
23  9/16"  Cutoff 
Available  Early  1958 
Newspaper  Printing 
Corporation 
Fort  Wayne,  Inidiana 


or 


The  Goss  Printing  Press 
Company 


NEW  COLE  QUARTERFOLDER 


Division  of 
.Miehlc-Goss-Dexter  IncorponW 


3  UNITS  scon 


Portable,  adaptable  all  types  rotary 
presses  except  flat  beds.  Moderate  price 


5601  West  31st  Street 
Chicago  50,  Illinois 


with  2  extra  COLOR  Couplea. 
Fed  Press— 2394e — Stereo — AC. 
Location:  Portsmouth,  Va. 


Floor 


OKLA.  CITY  MACHINE  WQRKS 
1633  W.  Main,  Oklahoma  City,  Okla. 
Call  RE  6-8841. 


Wanted  to  Buy 


6  UNIT  SCOTT 

Multi-type — 22%"  Cut-off.  Lends  for 
SPOT  COLOR.  8-arm  Reels  A  Ten¬ 
sions.  Complete  Stereo. 

Location:  Detroit,  Michigan. 


GOSS  6  UNIT  PRESS 


3  color  cylinders,  AC  Drive,  23  A' 
cutoff.  Available  October. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  equipment 

BEN  SHULMAN  ASSOCIATE: 


3  UNIT  HOE 

Floor  Fed.  22% "  Cut-off  A.C.  Steel 
Cylinders  —  Roller  Bearings  —  Spray 
Fountains. 

Location:  Perth  Amboy,  N.  J. 


60  E.  42  St.,  N.  Y.  16  OXford  1-1*' 


GEORGE  C.  OXFORD 

Box  903,  Boise,  Idaho 


6  or  7  UNIT  GOSS  PRESS— 


223/V 


UPPER  Former  for  Unitubular,  Sub¬ 
structure  with  spindles,  tension  blocks 
for  4-Unit  Unitubular.  Available. 
George  C.  Oxford,  Box  903,  Boise,  Idaho. 


WANTED  2  Top  Decks 
Standard  Tubular  Pc®**- ,  • 

g<KKl  condition.  Give  full 
eluding  price  to  J.  R-  ’ 

Niles  Daily  Star,  ^les^  MictnyW:^ 
Tool*-' 


ARCH  TYPE  Units— White  Metal 
Bearings,  Cline  3  Arm  Reels  and  Ten¬ 
sions,  Trackage  and  Turntable.  Avail¬ 
able  Immediately — Located  Detroit. 


16  PG.  DUPLEX  TUBULAR 

A4  A  A4  PR.  Folder — Stereo— AC. 


C.  B.  Floyd, 
Vancouver  Herald, 


Vancouver,  B.C. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  ST..  NEW  YORK  17.  N.  Y. 

Oxford  7-4590 


NEWSPRINT  ROLL  HOIST— Brand 
New  Gifford-Wood  ;  Delivered  but  never 
installed.  Purchased  this  year  for 
new  building  currently  under  con¬ 
struction.  Now  considered  unneces¬ 
sary  with  building  design  changes.  Has 
ll'-6"  drop,  accommodate  up  to  40" 
diameter  rolls  and  1800  pounds.  40 
feet  per  minute,  push  button  control 
top  and  bottom.  Write  F.  L.  Arnold. 
Mechanical  Superintendent,  News  Pub¬ 
lishing  Co..  Wheeling,  West  Virginia. 


LUDLOW  AND  MATS, 
E()uipment,  712  S.  Clark,  ta 
Illinois.  _ 


LUDLOWS.  Linos,  Intertypei. 
MIDWEST  MATRIX  MART  IK 
633  Plymouth  Court,  Chicago  tjJ*. 

WILL  Buy  for  Cash.  Complete 
also  Individual  Machines  and 
ment — anywhere  in  U.S.A. 
PRINTCRAFT  REPRESENTATITI: 
277  Broadway,  New  York  1.  V  ^ 


PRESS  MOTOR  DRIVES  of  26,  40. 
60,  76  H.P.  A.C.  George  C.  Oxford. 
Box  903.  Boiie,  Idaho 


EDITOR  &,  P 


WANTED:  8-page  Duplex  or  ^ 
I  flat-bed.  Advise  serial  no. 

'  available.  Northern  Machine  r 
323  N.  4th  St.,  Phila.  6,  Pa. 

U  B  L  I  S  H  E  R  for  June  29, 
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Wanted  to  Buy 


WANTED  —  Goss.  Comet  or  Flatbed.  I 
ubioid  or  8  full  pages.  BEHRENS,  ; 

toe.  45  St..  N.Y.,  N.Y.  j 

Stereotype 


Circulation 


WANTED:  CIRCULATION  AND 
PROMOTION  MANAGER 
FOR  MEXICO 


Display  Advertising 


ADVERTISING  MANAGER 


Display  Advertising 


IN  NEW  YORK’S 


Top  flight  manager  who  must  be  sound  ;  BACK  YARD  ...  .... 

administrator  as  well  as  salesman  to  ^  One  of  the  most  progressive  daily 


paper.  Chart  Area  5,  town  of  40,000 
Must  be  completely  familiar  with  I  Box  2511,  Editor  &  Publisher. 


-  I  modern  promotion  methods  in  order  to 

M  C\A/  WAN  M  AT  I  increase  and  maintain  large  circulation  I 

INCVV  I  popular  magazines  throughout  the 

n^l  I  CD  i  Spanish  speaking  world.  Person  re- 

KwLLCK  quired  must  not  be  afraid  of  hard  work  I 

and  have  plenty  of  new  ideas.  Prefer  j 

,  ,  L  t  .  iL  _ ^11  someone  now  employed  but  seeking  | 

Amply  heavy  enough  Tor  the  small  better  job.  Please  send  complete  bro-  | 
daily  and  all-around  purposes.  Equip-  chure  and  salary  expected.  Must  be 
j  willing  to  live  in  Mexico.  Applications 

pad  with  5  H.P.  motor  and  many  ^  held  in  strictest  confldence. 

,  ,  .  Box  2505,  Editor  &  Publisher, 

other  features.  — - - - 


direct  both  display  and  Classifled  on  j  newspapers  has  a  permanent  oppor- 
paper.  Chart  Area  5,  town  of  40,000.  I  tunity  for  a  go-getting  display  or  space 
Box  2511.  Editor  &  Publisher.  salraman.  Attractive  salary,  incentive 

_ _ _ and  fringe  benefits.  Box  2456,  Editor 


We  also  make  Form  Tables  6'  and 
8'  Makeup  Tables,  pumps,  chipping 
b'oeks,  etc. 

A'so  many  other  useful  rebuilt  arti¬ 
cles. 

THOMAS  W.  HALL  CO. 
STAMFORD.  CONN. 

FOR  SALE — Pony  Autoplate,  complete 
with  AC  motor  and  metal  pump  for 
length,  '/ifi,"  plates.  Dealer.  Box 
2514,  Editor  &  Publisher. 

HELP  WANTED 
Administrative 


CIRCULATION 

MANAGER 

for  6-d;iy  morning  in  East. 
This  is  a  real  opportunity  for 
Homo  Delivery  promotion  man 
who  is  used  to  touf^h  compe¬ 
tition  and  ACTION  and  who 
may  now  be  assistant  ready  to 
move  up.  Tell  all  in  strict  con¬ 
fidence  in  first  letter,  including; 
Hite,  detailed  exiierience,  and 
starting  salary  desired.  Box 
2fi34,  FMitor  &  Publisher. 

Classified  Advertising _ 


ADVERTISING 

PROOFREADER 


Philadelphia  pharmaceutical  manu¬ 
facturer  requires  proofreader  with 
one  or  two  years’  experience.  Col¬ 
lege  graduate.  Minimum  salary  $87. 
Pleasant  working  conditions  and 
liberal  benefits.  Send  resume  of 
education  and  experience. 


BOX  2510.  EDITOR  &  PUBLISHER 


OPENING  NOW 

for  young,  aggressive  Ad  Salesman. 
Five  day  week  on  Morning  and  Even¬ 
ing  combination.  Many  empkiyee  bene¬ 
fits,  including  Life  and  Hospital  in¬ 
surance,  paid  vacations,  etc.  Write  or 
telephone : 

Sam  Behar 
Advertising  Manager 
THE  LEDGER-ENQUIRER  CO.MPANY 
Columbus,  Georgia 


CLASSIFIED  nrst 

Need  crack  want-ad  man  to  rejuvenate  |  ®  Publisher. 
Classified  department  and  rebuild  linage  j 
to  former  peak.  Chart  Area  5.  Box  | 

2512,  Editor  &  Publisher.  _  ,  A  | 


'  SPORTS  EDITOR,  must  also  cover 

_ _ _ _  I  T”  I  general  beat.  Small  daily  morning 

ADVERTISING  MANAGER,  must  be  ,  tabloid.  Northern  Wyoming  Daily 
experienced  in  handling  local  and  Worland,  Wyoming. 

national  advertising.  Newspaper  located - 

Chart  Area  1.  over  35.000  daily  cir-  ■  SPORTS  EDITOR.  Small  mid- western 
culation.  over  10,000,000  lines  annual  ;  college  city.  Must  have  some  experi- 
advertising  produced.  Advertising  staff  ;  ence  or  be  recent  J-grad.  Box  2423, 

of  15.  'This  is  a  fine  opportunity  for  ,  Editor  &  Publisher. _ 

an  advertising  manager  or  a  qualified  ■  .-.rtp  /-.pAnii'  pB'priR'rirp  .awpIia  man 
assistant  who  wants  to  move  up.  Give  JOP  GRADE  REPORTER  rewrite  man 
experience,  naming  newspapers  served,  f?*-  assignments  on  m^ium 

circulation,  and  advertising  volume  In 

other‘  tenefits.  Near  metrot;^^ 


ASSISTANT  PUBLISHER,  some  back  |  WANTED  —  Experienced  Classified 
shop  knowledge,  capable  of  taking  full  i  Manager  for  daily  of  7,000  circulation, 
charge;  small  daily,  references:  state  future  in  an  expanding  corn- 

salary  first  letter ;  Leader,  Lovington,  |  munity.  Sell  yourself  first  letter.  Box 
New  Mexico.  2509,  Editor  &  Publisher. 


NEWSPAPER  MANAGEMENT 
TRAINEE 


Display  Advertising 


TRAINEE  ADVERTISING  SALESMAN,  Aggres- 

'  sive,  Promotional  minded,  (cood  on 
4  J  -1  a  A  layouts,  every  possibility  of  advance- 

~n  ^  "'em.  Salary  and  monthly  bonus. 

-Z  t"**  growing  complete  resume.  references. 

»t«dily,  offers  an  unusual  opportunity  ^  Lambert,  Natchez  Democrat, 

for  a  young  man,  25  to  30  years  old.  "J.  ”  .  ^  Mi,aia,inni 

who  has  demonstrated  interest  in  all  Naichez.  Mississippu - 

phases  of  newspaper  operation  and  WASHINGTON  STATE  DAILY  has 
has  new.spaper  management  as  his  oh-  !  immediate  opportunity  for  exiierienccd 


AUTOMOBILE 

ADVERTISING 


Man  can  have  immediate  po¬ 
sition  on  metropolitan  paiier, 
chart  area  2.  Preferably  under 
35  but  must  have  experience 
selling  automobile  advertising. 
Good  starting  salary  and  ex¬ 
cellent  opportunity  with  fine 
company  benefits. 

BOX  2633, 

EDITOR  &  PUBLISHER 


tan  areas.  Only  fully  experienced  need 
apply,  no  beginners.  Give  full  details 
first  letter.  Box  2449,  Editor  &  Pub¬ 
lisher. 

COMBINATION  WIRE  editor  and 
general  assignment  man  for  afternoon 
daily  in  progressive  Michigan  com¬ 
munity.  Top  working  conditions.  Salary 
commensurate  with  experience  and 
,  ability.  Paid  vacations  and  other  bene- 
I  fits.  Heiald-Press,  St.  Joseph,  Mich. 
EXPERIENCED  NEWSMAN  for  sports 
and  wire  news.  Converting  semi¬ 
weekly  to  daily.  City  15,000.  Minden 
(Louisiana)  Press. 

EXPERIENCED  REPOR’TER  for 
Southern  California  daily;  ideal  city 
near  Los  Angeles.  Detail  background, 
give  references.  Opportunity  to  grow 
with  progressive  paper.  Box  2502, 
Editor  &  Publisher. 


as  iiis  immeuiaie  opporiuilliy  lur  CJVIIVI  I  — - - -  _  — . . . . . 

J«tive.  display  salesman.  We  seek  an  excep-  I  ADVERTISING  MANAGER — Go<^  job  :  FARM  EDITOR,  ad  salesman  com- 

tional  salesman  with  layout,  copywrit-  1  in  air-conditioned  office  for  experienced  bined,  capable  developing  farm  section ; 

A  '''?wsp*per  background,  daily  or  ^nd  merchandising  ability  who  advertising  manager  -  salesman.  Good  Leader,  Lovington,  New_S^^ico^ _ 

weekly,  or  School  of  Journalism  train-  wants  to  get  ahead  fast  on  small,  I  starting  pay,  plus  health  and  life  GENERAL  REPORTER  needed  by  the 

modern  daily  serving  rich  county.  |  insurance,  paid  vacations  and  holidays.  Bmwnsville  (Texas)  Herald.  Full  de- 

maicate  aptitude  for  personnel  and  (joixi  starting  salary  in  line  with  ex-  |  High  pressure  not  wanted.  Prefer  man  letter, 

nnsncial  management  as  well  as  an  ]  ,,erience  plus  bonus.  Earnings  will  !  around  35  to  40— no  beginners,  please.  - — ... 

Pf  I  increase  according  to  lineage  produced.  |  Write  all  to  W.  J.  Carmichael,  Daily  Sl^rrn^'  exoerience 

«.r,  departments  work.  j  ,  few  ^Ues  |  Freeman-Journal. _V^tej^Ci^o,wa. 

The  right  man  could  expect  to  be-  ‘e^diL !  Sen^resume  reflrenTe”  and  I  ADVERTISING  SALESMEN,  strong  ences.  Managing  Editor.  Gazette, 

come  assistant  to  the  general  manager  pi-osent  salary  to  Bo.x' 2432,  Elditor  &  ””  promotions:  salary  plus  commission.  Janesville.  Wisconsin.  _ 

sfter  the  necessary  training  period.  Publisher.  '  Leader,  Lovington.  New  Mexico. _  .csOfTETY  EDITOR,  capable  of  develop- 


If  you  believe  you  qualify,  please  YOU  TFLl'  US  if  you  are  qualified  ADVERTISING  SOLICITOR,  aggre^  H^bbf^New'^MeTico 

send  full  deUiU  nf  hnplcfpmnnH  tn  u&.  II  you  are  quaiinea  salesman,  Rood  on  copy  and  lay-  noons,  incw  mexico. - 

Box  2629.  E^or  &  PnwfsW  ®  l>e*-manent  position  on  Southern  New  Jersey  daily.  Salary  YOUNG  REPORTER-Photourapher  to 

^ _ ‘  our  advertisinj?  staff.  We  need  a  young  j|25  plus  bonus.  Must  have  car.  Ad-  edit  consolidated  semi-weekly  news- 

inan  with  sonne  experience,  willing  to  yancement.  Many  company  benefits  paper  in  Lancaster  County,  Pennsyl- 

_ _  tftrculation  demonstrate  his  ability  to  earn  a  good  (^jy^  experience  and  references  to  Box  vania.  Position  available  immediately. 

.  salary,  plus  many  other  benefits.  2524,  Editor  &  Publisher.  Good  working  conditions,  delightful 

A  REAL  OPPORTUNITY  for  the  has  fine  potential  in  city  of  63,000.  -  - _ *  u  j  .i  community.  A.  C.  Alspach.  Quarry- 

nght  man  as  assistant  and  understudy  Write  James  W.  Trevitt,  Advertising  \X)  SALESMAN  (good)  to  head  de-  yjn^  Sun-Ledger,  Qusrryville,  Pa. 

for  circulation  manager  on  40  000  Director,  The  New  Castle  News,  New  nartment  tri-weekly.  Capable  continuous  — i 

evening  and  Sunday  newspaper'  in  Castle,  Pennsylvania.  lively  promotion.  Resume,  salanr  je- 

last-growing  area.  Knowledge  of  T  it-  — - - -  onirements.  Chieftain,  SV>corro.  N.  M.  , 

HAVE  YOU  HAD  newspaper  I<^1  'I r^\J^TlC\K\r\A  A]/^\  \}>  APPLICANTS:  | 


mcentive  bonus.  Give  experience  in  display  advertising  experience? 

^Uil  references,  and  starting  salary  Ho  you  want  to  work  with  a  hard 
wsired.  Box  2455,  Editor  &  Publisher  hitting  team  of  enthusiastic  salesmen? 


ADVERTISING  MAKE-UP 
MAN 


vania.  Position  available  immediately. 
Good  working  conditions,  delightful 
community.  A.  C.  Alspach,  Quarry- 
ville  Sun-Ledger,  Quarryville.  Pa. 


JOB  APPLICANTS: 


- - - 1  Do  Wanted  immediately  by  large  South- 

CIRCULATION  MANAGER  and  honest  incentive  plan  and  a  re-  ,ci,art  Area  9).  Must 

fast  ronnrixT..  .i?*"  J  ho  exporiencixl  and  have  fundamental 

20,000  suburban,  satisfartion  of  Kood  working  j^nnwlodge  of  advertising  make-up. 

daily.  Applicant  must  be  conditions  and  the  security  of  a  Guild  ^  particulars  as  to  baek- 

S^nscious  experienced  In  Little  contract?  The  Lima  Citizen  has  an  references.  age,  marriage 

ABC  nl.!!?'*  "'■"'r  ‘"y  promotions.  status,  salary  desired,  etc.  to  Box  2608. 

***'‘r*v'  •'>le  to  develop  perienced.  Here  is  a  real  opportunity,  *  Publisher. 

circulation  without  phone  campaigns  *>tb  a  well  charted  progression  for  _  _  _ 

•^“ture  unlimited  with  |  the  energetic,  determin^  salesman  pjspLAY  ADVERTISING.  Excellent 
renliZ"^  •"**  bonus  plan.  All  unafraid  of  tough  rompetition.  Write  opportunity  for  ambitious,  experienced 

Chart  a"*^  ***  absolute  confidence.  1  us.  JPiving  full  details  on  e.xperience,  j,n]e«man  for  D!rec*ory  work  on  I.ong 

Puhn.i,*''”  2534,  Editor  *  background  education,  health,  physi-  2.  Good  condi- 

I  cal  description,  etc.  Address  your  com-  5  steady.  Rox  2617. 

tlRCULATION  MAMarro -  munication  to:  Editor  ft  Publisher. 

Ij^’  daily,  3,000  circulation,  Frank  J.  Klein,  Advertising  Manager  YOUNG  ambitious  person  with  ha«sir 

Merchant  Plan.  Salary  and  The  Lima  Citizen  advertising  background  for  growing 

Roseville  Press  Tribune,  •  323  N.  Elizabeth  weekly.  Salary.  commission.  Eddy 

'ille  California.  Lima,  Ohio.  l  County  News,  Carlsbad,  New  Mexico. 

editor  8c  publisher  for  June  29,  1957 


Editor  &  Publisher. _  _ 

YOUNG  ambitious  person  with  basic 
adver*ising  background  for  growing 
weekly.  Salary,  commission.  Eddy 
1  County  News,  Carlsbad,  New  Mexico. 


Simplify  your  correspond¬ 
ence  to  E&P  Box  advertisers 
with  Printed  employment  Ap- 
pliration  forms.  You  may 
have  a  supply  by  sendinf;  a 
.aelf-addressed  envelope  with 
6e  IN  STAMPS  to  Editor  & 
Publisher,  Classified  Dept., 
1700  Times  Tower,  N.  Y.  36, 
N.  Y.  (Just  another  E&P 
helpful  service) 
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HELP  WAIVTED 


TWO  JOBS  open  soon — good  writer- 
reporter  with  two-three  years  daily 
experience  and  man  capable  of  handlinc 
rim  or  desk.  Should  ^  in  20’s,  reside 
in  west  Chart  Area  11  since  personal 
interview  required ;  responsible,  sober, 
personable,  conKenial.  References 
checked.  Probably  largely  night  work, 
5  shifts.  Morning  daily  20,000.  State 
background,  military  status,  education, 
experience,  expectable  salary  if  wish 
consideration.  Box  2500,  Editor  & 

Publisher. _ 

YOUNG  WOMAN  with  journalism  edu¬ 
cation  or  college  graduate  with  year's 
newspaper  experience  for  No.  2  spot 
on  women's  department  desk  and  so¬ 
ciety.  Managing  Editor,  Post-Crescent. 

Appleton.  Wisconsin. _ 

CITY  AND  WIRE  EDITOR 
Capable  directing,  training  staff,  step¬ 
ping  up  local  coverage  Michigan  daily, 
city  of  13,000.  Excellent  opportunity 
for  younger  man  capable  of  earning 
and  ultimately  moving  into  top  edi¬ 
torial  spot.  Send  resume,  salary  ex- 
pected  to  Box  2537,  Editor  &  Publisher. 
WIRE  DESK  SLOT  open  for  young 
man  with  real  ambition  to  advance 
with  fast  growing  daily  in  northeast 
Ohio.  Innate  ability  and  drive  are  more 
important  than  experience.  If  you're 
interested  call  or  write  Mr.  Palmer, 
News-Herald,  Willoughby,  Ohio.  WH 
2-2100. _ _ 

AWARD  WINNING 

Chart  Area  6  daily  p.m.  has  ojiening 
for  hard-hitting  city  editor.  Must  be 
heavy  on  local  and  able  to  keep  com¬ 
petent  staff  busy.  Prefer  mature  per¬ 
son  rather  than  “boy  wonder”.  Circu¬ 
lation  23,000  and  growing.  City  is 
also  growing  and  is  one  of  the  best 
places  in  U.S.  to  raise  children.  Posi¬ 
tion  oi>en  now.  Box  2424,  Editor  & 
Publisher. 


MANAGING  EDITOR 

P.M.  DAILY  deep  south  city  of  150,000 
seeks  all  around  working  newspaper¬ 
man  to  take  over  Managing  Editorship. 
No  Sunday  edition.  Good  hospitali7.a- 
tion,  retirement  plans.  Prefer  Chart 
Area  9,  6,  4,  or  3.  Write  giving  com¬ 
plete  resume,  salary  requirements. 
Box  2425,  Editor  &  Publisher. 


REPORTER,  beginning  journalism 
grad  preferred.  Good  starting  salary, 
excellent  advancement  opportunity  on 
10,600  daily  with  young  staff.  Box 
2408,  Editor  &  Publisher. 


REPORTER  for  small  California  daily. 
General  assignment,  emphasis  on  agri¬ 
cultural  news.  Box  2430,  Elditor  & 
Publisher. 


COMPETENT  DESK  man  able  to 
handle  both  news,  sports  copy  for 
morning  daily  Chart  Area  11.  Need 
fast,  accurate  man  with  good  news 
judgment  to  write  acceptable  heads. 
No  beginners.  Five  nit^ts  a  week, 
good  pay,  top  fringes.  References  will 
be  checked.  Box  2600,  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR 

National  weekly  magazine  h.as 
opening  on  copy  desk.  Copy 
desk  experience,  some  aviation 
background  essential.  State  age 
and  salary  requirements  in 
resume  to  Box  PE  636,  125  W. 
41  St.,  New  York,  N.  Y. 


EDITOR:  Dependable,  conscientious, 
fast,  accurate,  working  managing  edi¬ 
tor  in  3-man  department:  friendly, 
personality,  western  type  between  30 
and  early  50s.  Must  know  how  to 
meet  early  deadline,  iwrsonally  handle 
TTS  tape,  play  up  local ;  some  report¬ 
ing.  No  drinker.  $100  plus  benefits 
for  days.  Healthful  climate, 

mountains,  scenery,  fishing.  Montro-w 
(Colorado)  Daily  Press. 


HELP  WANTED 


FREE 

MONTHLY  JOB  MARKET  letter, 
with  list  of  available  jobs  and  nation¬ 
wide  employment  conditions.  Bill  McKee 
Birch  Personnel,  59  E.  Madison,  Chi¬ 
cago,  Illinois. 


EDITOR  FOR 
TRADE  PAPER 

A  DYNAMIC  trade  magazine  published 
in  New  York  City  seeks  a  news|)aper 
trained  man  to  be  its  editor.  The  ideal 
man  is  a  college  graduate  under  40. 
married,  intelligent,  conscientious,  can 
do  and  direct  feature  writing  in  addi¬ 
tion  to  news  reiiorting  and  editing, 
should  be  able  to  think  on  his  feet  and 
if  he  has  a  sales  slant,  so  much  the 
better.  This  is  more  than  a  job,  it's  a 
new  life  and  offers  a  fine  opportunity 
for  growth  and  financial  remuneration 
with  an  excellent  salary  to  begin  with. 
Write  fully  with  complete  information 
for  an  early  interview.  Box  2622, 
Elditor  &  Publisher. 

EXPANDING  SUBURBAN  weekly 
needs  rei>orter-feature  writer  with 
ideas,  ideals.  Young,  vigorous  staff, 
smiling  boss.  Blue  Cross,  paid  vaca¬ 
tions.  insurance.  Write  or  phone  Bob 
Paddock,  Paddock  Publications,  Arling¬ 
ton  Heights,  Illinois.  Phone  CLear- 
brook  3-1520. _ 

EXPERIENCED  REPORTER  for  after¬ 
noon  city  daily's  bureau  in  neighboring 
smaller  community.  Start  latter  part 
of  July.  Cont.act  State  Editor,  Beau- 
mont  (Texas)  Journal  with  details. 

MANAGING  EDITORSHIP 
OPEN 

In  college  city  of  16.000.  Want  com¬ 
munity  minded  working  newsm.an  who 
believes  that  local  coverage  and  human 
interest  are  important.  Must  he  able 
to  direct  staff  of  six.  Prefer  married 
man  25  to  40.  State  salary  require¬ 
ments  and  complete  resume  in  letter. 
Ames,  Iowa,  Daily  Tribune. 


NIGHT  EDITOR — for  8,000  morning 
daily  AP  wire.  Must  be  experienced 
in  page  one  layout,  headwriting.  Only 
mature  steady  sober  individual  need 
apply.  Give  complete  personal  resume 
in  letter  of  application  and  samples. 
References  will  be  checked.  The  Morn¬ 
ing  Times,  Frankfort,  Indiana. 


PROGRESSIVE  WEEKLY,  circulation 
2.700,  expanding  community  wants 
trained  young  newsman  for  general 
reporting,  desk  work  camera  experience 
helpful.  Write  details.  James  Coffroth, 
News-Record.  Zelienople,  Pennsylvania. 


REPORTER — city  beat.  Knowledge  of 
sports,  photography  helpful,  not  es- 
senti.nl.  Six  afternoon  d.aily,  college 
town  16.000  population.  Permanent. 
Write  fully  experience,  education,  refer¬ 
ences,  when  available.  Tribune,  Fre- 

mont,  Nebraska. _ 

REPORTER  for  lending  A.B.C.  weekly 
at  the  seashore.  General  news,  some 
sports.  The  Leader.  Wi'dwood.  N.  J. 


REPORTER  or  REPORTER-PHOTOG¬ 
RAPHER  to  round  out  young,  com¬ 
petent  news  team  on  award  winning 
daily  in  growing  community.  Good 
salary  for  right  man.  General  assitm- 
ment  and  photography  work.  Per¬ 
sonal  interview  necessary.  Write  John 
Nixon.  Peru  Daily  Tribune,  Peru,  Ind. 

REPORTER  for  medium-size  city's  area 
news  and  feature  coverage.  Car 
essential.  Write  fully  qualifications, 
experience,  salary  desired  first  letter. 
Liberal  benefits  provid“d.  Dave  Reuan, 
Middletown  Journal.  Middletown.  Ohio. 

TWO  WOMEN  wanted  by  prize-win¬ 
ning  South  Florida  semi-weekly.  Need 
experienced  women's  editor,  beginner 
for  news  staff  job.  J-grads  preferred, 
car  essential.  Give  complete  information 
first  letter.  Write  to  J.  L.  Whyte, 
Hollywood  Sun  -  Tattler,  Hollywood, 

Florida.  _ 

WANTED  Hi-Fi  music  review  and  in¬ 
dustry  progress  editor  for  Hi-Fi  feature 
page.  More  you  know  of  entire  subject 
the  better.  Excellent  proposition.  Box 
2614,  Editor  &  Publisher. 


HELP  WANTED 


WANTED:  Telegraph  editor,  PM  pa- 
l>er ;  write  snappy  heads,  evaluate 
news.  Send  clippings,  references.  Also 
wide-awake  re|H>rter-photographer  for 
Bureau.  Box  2613,  Editor  &  Publisher. 

WOMAN  REPORTER  to  handle  so¬ 
ciety  and  general  news  on  4-man  staff 
of  strong  semi-weekly.  Write  qualifi¬ 
cations  and  re<|uirements  to  B,  W. 
Mittler,  News-Chronicie,  Shii)pensburg, 
Pennsylvania. 


TOP  MANAGING  EDITOR  urgently 
needed  by  member  paper.  If  interested, 
write  PNPA,  2717  N.  Front  St., 
Harrisburg,  Pa. 


WANTED:  Reisirter-News  Editor  for 
prize-winning  mid-Atlantic  area  weekly. 
Prefer  young  mid-westerner  ready  to 
move  up.  Must  have  weekly  experi¬ 
ence  and  willingness  to  take  responsi¬ 
bility.  Good  opi>ortunity.  $90  to  start. 
Box  2635,  Editor  St  Publisher. 


WANTED:  Sports  editor  for  11,000 
circulation  evening  daily  in  heavily 
contested  area.  Challenging  oppor¬ 
tunity.  Professional  baesball,  excellent 
high  school  conference,  many  other 
simrts.  Immediate  opening.  Call,  wire, 
write  Bob  Whittemore,  ^itor,  Endi- 
cott  Daily  Bulletin,  Endicott,  N.  Y. 


GENERAL  ASSIGNMENT.  rewrite. 
si>orts.  Growing  weekly.  No  Picnic. 
Box  no.  Honeiulale.  Pennsylvania. 

Mechanical 

MECHANICAL  SUPERINTENDENT 
— for  California  publisher  in  thoroughly 
modern  union  shop.  Not  in  metroimli- 
tan  area.  Must  be  experienced  in 
medium  size  daiiies.  State  experience, 
family  status,  wage  expected,  avail¬ 
ability,  references.  Strictly  confidential. 
Box  2507,  Editor  &  Publisher. 

FI.OORMAN  PRINTER  JOURN'EY- 
MAN,  iiermanent  iiosition  in  modem 
daily  newspa)>er  and  commercial  plant 
located  in  Northern  Minnesota  vacation 
land.  Good  working  conditions  and 
employee  benefits.  Write  Don  Lindert, 
Minnesota  St  Ontario  Paper  Co..  500 
Investors  Building,  Minneapolis,  Minn. 


UNION  OPERATOR  for  model  8.  14 
in  Globe,  Arizona.  2800  circulation 
weekly.  $2.80  per  hour  for  40  hours. 
Best  all-year  climate.  Good  hunting, 
fishing  nearby.  References  required. 
Family  rental  housing  poor,  but  man 
with  equity  in  home  can  purchase  new 
home  in  several  sub  divisions.  Write 
or  call  Dean  Evans,  Foreman,  Arizona 
Record.  GA  5-4425  during  working 
hours. 


HELP  WANTED 


Promotion — Public  R^atien 


PUBLIC  RELATIONS  —  Youn*  at 
handle  sports  publicity  northeMe; 
college.  Ability  Uke  photos,  laii 
photo  finishing  desirable.  Exesbt 
opportunities  for  advancement  is  fe, 
eral  institutional  public  rdstioa 
Salary  $3,800.  Reply  Box  2501,  fits 
&  Publisher. 


ADVER'nSING 
PROMOTION  SUPERVISOE 
EX>R  400,000  DAILY, 
300,000  SUNDAY  NEWSPAPEI 
WE  ARE  searching  for  a  man  opr. 
enced  in  creative  newspaper  advettiu 
to  head  the  advertising  pronKr. 
section  of  our  Central  Pronwtion  Is 
partment.  He  must  be  able  to  ptqu 
and  sui>ervise  preparation  of  as 
presentations  and  brochures,  real  m 
copy  and  produce  good  layout  Mm 
in  rough  form.  He  will  superriM  m 
other  iwrsons  in  the  section,  and  t. 
have  assistance  from  the  ait  ni 
clerical  sections.  For  the  rigkt  an 
our  400,000  Ihaily,  300,000  Semis 
newspajiers  afford  an  excellent 
tunity.  Mid-west  location.  Writ*  fij, 
include  salary  requirements  to  h 
2621,  Editor  &  Publisher. 


NETWORK  radio  station  seeks  Ms 
man  or  woman  with  exceptional  prs 
motional-sales  ability  capable  of  csp. 
ing  $15,000  yearly  or  more.  Box  K'.i. 
EMitor  &  Publisher. 


NEWSPAPER  MAN  with  good  huk 
reimrting  background  and  some  inttic! 
in  science  writing  for  highly  dennbi 
position  in  Press  Relations  Section  (f 
national  professional  organization  head¬ 
quartered  in  Chicago.  August  lx 
starting  date.  Salary  $7-8,000.  Seri 
wiiting  samples  with  outline  of 
fications.  Box  2623,  Editor  &  Puhliiher. 


PUBLIC  RELA'nONS  ASSISTAM 
for  communications-minded  ees^- 
Pennsylvania  Steel  Company  to  ec 
award  winning  company  magazine  w 
community  news  pages,  and  ht«« 
employee  and  community  relations  t* 
signments.  Prefer  man  under  SO.  XT': 
college  degree  and  three  to  five  yetn 
newspaper  and/or  magazine 
ence,  qualified  to  contribute  immediz's 
ly  to  program  of  present  4-inan  it^ 
^nd  complete  resume,  with  saltiy  •• 
aired,  to  Box  2637,  Editor  A  Pubtn*' 


Photography 


AFTERNOON  DAILY  needs  experi¬ 
enced  photographer.  News-Journal, 
Mansfield,  Ohio. 


OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 
Linotype,  Intertyiie  Instruetioi 
Free  Information 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 
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SITUATIONS  WANTED 


more  sales-power 

for  classified  staffers  I 

ability  to  sell  more  linaKe  and  sIkh 
o;  more  contracts  ...  New  pride 
tnd  happiness  in  their  work — these 
(K  benefits  enrollees  from  over  200 
dsilr  papers  report  they’ve  sained 
from  the  Howard  Parish  Course  in 
CiMsified  Advertising. 

YOU  get  individualized  attention  in 
this  20-lesson  correspondence  course. 
It  explains  tested  sales,  servicing  and 
eopTwriting  techniques  that  pay  off 
is  suy-to-follow  style. 

TOTAL  FEE,  $66.  For  more  sales 
power,  increased  copywriting  ability 
and  greater  job-happiness,  mail  your 
application  with  initial  $15  payment 
today. 

HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ads  Selling  Plans 
2900  N.  W.  79th  Street, 

Miami  47,  Florida 


SITUATIONS  WANTED 

AdminUtrative 

HUSBAND  AND  WIFE  team  wish  to 
manage  small  daily  or  weekly.  Com¬ 
bine  sense  of  community  responsibility 
with  experience  and  intelligence.  Young, 
but  mature,  hard  and  quick  workers. 
Box  2619,  ^itor  &  Publisher. 

IS  YOUR  DAILY  searching  for  some¬ 
one  to  set  a  new  pace  in  pictorial 
treatment  of  news?  Former  publisher 
of  weekly,  winner  of  national  and  state 
awards  for  typography  and  use  of  pic¬ 
tures.  ready  for  position  of  responsibil¬ 
ity.  Age  35,  journalism  graduate,  10 
years  in  fleld,  handle  4x5  and  35mm 
deftly,  knows  layout,  picture-story 
treatment,  over-all  newspaper  manage¬ 
ment.  Box  2632,  Editor  db  Publisher. 

GENERAL  MANAGER.  Business  Man¬ 
ager  or  Comptroller,  age  35,  available 
30  days  notice.  South  or  west.  Box 
2630,  Editor  &  Publisher. 


ASSISTANT  PUBLISHER 
ADVERTISING-CI  RCU  LATION 
PROMOTION  DIRECTOR 

li  YEARS  BROAD  ext>erience  in 
oceapaper  publishing  field.  Publiidied 
newapaper  in  major  metropolitan  mar- 
wt  against  strongest  competition, 
nave  been  trouble  shooter  in  all  de¬ 
partments.  New  Yorker  by  birth,  35 
Tears  old,  and  have  traveled  extervsive- 
T  in  this  country  and  abroad. 

I  AM  presently  employed  but  find 
I™™  potential  limited.  With  my 
TOM  newsimper  experience— editorial, 
^ness.  circulation— I  would  like  to 
with  the  publisher  of  a  news- 
wper  where  my  background  can  go  to 
*ork  for  the  future. 

Do  you  publish  that  news¬ 
paper? 

Bo*  2638,  Editor  &.  Publisher. 


AGGRESSIVE  aRCULATTON  MAN¬ 
AGER  ten  years  present  job  wants  to 
relocate  in  South  or  Southwest  before 
September  1,  A.B.C.  Little  Merchant, 
Hail  room,  and  Mail  Circulation.  Look¬ 
ing  for  top  job  on  small  paper  or 
assistant  on  larger  one.  Willing  to 
work  for  salary  but  prefer  commis¬ 
sion.  Available  on  reasonable  notice. 
Box  2409,  Editor  ib  Publisher. 

83  YEAR  OLD  CIRCULATION  MAN- 
AGER  desires  change.  12  to  25,000 
class.  Background  includes:  ABC,  lit¬ 
tle  merchant,  mail,  office,  dealer, 
street,  and  transportation  on  75,000 
and  12,000  dailies.  Started  as  a  carrier 
boy  and  moved  up.  Not  a  know  it  all. 
but  hard  work  and  efficiency  will 
whip  any  problem.  Chart  areas  11,  12 
or  Texas.  Box  2401,  Editor  ft  Pub¬ 
lisher. 

CIRCULATION  MAN  WILUNG  TO 
WORK.  'Two  and  a  half  years  ex¬ 
perience  hard  worker,  not  a  drifter. 
28  years  old.  married,  one  child.  Force¬ 
ful  and  pleasing  personality  carries 
respect.  Employed  on  13,000  ABC  daily. 
On  Porch  delivery.  Specializing  in  the 
“Little  Merchant  Plan.”  Desire  op¬ 
portunity  to  locate  in  California.  Write 
to  Box  2523,  Editor  ft  Publisher. 

CIRCULATION  MANAGER.  College 
trained.  Cost  conscious.  Promotion 
minded.  Exiiert  all  phases.  Best  refer¬ 
ences.  Box  2620,  Editor  ft  Publisher. 

FIELD  REPRESENTATIVE  14  years 
successful  experience  with  one  of 
South's  largest  dailies  desires  change. 
Familiar  every  phase,  good  promoter. 
Write  Box  2610,  Editor  ft  Publisher. 

CloMtified  AdvertUing 

CLASSIFIED  MANAGER — Recognized 
top  producer.  Available  now.  Box 
2439,  Editor  ft  Publisher. 

Duplay  Advertising 

JOB  WITH  A  FUTURE.  10  years 
experience.  Age  86,  married.  Adver¬ 
tising  Manager  or  Assistant.  Inter¬ 
view  can  be  arranged.  Chart  Area 
10  or  12.  Box  2318,  Editor  ft  Pub¬ 
lisher. 

ADVERTISING  DIRECTOR,  89,  fully 
experienced,  enviable  production  record. 
Morning,  evening,  morning  evening 
combination.  Strong  on  staff  training, 
organizing.  Two  employers  in  21  years. 
Outgrown  both.  812,000  minimum. 
Prefer  Chart  Area  11  or  12.  Box  2535, 
Editor  ft  Publisher, 

ADVERTISING  MANAGER— 10  years 
experience,  dailies  6  to  8  thousand  in 
midwest  and  south,  including  5  years 
Retail  Manager  6,000  Daily.  Box  2526, 
Editor  ft  Publisher. 

DISPLAY-CIRCULATION  MANAGER 
for  small  weekly  presently  5  years 
with  metropolitan  220.000  daily,  83, 
12  years  advertising  experience.  Chart 
Areas  1  and  2.  Box  2540,  Editor  ft 
Publisher. 


PnsiKn.v.  - IN  SEPTEMBER 

tinn  i.  I^^HINKING  young  circula-  journalism  grad,  25 
ninir  50,000  Morning,  Eve-  experience  in  report 

ontmLr'*".  ^  operation  seeks  increased  desk  and  some  ma 
reMiU**" »  •  challenge.  Proven  charged  from  army 

rtvemi,  ‘“creased  circulation  and  reporting  slot  with 
Doaitt^l  •  employment  includes  daily.  If  part-time  c 

tiona  Pei’sonnel,  industrial  rela-  so  much  the  bette 

260x’^.  *»  field  sales  director.  Box  Chart  Areas  6,  2  oi 
.  Editor  ft  Publisher.  tor  ft  Publiifiier. 
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Editorial _ 

PBHIFORM  DIFFERENT  translations 
and  summaries  from  Russian,  German 
and  Latvian  languages.  Education — 
University,  specialty  —  agriculture 
sciences  and  biology.  Box  2312,  Editor 
ft  Publisher. 

BUSINESS  EDITOR 

8  YEAR  experience  includes  writing 
for  giant  corporation,  daily  newspaiier 
(prizewinning  reporter),  business  mag¬ 
azine.  Box  2451,  Editor  A  Publisher. 

IN  SEPTEMBER  1967  a  B.S.,  M.S. 
journalism  grad,  25,  with  major  daily 
experience  in  reporting,  features,  copy 
desk  and  some  make-up  will  be  dis¬ 
charged  from  army.  Seeks  resiionsible 
reporting  slot  with  medium  to  large 
daily.  If  part-time  desk  work  involved, 
so  much  the  better.  Proven  ability. 
Chart  Areas  6,  2  or  6.  Box  2417,  Edi¬ 
tor  ft  PubliiAier. 


TOP-FLIGHT  WRITER  and  editor 
available  August  16.  Heavy  public 
relations  and  information  background. 
Civic  leader  and  executive.  Resume. 
Box  2303,  Editor  ft  Publisher. 


ABLE  YOUNG  MAN  with  year’s  ex¬ 
perience  as  byline  writer  Brooklyn 
daily  desires  ixTSition  on  small  daily 
or  weekly,  general  assignments  or 
sports.  8  years  A.P.,  N.Y.  References 
and  samples.  Draft  exempt.  Chart 
Area  2,  3  preferred.  Box  2427,  EMitor 
A  Publisher. 

RETURNING  OCTOBER  1  from  over¬ 
seas  post,  versatile,  experienced  editor- 
writer  seeks  magazine  or  public  rela¬ 
tions  job;  7  years  wires,  dailies,  all 
phases.  Top  references.  Married,  29, 
J-Grad.  Box  2406,  Editor  ft  Publisher. 

WOMAN  Marine  SSgt  desires  job  as 
general  reporter  after  August  4  dis¬ 
charge.  Experienced  U.S.  Government 
agency  and  Press  Information  woman 
for  Marine  Corps.  College,  Navy  JO 
grad.  31,  single.  Eager  for  opportun¬ 
ity  and  gain  experience.  Box  2452, 
Blditor  ft  Publisher. 

♦♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  from  coast-to-coast  at  no 
charge  to  employer.  Phone,  Write  or 
Wire  MIDTOWN  AGENCY,  130  West 
42  St.,  N.  y.,  N.  Y.  WI  7-5745 

EXPERIENCED  SPORTS  EDITOR- 
columnist.  A-1  references.  Go  any¬ 
where.  Box  2513,  Editor  ft  Publisher. 

NEWS,  WIRE,  CITY  EDITOR.  Age 
33.  married,  one  child.  Non-drinker. 
B.S.  and  M.A.  degrees.  Experienced 
on  weeklies  and  daily  putting  out  two 
p.m.  editions  a  day.  Want  8100  a 
week.  Prefer  Chart  Areas  1,  2,  or  8. 
Box  2527,  Editor  ft  Publisher. 

REPORTER,  June  J-graduate,  some 
experience,  26,  car.  veteran.  Box  2521, 
Editor  ft  Publisher. 


TOP  YOUNG  GOLF 
EXECUTIVE 

Seeking  position  as  sports  editor  or 
public  relations  affiliation.  Hold  B.A. 
degree  in  journalism  plus  six  years 
sports  experience  on  large  midwest 
daily.  Directed  nation-wide  professional 
golf  tour  for  two  years.  All-around 
promotion  and  publicity  background 
plus  solid  newspaper  background.  Will 
locate  anywhere  —  reply  to  Box  2624, 
Editor  ft  Publisher. 


OOPYREADER.  4%  years  on  large 
Midwestern  daily  seeks  telegraph  editor 
spot  Chart  Areas  2  or  6.  No  floater — 
want  to  settle  down  in  clean,  forward- 
looking  town.  MS  journalism  degree. 
Box  2624,  Editor  A  Publisher. 


fXlPYREADER — Two  years  daily  ex¬ 
perience  on  desk.  Previous  experience 
as  photographer  and  reporter.  Inter¬ 
ested  in  Chart  Area  12  afternoon  paper. 
Fast  and  accurate.  Box  2601,  Editor 
ft  Publisher. 

ENERGETIC  YOUNG  sportswriter.  23. 
married,  vet,  BA  Journalism.  Anxious 
to  write,  work,  learn.  All  sports  scribe. 
Unlimited  enthusiasm.  Available  Au¬ 
gust  5th.  Box  2606,  Editor  ft  Publisher. 


GOT  A  PROBLEM?  Solve  it  with  me. 
I’ve  got  10  years  experience,  college 
degree,  pep  and  youth.  For  details 
write  Box  2628,  Editor  A  Publisher. 

HOUSE  ORGAN  EDITOR  for  8  years 
with  background  in  daily  newspaper 
and  Army  Public  Information,  seeks 
Publicity,  Public  Relations  or  employee 
publication  position,  or  chance  at  desk 
spot  on  medium  size  daily.  Chart  Are.ss 
4  or  5  preferably.  Bo.x  2627,  Editor  ft 
Publisher. 

MUSIC  EDITOR-CRmC,  experience 
major  daily,  and  Program  Director, 
classical  music  radio  station,  interested 
combined  newspaper-radio  position.  Ex¬ 
cellent  background  and  references.  Box 
2607,  Elditor  ft  Publisher. 


EDITOR — news  or  wire,  or  combination 
reportcr-deskman.  Capable,  exi>erienced. 
Good  writer.  Box  2418,  Editor  & 
Publisher. 


NEWSMAN,  33.  with  10  years  solid 
experience.  Want  good  spot  medium¬ 
sized  daily  in  city  geared  to  family 
living.  Consider  public  relations.  Now 
metropolitan  daily.  Box  2631,  Editor 
ft  Publisher. _ 

PROVEN  REPORTER,  for  southern 
daily  with  75,000  or  more  circulation. 
Box  2626,  Editor  ft  Publisher. _ 

REPORTER,  features,  editorials,  6 
years  round^  experience,  BA-MA,  Top 
references.  Seek  challenge.  Box  2618, 
Editor  ft  Publisher. 


WIRE  EDITOR  —  feature  writer,  20 
years'  experience  Los  Angeles,  Denver, 
New  York  City.  Former  roving  re¬ 
porter  N.  Y.  Post.  Well  versed  national 
politics,  foreign  affairs,  know  3  lan¬ 
guages.  Box  2605,  Editor  ft  Publisher, 


DESKMAN — Two  years  daily  experi¬ 
ence  as  copy-reader.  Seek  position 
with  afternoon  paper  in  Chart  Area  6. 
Single  and  32.  Good  on  layout.  Fast 
and  accurate  on  heads,  understand  the 
problems  of  production.  Box  2519, 
Editor  &  Publisher. 


PRODIGAL,  emerging  from  public  re¬ 
lations  wilds,  seeks  return  to  reporting 
with  enthusiasm  of  cub.  sure  touch  of 
pro.  Four  years  reporting,  rewrite: 
West.  South.  Herald  'Tribune.  Vet,_  34, 
married.  MS  Columbia  Journalism. 
Go  anywhere.  Box  2636,  Editor  ft 
Publisher. 


Mechanical 

COMPETENT  NEWSPAPER  PRESS- 
MAN-Stereotyper  desires  daylight  work 
in  a  city  of  less  than  100,000  popula¬ 
tion.  Please  state  scale  or  salary  in 
first  letter.  Member  of  I.P.P.A.U.  Bo« 
2407,  Editor  ft  Publisher. 

PRINTER  AD-MAN  seeks  permanent 
situation  in  Massachusetts.  Box  2520, 
Editor  ft  Publisher. _ 

COMPOSING  ROOM  FOREMAN  for 
daily  newspaper.  Ability  to  handle  and 
supervise  men.  Young,  35.  aggressive 
15  years  experience  on  large  metro¬ 
politan  daily.  University  graduate. 
Union.  Prefer  western  states.  Box 
2609,  Bklitor  ft  Publisher. 

PROOFREADER,  adept  and  alert, 
seeks  regular  employment  on  southern 
newspaper;  night  shift  preferred.  Box 
2616,  Editor  ft  Publisher. 

Photography 


VERSATILE,  reliable.  Photographer. 
Eight  years  experience  In  Chart  Are* 
6.  Own  four  cameras.  H.  Kjar,  124 
Vennum  Ave.,  Mansfield,  Ohio. 


Promotion — Public  Relations 

INDUSTRIAL  MAGAZINES  assisUnt 
editor  6  years.  Experience  in  all  phase* 
and  advertising.  Vet,  28.  Seek  mag*^ 
zine,  publicity  or  house  organ  post 
in  Massachusetts,  New  England  or 
Northeast.  Box  2438,  Editor  ft  Pub- 
lisher. _ 

FARM  MAGAZINE  EDI’TOR.  16  year* 
exiwrience  in  press  association  and  all 
phases  of  medium-sized  dailies,  seeks 
public  relations  spot,  preferable  in 
Midwest  or  Northwest.  Best  of  refer¬ 
ences.  Box  2612,  Editor  ft  Publisher. 

I  LIKE  PEOPLE,  sunshine,  salt  air. 
Four  years  newspaper  features,  news, 
editing,  makeup,  advertising,  layout. 
Also  commercial  photo  rating,  business 
ability,  art.  Single,  30,  references. 
Want  public  relations  with  resort,  com¬ 
pany,  agency,  south  or  southeast.  Box 
2611,  Editor  ft  Publisher. _ 

PUBLIC  RELATIONS  OR  PUBUCITY, 
Army  Officer  leaving  service  in  late 
October.  Eive  years  of  writing  includ¬ 
ing  news,  wire  service,  publicity  for 
college,  sales  promotion,  and  straight 
information.  BA  degree,  J-Major, 
Married  ;  27  :  will  relocate.  Box  2602, 
Flditor  &  Publisher. 


Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

The  best  parts  of  the  report 
by  the  Commission  on  Govern¬ 
ment  Security  were  its  sugges¬ 
tions  for  the  elimination  of  the 
“confidential”  classification  and 
the  termination  of  the  Office  of 
Strategic  Information  in  the 
Department  of  Commerce. 

With  respect  to  the  latter, 
the  Commission  echoes  an  opin¬ 
ion  expressed  many  times  by 
E&P  that  “except  in  time  of 
war  there  should  be  no  agency 
of  gov’ernment  censoring  un¬ 
classified  information  and  ma¬ 
terials,”  It  went  on  to  say: 

“It  is  unrealistic  to  believe 
that  technical  publications  and 
catalogs  of  American  industry, 
available  to  the  public  in  the 
U.S.,  w’ould  not  be  available  to 
agents  of  foreign  governments. 
To  the  extent  that  the  Office 
of  Strategic  Information  pre¬ 
vents  the  publication  of  un¬ 
classified  material,  it  thereby 
impedes  the  free  flow  of  scien¬ 
tific  data  to  the  American  pub¬ 
lic  and  American  industry.  To 
the  extent  that  the  Office  of 
Strategic  Information  seeks  to 
prevent  the  distribution  of  in¬ 
formation  already  published,  it 
is  unrealistic  to  believe  that 
this  restricts  the  flow  of  such 
information  to  hostile  countries. 
The  costs  of  the  OSI  are  there¬ 
fore  unjustified.” 

At  last  someone  has  agreed 
with  us. 

*  *  * 

Newsmen  also  have  been 
justified  in  their  comments 
about  the  unwari-anted  and 
over-classification  of  new’s  in 
government.  The  President’s 
Executive  Order  10501  provides 
classification  of  material  as 
“confidential”  if  its  unauthor¬ 
ized  disclosure  could  be  prejudi¬ 
cial  to  the  defense  intei-est  of 
the  nation.  The  Commission 
says : 

“The  phrase  ‘could  be  preju¬ 
dicial  to  the  national  security’ 
is  so  vague  and  broad  as  to 
furnish  no  reasonable  basis  for 
its  application.  In  the  course 
of  its  studies,  the  Commission 
has  been  furnished  with  infor¬ 
mation  classified  as  ‘confiden¬ 
tial’  which  could  have  been  so 
classified  only  by  the  widest 
stretch  of  the  imagination.” 

That’s  just  what  Washington 
correspondents  and  newspaper 
editors  have  been  saying.  And, 
to  show  how  wide  some  govern¬ 
ment  officials  stretch  their 
imagination,  the  Commission  re¬ 
veals  that: 


“The  Department  of  Defense 
estimates  that  59%  of  its  classi¬ 
fied  material  is  confidential,  as 
conti’asted  with  11%  for  secret, 
and  10%  for  top  secret;  the 
State  Department  indicates 
76%r  for  confidential,  20%  for 
secret,  and  4%  for  top  secret; 
the  Department  of  Commerce 
indicates  76.26%  for  confiden¬ 
tial,  23.7%  for  secret,  and  .04%  . 
for  top  secret. 

“The  Atomic  Energy  Com¬ 
mission  estimates  49%  for  con¬ 
fidential,  49%)  for  secret,  and 
2%  for  top  secret.  Only  in  the 
Central  Intelligence  Agency 
does  the  percentage  of  secret 
exceed  the  percentage  of  con¬ 
fidential,  the  figures  in  this 
agency  being  28%  confidential, 
61%  seci’et,  and  11%  top 
secret.” 

All  this  would  indicate  that 
there  aren’t  so  many  real  se¬ 
crets  in  Washington  after  all. 

*  *  * 

There  apparently  is  some  at¬ 
tempt  being  made  in  official 
Washington  to  downgrade  or 
declassify  documents  and  in¬ 
formation  but  the  figures  of  the 
Commission  indicate  how  ap¬ 
palling  has  been  the  volume  of 
classified  material  and  also  the 
willingness  of  government  offi¬ 
cials  to  so  classify. 

The  Commission  reports  as 
follows  on  the  “downgrading 
and  declassification  of  classified 
material”  by  various  agencies: 

“Atomic  Energy  Commission. 
—  Approximately  40,000  docu¬ 
ments  have  been  downgraded 
or  declassified  in  the  past  12 
months.  Approximately  14,000 
cubic  feet  of  space  would  be 
occupied  by  the  documents  thus 
downgraded  or  declassified. 

“Central  Intelligence  Agency. 
— In  the  period  from  December 
1953  to  July  1956,  approximate¬ 
ly  1,900  CIA  documents  have 
been  downgraded  and  approxi¬ 
mately  450  CIA  documents  have 
been  declassified. 

“Department  of  Commerce. — 
Although  the  department  has 
not  kept  statistics  as  to  the 
number  of  documents  which 
have  been  downgi'aded  or  de¬ 
classified,  approximately  58 
standard  file  drawers  (112 
cubic  feet)  of  classified  docu¬ 
ments  have  been  declassified  or 
destroyed  in  the  year  ending 
Oct.  15,  1956.  In  addition,  ap- 
pi'oximately  753  standard  file 
drawers,  approximately  1,500 
cubic  feet,  of  documents  which 
were  withheld  under  various 


THE  FOURTH  ESTATE  ...  By  Trent 


statutory  requirements  were 
released  (presumably  declassi¬ 
fied)  in  the  same  12-month 
period. 

“Department  of  Defense.  — 
There  have  been  approximately 
400  cubic  feet  of  classified  ma¬ 
terial  downgraded  in  the  past 
12  months  ending  December 
1956.  The  Army  has  down¬ 
graded  or  declassified  1,030 
linear  feet  of  current  files  in 
the  Washington  establishment 
alone.  The  Navy  does  not  keep 
any  records  of  declassification 
or  downgrading.  Nor  does  the 
Air  Force. 

“United  States  Information 
Agency.  —  In  the  fiscal  year 
ending  June  30,  1956,  2,753 
cubic  feet  of  documents,  both 
unclassified  and  classified,  have 
been  retired  and  1,103  cubic 
feet  destroyed.” 

Apparently  “downgrading” 
doesn’t  necessarily  mean  “de¬ 


classifying”  so  we  still  have  no 
way  of  knowing  what  voltmii 
of  this  material  falls  in  the 
latter  category.  But  if  ths 
much  material  has  received  this 
treatment  in  one  year,  how 
much  more  information  is  bein? 
bottled  up  by  government  agen¬ 
cies  under  the  excuse  of  “securi¬ 
ty”  and  how  justified  is  it? 


New  Presses  Roll 

Out  112-Pg.  Edition 

Daytona  Beach,  Fla. 

The  Daytona  Beach  Nem- 
Journal  dedicated  $200,00' 
worth  of  new  press  equipment 
with  a  112-page  progress  edi¬ 
tion,  the  largest  in  the  paper; 
history,  Sunday,  June  16. 

The  equipment  includes  a 
four-unit  Wood  Cosmopolitan 
press,  a  folder,  color  unit  and 
overhead  conveyors. 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
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Unmatched  Headletter  Range  of  the  Rangemaster 

Model  35  Linotype  Prevents  Headline  Headaches! 


The  Rangemaster  Model  35  Linotype  doesn’t  go  out  and  dig 
up  news.  But  if  it  could,  it  would  do  so  with  the  same  remark¬ 
able  efficiency  it  applies  to  setting  headlines.  No  other  main 
magazine  mixer  gives  you  the  type  range,  versatility  and 
economies  of  the  “35.” 

This  Rangemaster  mixer,  without  auxiliaries,  sets  through 
normal  36-  and  condensed  48-point.  From  the  keyboard  you 
set  big,  black  top-column  headlines  almost  as  fast  as  your 
fingers  move.  No  costly  hand  composition!  And  of  course  it’s 
perfect  for  display,  too,  because  it  eliminates  “cutting-in,” 
underpinning  and  manual  distribution. 

The  facts  about  the  Model  35  are  yours  for  the  asking. 
Write  for  the  illustrated  Rangemaster  Model  35  bulletin. 


Mergenthaler  Linotype  Company  . .. 

29  Ryerson  Street,  Brooklyn  5,  N.  Y. 

Set  in  Unotjfp^  Coronot  Sparuin,  and  Erbar  familita 


Insurance  Covers 
Si-Million  Loss 
At  Gun  Plant 


3  Dead,  46  Injured 
In  Carville  Wreck 
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6an»ral  Advertising  Department,  230  Perk  Avenue,  New  York  CMy 


EVANSVILLE . fnm 

HOUSTON . 

FORT  WORTH . Frwi 

ALBUQUERQUE . Tribo« 

EL  PASO . ht'oU-M 


Cincinnati  Philodolphia  DoBc* 


NEW  YORK.  WorU-Telrgrom  t  The  Sun 


CLEVELAND . Pre» 

PITTSBURGH . Preit 

SAN  FRANCISCO . Newi 

INDIANAPOLIS . Times 


UNITED  PRESS  PHOTO 


New  Yorkers  with  money  in  the  market  don’t  wait 
until  tomorrow  to  get  today's  closing  prices. 

They  turn  to  the  evening  World -Telegram  and  Sun  on 
the  way  home  for  same-day  quotations.  It’s  the  only 
New  York  evening  newspaper  with  a  complete  financial 
section,  including  a  full  listing  of  stock,  bond  and 
commodity  prices. 

So  it  is  no  surprise  when  a  leading  stock  exchange 
house  like  Bache  and  Company  finds  that  more  of  its 
customers  (7  out  of  10)  read  the  W-T&S  than  any 
other  New  York  weekday  newspaper.* 


♦Surrey  by  Bache  and  Company  of  its  own  customers. 


where  New  York's  better-income  families  get 


DENVER .  .  .  Rocky  Mountain  News 
BIRMINGHAM  ....  Poil  Htrald 

MEMPHIS . PrciS'Scimilor 

MEMPHIS  .  .  .  Commorciol  Appeal 
WASHINGTON . Now, 


Chkaga  San  Franciica  DaTreit 


COLUMBUS . CiTirvn 

aNCINNATI . Poll 

KENTUCKY . Poif 

Covington  odition,  Cincinnati  Pod 
KNOXVILLE  ....  Nows-Sontinol 


t'-' 


t  \ 


'u- 


t 


-  4- 

y- 


i- 

1 


H>\.r  ■  . 


’  -  t* 


1 


% 


•I 


I 


.  %  ' 


i 


•  :  i- 


'i 


\v 


